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What we’ve seen

Streaming a Meal: Discovery has launched Food Network Kitchen,
a direct-to-consumer streaming network that includes live and on-demand
cooking classes.

Live Cooking: As COVID-19 forces consumers to cook at home, Douguo has
partnered with famous restaurants and chefs to livestream cooking tutorials
and sell half-prepared food items.

Livestreamed Baking: Bread Ahead bakery is hosting daily live baking tutorials
and a sourdough hotel during the pandemic.

What’s next

As Mintel Trend Drivers Experiences and Technology point out, the confinement
will greatly transform the tourism industry. It is possible that consumers will become
hesitant and reticent to travel to distant destinations. However, as most consumers
have spent much of their lockdown time streaming entertainment platforms,

many will seek to digitally ‘travel abroad.” The launch of culinary, touristic,

and entertainment experiences on digital platforms will continue to grow.
Consumers will be able to visit and experience, through virtual reality (VR)
technology, exotic food markets and fields of aromatic herbs and spices in hidden
destinations in the comfort of their homes.
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