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The Department of Trade and
Industry - Export Marketing Bureau
(DTI-EMB) is mandated

to oversee the development,
promotion and monitoring of
Philippine exports. The DTI-EMB
provides the exporters the enabling
environment to make them globally
competitive.

Export Marketing Bureau

G/F and 2/F DTI International Bldg.
375 Sen. Gil Puyat Avenue

Makati City 1200, Philippines

Tel. No.: (632) 8465.3300

Fax No.: (632) 8899.0111
http://www.dti.gov.ph/exports/
http://tradeline.dti.gov.ph/

MINTEL

The world’s leading market
intelligence agency

Mintel covers around 38,000
product launches a month.

They track product innovation
across 86 markets globally.

Mintel Trends

Consumer Trends: Defined,
Validated, Decoded.

With current observations of
consumer behavior around the world,
Mintel Trends helps you understand
new markets and what influences
consumers.

To find out more about Mintel and how to
get started, reach out to Gilyanne

at gblancaflor@mintel.com or through
+63 917 509 7740.

The National Bank of Peru will make it compulsory
for every Peruvian aged 18+ to have a basic
bank account.

www.gettyimages.co.uk

In a bid to grant financial inclusion to all Peruvian natives,
the local government is creating bank accounts for every
Peruvian aged 18+. Assignees must own a national ID
and will not be charged by the account.

Although the project was engineered with the goal of granting
benefits to low-income demographics during the pandemic,
it also seeks financial inclusion for the future.

With financial inclusion as its main goal, the National Bank

of Peru has updated its strategy for the next couple of months.
This new course of action is due to the ongoing health crisis,
which shows contactless operations are on their way to
becoming the norm. While banking was a matter of fiscal
tracking in the past, due to COVID-19, it became a matter

of safety and demographic inclusivity. Governments had

to find ways to provide for vulnerable demographics who did
not have access to bank accounts.
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What we’ve seen

Cashless in a Health Crisis: The State Bank of Vietnam is urging consumers to use QR
code payments rather than cash as part of efforts to contain the coronavirus outbreak.

NYC Cashes In: The New York City Council passed a bill that requires stores
and restaurants to accept cash for payment.

What’s next

In a world where the internet is king, remote working and contactless payments are
leading the way of change as explained by Trend Driver Technology. More trustworthy
of fintechs and mesmerized by the simplification provided by e-wallets, consumers are
increasingly turning to the cashless economy. Nonetheless, this has actually become
a social dividing line; those who do not own a debit card cannot access digital
entertainment nor can they get their groceries home-delivered. Financial and digital
inclusion will be central subject matters for non-government organizations (NGOs) and
grassroots organizations in the coming years. Influenced by Trend Driver Rights, these
institutions will seek to provide disenfranchised groups with the means to enjoy

the advantages of the digital society. Furthermore, we will see a confrontation

with organizations that keep their employees and contract workers outside

the financial system.
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