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N —— drink that is vegan and helps consumers
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. e Defined with ingredients like y-Aminobutyric acid
e (GABA) and L-Theanine, which has proven
relaxation benefits. The food and drink
With current observations of H
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As consumers feel stressed and uncertain about life, they are turning
partly to food and drink products that can create feelings of comfort
and pleasure.

Drinks such as Coke and bubble tea, which are recognized as mood-
boosting beverages, are also called “fat happy water” in Chinese slang.
As the coronavirus dominated the news and media, consumers felt
overwhelmed and vulnerable to cope with the uncertainties, the large
amount of information and other psychological barriers. Through adding
ingredients like y-Aminobutyric acid (GABA) and L-Theanine, which are
validated by scientific research, this neurotransmitter drink can

appeal to consumers and help them relieve stress and anxiety during
difficult times.

44% of Chinese consumers say that their ideal diet can improve their
mood/wellbeingTaken from Mintel’s 35-market consumer research study.
Source: KuRunData/Mintel, July 2019, Base: 1,000 internet users aged 18+
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What we’ve seen

Hotline for the Mind: China has opened a hotline to help people relieve
mental stress caused by anxiety over the novel coronavirus outbreak.
Mooshoo: Mooshoo is Tel Aviv's new secret underground lounge offering
cocktails inspired by ancient Asian wellness remedies.

The Answer is Sweet: Alipay has released a box of sweets, conveying
the message that every problem that we face will ultimately be something
that sweetens our life.

Consumers are becoming more conscious of their mental and emotional
wellbeing. This will be reflected in rising demand for products and
activities that are stress-relieving and mood-boosting. The coronavirus
has made consumers seek ways to improve their immune systems, from
doing more physical exercise and eating nutritious diets to taking care
of their emotional health. Indeed, scientists have argued that a person’s
immunity is closely linked to their mental state.

Supported trends

v Bannedwagon

Buzz: 3 Lifecycle: Mainstreaming

People are focusing on labels, ingredients, and production methods,
embracing once-niche ways of living and eating.

v Mood to Order

Buzz: 1 Lifecycle: Mainstreaming

Moods matter - people are looking for ways to manage
their emotional wellbeing.
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