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EXPORT . .
@ T Nestlé is launching YES! snack bars
with pea and nut protein.

The Department of Trade and
Industry - Export Marketing Bureau
(DTI-EMB) is mandated

to oversee the development,
promotion and monitoring of
Philippine exports. The DTI-EMB
provides the exporters the enabling
environment to make them globally
competitive.

Export Marketing Bureau

G/F and 2/F DTI International Bldg.
375 Sen. Gil Puyat Avenue

Makati City 1200, Philippines

Tel. No.: (632) 8465.3300

Fax No.: (632) 8899.0111
http://www.dti.gov.ph/exports/
http://tradeline.dti.gov.ph/
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The new YES! bars contain 10g of plant protein

from nuts and peas, high in fiber, no artificial colors

or preservatives, and are gluten-free and suitable

for vegetarians. The bars are available in two varieties:
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Mi”ée' ‘txl"’ers :m“”d 38£°° almond, peanut, and double dark chocolate;
proclict latinches & monfh. and cashew, blueberry, and dark chocolate. The bars will
They track product innovation be available from September 2020 in European countries

across 86 markets globally. including the United Kingdom (UK), Germany,

the Netherlands, and the Czech Republic. The bars
Mintel Trends are also wrapped in recyclable paper, along with

the existing YES! range.
Consumer Trends: Defined,
Validated, Decoded.

With current observations of Consumer demand for healthier and natural products
consumer behavior around the world,  is growing, as they adopt alternative diets and become
Mintel Trends helps you understand more health-conscious. This has pushed brands to adapt
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To find out more about Mintel and howto  jngredient trends, such as the use of pea protein

get started, reach out to Gilyanne

at gblancaflor@mintel.com or through and other SUperfOOdS-

+63 917 509 7740.

© 2020 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://www.dti.gov.ph/exports/
http://tradelinephilippines.dti.gov.ph/
mailto:gblancaflor@mintel.com

Market Intelligence Digest

Volume 2 Issue No. 47 | September 2020

We are seeing an increase in the launch of healthy snacks and indulgent products
to promote healthier lifestyles without compromising on taste. These offer
consumers more alternatives to choose from, especially to those looking for more
innovative plant-based alternatives.

What we’ve seen

Sustainable Seaweed Snacks: SJY Seaweed is a sustainable, nutritionally dense
vegan seafood snack made from Norwegian-grown seaweed.

Green Cuisine: Birds Eye has increased its plant-based range with frozen vegan
sausage rolls.

Snackin' on Snacklins: Snacklins is a vegan snack alternative to pork rinds
that encourages its customers to indulge.

What’s next

The demand for healthier products and ingredients that offer health benefits will
increase, as the Trend Driver Wellbeing and its Nutrition Pillar shape consumer
behavior. We will see more brands use superfoods and other fortified ingredients
that support lifestyle changes. These will allow consumers to improve their health
by supporting their digestive system or even manage their emotions, reducing
stress and anxieties. With an increase in the adoption of plant-based diets, we will
see the creation of more natural and healthy, yet indulgent, products.
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