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EXECUTIVE SUrv1rv1ARY 

The Department ofTrade and lndustly (DTI) continues to pursue its mission to create an 
environment conducive for "Enabling Business, Empowering Consumers• in support of the 
Philippine Development Plan (PDP) 2011-2016. To help achieve the overall goal of a "More 
Prosperous Philippines by 2016, • the DTI has developed the "Prosperity Plan 2016" employing 
the Balanced Scorecard of the Performance Governance System (PGS) to effectively attain 
inclusive growth and poverty reduction. To ensure that we realize our objective, the Department 
has initiated a communication plan to engage both its external and internal public. 

The DTI maximizes its existing mechanism and resources to communicate its messages to the 
intended public, saturating all available channels or media, both traditional and non-traditional, 
to deliver its messages. The following communication channels have been instrumental to the 
communication efforts of the Department print, television, radio, electronic, and frontline 
communication. 

In using various communication channels to reach out to stakeholders, the DTI has resorted to 
media tools, namely story releases, photo releases, press conferences, reads, media interviews 
and guestings, and media events. Analytics provided by media intelligence group iSentia, which 
was commissioned by the Department to provide customized media content analysis, served as 
a key reference. 

Print as a medium has proved crucial for the efforts of the DTI to communicate with its 
stakeholder. The Department has utilized press releases, publications and newsletters as 
valuable sources of trade and industry-related information to businesses and consumers alike. 
Collaterals are also produced in a standardized manner to promote the Department's corporate 
identity. Photo releases have documented the various important undertakings of DTI. 
Furthermore, the promotion of the Strategic Performance Management System (SPMS) through 
Department-wide distribution of posters featuring its nine values (Conscientiousness. Continuous 
Learning and Growth, Creativity, Integrity, Loyalty, Professionalism, Resourcefulness, Service 
Orientation, and Teammanship) has contributed to motivating everyone within the Department to 
deliver "Serbisyong Higit Pa Sa lnaasahan· (Service Beyond Expectations) for them to "Do Good, 
Be Felt, and Make a Difference." 

Broadcast media, which includes television and radio, has driven the DTI towards sustained 
heights in communicating the Prosperity Plan. Television channels includingABS.CBN, DZMM 
Teleradyo, ANC, GMA 7, GMA NEWS lV, and 1V5 have featured DTI extensively on matters related 
to business and consumer welfare, while infomercials for audio-visual presentation (AVP) and 
public information purposes have helped provide enriching insights on trade and industry 
activities in the Philippines. Both Konsyumer Atbp and Negosyo ATBP have enjoyed expansive 
coverage across different socioeconomic classes. with both having been useful for consumers 
and businesses to air their concerns and present their products to a vast audience. 

Electronic channels have also been fundamental conduits of the DTI in communicating the core 
message. The DTI website has undergone significant improvements in terms of satisfying the 
needs of its external clients. Offering a complete representation of the Department and its 
services, it creates a seamless browsing experience akin to industry best practices by delivering 
trade and industry information. Serving not just as an Internet resource, the online facility also 
projects the way the Department renders services to its stakeholders. 



The site builds upon the cllent-<:entric approach where current DTI news, events, and services 
are given prominence in the homepage. The Department has also made use of the social media, 
particularly Facebook, in filtering the core message to Its clients. 

The frontline communication of the DTI serves as the most direct manner of the Department in 
delivering excellent customer service. The DTI Direct, formed by the Cell Cente and the Public 
Assistance Desk (PAD), ensures that businesses and consumers alike get the information they 
need from the DTI through direct likes that address their concerns competently. The DTI Library 
serves as the open-source knowledge repository of the DTI, and current efforts by the 
Department to centralize and expand its entries in its Online Public Access catalogue (OPAC) and 
make its resources more accessible to stakeho!ders through digitization have been made 
possible through the implementation of the Integrated Library System (ILS). 

The efforts of DTI in getting the core message across its stakeholders have been met with 
positive results. On businesses, the DTI has been ranked as the 7th best-performing government 
agency (second semester 2015) by the Makati Business Club (MBC), with its two attached 
agencies - the Philippine Economic Zone Authority (PEZA) and Board of Investments (BOI), 
placing 2nd and 9th, respectively. Moreover, the Department has received due recognition from 
the Civil Service Commission (CSC) for its efforts to cut down on red tape through compliance 
with the Anti-Red Tape Act CARTA), in the forms of the ARTA Breakthrough Agency Award and the 
Citizen's Satisfaction Center Seal of Excellence in 2014. Furthermore, public perception towards 
the Department has outstandingly improved, with the Social Weather Stations (SWS) giving it a 
•very good" rating for its antkxlrruption efforts (November 2014 to May 2015 survey). 

Consumers have also noted positive developments. According to iSentia, the DTI posted an 
aggregate Php 1.3 billion worth of media returns in 2014. Konsyumer Atbp. has accounted for 
26% of the total media values last year, a significant testament to the magnanimity of attending 
to consumer welfare through media. Newspapers, accounting for 54% of news pick-ups, have 
been instrumental in promoting trade fairs on domestic products. Television exposures also 
proved to be of huge value, with its contribution accounting to 75% of the total media returns in 
2014. 

Overall, the DTI has consistently exerted its efforts in communicating a "More Prosperous 
Philippines by 2016" and its other relevant messages to all its stakeholders. However, the 
Department recognizes that much of its communication efforts remain to be work in progress, 
considering the fact that various trade and industry trends will inevitably meet noteworthy 
innovations in stakeholder communications. As such, it is important for the Department to 
sustain the momentum of its communication efforts towards greater conduciveness for "better• 
best practices innovated through its constant interaction with its stakeholders, especially as the 
Prosperity Plan transitions through different administrations. 

Realizing the drive to sustain the momentum of the DTI in its consistent communication is the 
continuous rendering of ·serbisyong Hlgit Pa Sa lnaasahan• in order for everyone within it to "Do 
Good, Be Felt, and Make a Difference" to all its stakeholders. Applying the SPMS beyond the 
internal organization of the Department ensures that it does not break its motion to 
communicate with its stakeholders consistently, as it paves way to develop innovations to its 
existing communication mechanism for it to constantly improve in "Enabl ing Business, 
Empowering Consumers.· 
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I. THE DTI AND ITS COMMUNICATION DRIVE 

The DTI stands as a prime mover of prosperity In the Philippines in terms of its role established 
in its mission: •Enabling Business, Empowering Consumers. • As the Department continues to 
enhance its image as the Agency of Choice, it remains relentless in engaging Its constituents 
through communication initiatives. 

The mandate of the DTI is defined in Executive Order (EO) No. 133 promulgated by President 
Corazon Aquino, as follows: 

... the primary coordinative, promotive, facilitative, and regulatory arm of government for 
the country's trade, Industry, and investment activities. It shall act as a catalyst for 
intensified private sector activity in order to accelerate and sustain economic growth 
through: (a) a comprehensive industrial growth strategy; (b) a progressive and socially 
responsible liberalization and deregulation program, and (c) policies designed for the 
expansion and diversification of trade, both domestic and foreign. 

Pursuant to the aforementioned, the DTI has undergone extensive efforts to communicate the 
societal goals indicated in the PDP 2011-2016 through its Prosperity Plan for 2016 which covers 
the 2013-2016 period. Emphasizing the importance of communicating the Prosperity Plan, the 
DTI consistently engages its stakeholders through traditional and non-traditional communication 
channels. 

II. CORE MESSAGES COMMUNICATED 

A DTI-·commissioned customized media content analysis by media intelligence group iSentia 
released on June 2015 cites the following messages consistently communicated by the on to its 
stakeholders: 

• Empowering consumers 
• Enabling business 
• Increase investments 
• Expand exports 
• Support and strengthen micro, small, and medium enterprises (MSMEs) 
• Pursue good governance 

As the DTI has widened its reach to its stakeholders, it has been able to use varying 
communication channels toward promoting the core message "More Prosperous Philippines by 
2016. • Prosperity, within the ambit of the foregoing, requires the active engagement of both 
businesses and consumers. That is essentially the role of the Department, which it has 
undertaken effectively through its use of various communication channels. 

The media analysis released by iSentia only proved that the DTI has exerted its communicative 
reach to consumers, what with the expansive amount of positive messages delivered through 
media. Businesses, comprising of both the business environment and MSMEs, also figured 
prominently in the messages delivered by the Department. 
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Ill. MEDIA TOOLS 

The DTI employed a number of tools to advance its advocacies in various media channels: 

• Story releases - stories prepared by various agencies based on events, announcements, 
meetings, and other sources which were disseminated to beat reporters and editors 

• Photo releases - the visual reporting of the Department's activities which are released to 
newspapers through physical routing to photo editors or sent via email which is a "show and 
tell" approach 

• Press conferences - conduct of press meetings to inform media of important programs and 
projects, and meant to clarify issues. The press which include print. radio and TV are invited 
via advisories. 

• Leads - useful information for the reporters that could be used for their stories. It could be in 
the form of briefers, office data, announcements, etc. These information are provided as 
additional information to reporters for the development of their stories 

• Media interviews and guestings - TV and radio appearances of DTI officials designed to 
update viewers and listeners of the Department's programs. DTI officials were either invited 
by media outlets or were requested by the Department to appear in TV stations or phoned in 
calls by DTI officials to radio stations to clarify issues 

• Media events - the Department also allows media to cover important events of the 
Department specially those concerning consumer welfare. Among the events extensively 
covered by the media are the market visits, National Price Coordinating Council {NPCC) 
meeting and destruction of substandard products 

A. Print 
1. Co/laterals 

The DTI has used an expansive variety of collaterals to communicate with its stakeholders. 
Information on business·related concerns and consumer welfare has found extensive coverage 
in media tools utilized across all the functional groups of the Department such as brochures, 
newsletters, digests, and tarpaulins, among many others. A notable example of such involved 
that of the Export Management Bureau (EMB) under the Industry Promotion Group (lPG), which 
produced collaterals on the following; 

• Philippine Export Competitiveness Program (PECP) tarpaulin 
• Philippine Export Digest (PED) 
• EMB Guide to Services brochure 
• Export Procedure 
• Materials on Doing Business in Free Trade Areas (DBFTA) 
• Other EMB brochures 

The creation of the Collateral Review Committee (DTI.CRC) • composed of two organizations 
under the DTI, the Knowledge Management and Information Service (KMIS) and the Center for 
International Trade Expositions and Missions (CITEM), has also paved way for the standardization 
of all collaterals used for communicating with stakeholders. A crucial aspect emphasized by the 
DTI·CRC involves the use of the DTIIogo, which holds a central role in establishing the corporate 
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identity of the Department In line with that. the Department has pushed for the standardization of 
all its collaterals for businesses and consumers alike in line with the guidelines enforced by the DTI­
CRC for its review and approval process. 

To embolden the resolve of the DTI to provide high-quality services to all its stakeholders, it has duly 
implemented the Strategic Performance Management System (SPMS) across regular employees and 
human resources representatives, managers, and leaders alike throughout the Department The 
SPMS seeks to improve the performance of the DTI through Department -wide efforts to motivate 
greater performance, improve productivity and strengthen accountability under a comprehensive 
system of Incentives in the form of improved compensation, opportunities for professional 
advancement, and other benefrts. To promote tt-e SPMS, the DTl has produced a set of posters 
displaying the nine values guiding everyone within the Department: 

• Conscientiousness 
• Continuous learning and Growth 
• Creativity 
• lntegnty 
• Loyalty 
• Professionalism 
• Resourcefulness 
• Service Orientation 
• Teammanship 

Said values render the message imbued by the SPMS, which is to render "Serbisyong Hig)t Pa Sa 
lnaasahan• (Service Beyond Expectations) so that everyone within the DTI can "Do Good, Be Felt, 
and Make a Difference· to all the stakeholders of the Department 

2. Photos 
Photo releases provide stakeholders with visual proof that the on is, indeed, engaged in 

communicating its messages through all of its functional groups. Among the events documented by 
the DTI through photos include press conferences and staged media events involving substandard 
products. The Board of Investments (BOI) of the Industry Development Group (lOG), 
for instance, has documented the European Union General Scheme of Preferences + (EU GSP+) 
Conference, which It has held jointly with the EU delegation in Manila and the Department of Foreign 
Affairs (DFA), through photos. Staged media events of the Consumer Protection Group (CPG) 
involving the destruction of substandard products were also documented with photographic 
coverage. 

3. Publications 
Data from iSentia for June 2015, to illustrate, indicate the following as among the top publications 

that contributed to the exposure of the DTI (the list originally includes online media contributors): 

• People Asia • Philippine Star 
• Manila Bulletin • Malaya 
• The Philippine Star • Philippine Daily Inquirer 
• Business Mirror • Manila Bulletin 
• Business World 
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Such an extensive list of publications is further justified by the fact that newspapers make up for 
the largest contribution of articles featuring the DTI for June 2015, figuring at 45%. With that, 
publications continue to have the highest volume of articles featuring the Department. 

B. Broadcast media 
1. Television 

Television broadcasts stand as key driver to expanding DTI exposure, given the accessibility of 
television across all socioeconomic classes. All communication efforts done by the DTI through 
television broadcasts were done in an animated and Interactive manner, given the visual 
presence of resource persons hosting live reports on DTI-related issues and concerns and the 
availability of question-and-answer portions entertained through phone calls and SMS. iSentia 
cites ABS-CBN, DZMM Teleradyo, ANC, GMA 7, GMA NEWS TV, and TV5 as among the major 
television networks that served as conduits for the Department to address businesses and 
consumers issues. 

2. Infomercials 
Recognizing visual communication as an integral approach to connecting with stakeholders, 

the DTI has produced infomercials for audio-visual presentation (AVP} and public information 
purposes. The BOI, for its part, has produced AVPs for both its domestic and international 
appointments to promote the Philippines as a choice investment location. The Bureau of Product 
Standards (BPS} also released an infomercial detailing the nature and importance of its role in 
ensuring and improving Philippine products towards greater global competitiveness. Consumer 
welfare is also a key focus of infomercials, all of which present common consumer concerns in a 
"Q-and-A" format. 

3. Radio 
a. Konsyumer Atbp 

Konsyumer Atbp is the DTI's consumer education radio program, simultaneously aired over 
DZMM 630 kHz and Sky Cable channel 26 every Saturday from 10:30 AM to 12:00 PM. Airing 
timely and informative discussions of DTI Usee. Vic Dimagiba and DZMM's senior reporter, Mr. 
Alvin Elchico, Konsyumer Atbp involves pressing relevant consumer-related programs and issues. 

The Bureau of Philippine Standards (BPS} manages and operates Konsyumer Atbp, wherein the 
DTI and consumers can interact actively on product quality and safety. They can also discuss the 
consumer rights and responsibilities among other related issues. 

Konsyumer Atbp was launched on 19 February 2005 and now on its 10th year of airing. It is 
now on its 40th Season with 540 episodes conducted. As of June 2015, iSentia indicated 
Konsyumer Atbp as the largest contributor of media value for the DTI, amounting to Php 71 
million, which accounts to 54% of the total media mileage for said month. Recognized by the Civil 
Service Commission (CSC} in October 2014 for supporting efforts to create an honest, 
responsible, transparent, and efficient civil service, Konsyumer Atbp was also cited in 2009 and 
2010 as the Best Public Service Program for Radio by the Kapisanan ng Brodkasters ng Pilipinas 
(KBP}; Best Educational Program for Radio by the Catholic Mass Media Awards in 2008; A semi­
finalist Lingkod Sayan Awardee of the CSC in 2006, and given the DTI Creative Award in 2005. 
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b. Negosyo, A TBP 
The radio program Negosyo ATBP, hosted by DTI Usee. Zenaida Maglaya and senior broadcaster 

Angelo Palmones has helped raise the profile of communication efforts of the DTI using radio as 
its communication channeL Having seJVed as a crucial information conduit for micro, small, and 
medium enterprises (MSMEs) since its launching on 21 January 2015, Negosyo ATBP has since 
enabled them to expand their business and encourage aspiring entrepreneurs looking to venture 
into business. In the six months that Negos}U ATBP has been aired, it has received positive 
feedback from listeners while the MSMEs that were featured were grateful as they were given the 
chance to promote their products nationwide. 

c. Radio Bits 
Radio Bits, featured in all major radio stations such as DZMM, DZRH and Bombo Radyo, as well 

as in all Radyo ng Sayan regional radio stations, is a radio broadcast publication of the DTI that 
features the latest news and information on trade, Industry, consumer and investment events 
and concerns. The objective of Radio Bits is to establish a network with the broadcast media 
nationwide in delivering Department messages. Among the target audience of Radio Bits include 
investors, consumers, clients and everyone within the Department. as well as the general public. 

C. Electronic Ctlannels 
1. DTI Website 
In keeping with the ever-shifting paradigms on information and communications technologies 
(ICTs), the on has ensured that the DTI Website is compliant with a base set of standards 
indicated in the following: 

• NCC M.C. 2002-01: Guidelines on Creation of the Agency's Official Website and Compliance to 
E-Commerce Law and Stage One of the UN-ASPA Stages of E-Govemment 

• AO 39, series of 2013: Mandating government agencies to migrate to the government website 
template (GWT) 

There is determinable evidence that the DTI website has posted significant improvements in 
terms of seJVing its external clients. In 2014, the DTI Website recorded a total of 2 ,920,918 
page views made by 864,867 unique visitors. By location, users were mostly based in the 
Philippines which accounted for 80.65% of the total number of those who logged onto the online 
facility. All the visitors generated 1.219,696 sessions, mostly going to the Home Page which 
tallied 391,148 views. The second most visited page is the "Start Your Business• section with 
39,885 views, followed by •consumer Tips" with 37,966. By technology, bulk of the visitors 
numbering to 636,382 (76.54%) still preferred using desktops, followed by mobile users with 
138,311 (16.63%) and tablet users, 56,638 (6.81%). Chrome was the commonly used browser, 
accounting for more than half (56%) of all the sessions logged during the entire period. The site 
speed, measured by the average page load time, was pegged at 22.59 seconds in the 01 
January-15 July period and at 12.16 seconds in the 16 July 2015-31 December period. The top 
source of origin of website traffic was the search engine Google with 773,189 sessions, or 
63.39% of total. 
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With due consideration to the powerful reach of the Internet, especially as its use constantly 
expands across all socioeconomic classes, the DTI has been successful in utilizing online media 
In enhancing its reach to stakeholders. Key to the online exposure of the Department is the 
availability of online versions of printed articles uploaded by publications in their respective 
websites. Given that, stakeholders now have a convenient alternative to printed publications 
when looking for different kinds of information about the Department, as it is exposed through its 
various updates and features highlighted in online articles. The importance of such is reflected in 
the data provided by iSentia for June 2015, for instance, which indicates online media as the 
second-largest contributor of DTI-related articles, next to print media (newspapers and 
magazines), at 39%. 

2. Social Media 

Following through the magnanimity of online media in increasing DTI media exposure, the 
importance of using social media comes to the fore. The DTI-Facebook page received 8,5011ikes 
and 1,188 visits in 2014. Messages/queries from 515 clients were served by FB agents, which 
dealt mostly on "Non-DTI" matters with 107 queries, followed by "Warranty" (95), and "Business 
Name" (69). 

D. Frontline Communication 

1. on Direct: C81/ Center and Public Assistance Desk (PAD) 

The DTI Direct consists of the Call Center and the Public Assistance Desk (PAD). The Call Center 
services calls coming from different conduits: phone-in, cellular phone (phone calls and SMS), 
and Contact Center ng Bayan (CCB) of the esc, while the PAD services walk-in clients. Through 
the Call Center and the PAD, the DTI Direct consistently answers queries under the following 
categories: 

• Business name 
• Consumer welfare 
• Export 
• Investment 
• MSME 
• DTIIntemal 
• DTI non-related concerns 

Of the four conduits serviced by the Call center, phone-in continues to be the most frequently­
used one (78.40% as of June 2015), hence establishing the inference that it is relatively easier 
and less-costly to use a landline phone to call the DTI for complaints and queries. In contrast, the 
PAD accounted for only 4.65% (as of June 2015) of the total complaints and queries received by 
the DTI, but this is due to the fact that it is confined within one physical location. With a total of 
3,84 7 queries and complaints received for June 2015, one can say that the on Direct 
accommodates a sizable amount of external clients to address their business and consumer­
related concerns. 



EXECUTIVE SUMMARY 

2. 011 Library 
The DTI continues to maintain the DTI Library as its key repository of business and 

consumer-related knowledge. In line with continuing efforts to organize and update the 
library collection, the on has consistently updated Its entries in its Online Public Access 
catalogue (OPAC), which has a total of 33,666 entries as of December 2014. Significantly 
contributing to the facilitation of OPAC updates is the Integrated Library System (ILS), 
established in March 2012 to enable the centralization of all the seven libraries each held by 
different agencies under the DTI, namely the KMIS, EMB, BPS. Intellectual Property Office of 
the Philippines (IPOPHL), BOI, CITEM, and the Design Center ofthe Philippines (DCP). The 
KMIS currently manages the ILS in conjunction with the Information System Management 
Service (ISMS). and both are continuously working together to make all DTI Library resources 
available in digital formats to make them more accessible to stakeholders. 

IV. COMMUNICATION DRIVE EFFECTS 

Both the business environment and MSMEs greatly benefited from the extensive 
communication efforts of the on on its Prosperity Plan, as measured by surveys. A key 
development is reflected by the Executive Outlook Survey of the Makati Business Club (MBC), 
wherein the DTI placed within the top 10 best performers - 7th out of 64 surveyed 
government agencies, for the second semester of 2015. Two other attached agencies of the 
DTI - the Philippine Economic Zone Authority(PEZA) and BOI ranked 2nd and 9th 
respectively In the same survey. The MBC poll was conducted among senior business 
executives from July 6-August 7. 2015. This reflects a positive development for the 
Department. which jumped to 11 places from its ranking of 18th out of 62 government 
agencies during the second semester of 2014. 

The DTI, alongside its regional offices, also proved successful in upholding the provisions of 
the Anti-Red Tape Act (ARTA). In In October 2014, the CSC presented the 2014 ARTA 
Breakthrough Agency Award to the Department for Its relentless efforts to deliver high-quality 
service in full compliance with the ARTA Moreover, the esc also recognized the remarkable 
efforts of the regional operations of the DTI through the conferment of the Citizen's 
Satisfaction Center Seal of Excellence to 11 of its offices under the Regional Operations 
Group (ROG), namely (as of March 2014): 

• Region Office No. 3 
• Provincial Office, Bacolod City, Negros Occidental 
• Provincial Office, Iloilo City 
• Field Office. Roxas City, caplz 
• cabanatuan City, Nueva Ecija 
• Tabuk, Kalinga 
• RO IVA- Galamba City, Laguna 
• Provincial Office, Slquijor 
• San Fernando, Pampanga 
• Malo los City, Bulacan 
• Mati City 

The foregoing was assessed using the Report card Survey - an evaluation of more than 
1,000 offices based on their anti-red tape practices. 



EXECUTIVE SUMMARY 

The DTI has also improved confidence in the business environment through its anti­
corruption efforts. In the 2014 Social Weather Stations (SWS) Survey of Enterprises on 
Corruption, the Department was rated "very good" for its sincerity in fighting corruption. The 
survey covered executives of 966 companies and was conducted between November 2014 
and May 2015. 

The media run of the on throughout 2014 provided a picture of development, as it reached 
its peak during the last quarter as largely dictated by the rising attention of the media to the 
more pressing issues related to the domestic trade sector. The Department was able to post 
a total of P1.3B in media returns. Such represents the value of media space that was 
allocated to the exposures of the Department measured in terms of quality, favorability, and 
audience reach. 

The attentiveness of the DTI to the wetfare of consumers has been highly evident in terms of 
the range of news that received more media coverage and traction. The Department has 
maintained a strong partnership with DZMM, which enabled It to deliver relevant consumer­
centric updates through the program Konsyumer Atbp, which delivered around 26% of the 
total media values recorded in 2014. 

News distribution related to the DTI is still concentrated in the print platform. About 54% of 
the news pick-ups were captured from newspapers. Although the majority of the news on the 
Department from daily publications has been related to consumer welfare, the lPG has 
posted the highest media return-on-investment largely due to feature articles on trade fairs 
exhibiting domestic products. Value-wise, the television exposures of the Department 
contributed to 75% of the total media returns posted. As expected, most of those covered 
were consumer-related news. 

The positive consumer feedback garnered by the DTI is a testament to the effectiveness of its 
communication drive on the Prosperity Plan. In a Philippine Daily Inquirer article dated 04 
February 2015 entitled "Happy consumers commend good service." the Department­
specifically the CPG, was cited for its ·very efficient and helpful" service after one Donna Lee 
sent a complaint about the bad service she got from Canon concerning repairs for her 
Powershot 020 camera. Lee, who said that her experience with government agencies have 
been •very traumatic,· lauded her experience with the Department as one that has helped 
restore her "trust in the system.· 
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There are some external 
media like the newspaper 
Business MIITOr that make 
use of the Philippine Business 
Report as a reference. In his 
column RISING SUN, Attorney 
Jose Ferdinand M. Rojas II 
commended the publication 
and said it is a ·wealth of 
information. • 

You may read the article at 
http://www.businessmirror.co 
m.ph/us{ranchises· 
interested-jn·the-philiopjnes/ 

Dn PUBLICAnONS 

PHIUPPINE BUSINESS REPORT 

Description: 
A 12-page brief on Philippine trade and investment news and 
opportunities 

Rationale: 
To help tn enabling business in the Philipprnes-to position PHL as 
an ideal location for investments. for sourcing goods and services 

Frequency: 
1 per month 

Target audience: 
Top business leaders; managers; business groups/chambers (e.g. 
MBC. EDC); indMdual businesses; business schools; Local 
Government Units (LGUs); government policy makers (Congress, 
senate, cabinet); mvestment promotion agencies (801, EPZ); 
diplomatic posts 

US franchises interested in the 
Philippines - ...... ..,._ ._... _., ... 
@0 
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BEST PRACTICES FOR COMMUNICATION 

PUB ICATI N • AT RA • R A 
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DTI PUBLICATIONS 

DATAUNE 

Description: 
A fortnight folio of OTI news. trade, industry and investment 
events 

Rationale: 
To help in enabling business and empowering consumers in the 
Philippines-more immediate reportage of OTt Programs, 
Activities, and Projects (PAPs) 

Frequency: 
2 per month 

Target audlenc:e: 
Trade associations; consumers; business groups; government 
policy makers; local government units; DTI people 

RADIOBrTS 

Desctlption: 
A broadcast publication about DTI news. trade. industry, 
consumer, and investment events 

Rationale: 
To establish a network with the broadcast media nationwide in 
delivering OTI messages 

Frequency: 
2 per month 

Target audi~e: 
Investors; consumers; OTI clients; DTI people; public 
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BEST PRACTICES FOR COIIMUIICATION 

P Bll ATI N • A RA • F.S 

CONSUMER PROTECnON AND ADVOCACY BUREAU (CPAB) 
COLLATERALS 

Flyers addressing the freQuently asked 
Questions (FAQs) of the consumers. 
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PRINT 8ES1 PRACTI&£S FOR COMMUNICATION 

PB ATI ' • ATRAL S • REL AE S 

BUREAU OF SMALL AND MEDIUM ENTERPRISE DEVELOPMENT 
(BSMED) COLLATERALS 

A CCOUNTING 
HANDBOOK 

--
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BSMED offers a variety of publications 
that existing and would-be 
entrepreneurs may find useful in 
guiding them in starting and growing/ 
expanding their businesses. 

These publications are available in 
hard copy, which may be acquired 
through request to BSMEd; and in 
electronic copy, which can be 
downloaded from the DTI website • 



BESJ PRACTICES FUR ~Till 

BOARD OF INVESTMENTS (801) PUBUCAnONS 
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PRIMER ON DOING BUSINESS IN THE PHIUPPINES 

The Board of Investments (801), the line agency involved in 
marketing and investment promotion. came up with this Primer to 
guide prospective investors in making sound investment 
decisions. The Primer includes the country's laws, rules and 
regulations, and policies that govern the procedural requirements 
that Should be followed. 

This Primer is intended to provide a better understanding of the 
Philippine investments regime and thereby entice more 
businessmen to Invest in the country's priority investment areas . 
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~:U~II BEST PRACTICES FOR COMMUNICATION 

PUBll A !I NS • AT A • R A 

STRATEGIC PERFORMANCE MANAGEMENT SYSTEM (SPMS) 
COLLATERALS 

In close coordination with the Civil Service Commission (CSC), the DTI is implementing SPMS, 
a mechanisim that links employee performance with organizational performance. Aside from 
ensuring that all officials and staff are aware of i+.., the management also has information materials 
for all its stakeholders. 
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~:ll~ll Bm PRACTICES FOR COMMUNICATION 

PUB I 4TI N • AT RA • R A E 

STRATEGIC PERFORMANCE MANAGEMENT SYSTEM (SPMS) 
COLLATERAL$ 



Q&A 

In this 30-seconder infomercial (Question and 
Answer format), the Department of Trade and 
Industry (DTI) enjoins the Filipinos to know and 
exercise their rights as consumers for protection 
against dishonest traders and defective products. 

~ "' ' .. ·.c:;a .. ;;c;: ... ,.. ~ -:-:7~-:-.;rr.--~-~~, 

BEST PRACTICES FOR COMMUNICATION 

BALIKBAYAN BOX 

This is a 15-seconder television material that shows 
a Filipino family with a father who's an overseas 
worker and properly sends a Balikbayan box home 
to his family that contains products for their 

personal use. 



INVEST IN THE PHIUPPINES 

BEST PRACTICES FOR COMMUNICATION 

BPS TESTING CENTER 

A three-minuter on the Department of Trade and 
Industry's Bureau of Philippine Standards Testing 
Center (DTI-BPSTC) that conducts performance and 
safety tests on critica I products based on the 
Philippine National Standards (PNS). 

IJJj.IJJJJJl:IJ1'i 
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The Philippine Board of Investments (BOI), an 
attached agency of Department of Trade and 
Industry (DTI), is the lead government agency 
responsible for the promotion of investments in 
the Philippine.s. This video presents the gist of the 
agency's core goals and missions. 
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KONSYUMER ATBP. 

The Konsyumer Atbp (KATBP) is the DTI's consumer 
education radio program simultaneously aired over 
DZMM 630 kHz and Sky Cable channel 26 every 
Saturday from 10:30 a.m. to 12:00 p.m. 
Anchored by DTI·Consumer Protection Group (CPG) 
Undersecretary Vic Dimagiba and DZMM's senior 
reporter Mr. Alvin Elchico, the radio show airs timely 
and Informative discussions on pressing relevant 
consumer-related programs and issues. 

KATBP was launched on 19 February 2005 and is now on its 10th year of airing. It is already on its 40th 
Season with 540 episodes conducted. The KATBP has been recognized by the Civil Service 
Commission (CSC) in October 2014 for its support to create an honest. responsible, transparent. and 
efficient civil service. It was also cited in 2009 and 2010 as the Best Public Service Program for Radio 
by the Kapisanan ng mga Brodkasters ng Pilipinas (KBP); Best Educational Program for Radio by the 
Catholic Mass Media Awards in 2008; A semi-finalist Lingkod Bayan Awardee of the CSC in 2006, and 
was given the DTI Creative Award in 2005. 

I 

I 

DATE 

Episodes 01- 30 

May (epi511) 

Episodes 02 - 06 

Jun 

(epi512) 

Episodes 03 - 13 Jun 
(epi51.3} 

KONSYUMER ATBP. (KATBP) 
Season 40 (30 May - 23 August 2015) 

Tentative Line-up of Topics (as of 17 August 2015) 

PROPOSED TOPICS 

KP News: PNR, Kumpiyansang Makakabalik-Operasyon Sa June 15; Palasyo: Tax 

Incentive Sa car Industry lillkha Ng Maramlng Trabaho; on Enforcement Sa Product 

Standards, Patuloy Na Pina-llgting; Fare Rollback Sa MRT, lnihirlt; Piliplnas At Pito Pang 

Bansa, Mag-A-Angkat Na Ng Manok Sa Europe 

KP News: PNR, Kumpiyansang Makakabalik-Operasyon Sa June 15; Palasyo: Tax 

Incentive Sa car Industry lilikha Ng Maramlng Trabaho; On Enforcement Sa Product 

Standards, Patuloy Na Pina-ligting; Fare Rollback Sa MRT, lnihirlt; Pilipinas At Pito Pang 

Bansa, Mag·A·Angkat Na Ng Manok Sa Europe 

UK: *Gawing Ligta.s at Masustansiya ang Pagkain sa Eskwela • 

BK: Reports sa Pag-Monitor sa Presyo at Labels ng School Supplies sa aking Lugar 

KP News: DTI, Sinimulan Na Ang lmbestigasyon Sa Presyo Ng Harina, nnapay At 
Noodles; Singil Sa Tubig Ng Maynilad, Tataas Sa Hulyo; Presyo Ng Mga Imported Na 
Oelata, Tumaasl; PNP Aviation Group Nagbabala Sa Mga Gumagamit Ng Pekeng 
Pangalan Sa Tiket; Panukalang libreng Public Wl-Fi, Lusot NaSa 3rd At Final Reading Ng 

Kamara 
UK:" Paglilinaw sa DTI Enfrocement ng Product Standards • 
BK : Reports sa Pag-Monitor sa Presyo at Labels ng School Suoolies sa akln11lu~tar 



RADIO BEST PRACTICES FOR COMMUNICATION 

PROGRAMS FOR CONSUMERS 

I DATE l 

r-

Episodes 04- 20 Jun 

(epi514) 

Episodes 05 - 27 Jun 

(epi515) 

Episodes 06 - 04 Jul 

(epl516) 

Episodes 07 -11 Jul 

(epl517) 

KONSYUMER AJBP. (KAJBP) 
Tentative Une-up of Topics (Cont'd) 

PROPOSED TOPICS 

KP News: Singll Ng Meralco, Sosobra Na Kung Di Papatak sa July Bill Ang Tapyas Sa 

Distribution Charge; Presyo Ng Asukal Bumaba Ng Higit Piso Kada Kilo; Nagbabala Ang 

OTI At House Na Sumunod Sa Srps Ng Pangunahlng Bilihln; 2K Dagdag sa Buwanang 

Pensyon Sa SSS Aprubado Na; DTI, Pinagpapaliwanag ang 21 Hardware Stores sa 

Mataas na Presyo ng Semento; Kampanya Vs Smuggling, Plnalawak Pa Ng Grupo Ng 

Manufacturers 

UK: "Pagbabantay sa Pagpasok ng Imported Products» 

UK: ASEAN Economic Community for Consumers- OTI-IDG -Reset 

BK: Reports sa Pag-Monltor sa Presyo at labels ng School Supplies sa a king Lugar 

BK: Who and What is ASEAN?-Reset 

KP News: Rice Importer Kinasuhan Ng Bureau Of Customs Sa DOJ; DOTC: Magandang 

Pagbabago sa Serbisyo Ng MRT-3 lnaasahan sa Taong Ito; lock In Period sa Mga 

._,1'\o I Ufjrt'V. t'11:;11wiUIU IU5 ........ u .. , I ....... ._, ....... J u ... n.O:O!IIj:¥"" 

I BK: Face book Registration para sa mga Bidang Konsyumer 

KP News: Oil Firms May Panibagong Rolbak Noong Martes; Alokasyon Ng Tubig Ng l 
Maynilad At Manila Water Mula Angat Dam, Babawasan Na; Tapyas-Presyo sa Pinoy I 
Tasty At Pandesal, Kasado NaSa July 14 

J 
UK: "lwas Sakuna sa Kaalaman at Kusa• 

BK: Facebook Rellistr:ation oara sa m~ra Bidaog Koosvumer 
KP News: Presyo Ng Petrolyo lnaasahang Bababa Sa Susunod Na Unggo; Pinoy Workers 

Sa Greece, Apektado Na Ng Debt Crisis; Bagong Department Order Para Sa Mas Mabilis 

Na Pag-Proseso Ng Icc Applications, lnilabas Ng Dti; Mrt-3 May Bagong Maintenance 

Contractors; Nagrolbak Na Ng Presyo Ng Arina Ang liang Flour Millers Matapos Pa-

lmbestigahan Sa Nbi 

UK: "Tubig na ligtas para sa Konsyumer" 

"' ''rebook """'";oo ''" ~ ""' '""'' ""~'m" ~ 
Episodes 08 -18 Jul KP News: Meralco : Power Savers, Dl Mapapababa Ang Konsumo sa Kuryente; I (epl518) I Transport Groups Muling Humirit Ng Taas-Pasahe; OTI, Nagbabala Vs Modus Operandi 

Ng liang Online Shopping 

UK : "Bantay Presyo Ngayong Tagulan" 

L--------..,~...;BK: Facebook Registration para sa mga Bidang Konsyumer 



I;Jili][IJ BEST PRACTICES FOR COMMUNICATION 

PROGRAMS FOR CONSUMERS 

DATE 

Episodes 09 - 25 Jul 

(epl519) 

Episodes 10-01 

Aug 

(epi520) 

KONSYUMERATBP. {KATBP) 
Tentative Line-up of Topics (Cont'd) 

PROPOSED TOPICS 

KP News: PH Competition Act At Amyenda Sa cabotage law, Nilagdaan Ni Pnoy; 

Paggamit Ng Ticketing System Sa 10 LRT Station Target Sa Mga Susunod Na Unggo; 

PNR, Balik Operasyon Na Pero limitado Muna Ang Biyahe; SEC, lnalerto Ang Publiko 

laban Sa Mga Kumpanya Na Konektado Sa May-Ari Ng One Dream; £co-Consciousness 

Ng Konsyumer, Dapat Pang Palakasin 

UK: "Patakaran sa Pag-isyu ng ICC- Para sa ligtas na Imported Products" 

BK: Facebook Registration para sa mga Bidang Konsyumer 

KP News: Shake Drill Sa Metro Manila, Tagumpay; Night Quake Drill Sa Pasig 

Matagumpay; Labing lsang Flour Millers, Nagbaba na ng Presyo ng Flour Bags; 

Modemong lounge Sa NAIA Terminal 3 Binuksan 

UK: "Todo lngat sa Pi!g-lnvest'' 

BK: Face book Registration para sa mga Bidang Konsyumer 1 
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BEST PRACTICES FOR COMMUNICAT10ft 

NEGOSYO ATBP. 

Hosted by Regional Operations Group (ROG) Undersecretary 
Zenaida Cuison Maglaya and senior broadcaster Angelo 
Palmones, Negosyo ATBP. is a new radio program that 
reaches out to more existing micro, small, and medium 
entrepreneurs (MSMEs) who want to expand their business 
and to potential entrepreneurs who want to start their own 
business. The program airs on DZRH and RHlV from 6:00 
p.m. to 7:30p.m. every Wednesday and on Radio Natin from 
7:00p.m. to 7:30p.m. (simulcast with DZRH) 

In its first six months of airing, Negosyo ATBP. has received 
positive feedback from listeners while the MSMEs that were 
featured were grateful as they were given the chance to 
promote their products and services nationwide. 

NEGOSYO ATBP. (SEASON 1 SUMMARY) 

II OF STATIONS 
EPISODES /TOPICS DATE GUESTS NO. OF TEXTS THAT AIRED 

RECEIVED NEGOSYO 

I ATBP. 

' Episode 1 January 21, 2015 Assistant Regional Director 12 text DZRH MANILA: I Pag-Renew at Pag- Ferdinand l. Manfoste questions METRO MANILA 

DTI-National Capital Region AREA, CA VITE, 
Rehistro ng TAGAYTAY, 

Business Name at BATANGAS, 

Business Permit LAGUNA, RIZAl, 

Episode 2 January 28, 2015 Regional Director Cynthia R. N/A I 
BULACAN, 

PAMPANGA, 
Balik-51gla sa Nierras ZAMBALES, 

Negosyo (sa mga Region VIII BATAAN, QUEZON 

I Lugar na Nasalanta 
PROVINCE, 
MINDORO, 

ng Yolanda MARINDUQUE, 
PARTS OF 

Episode 3 February 4, 2015 Assistant Vice President Ma. 12 text PANGASINAN, 

Tulong Pinansyal Unda J. Orsos questions TARLAC, PARTS OF 

Para sa Negosyo Small Business Corporation NUEVAECUA, 
Southern Luzon Area CAMARINES 

NORTE, POUUO 

Phonepatch: ISLAND (19) 

Regional Director Aster C. 
caberte 

I DTI·Regon VII 



1;1!11][1] BEST PRACTICES FOR COMMUNICAnON 

P R 0 G R A M S F R MSMES 

NEGOSYO ATBP. (SEASON 1 SUMMARY, CONT'O} 

EPISODES /TOPICS DATE GUESTS NO. OF NO. OF STATIONS 
(2015) TEXTS THAT AIRED 

RECEIVED NEGOSYO ATBP. 

Assistant Regional Director Ferdinand l. 2 text LUZON AREA 

Episode4 February 11 Manfoste questions (DZRH): 

Training at DTI-NCR Santiago (DWRH) 

Equipment Mula sa Dagupan(DWOH) 

DTl Para sa Negosyo laoag (DZMT) 

lucena (DWSR) 

Senator Paolo Benisno "Bam" Aquino IV 14 text Naga(DWMT) 

Episode 5 February 18 I questions Tugegarao (DZSR) 

Go, go - sa N egosyo Director Jerry T. Ciavesillas Sorsogon (DZZH) 

Rose Marie G. Castillo 
Palawan (DYPH) 

Episode 6 February 25 Chief, Food &Food Preparations Division 7text 
Total: 9 stations 

May Negosyo - sa DTI- Export Marl<etlng Bureau (EMB) questions 
VISA VAS AREA 

Prutasl 

Governor Emmylou •Lala" Tali no-
(DZRH): 

Mendoza Bacolod (DYBH) 

Cotabato 
Cebu (DYXR) 

Iloilo (DYDH) 

Tacloban (DYTH) 

Episode 7 I Provincial Director Mancelina Alcantara 43text Total: 4 I May Negosyo- sa March 4 DTI-Quezon of Resion IVA messages/ 

Coco Coir! (CALABARZON) answers (to MINDANAO AREA: 
National Coordinator, Coco Coir Industry questions Davao (DXRF) 
Cluster of the day) Zamboanga (DXZH) 

Cagayan de Oro 

(DXKH) 

GenSan (DXGH) 

Cotabato (DXCH) 

Total: 5 
I l --········ ·-- -- --· ... -·- -



NEGOSYO ATBP. (SEASON 1 SUMMARY, CON'I"D} 

I 

EPISODE / TOPICS DATE GUESTS NO. OF TEXT I 
RECEIVED I 

' 
I 

March 11, 2015 OIC Judith Angeles 21 text questions 

E.pisode 8 Bamboo Region Ill 

Industry National Coordinator 

Bamboo Industry Ouster 

Episode9 March 18, 2015 EO M yrna M. 5unico 14 text questions 

Trade Fairs and Product Design Center ofthe Philippines 

Development 

Director Rhodora leaflo 

Bureau of Domestic Trade 

Promotions 

Epi.sode 10 March 25, 2015 RD Myrna Pablo 17 text question.s 

Coffee DTI-CAR 

National Industry Cluster 

Coordinator for Coffee 

Nicholas A. Matii 

Chairman, Philippine Coffee Board 

------·-·· ----- ~-----·-



I:Jlli1IU BEST PRACTICES FOR COMMUNICATION 

P R 0 G R A M S F R MS ES 

NEGOSYO AlBP. (SEASON 1 SUMMARY, COfmD) 

I 

EPISODE /TOPICS DATE GUESTS NO. OF TEXTS 

RECEIVED I 
Episode 11 Technical April 8, 2015 Ferdinand 0. Angeles, 

I 
16 text questions 

Assistance extended to I OlC 
MSMEs Marikina Center I RogerS. Py, 

Director General, Philippine Footwear 
Federation Inc. 

I Derdrellfurung, 
j f<lunder 
Tingguian lloko Multi-Purpose Cooperative 

Episode 12 April 15, 2015 PO Edwin Banquerigo 29 text questions 
May Negosyo-sa Cacao! National industry Cluste< Coondinator for 

Cacao 
Region 11 

Roberto Crisostomo ' 

CEO, Casco Commodities ~ 
' 

Phonepatch Guest: ' 
Mr. Valente Turtur f> 
Executive Director, CIDAMI 

Episode 13 Tourism April 22, 2015 RD Asteria Caberte 9 text messages 

Support National Industry Cluster Coordinator for 
Tourism Support 
Region 7 

Phonepatch Guest: 
Mr. Jay P. Aldeguer, 
Founder and Chairman, The Islands Group 

Ramir Bonghanoy, 
Proprietor, Bon-Ace Fashion Tools Inc. 

Episode 14 April 29, 2015 Director Jerry T. Oavesil~s 

I 
4 text messages 

TechnkaiAsslstance OIC·BSMED 

through Training Program I Nancy D. Ordas 
General Manager 
VFC Condiments International Corp. 

Phonepatch Guest: 
Ronald G. Capellan 
OWner, CaJ)ellan's Deli Food Products 

TOTAL TEXT 

MESSAGES: 200 
---··- ------ ----· -- - -
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NEGOSYO ATBP. (SEASON 2 SUMMARY) 

I EPISODE I TOPICS I DATE i 
1 

GUESTS 

-
Episode 1 May6, Engr. Joji Valenciano 

Training for 2015 Head, Occupational Safety & Health Training Division 

Construction Industry Construction Manpower Development Foundation (CMDF) 

I Meynard Palarca Rudy Mengulta 

I President Training Director 

Association of Construction D.M. Consunjl Technical Training Center 

Informal Workers (ACIW) 

Episode 2 May 13, Marta Hernandez 

TESDA Skills Training 2015 Executive Director (Director IV) 

Program Public Information (PIO-ODG) 

!Technical Education and Skills Development Authority 

Fllomena lagundino 

Graduate of Dressmaking NC II, October 2011 at TESDA Women's Center 

Episode 3 Technical May20, Nestor Palabyab RaqueiChoa 

Assistance through 2015 Acting Executive Director President I Training Philippine Trade Training Center Ralfe Gourmet 

Programs/Courses at 

PTTC Joel Yala 

President 

Chocovron Global Corporation 

l Episode 4 May27, Caroline C. Duller 

I Food and Drugs 2015 OIC-licensing and Registration Division 

Administration Center for Food Regulation and Research (CFRR) 

Permits and Licenses Food and Drug Administration (FDA) 

for Food Products I 
Nerissa larrobis 

General Manager, JNRM Corporation 

Episode 5 June 3, lea Ocampo 

IFEX 2015 2015 Department Manager 

Project Management Department 

Center for International Trade Expositions & Missions (CITEM) 

Carol De Maliwat Doris Monsanto 

Owner Owner 

Pato Del Cielo Dorissimo Foods 
-·-·-- ------- -----
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NEGOSYO ATBP. (SEASON 2 SUMMARY) 

I EPISODE I TOPICS 

I I . 

I DATE GUESTS 

i 
l 

I 
Episode 6 June 10, Jose Reaf'io 

Processed Meat 2015 Undersecretary for Operations (Livestock) 

Department of Agriculture 

Santanlna Verzosa-Abalnza 

Asst. General Manager 

Lion Share Corp. 

Episode 7 June 17, Wilhelm M. Malones Johnny Que 

Iloilo Coffee Industry 2015 OIC-Regional Director Founder 

OTI - Region VI Coffee Break Cafe International 

Episode 8 June 24, Joe·l B. Valera Ellen E. Muros 

SSF and Assistance to 2015 Caretaker Owner 

SMEs in Region 48 on- Region IV-B Mamas Yamideli Foods 

Alfredo Majaba 

Chairman 

Bansud Livestock Multi-purpose Cooperative 

Episode 9 July 1, Ma. Esperanza Bailares Emilia Fernandez 

Cagayan Valley 2015 Regional Director Manager I Region assistance to on - Region II Maddela Flowers and Crafts I SMEs, Processed Milk 

and Fossilized I Ernesto Lactao 

Flowers Industry Manager 

Malaya Development Cooperative 

Episode 10 July 8, Leah A. Pagao Nona Nicerio 

Bicol Region's 2015 Provincial Director, Cluster Chair Manager 

assistance to SMEs, (Wearables and Homestyle Industry) The RAINS Handicrafts and Delicacies 

Pili nuts and on- Sorsogon (Region V) 

Wearables and Lydia Lomibao 

Homestyle Industry Manager 
I al.lb"". --

Episode 11 July 15, Florante 0. leal Augustlna Quitorlano 

DTIIIocos Region's 2015 Regional Director Owner/Manager 

I 
assistance to SMEs, OTI - Region I Quitorlano Loom Weaving 

Milkfish, loom Milagros Buenafe Joemer Salvador 

L eaving Industry and Manager President 

Ve~ie noodles Binmaley Rural Improvement Club (BRIC) San Nicolas Bawang Assoclatio~ 
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P R 0 G R A M S F 0 R MSMES 

NEOOSYOATBP. (SEASON 2 SUMMARY) 

EPISODE I TOPICS T DATE 

. 

GUESTS 

Episode 12 July 22, Ma. Belenda Ambi RudyAng 

DTI Davao Region's 2015 Regional Director Manager 

assistance to SMEs, on- Region XI Cocolife Multipurpose Cooperative 

Sectorfocus:Banana 

chips, Virgin Coconut Shirley Dayanan Ben lao 

Oil at Coco sugar Manager Manager 

Safepac Corporation lao Integrated Farms, Inc. 

Episode 13 July 29, Sitti Amina Jain Michael lim 

Rubber and Sardines 2015 Regional Director Vlce Pres. for Operations 

Industries on - Region IX Mega Global Corp. 

I I :"'· eo,;,;, """ 
Jack Sandique 

Manager CEO 

_ ____ _______ Phil. Rubber Industry Assoc. (PRIA) Platinum Rubber Devt. Corp 



ONLINE BEST PRACTICES FOR COMMUNICATION 

WEBSITES- SOCIAL MEDIA 

DTIWEBSITE 

The DTI Website Cwww.dti.gov.phl offers a complete 
representation of the Department and its services to the Internet 
community. It aims to create a seamless browsing experience 
akin to industry best practices by delivering trade and industry 
Information to DTI online clients in a timely, dynamic, and well-laid 
out manner. The website also promotes the DTI corporate identity 

bring forth the agency's professional Image to the public. 

The Website is not just an Internet resource; it also projects DTI's 
way of service. The site builds upon the client-centric approach 
where current DTI news. events, and services are given 
prominence in the homepage. 

---------------- __ .._,. ___ ..,._ . ...._ __ 
....,._ --

WHAT ARE PROMOTED: 

-. :c:s--S. 

~ ••• d 

WHAT ARE THE BASES: 

• DTI Organization (history, mandate, vision, 
mission, organizational structure, key officials) 

• Programs and Services 
• News, Features. Advisories 
• Events 

• NCC M.C. 2002-01: Guidelines on Creation 
of the Agency's Official Website and 
Compliance to E-Commerce law and Stage 
One of the UN-ASPA Stages of E­
Government 

• AO 39, series of 2013: Mandating 
government agencies to migrate to the 
government website template (GWT) 
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DTI WEBSITE ANALmCS AT A GlANCE 
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ONLINE BEST PRACTICES FOR COMMUNICATION 

WEBSITES ·SOCIAL MEDIA 

on WEBSITE 
SAMPlE WEBSITE BANNERS (EVENT/PROGR4M PROMOTION) 

Stutlna • Buslneu tlmpiHied t o 6 s tept, 8 deyt; 
P•ylna T•• u (Soc.l•t Service Contrlb1.1llons / P•vmentd redueed to 13 p•ymenlt from 36 

AMICN<T 8 fiC f) -YIW1 0 (ffY.- 0 a 0 m ... Cl ... .... ' 'lllu'1 ... ol h ----~ ... ...ti....!... 

~~a~/~ World Accreditation 
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WEBSIT • S lA I 

DTI FACEBOOK 
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Recognizing the power of the Internet to connect and reach out to the public, the DTI 
has established its own space on Facebook, one of the most popular social networking 
sites (SNS) today. The page aims to promote DTI programs, activities, and projects. 

Aside from sharing news and photo releases that are simultaneously posted in the DTI 
website, administrators of the Face bOOk page also addresses queries and/or 
complaints from Facebook users. 
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ONliNE B£ST PRACTICES FOR COMMUNICATION 

W BSITES · SOCIAL MEOlA 

WWW.BUSINESS.GOV.PH 

1.1 @ I!'?Ji •-PhiiHeldth --·-

WWW.BNRS.DTI.GOV.PH 

..._ .. __ _. __ 
--... _ ....... ~ ..................................... .,__ ... ~ ..... ..................... _ .................. ....._.,.. ......... -.,.. ............. ................................. ----------·---............... ~------.. 4 ... illii........,_GI'IIO- .w.....-.~,_.Mt>C.,_..-: 

Being a testament to the DTI's efforts to ease doing business in the 
country, the Business Name Registration System {BNRS) maintains a 
nationwide database of business names mainly on Sole 
Proprietorship and helps the public do online transactions like 
business name application and renewal, payment, and certification. 

==-~·:.:.-::-.:::.:..-..:=""..:: .. -:.:...-: 

·--------
~-..::::==--==---= 

-
~~~~~~~~~;;~;;; =--

==-~-..... ·-·---=-"· -----_____ .. ____ .. _ 
- ··--::.:..__ -·- -......::. - . 
--... -----==.::::.::=:::- -:--·~:;:z ==-.. -·-------



ONliNE BEST PRACTICES FOR COMMUNICATION 

WEBSITES · SOCIAL MEOI 

WEBSITES OF Dn MAIN/ AFALIATED/ ATTACHED AGENCIES 

WWW.BOI.DTI.GOV.PH 

-bell -·:··· 

·-~,..-~ ---.::--· _...-.-

---------· 
·~ 

WWW.CIAP.DTI.GOV.PH 

WWW.COMPETITIVE.ORG.PH 

WWW.BPS.DTI.GOV.PH 

WWW.CITEM.DTI.GOV.PH 

-
WWW.DESIGNCI:NTERPHIL.WIX.COM/DESIGN 
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WEBSITES • 0 lA 1 

WEBSITE$ OF Dn MAIN/ AFFlUATED/ AnACHED AGENCIES 

www. .NET. PH 

WWW.IPOPHL.GOV.PH 

,_......., 
:c-.J:.,w::o,,._ 

!.a...t.:. - --

WWW.PEZA.GOV.PH 

•----­.,........., .. ,._. ........ - _,.._. 

-

WWW.Dn.GOV.PH/ 

WWW.NDC.GOV.PH 

.Dn.GOV.PH 

wre ;~";'"=..,~e.! 

~A'1, ~ 
~!.. - · 

AOAffcCm\.11 --·.a.--._.. ........ 
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~:II1~1111N; BEST PRACTICES FOR COMMUNICATION 

ASSISTANCE · OTHER SERVI E 

on Direct can Center and Public Assistance Desk (PAD) 
summary reports for Ute month of July 2015. 

Distribution of Complaints I Queries Received thru the following 
DTI's Channel/ Mode of Facilities 

on Direct can Center 

Cellular Phone 

Breakdown/ Phone-In Phone cans 
Nature of calls 

-
1,847 134 

Business Name (61.24%) (!)0.95%) 

Consumer 555 63 
Welfare - - (18.40%) (23.95'l6) 

3 
Export - (0.10%) - - 0 

2 
Investment (0.07%) 0 - -16 
MSME (0.53%) 0 

402 36 
OTIInternal (13.33%) (13.69%) 
OTI non..-elated 191 30 
concerns (6 .. 33") (11.41") 
Total Calls/ 3,016 263 
on Channel (78.40!6) (6.84") 

The on D1rect Call Center is the central 
point for handling incoming customer 
calls regarding queries and requests for 
assistance to facilitate customers' 
access to on services 

on·s Public Assistance Desk (PAD) is 
one of DTI's frontline services for 
consumers. Officers at the PAD 
address the concerns of walk-in 
complainants. 

-
-

SMS(tert) 

92 
(26.06") 

140 
(39.66!6) 

1 
(0.~) 

0 
11 

(3.12!6) 
17 

(4.82!6) 

92 
(26.06%) 

353 
(9.18") 

Contact Public 

Centerna Assistance 

Sayan (CCB) Oesk(PAD) 

c/oCSC (Walk-In) 

24 102 
(66.67%) (56.98%) 

6 25 
(16.67%) (13.97%) 

1 
0 

1 
(0.56'l6) -

0 0 -1 
(2.78%) 0 

3 32 
(8.33'!6) (17.88%) -

2 19 
(5.56") (10.61'l6) 

36 179 
(0.94%) (4.65") 

Total 

2,199 
_ {57.16%) 

789 
(20.51%) 

5 
(0.13~) 

2 
(0.05%) 

28 
(0.73'!6) 

490 
(12.74%) 

334 
(8.68%) 

3, 847 
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Background and Objectives 0 
DTI commissioned iSentia to conduct a customized media content analysis to gain an in-depth 
understanding of the quality of its media exposure in the Philippine market including its competitors. 

The main objectives of this 
study include: 

The project is governed by the ff. components: 

JUNE 2015 

DEPARTMENT OF TRADE AND INDUSTRY 
BOARD OF INVESTMENTS 

> Evaluate the clienrs publicity 

performance through the use 

of Tonality. ROI and total 

media coverage, vis-a-vis 

competitors. 

f ........... ··-· ..•. --"" . ··----------. .. . . . . . . .. . . . . .. . ................. ". ··- " . 

> Present the quality of the 

client's media coverage in 
terms of volume, tonality and 

ROI contribution of the Top 10 

media titles, journalists and 

reporters. 

> Understand the leading types 

of reported news along w ith 

the communicated key 

messages. 

Newspaper, Magazine, TV, Rad io, Online 
~~-- (Based on Contract Appendix: Monitored Media) 
~=--~t····· ········· -·-· . ········ ··- ·· ······ ··· -· ·~ ... -............ - .. ....... . 

English, Filipino, Filipino-English ... -.-.. -~.- ... .,. ...... -.. 
• Event Sponsored NF>ws whF>rF>in thP. hr,nrf is nnly " second p<>rty sponsor or 

organizer will not be included from the analysis. 
• Advertorials, unless explicitly tagged as a paid advertisement, advertorial. etc., 

shall be included in the analysis. 
• Articles with irrelevant passing mentions will not be included in the analysis. 
• For further information, please refer to your latest Project Brief. 

900 I month 

> Findings delivered through this study are crucial in developing future strategies and fine 
tuning communication objectives. For further guidance, please contact your dedicated 
analyst. 

Departrm;nt of TradE! nnd lndustrv! JUNE (2015) 3 
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lntellivator Methodology 0 
/~ ;_:::.::_·············;::;~;:~~::·::····-~ ( 

EASEO~ 
ACCESS 
Pagination, 
sectioning 

• . J ~ 

-· ,, ""- .··' >.... 
MESSAGE 
DELIVERY 

SpoKespeople, 
sound bytes, 

· comrmli'lic;;~tion 
lines 

ARTICLE TONE 
Level of 

favorability, 
sentiment 

TONALITY m~asur&s how well posi!ione<:l is a med.la material,. how' strong is lhe attribution to 
i he brand b!>ing discussed, lhe dominant(one ·used by toe m&dia to deliver a·particular news. It 
-also•ineasures how well cited are the identified spokespeople, and·howwell communicated-are • 
tl;le message lin&$'identijied tohl\e· project. And, howthe comb\l)ed·impaci ofthese factors 
atf~ overall medfa perfOrmance. The scores ·licelJmualitedorro(ltmese ractori ate·ptesented In 
.~ase iloints. 

1 
MEDIA 

DEDICATION I 
SHARE OF 
EXPOSURE 

% share of news 
feature dedicaled 

to brand 

AUDIENCE REACH 
Use of Ad Value 

MEDIA ROI is a product of tonality, share of exposure and ad value. We portion a news material according to the space dedicated to a brand to get 
a more accurate ad value. Combining this portioned ad value with tonality, we are able to derive a brand's total media ROI from a material. 
Generally, if media ROI exceeds the total ad value it receives, it shows that the brand was able to manage, optimize, or capitalize on its media 
exposures. 

lntellivator is considered as a 
best practice media 
measurement methodology 
recognized by the global trade 
body for media measurement, 
AMEC (http://amecorg.com). 

> lntellivator applies a system of scoring and qualifying media content elements to 
derive meaningfu l information. These elements are broken down above. 

> This is a collaborative study that allows the clients• to participate by defining the 
parameters of the study (namely in identifying seclion scores, message lines, 
spokespersons, etc.). 

> The iSentia Insights team produces lntell ivator reports. Guidelines and multiple levels 
of quality checks govern the lntellivator process to minimize individual subjectivity, 
and ensure accuracy. 

Depar!rnent of Tradf: ;md lndusiry! JUNE (2015'• 4 
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Executive Summary 0 

> Konsyumer Atbp. contributed the highest media returns with a tota l of Php71M or 
54% share in the total media mileage. Without the collected media value from this 
program. the agency would only post a total of Php54M media ROI or just half of 
the media mileage attained last month. 

> DTI collected its highest media returns from its consumer-centric materials 
pushed by stories where the agency probe on flour millers and bakers on 
collusion regarding the prices of bread and flour in the market But the agency 
also received adverse coverage from this story due to the pessimistic response 
from PAFMIL Director Ric Pinca and Henry Ah of Fii-Chinese Baker's Association. 
> It should be noted that despite of the increase in consumer-related news, it did 

not translate well on the agency's media mileage which dropped by 52%. 

> Aside from being volume-related, plunge in media ROI was also influenced by 
the share of exposure of the agency on its materials that continuously showed a 
downward trend since April. One observation was the SOE it attained from news 
regarding the state visit of President Aquino in Japan where DTI Sec. Domingo 
was only mentioned as one of the presidential delegates. This was also the same 
with the issue on Kentex Manufacturing as the agency was only cited along with 
DILG discussing the Memorandum Circular that authorizes the local government 
to issue business permits. 

Oenanrnenl of Trade and Industry I JUNE (2015) 

DTI showed a lower 
percentage in media mileage 
by roughly 44% against its 
last month's media returns. 
Total media ROI for this 
month was Php126M. 

Fewer materials and 
unfavorable exposures 
monitored from the 
broadcast media highly 
affected the media 
performance of the agency 
with DZBB as the top 
negative media ROI 
contributor_ 

,. 
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Source of Analysis @ 

By Media Type 
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MAGAZINE, 8, 1% 

__.....-TV, 75, 9% 

\_ONLINE. 341. 39% 

Department of Trade and Industry/ .JUNE (20i5l 

> This is a historical tracking of 

DTI's news volume which aims 
to highlight the peaks and lows 
of the agency's media 

presence. 

> DTI's materials for this month 
had a very minimal decline 
pulled by the fewer news pick­
ups from newspaper, rad io and 
television. 
> Newspaper still contributed the 

most number of articles despite 
of its 6% decline in volume. 

> Alternatively, online and 
magazine both exhibited a 
volume hike coming from May. 
> It should be noted that both 

media channels posted its 
record-high volume 
achievement this June since 
the start of the year. 
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Summary of Key Indicators 0 

MONTH JAN ! FEB ; MAR ! APR I MAY ! JUN 

Volume 707 594 689 730 872 864 ' 

Volume(% ofT otal YTD) 54% 30% 35% 51% 24% 19% 

Total ROI 226.1 25.210 185.274.977 125,740.687 165.828,082 225,821.493 126,153,11 4 

: Total Ad Value 162,895.621 149,990,762 ' 128,024.481 ~ 160.921.650 208,211,975 181.924.301 
:· 

Total Size- Print (em') 91,100 82,362 105,536 1 81 .863 112,475 116,257 : 
..... -··············· ·············-······· ............. 

Equivalent pages (based on 84 75 97 75 103 107 
a 1 full page standard 
broadsheet) 

Total Size - Broadcast 
(sees) 

40,636 30,225 34,719 42.843 36,886 45,196 

Equivalent airtime hours 11 8 10 12 10 13 

· Total Volume - Online 252 213 246 275 303 341 
................. ·····-··· .... ............... ······ -· ·············-·· 

: Share of Exposure 59% 58% 56% 57% 55% 54% 
.......................... 

Average Tonality 99 120 104 105 105 78 

Tone 2.2 2.3 2.1 2.2 2.1 2.0 
....................................................................... 
Article Impact 41 47 50 44 45 

···- ···- .... ·-· ··-· . ····-·--······· ····· 
Material Accessibility 8 8 8 8 8 

..... ............ ...... . ... . . ..... . .................... 
Brand Prominence 4 4 3 4 4 

................. 

> Note: This simply details the achievements of the company in a historical manner. 

Depmtment of Trade and industry I JUNE (2015) 
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Monthly Performance 0 

ROI, Tonality vs. Volume 
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Department of Trade ;:md lndu&trv I JUNE (2015) 

Even with only a slight decrease in 
news materials, the agency's media 
ROI posted a dramatic movement with 
a 44% drop coming from its last 
month's media value achievement. 

> The primary reason for this was the fewer 
exposure from premium channels especially 
from radio and tv. Media value from both 
media platforms plummeted by 60% and 
44%, respectively. 
> Particularly, coverage on price monitoring 

news slowed down in broadcast media. 
> This month, the agency concentrated its 

price monitoring activities on flour products 
and canned goods. 

> Only four Konsyumer Atbp. materials were 
monitored (one article behind from May) 
which also influenced the setback on the 

agency's media ROI achievement. Media 
returns from this program had a total of 
Php33M reduction coming from its last 
month's collective media mileage. 
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Monthly Performance 0 

ROI, Tonality vs. Volume 
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Depa•trnent of lr<tdf: and Industry 1 JUNE (201~>) 

> The agency registered its lowest tonality 
th is month and was even below the average 
tonality for the first half of the year . 
> The agency had more neutral-toned and 

negative publicities this month that led to a 
lower tonality. 

> On a positive note, DTI enjoyed the 
increased coverage from its promotional 
efforts when it registered a 66% volume 
growth pushed by stories on: 
> IFEX Philippines (still widely covered in 

print and online media). 
> Outbound Mission of President Aquino in 

Japan where Sec. Domingo was one of the 
presidential delegates. 

> SlingshotMNL- an event organized by DTI 
to showcase startup companies. 
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Favorability View 0 

Tone Breakdown- ROI vs. Volume 
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News traction of negative exposures showed 
a significant hike this month with a total of 29 
materials monitored. 

> The rose of unfavorable exposures accumulated a 
total of Php6.5M media ROI compared from May's 
with only Php96T negative media value . 
> About 90% of the agency's negative value was 

carried by radio channels chiefly focused on the 
graft case filed by Coalition of Clean Air Advocates 
of the Philippines (CCAAP) against DTI officials 
regarding the implementation of Clean Air Act. This 
news was also prominent on print media. 

> Another negative story tracked this month was in 
relation to price monitoring of flour products. 
> Representatives from flour millers and bakers 

association stood against the claim of OTI on 
profiteering where both group stated that no such 
act has materialized. 

10 
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Media Type Dominance 0 
Volume and ROI Breakdown per Media Type 

MEDIAROI 111 ,617.218 

NEWS VOLUME 75 .3.88 341 

0% 10% 20% 30% 40% 50% 60% 70% 80% goc% 100% 

·:· I V • Radio • Magazine {.! Newspaper Online 

Despite of the decline in coverage, 
media mileage coming from television 
still posted as the highest across all 
media channels. This was largely due 
to the media value contributed by 
Konsyumer Atbp at Php71M. 

Department of Trade a'1d Industry I .JLJ!\JE (20 1 (i) 

> Only publicities from magazine showed an increase both in volume 
and media returns driven by the feature story on Sec. Domingo on 
People Asia as one of the "Men Who Matter" in 2015. This story alone 
was 85% of the total media value carried by magazine . 

> As previously stated, volume distribution from online media grew as 
well where its top volume and media ROI was obtained from its 
regional operations with Negosyo Centers and SME Roving Academy 
as the most prominent story. 

> Alternatively, industry-related news has been the primary focus on print 
media since February. Stories highlighted this month were related to 
the approval of the CARS Program and Business Permit of Kentex. 1.1 
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Performance Drivers - Media Contributors 0 

Top 10 Broadcast Media Contributors 

Journalist ! Volume Media ROi j Top Stories 

Alvin Elchico and Vic Dimagiba (DZMM 4 71,648,510 : Food Nutrition, BOC on 
Teleradyo) i Importation, Product 

Standards, Ph Postal Corp. 

Jacque Manabat (ABSCBN, ANC) 6 . 14.342,972 Flour Millers and Bakers 
Profiteering, Exact Change 
Act 

. Julius Segovia (GMA7, GMA NEWS TV) 11 8.130,828 Prices of Commodities/SRP 
Implementation, Flour 
Millers and Bakers 
Profiteering 

Alvin Elchico (ABSCBN) 5 5,359.910 Prices of Commodities/SRP 
Implementation, Flour 

· Millers and Bakers 
' Profiteering 

......... ···············-·····--·· ...... ······<····· · · ·· · ··-··· ··· .... .... · -········ 
Melo Del Prado (DZBB) 3 4,552,380 : Prices of Commodities/SRP 

Implemen tation 
..... 

Michelle Orosa (TV5) 1 2,829,168 i Flour Millers and Bakers 
Profiteering 

Amy Perez (ABSCBN) 1 1.667,190 Flour Millers and Bakers 
Profiteering 

Vic Lima (DZMM) 3 1.601,980 , Clean Air Act 

Zen Hernandez (ANC, ABSCBN) 4 1.094,863 ' Prices of Commodities/SRP 
Implementation 

Benjie Alejandro (DZBB) 4 1.074, 729 : Flour Millers and Bakers 
Profiteering 

Dt:pBrtmrmt of Tmde <md l ~1dustry f JUNE: (201 fi) 

> This table shows the top 
broadcasters who contributed to 

DTI's media exposure. sorted 
according to their ROI standing 
and presented vis-a-vis their top 
stories. 

> Note The dominant news story 
would be the news that 
recorded the highest media 
value from the contributor. 
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Performance Drivers - Media Contributors 0 

Top 10 Print & Online Media Contributors 
Journalist Media ROl l Top Storie& 

Jose Paolo S. Dela Cruz (People Asia) 1 1,086,818 Feature- Sec. Gregory 
Domingo 

Bernie Cahiles-Magkilat (Manila Bulletin. MB 28 739.632 Flour Millers and Bakers 
Online) Profiteering, CARS Program 

Louella 0. Desiderio (The PH Star. PH Star 34 684.467 Negosyo Centers, Flour 
Online. ABSCBN Online) Millers and Bakers 

Profiteering, CARS Program 

Catherine Elizamarie N. Pillas (Business 30 576,590 CARS Program 
Mirror. BM Online) 

Brian M. Afuan9 (Business World . BW 3 282.953 CARS Progrom 
Online) 

Voltaire Palana (Manila Times. MT Online) 17 239.609 CARS Program. PCAB 
Accreditation 

Amy R. Remo (POt, POl Online) 14 231,991 Flour Millers and Bakers 
Profiteering 

Daphne J. Magturo (Business World, BW 6 145,017 Foreign Direct Investments 
Online) 

Man Abrea (Manila Bulletin, MB Online) 2 111 .653 Ease of Doing Business 

Sarah Santiago (MEGA) 1 95.097 Manila FAME 

D~·r~;~rtm..,nt of Tnde :md Industry: JUNf:- :.:0 15) 

> This table shows the top 
writers/reporters who 
contributed to DTI's medta 
exposure, sorted according to 
the ir ROI standing and 
presented vis-a-vis their top 
stories. 

> Note: The dominant news story 
'.vould be the news that 
recorded the highest media 
value from the contnbutor. 

. .., 



I ') 

Performance Drivers- Media Contributors @ 

Top 10 Broadcast Media Contributors -Titles 

Media Title 1 Volume Media ROI Tonality 

: DZMM Teleradyo 4 71,648,510 165 
..... ...... ........... .. ... ...... 

ABSCBN 15i 23,371.075 109 
······-·-·········-··-····· ............ 

DZBB 22 4,932.759 68 

GMA7 4 4,499,475 148 

GMANews TV 14 4.441,956 129 . 
....... ........... ···· ·<···· ··· ········ .. .... . 

TV5 7 3,996,213 : 11 1 

ANC 17 . 1,476,730 103 : 
.................. ····· ·········· ·······-····-···· .... -·-·· " 

DZMM 18 : 1,252,266 25 : 

CNN Philippines 4 747.981 124 

DZXL 10 553.508 103 

Department of Trade "1nd lr:dustrv 1 JUNE (201 5) 

> This table shows the top media 
channels that carried exposures 
for DTI. sorted according to 
their ROI standing. 

., .1 
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Performance Drivers- Media Contributors 0 
Top 10 Print & Online Media Contributors - Titles 

Media Title Volume Media ROI Tonality 

: Philippine Information Agency Online 91 1 '191 ,054 98 
...................................... 

People Asia 2 1,088,761 88 

Manila Bulletin 64 1,050,478 71 

The Philippine Star 51 760,733 74 

~ Business Mirror 55 688,939 76 
..................... -·· · · ······ · · ··· ~··· .... ·····-········· 

Business World 18 628,556 67 
......... . ........................... · ········ · ·····- · ... .... . 

Philippine Star Online 36 500,176 94 
...... -····-· ..... ................... ................... . 

Malaya 31 343,138 68 

, Philippine Daily Inquirer 32 254,115 57 

Manila Bulletin Online 25 240,984 79 

Deportr:1ent of T rnd0 and lndu~;iry i JUNE:. (201 f;) 

> This table shows the top media 

channels that carried exposures 
for DTI, sorted according to 
their ROI standing. 

i5 



Performance Drivers - Negative Contributors @ 

Top Contributors- Negative News 

Media Title I Volume ROI Tonality Journalist/Reporter Volume ROI Tonality 

DZBB 6 (5,419.611) (630) Manny Vargas (DZBB) 1 (3.531 ,600) (180) 

~ DZMM 5 (732,829) (476) Shirley Escalante (DZBB) 1 (649,440) (165) 
. ... " . . ........... . ........... 
DZRH 1 i (197,625) (153) : Francis Flores (DZBB) 1 (475,200} (44) .... " . ... ...... 
DZXL 1 (68.640) (52} ; ; Melo Del Prado (DZBB) 1 (474,076) (43) 
.... . ... 
GMA News Online 2 (34.524) (234) Noli De Castro (DZMM) 2 (298614) (116) 
.............. .. .. .. .............. . ................................. 
ABS·CBN News Online 1 {29.~84) (156) Orly Trinidad (DZBB) 1 (262,080) (156) 

.......... 
Philippine Daily 1 nqwer 0n11ne 1 . (:ltl,££4) (Uti) Tony Aquino (DZMM) 1 (<'.4U 114) (162) 

Business World 1 (24.222) . (120) Dec Macalma (DZRH) 1 (197 625) (153) 
. .. .. .. . . 

The Standard 2 (22 593) (246) Julius Babao (DZMM) 1 (168 896) (156) 

Manila Times 1 (9,721) { 111) August Vergara (DZXL) 1 (68.640) (52) 

> This table shows the med1a titles and contnbutors who covered OTt and/or 1ts activ1t1es negatively 

Dep<1:1nv~nt of rr<Kk: rmci lndti,IIY I Jl,)Nf: (20 l'i\ i(} 
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Performance Drivers - Spokespersons Dominance 0 
Internal Spokespersons -Year-to-Date 
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USEC. ADRIAN CRISTOBAL USEC. ZENAIDA CUISON-MAGLAYA 

:•USEC. NORA TERRADO ot USEC. VICTORIO DIMAGIBA 

~OTHER INTERNAL SPOKESPERSONS itUSEC. PRUDENCIO REYES, JR. 

> Spokesperson citation grew this month and roughly 60% of the materials had one spokesperson cited. 

DEC 

> Usee. Victoria Dimagiba references improved this month and he was ahead of Sec. Domingo by 5%. His citation rose 
significantly across all media channels especially in radio and online. Usee. Dimagiba's mentions where mostly related 
to price monitoring activities and the Exact Change Act. 

> Sec. Domingo was mostly mentioned on the following news: 
> One of the Presidential Delegates in Japan where Sec. Domingo also signed a Memorandum of Understanding with JETRO 
> CARS Program 

D::,nartmEmt of Trade and lndu~trv I JUNE (2015'> 11 
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Performance Drivers - Spokespersons Dominance 0 
Internal Spokespersons - Media Type Breakdown 

0 ~0 100 150 

:·· _. 
SEC. GREGORY DOMINGO 8 39 --
USEC. ADRIAN CRISTOBAL :I::E:I 14 

USEC. ZENAIDA CUISON-MAGLAYA js 
-USEC. PONCIANO MANALO ~ ! 0 ~ t 16 . 

USEC. NORATERRADO 

USEC. VICTORIO DIMAGIBA 36 50 II 47 

REGIONAL DTI OFFICERS I.E 39 

··Od&"~ 

OTHER INTERNAL SPOKESPERSONS 96 

USEC. PRUDENCIO REYES. JR. :p; 

TV • Radio • Magazine » Newspaper Online 

200 
> This is a breakdown of the DTI's 

spokesperson references by 
media type. 

Department of r rade and industrv 1 .JUNE (2G15l 1 B 
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Performance Drivers - Spokespersons Dominance 0 
Internal Spokespersons - Media Type Breakdown 

0 5 10 15 20 

SEC. GREGORY DOMINGO 5 12 

USEC. ADRIAN CRISTOBAL 3 

USEC. ZENAIDA CUISON-MAGLAYA 

USEC. PONCIANO MANALO I ~j.' 11 

USEC. NORA TERRADO 

USEC. VICTORIO DIMAGIBA 5 

Business World • Philoppone Daily Inquirer • The Phiippine Slar 

Depanmeni of TmdE' and Industry i .JUNE \2015) 

2~ 

> This illustrates the presence of 
DTl's primary representatives in 
news items released by the 
specified broadsheets. 
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Comparative Performance - News Types 0 
ROI vs. Volume- DTI Functional Group 

100% 1 .. 
.. .. . ... -... -... ..-.... ..- .~- .-. . .... . ..... > This is a breakdown of DTI's 

0.59 "' 0.45 c news composition as I ,g 
80% :·· 

., ..... . .. . . ...... . ..... . .... ·-- ~ categorized according to * .. 1.14 0.21 \~ 0.12 1.18 - function and further broken 
0.. 60°/ll --· 
J: 1.09 110.26 

I ; 0.17 down by the type of media 
Q. 

~~ .:.::::.- . - 4011/,; ..... . ..... . .... . .... . ..... . .... ... · utilized. This aims to show what 

0 0.02 ~ 0.01 media platform reported most 
rx: . 2.08 0,.97 ~--·· ···· · -~ . each group·s news. 20% ;;;;: ...... 

06 ·· = 31i~K . 
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Department of Trade ar:d indu$try I JUNE (2015) 20 
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Comparative Performance- Top Topics 0 
Top Topics- All Functional Groups 

TOPROI 

STORY 

DTI on Flour Millers and Bakers Profiteering 

~ Implementation of Products Standards 

BOC on Product Importation 

Food Nutrition in Schools 

PH Postal Corp 

. Prices of Commodities/SRP Implementation 

People Asia - Gregory Domingo 

CARS Program 

Bread Prices 

Exact Change Act 

MEDIA ROI (PHP) 
~ 

3~:~9~ .. 0320! 

19.018,191 ; 

17.765.189 

TOP VOLUME 

STORY 

DTI on Flour Millers and Bakers Profiteering 

CARS Program 

· Business Permit - Kentex Issue 

17,689.357 Negosyo Centers 

17,175.773 : Clean Air Act 

7,300.767 ; Prices of Commodities/SRP Implementation 

1,107,338 IFEX 

1,068,638 Presidential Delegation in Japan 

1,030,608 SlingshotMNL 

894,449 ~ NFA Council 

> Note 1: Stories ·w11h high ROI generally suggest efficient use of media to cascade the story. 
> Note. 2 Stories wrth high volume hits generally suggest nevvsworthmess. 

Dt:partrnE:nt of T(ade and Industry I JUNE: (2015j 

NEWS VOLUME 

77 
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32 
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Comparative Performance -Top Topics 0 

Top Topics - CPG 

TOPROI 

STORY 

DTI on Flour Millers and Bakers Profiteering 

~ Implementation of Products Standards 

BOC on Product Importation 

Food Nutrition in Schools 

PH Postal Corp 

Prices of Commodities/SRP Implementation 

Bread Prices 

Exact Change Act 

Flour Prices 

OTI on Price Monito ring 

TOP VOLUME 

MEDIA ROI (PHP)j 
'l 

37.293,032 : 

STORY . NEWS VOLUME j 
__ ...................... .»-.x-..· ..... -.~~" · ,."9. ·-- <;"',,Q~...,;· ~ ··""' ::: 

DTI on Flour Millers and Bakers Profiteering ... ......... ...... .. ....... 7~.i 
19.018,191 Clean Air Act 30 ! 
17,765.189 Prices of Commodities/SRP Implementation 

17,689.357 Exact Change Act 

17,175.773 Bread Prices 

7,300,767 Timbangan ng Sayan 

1,030,608 : DTI-NTC Signed MOA on Fair Trade Law 

894,449 ~ Smoke Free School Policy 

732,296 Flour Prices 

248A98 · Consumer Protection on Mobile 
Communication Service Contract 

26 

13 

11 

9 

9 

9 

6 ! 
. ·: 
6 ~ 

> Note 1: Stones with hrgh ROI generally suggest nffrc!ent use of media to cascade the st<,ry. 
> Note. 2 Slones witll hrgh volume hits generally suggest newswort11 ine~.s. 

DepN~.:nent of TradE; and Industry 1 JUNf: {2015i ;(;?. 
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Comparative Performance -Top Topics 0 

Top Topics -lOG 

TOP VOLUME 

STORY ,., 
~ -..... 

CARS Program 1,068,638 : CARS Program 

: Business Permit - Kentex 745,081 Business Permit- Kentex Issue 

DTI-JETRO MOU 580,163 , Free Trade Agreement 

Franchise Industry 231, 195 ; DTI-JETRO MOU 

Free Trade Agreement 195,426 : E-FT A 

. Ease of Doing Business 130,992 Super Green Lane Facility (SGL)Program 

Automotive I nduslry 91.800 . Euro 4 Standard 

Global Value Chain 89,509 Business Name Registration 

Foreign Direct Investment 73,646 : Ease of Doing Business 

; E-FTA 71 ,431 Franchise Industry 
........................................ 

> Note 1: Stones "ith high ROt generally suggest ef!icient use of rnedia to cascade the story. 
> Note: 2 Stories with high volume 11its generally suggest newsworthmess. 

Dep<~ri.mf~nl' of Trade Clnd industry I JUNE (?.0 1f,) 
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Comparative Performance - Top Topics 0 
Top Topics - lPG 

TOP ROI 

STORY -
IF EX 

~ SlingshotMNL 

Manila FAME 

Local Food Industry 

Anuga Food Fair 

~ Presidential Delegation in Japan 

Franchise Asia Philippines 2015 

General Exhibits/Trade Fairs/Bazaars 

International Contemporary Furniture Fair (ICFF) 

: Outbound Mission - US Roadshow 

MEDIA ROI (PHP) j 

377,795 

232.984 

TOP VOLUME 

STORY 

IF EX 

Presidential Delegation in Japan 

168,403 SlingshotMNL 

141,664 . Outbound Mission - US Roadshow 

141,074 i · General Exhibits/Trade Fairs/Bazaars 

122,812 ; SIAL ASEAN Manila 

118,541 ~ Exports Growth/Target 

88,194 Ramadan Fair 

86.803 Japan Investments 

85,625 Outbound Mission- UK Roadshow 

> Note 1: Stories w1th high ROI generally suggest etfic1ent use of media to cascade the story. 
> Notw. 2 Stolies ·witl11ligh volume hilS generally suggest newsworthiness 

Depi3rt;nenl of Tmde and Industry I JUNF. (2015) 
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Comparative Performance -Top Topics 0 
Top Topics - ROG 

TOPROI 

STORY MEDIA ROI (PHP) --~ Negosyo Centers 696,708 Negosyo Centers 
. .............................................. 

SME Roving Academy 203,882 · SME Roving Academy 

Business Center 152,664 OTOP Program 

Shared Service Facility 146,490 Shared Service Facility 

OTOP Program 94,018 ; Emotors Partnership for APEC 2015 

Livelihood Training 72,912 : Livelihood Training 

; Leipo Seminar 56,580 i GREAT Women-2 

Cacao Forum 52,442 ~ Business Name Registration 

Emolors Partnership for APEC 2015 44.607 ~ Leipo Seminar 

MSME Support in APEC 26.870 ~ MSME Support in APEC 

> Note 1: Stones with high ROI generaily suggest efficient use of medra tc cascade the story. 
> Note: 2 Stories witli t1ign volu:ne hits generally suggest newsw01thiness. 
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Comparative Performance - Key Messages @ 

Message Standing and Breakdown 

NO. OF ARTICLES CARRYING A MESSAGE 
0 50 100 150 200 250 300 350 

Empowering consumers t 279 ,, ., -· 1 

Enabling business 

--------------------~ 
141 

Expand exports 7~ 
_____ _, 

Increase Investments ••7 
~--------------------

Suppor1 and strengthen MSMEs 182 ------
• Positive Messages " Negative Messages 

> This shows the messages that were eftectively carried or were disputed by the media in relation to DTI's perfo1rnance. 

> Number of news carrying a message showed an upward trend where DTI's consumer-centric efforts being the most 

prominent message this month. 

> However, it's endeavor towards good governance received negative attention from the media due to the graft case 

filed by CCAAP. 

Df~Pi1rtmer1! <·1 I rnde and lnde~st:y ! JLINE (201 S) 2b 
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Historical Performance - Key Messages 0 

Message Breakdown 
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I. SUMMARY 
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~~ RE PUB LIC OF THE PHILIPPIN ES 

dti Department of Trade and Industry ...... ~ ..... 
~~~.- . ·; ,. 1_ r. nl'.Jo•·-~ fl,,o;;,.-~ • ._., 1-nJ;~o_......-•. ne Cor;-;vrr..,_r_~ 

KNOWLEDGE MANAGEMENT AND INFORMATION SERVICE 
DTI-Website Analytics Report 

1 January 2014 to 31 December 2014 

In 2014, the Department of Trade and Industry (DTI) Website recorded a total of 2,920,918 page 
views made by 864,867 unique visitors. By loca tion, users were mostly based in the Philippines 
which accounted for 80.65% of the total number of those who logged onto the online fa cili ty. All 
the visitors generated 1,219,696 sessions, mostly going to the Home Page which tallied 391,148 
views. The second most visited page is the " Start Your Business" section with 39,885 views, 
followed by "Consumer Tips• wit h 37,966. By technology, bulk of the visitors numbering to 
636,382 (76.54%) still preferred using dcskto~s. followed by mobile users with 138,311 {16.63%) 
and tablet users, 56,638 (6.81%). Chrome was the commonty used browser, accounting for more 
than half (56%) of all the sessions logged during the entire period. The site speed, measured by 
the average page load time, was pegged at 22.59 seconds in the 01 January-15 July period and at 
12.16 seconds in the 16 July 2015-31 December period. The top source of or igin of website traffic 
was the search engine Google wit h 773,189 sessions, or 63.39% of total. 

II . DATA PRESENTATION 
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Figure 1. Number of sessions per month from 

January 2014 to December 2014* 
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"The new website was launched on 16 July 2014. 

A downtrend in the number of sessions was tracked as the months progressed after July 
2014 when the new website was launched. 
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Table 1. Overview of DTI Website Performance 

The new site has a shorter average session duration with a slightly higher number of pages 
per session, denoting that users were aJie to locate needed Information faster and went 
deeper into the website. 

A. CONTENT 

Pages that are of great interest to users and pages by which the users enter and leave the 
site are listed below. 

Chart 2.Number of views per page. 
January 2014 to December 2014 
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I ~50,000 "---------
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i 300,000 .. 
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~ 200,000 
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0 

·---······· ....... _ 

·----.... .... . .......... __ _ 
39,885 37,966 33,619 31,263 ......... iiiL.:;::_~ ....... 

Home Page Stan •our Consumer OTI Contact Us 
Business Tips Nationwide 

As for the landing page, the "Home Page• was till at the top (See Chart 3). However, 
"Resources>listings" bumped off "MSME>Start Your Business" out of the Top s, which 
could be attributed to the balikbaycm box season during which the list of accredited 
freight forwarders was in this page. "Career Opportunities" also climbed to No.3 spot, 
displacing "DTI Nationwide" as it was during this period when a lot of job opportunity 
postings were made. 



Chart 3. Top landing pages. 
January 2014 t o December 2014 
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Home Page Resource> Career Contact Us Resource> 
Listings Opportunities Consumer 

Tips 

Meanwhile, the behavior in Top Exit Pages is almost the same as with the Top Landing 
Page, only with "Career Opportunity" slipping t o No.3 spat as the "Starting Your 
Business" climbed back No.2. 

B. AUDIENCE 

In 2014, visitors from the Philippines were t he overwhelming audience of t he DTI 
website. Other countries with a large concentration of Fil ipino communities followed at a 
distance. The top countries other than the Philippines are worth noting because this 
means that the Filipino users intend to come back from being overseas Filipinos (OFs) and 
either retire or put up a business in the country. 

Chart 4. DTI Website visitors by location 
January 2014 to December 2014 

, 01 PHILIPPINES ;:. >'·' •·. 

~ UNIT£D STATES ~ 

03.SAUOIARABIA 

169% 
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.:::: 
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SINGAPORE ' 68% 
- - - -

C. TECHNOLOGY 

More than half of all users used Google Chrome to access the OTI website. Notably, t here 
was an increasing number of users accessing through Safari, indicating t hat Apple devices 
may be on the uptrend and may be a growing factor for browser compatibility in the 
future (See Chart 5). 



Ill. BACKGROUND 

Internet 
Explorer 

9% 

Safari 
12% 

Chart S. Browsers used by visitors. 
January 2014 to December 2014 

The Department of Trade & Industry {DTI) has been present in the World Wide Web since 1996. 

It is one of the first government agencies to have a website presence in the Philippines. From 

then on, the DTI website had several facellfts & revisions. 

In April 2013, while looking at options on th~ website's direction (whether to transfer to cloud 
hosting offered by the hosting provider or have it hosted in our own cloud), it was decided rhat 
the current website's further development not be pursued and instead focus on a new website. 

Later that same year, the Office of the President issued Administrative Order {AO} 39, series of 
2013, directing all government agencies to adhere to a single template developed by the 
PCDSPO and DOST·ICTO. 

From here, the website was planned and built to be compliant with the Government Website 
Template (GWT) Standard stipulated in AO 39. Templates were provided by DOST-ICTO, with the 
first template distributed on October 2014 while the subsequent version distributed in 
December 2014. 

After adopting the latest template version <nd revamping the site map in early 2014, the DTI 

launched its new website on July 15, 2014. The GWT-compliant website's reception was positive, 

w ith various parties noting an improvement in the site' s speed, which have been a challenge for 

t he old site. 

The story continues as improvements are continuously being laid out. A new template version 

has been released by DOST-ICTO as of February 2015 and DTI is already taking st eps in adopting 

this, together with creating the same template for EMB, FTSC, and ROG sections. 
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I. SUMMARY 

Knowledge Management and Information Service (KMIS) 
DTI-Facebook Analytics Report 

1 January 2014 to 31 December 2014 

The DTI-FB page received 8,501 likes and 1,188 visits in 2014. Messages/queries from 515 clients 
were served by FB agents, which dealt mostly on "Non-DTI" matters with 107 queries, followed 
by "Warranty" {95), and "Business Name" (69). 

II. DATA PRESENTATION 

A. USERS BY NUMBER 

···················-·------------------·---------------------···············-----------------····················· 
Chart 1, Number of DTI-FB clients served by month 

January-December 2014 ; 
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B. QUERIES 

The nature of inquiries frequently asked questions by clients was classified as follows: 

1. Consumer Concerns - involves undelivered goods and services, defective products, 
deceptive promotions, price tag complaints and other Consumer Act violations: 

a. Forwarders 
b. Motor Vehicles 
c. No Return, No Exchange (NRN£) 
d. Price Tag Law/Watch 
e. Sales Promotion 
f . Scams 
g. Warranty 



,...._ 

2. Business Name/BNRS/PBR - includes queries on how to register a business name for 
both walk-in and online registration, verification, and other complaints on the 
procedures and requirements 

3. MSME Concern/Trainings- concerns queries on livelihood projects, loans, 
tra inings and technologies 

4. Investments, Exports- concerns queries on foreign t rade and investment 
statistics and incentives 

5. Other DTI - involves import procedures, import statistics, how to register a 
patent or trademark, and career opportunities in DTI 

6. 

a. Imports 
b. IP/Trademark/Patent 
c. Job Opportunity 

Others (Non-DTI) -topics which are not within DTI jurisdiction 

a . 

b. 
c. 
d. 
e. 
f. 

Cable/Internet/Cellular Network Providers- National 
Telecommunications Commission (NTC) 
Pricing of Wet Goods - Department of Agriculture (DA) 
Airline Complaints- Civil AeronaJtics Board (CAB) 
Sales Promo Involving Food 

Cosmetic Products - Food and Dr Jgs Administration (FDA) 
Statistical Data- Nat ional Statist cs Office (NSO) 

g. 
h. 

Personal Contact Details of their Friends which were former officials at DTI 
Insurance Complaints - Insurance Commission 

i. Cybercrime - National Bureau of Investigation (NBI) 

Among these categories, queries concerning non-DTI matters ranked first, which shows that 
the facility also served non-DTI related complaints by giving the contact details and providing 

links to clients (See Chart 2) 

Chart 2: Summary of DTI-F3 Inquiries from January-December 2014 
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Ill. BACKGROUND 

The sa id page started in August 12, 2009 with the idea of creating one for the purpose of 
interfacing with the DTI community. 

Not long after the creation of the page, the Information System and Management Service {ISMS) 
blocked the FB access and other socia l media sites to all DTI employees excluding Director level 
and up due to some factors affecting productivity when one explored fea tures of social media 
sites (i.e. games). These reasons plus the many projects being managed by KMIS made the page 
created be shelved for the mean time. 

In the year 2012, under President Benigno Aquino Ill's administration, the issue of using FB as a 
medium of communication was again raised by the Presidential Communications Development 
& Strategic Planning Office (PCDSPO). 

The said office required all government agencies to submit to Malacailang the official FB page of 
each Department. This brought about the reactivation of the DTI FB page from private to publ ic 
in status, under the direction of Usee Zenaida Maglaya. 

Now, the DTI-Facebook Page is maintained by eleven (11) moderators from the Knowledge 
Management and Information Service (KMIS) from Monday to Friday, 8:00 am to 5:00 pm, 
steered by the assigned team leader and supervised by the Director thru the Program Manager. 
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KNOWLEDGE MANAGEMENT AND INFORMATION SERVICE 
DTI-Libra ry Online Public Acces; Catalog (OPAC) Analytics Report 

01 January 2014 to 31 December 2014 

The Online Public Access Catalog (OPAC) www.elibrarv.dti.gov.ph registered total hits of 11.212, 
an increase of 26% from total hits of 8,281 in 2013. Among the six (6) types of OPAC clients, 
business people mostly accessed t he OPAC numbering to 5,555, accounting for 49% of the total, 
followed by researchers and academicians with 1,805 or 16% (See Table 1 and Chart 1). 

On a monthly basis, t he month of August registered the most number of hits w ith 1,411. Notably, 
the mont h of July registered 1,218 hits, almost double compared to the previous month of June 
with 732. Remarkably, too, the months of July to December posted higher figures than the first 
six (6) mont hs of the year, which is attributed to the tempora ry closure of the Library facility 
st arting in August due to its t ransfer and reno•1ation. Notwithstanding the closure of the physical 
facility, the OPAC operates 24/ 7 and more electronic/digitized resources are regularly uploaded 
and made available to the clients (See Chart 2). 

By age group, the 25-45 year-old bracket (young professiona ls) are the highest users of the OPAC 
(56%) followed by the 18·24 age bracket (college students) which accounted for 26% (See Table 
4). As to gender, male and female cl ients using t he OPAC are almost equal in number. 

II. DATA PRESENTATION 
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Chart 1. 
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Chart 2. 2014 Monthly OPAC Hits by Type of Clients 
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Ill. Background 

Chart 3. OPAC visitors by age group (2014) 
Above 60, 183 

(1%) 

Chart 4. OPAC visitors by gender (2014) 

The Online Public Access Catalog is an offshoot of the Integrated Library System (ILS) which was 
established in March 2012 as part of the Dep<rtment's Information System Strategic Plan (ISSP). 
The ILS aims to centralize and automate into one server the library holdings of the seven (7) 

libraries of the Department namely: 

1. Trade and Industry Information Center (TIIC) now Knowledge Management 
and Information Service (KMIS) 
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2. Bureau of Export Trade Promotion (BETP) now Export Marketing Bureau 
(EMB) 

3. Bureau of Product Standards (BPS) now Bureau of Phil ippine Standards 
4. Intellectual Property Philippines (IPP) 
5. Board of Investments (BOI) 
6. Center for International Trade Expositions and Missions (CITEM) 
7. Design Center of the Philippines (DCP) 

Managed by the KMIS, and using the lnMagic Genie Library Suite, an information management 

software provided by Electronic Information System Solutions, Inc. (EISI), w ith the assistance of 

Information System Management Service (1Siv1S), the ILS resulted into an effective web access of 

the library holdings of the seven (7) DTI libraries through Online Public Access Catalog or OPAC 

( www .eli bra rv.dti.gov. Qh). 

To keep up with the times, and as an offshoot to Usee Terrado's vision to convert the library into 

a virtual library, the Office embarked on its virtual library project in January 2014. The project 

involved scanning selected print materials and upload ing the digitized files in the OPAC. In 

addition, the library began cataloguing eboo<s, CDs and other e-files and likewise making them 

available in OPAC. With t he virtual library project, users are provided full text access to 

information materials by just accessing the OPAC and clicking the electronic resource. The 

project also saved library space as materials are discarded after uploading. 

The OPAC provides bibl iographic information of the seven (7) libraries' information collection. It 

has a total of 37,827 resources on investments, industry, commerce and trade, SMEs, standards, 

product design and intellectual property; 5,600 of which are digitized with full text access. 
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I. SUMMARY 

KNOWLEDGE MANAGEMENT AND INFORMATION SERVICE 
DTI·library Walk-In Clients Analytics Report 

01 January 2014 to 31 December 2014 

The total number of walk-in-clients served in the January-July 2014 period reached 516. Visitors 
were mostly students {444} and businessmen 170). Ofthe total number of clients, on ly 126 
responded to the Library's Client'sRating and Feedback Form which rated the Library services 
(Table 1.) The Library facility was temporarily closed starting in August 2014 due to its transfer 
and renovation, hence available data here are f rom January-July only. 

II. DATA PRESENTATION 

January 104 

February 82 

March 78 

73 

69 

June 52 

58 

Total 516 

Table 1. Library walk-in clients by type 
Januarv-Julv 2014 

4 98 

12 70 

2 76 

0 73 

0 69 

52 0 

0 58 

70 444 

Employee 

1 1 

0 0 

0 0 --

0 0 

0 0 

0 0 

0 0 

1 1 
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Table 2: Library's services usage 

• DTI Website/ Computer • Incomplete data • Improvement of inte rnet 
database • Minimal resources connection 

• Books and Internet and • Unavailabi ity of latest data • Make DTI forms available 
Research materials and inforrra tion on line 

• Free Publications • Lacking statistics on • More detai ls and resources 

• E-Library/E-data garment and textile for online library 

• The staff Customer service industry • Update of resources 

• Free use of computers and • No available info on his /library materials for better 

newspapers research on rna ngo ba lis performance, more books 

• Free library facility use and candy or on innovation • More relevant research and 

• Online library/ catalogue of processed mango information and updated 

• Free publications ex: PBR products data 

Fast internet connection • Provision of more books 

,. ............ . 

! 

• 

Chart 3. Feedback from walk-in clients 
January-July 2014 

and magazines on 
entrepreneurship and 
social media marketing and 
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Updated information on 
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Ill. Background 

The DTI library was al ready in existence in the seventies. In 1987, E.O. 133 - reorganizing the DTI. 
created the Trade and Industry Information Center (TIIC) which mandated the TIIC as the 
information arm of the department. The DTI library was one of the divisions ot rue. Since, it has 
the most number of collection and the biggest in terms of space among the various libraries in OTI, it 
has become known to be the "DTI Main Library." 

DTI library is classified as a special public librarv; "special" - because of its collection focusing on 
trade, industry, investments, and SMEs and "public" - because t he general public is its clients who 
are mostly businesspeople, students and would-be entrepreneurs. 

In 2012, the Integrated Library System was established combining the resources of seven (7) libraries 
of the Department. It resulted to having a union catalog of the ?libraries which is the "Online Public 
Access Catalog (OPAC)." 
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APEC adopts PHL-led 'Iloilo Initiative' 
Trade Ministers of the 21 Asia·Padfic 
Economic Cooperation (APEC) 
member economics have adopted 
the "APEC Iloilo Initiative: 
Growing Global MSMEs for Inclusive 
Development" at the cooclusion 
of the 22"' APEC Small and Medium 
Enterprises (SMEs) Ministerial 
Meeting. 

Guided by the APEC 2015 theme, 
"Building Inclusive Economies, 
Building a Better World," the 
initiative centered on integrating 
micro, small, and medium 
enterprises (MSMEs) in international 
trade and global value chains 
(GVCs). 

The discussions focused on 
"Mainstreaming MSMEs in the Global 
Economy," ensuri~ that APEC's 
efforts to achieve free and open 
trade work well for MSMEs as they 
do for big business. 

Philippine Department of Trade 
and Industry (DTI) Secretary 
Gregory L. Domingo, who chaired 
the Iloilo ministerial meeting, said 
APEC·member economies should 
work together toward harmoniZing 
policies to make the Asia·Pacific a 
region where no one is left behind. 
Secretary Domingo, who also 
served as the 2015 APEC Ministers 
Responsible for Trade (MRT) 
Chairman, said the initiative 
will provide a bigger voice 
and better opportunity for MSMEs 
in the global arena. 

The initiative focuses on three 
major issues in suppor t of MSME 
development In the region, namely 
removing trade barriers to facilitate 
MSME entry to markets; advancing 
modernization and standards and 
conformance of MSMEs; 

and promoting irclusive growth 
through sustainaJle and resilient 
MSMEs. 

One of the highlights of the initiative 
called for provid·ng bigger voices 
for MSMEs in the APEC process. 
This will be done, among others, 
through building a network of MSMB., 
incubators, accelerators, and 
innovatioo centers In the region 
to promote information exchanges, 
business networking, and capacity 
building. 

The next important development 
is the plan to establish the "APEC 
MSME Marketplace" as an Interactive 
repository of APEC activi t ies and 
member economies' Individual 
efforts as a tool t•J promote 
cooperation and linkages across 
MSMEs and other ;takeholders. 

The "APEC MSME Marketplace" 
is an online portal which has the 
so·called three p·llars: facilitating 
business matching Involving MSMEs; 
enhancing MSME awareness and 
feedback on trade regulations; 
and improving mechanism 
for knowledge sharing. 

The Philippines is pushing for a 
regional bulletin Joard within the 
region to increase the connections 
between big companies and MSMEs. 

University of the Philippines (UP) 
School of Economics Professor 
Ramon L. Clarete said the country 
is now working with APEC for the 
development of a bulletin board 
where large companies can post 
their requi red products and services 
so MSMEs within the region can 
make a bid. 

On the same note, DTI·Export 
Marketing Bureau (EMB) Director 
Senen M. Perlada said the 
marketplace is going to be the 
direct result of the APEC SME 
working group meetings that were 
held in Iloilo City. 

DTI Undersecretary Zenaida c. 
Maglaya said in a briefing with 
reporters that the APEC Iloilo 
Initiative will serve as "a guiding 
framework in integrating MSMEs in 
the internatiooal trade and global 
value chain". 

uwe will work to implement the 
initiatives under this framework 
to maximize the benefits of 
cooperation," Maglaya said. 

She said the guidelines will focus 
more on how MSMEs In the region 
can take advantage of mobile 
Internet opportunities and how to 
become digitally resilient. 



DTI leads in web-based APEC 
trade repository set-up 
The Department of Trade and 
Industry (DTI) is spearheading the 
creation of a web-based trade 
repository (TR) for Asia-Pacific 
Economic Cooperation (APEC J to 
further increase transparency of 
member economies' trade policies. 

The APEC Trade Repository (APEC 
TR) will serve as a single online 
reference point on member 
economies' trade and tariff regimes 
by providing comprehensive 
information on trade and 
investment regulations such as 
those concerning export duties 
and licensing. 

! Available portal information 
I 

o Links to information on preferential 
tari ffs offered 

o Rules of oligin applied under Free 
Trade Agreements (FTAs) and Regional 
Trade Agreements (RTAs) entered into 
by APEC members 

o Most favored nation (MFN) tariffs 
o Best practices in trade facilitation, 

including advance rulings, tariff 
classification and origin valuation; 
nontariff measures; and other trade 
measures 

u Domestic trade and customs laws 
and rules 

u Procedures and documentary 
requirements; authorized economic 
operators, and information on mutual 
recogn~ion arrangements (MRAs). 

''This has been approved for 
implementation. We will push for 
this as part of the implementation 
plan for the Boracay Action Agenda 
to Globalize Micro, Small, and 
Medium ·sized Enterprises. The 
trade repository is a website that 
will be accessible to all, where all 
the rules and regulations about 
trade and standards can be found," 
DTHndustry Development Group 
(IDG) Assistant Secretary Ceferino S. 
Rodolfo said. 
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A mock APEC TR website is under 
construction with all APEC economies 
building up their database. 

The reporting template for the APEC 
TR has been adopted by member 
economies. 

APEC TR will be launched during the 
APEC Leaders' Meeting in November 
this year. 

The TR will be one of APEC's 
contributions for 2C15 whose 
over arching theme is inclusive 
growth. 

Aside from APEC, DTI is also at the 
forefront of setting up the Philippine 
National Trade Repository (PNTR), 
which was launched last 
30 October 2015 and the Association 
of Southeast Asian t~ations (ASEAN) 
Trade Repository. 

For PNTR information, please visit: 
http:! lpntr.gov.ph. 

CEOs bullish on PHL business growth 
Seven out of ten top business 
executives are optimistic of their 
business opportunities in the 
Philippines in the next 12 months 
despite threats of increasing tax 
burden, overregulation, and skills 
shortage, the 2015 Philippine CEO 
Survey Report revealed. 

The survey, published jointly by 
the Management Association of the 
Philippines (MAP) and Isla Lipana & 
Co., studied factors affecting the 
business community based on the 
perspective of the leaders of large 
corporations and small and medium 
enterprises. 

Responses came from 96 business 
leaders, 70% of whcm came from 
large corporations. 

The study showed t1at the country 
chief executive officers (CEOs) are: 

very confident about their 
business growth in the next 12 
months - 73% 
very optimistic on growth 
prospects in the next three 
years- 62% 

• seeing more opoortunities today 
than three years ago - 85% 

Priority for government action 
• Good governance - 78% 
• Adequate physical infrastructure 

- 72% 
• Internationally competitive and 

efficient tax system - 52% 

Top concerns in terms of economic 
and regulatory risks 
• Tax burden 
• Overregulation 

Geopolitical uncertainties 
Access to affordable capital 

Top business-related concerns 
• Availability of key skills 

Cyber dangers 
Speed of technological changes 

• High power costs were cited as 
their top worries 

Biggest opportunity for growth 
Untapped local market for banking ..../ 
Demand for basic services such as 
telecommunications 
Upcoming establishment of an 
Association of Southeast 
Asian Nations (Asean) Economic 
Community. 

The Philippine CEO Survey Report, 
the first of a series of annual 
CEO surveys, is expected 
to benchmark the changes in how 
CEOs think, react, and innovate, 
MAP President Francisco F. del 
Rosario Jr. said. 

Businesses urged to facilitate 
transparency in gov't operations ...../ 
The Department of Trade and 
Industry (DTI) has urged business 
enterprises operating in the country 
to voluntarily commit and adhere 
to common ethical standards. 

"Governments can only do so much. 
The private sector must be vigilant, 
must police themselves, ond must 
cooperate among one another 
towards establishing a common 
understanding on the importance 
of institutionalizing codes of ethics 
in their respective industries," 
DTI·Regional Operations Group 
(ROG) Undersecretary Zenaida 
Cuison Maglaya said. 

The government has put in place 
measures such as the Philippine 
Competition Act (PCA) to ensure 
transparency and predictability of 
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rules, regulations, and procedures, 
as well as streamlining of processes 
in the conduct of business, 
Undersecretary Maglaya said. 

The PCA addresses the abuse 
of dominant position of large 
enterprises and anti-competi tive 
mergers and acquisitions. 

On its part, the Makati Business Club 
(MBC) and the Asian Institu te of 
Management (AlM), has developed 
the integrity initiative after 
discussions on fight ing corrupt ion. 
The initiative aims to provide for 
a level playing field by promoting 
honesty and transparency in 
Philippine business. 

DTI pushes br;anding scr;ategy 
for MSMEs 
The Department of Trade and 
Industry (DTI) urged micro, small, 
and medium enterprises (MSMEs) 
to improve their product branding 
and be competitive in both local 
and foreign markets. 

"While product quality plays 
a significant part in gaining 
consumers of a product, branding 
adds more value to a product in the 
market," DTI-Industry Promotion 
Group (lPG) Undersecretary 
Poncfano C. Manalo Jr. said. 

In this concern, the DTI, t hrough 
~ the Design Center of the Philippines 

(OCP), assists MSMEs in their design 
and packaging to make their 
products d istinctive and enable 
them to move to a higher 
market level. 

DCP's offers its services to MSME 
startups for free. 

Requests for assistance in the 
branding of their products can be 
coursed through the DTI offices 
nationwide. Aside from startups, 
the DCP is also helpi ng some cities 
in branding their localities to help 
them in their promotion efforts. 

Firms to exp;and, hire more in Q4 
Companies are bullish for the 
fourth quarter of 2015, thus are 
expanding their operations and 
hiring more workers in the period, 
the Bangko Sentral ng Plllplnas' 

ICtlller 2015 

(BSP) Q3 Business Expectations 
Survey (BES) showed. 

Business confidence index rose to 
53.1lll from the previous quarter's 
47. 3lll, suggesting economic growth 
for the last quarter of 2015. 

Companies have ~ more positive 
outlook in the fourth quarter in 
expectation of higher consumer 
demand during the holiday, harvest, 
and milling season. This will result In 
increased sales and orders translating 
to higher volume of production, 
business expansion in retail trade, 
manufacturing, fuance, and business 
process management (BPM) services. 

Also, employment outlook index 
for the fourth quarter increased 
to 22.3% from the previous quarter's 
20.7%. 

Company hiring intention 

~ 
.J SeNices 
.J Wholesale and relail trade sector; 

Sectors with strongest 
expansion plans 

o Agriculture. fiShery. and folestry 
::1 Elecb-Uy, gas and watet 
::1 ~fining ancl qu;mying 
o Manulacturing 

MaJor risks to business 

.J Competition 
u lnStJfficient de~nancl 

Inflation Sl ats 

Jan 2015 - July2015 1.9% 
July 2015 alooe 0.8% 

Gross Domestic Product 
(GOP) Sl ats 

Jan 2014- June 2014 6.4% 
Jan 2015- June 2015 5.3% 
2015 whole year forecast 7%-8% 

Moreover, companies believe of a 
stronger peso against the dollar 
in anticipation of strong overseas 
Filipinos' remittances, BPM services 
and tourism receipts, and foreign 
investments . 

Convenience stores thrive in PHL 
At least 100 new convenience stores 
outlets from different firms will set 
up in the Phil ippines by yearend 
as a result of the country's rapid 
urbanization, a report of Maybank 
ATR Kim Eng showed. 

The report, entitled Association 
of 5outheast Asian Nations (ASEAN) 
Corporate Insight, stated that 
convenience store format would 
continue to flouri sh, especially 
because of the business process 
management (BPM) industry with 
its 24/7 operations. 

The Philippine Seven Corp. , 
operator of 7-Eieven with 1,282 
outlets, is the industry leader 
with P17.1B in revenues and P20.6B 
in sales last year. 

Meantime, Ministop, operated by 
Robinsons Retail Holdings, comes 
next with 450 stores as of end of 
last year. 

The report said that competition 
has become fierce with the arrival 
of new entrants in the industry 
which include: 

Family Mart - which targets 400 
stores by 2017 or 2018; to open 
150 stores by yearend from 100 
outlets as of end-June 

• Lawson Convenience Store • 
which targets 500 stores by 
2020; to open 40 to 50 stores 
this year. 

Family Mart is operated by 
Philippine Family Mart CVS Inc., a 
firm of which Ayala land and SSI 
have a 60% stake. 

On the other hand, lawson 
Convenience stores is a venture of 
Puregold and lawson Inc. of Japan. 

Mkrosoft sees potential of PH L 
IT firms 
Microsoft Corp. is urging Filipino 
companies to tap available 
technologies such as t he cloud to 
accelerate business growth and 
harness the potential of becoming a 
global player. 

"Technologies like the cloud is a 
source of competitive advantage for 
businesses. We see it as the great 
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equalizer that enables optimal 
performance to keep pace in 
today's cha llenging environment," 
Microsoft Philippines General 
Manager Karrie !lagan said. 

lntemational Research Corporation 
(IRC) research reported that small 
businesses using cloud computing 
are 1.7 t imes more likely to have 
over 10% revenue growth compared 
to similar sized companies. 

PHL partidpat~s In Anuga Fair 
The Department of Trade and 
Industry, through the Center for 
International Trade Expositions and 
Missions (CITEM) and Export Marketing 
Bureau (EMS), together with 35 
Philippine companies, partidpated 
in Anuga Fair 2015 held in Cologne, 
Germany in October this year. 

The 35 exhibitors showcased 
retail and semi-processed foods 
such as dried tropical fruits, juices, 
purees and syrups, canned seafoods, 
snacks and confectioneries, noodles, 
sauces, spices, and condiments. 

In the fair, the 264-sqm. Food 
Philippines Pavilion housed a special 
setting on fresh and natural products, 
a fully-equipped kitchen, a cooking 
demo area, and a commercial section 
for B2B transactions. 

At the Philippine Business Forum 
held as part of the fair, the DTI, 
together with the Department 
of Agriculture (011) , urged 
major European Union (EU) food 
Importers and investors to avail 
of competitively· priced Philippine 
exports of premium quality. 

The Philippines is one of only 
13 developing countries and the 
lone beneficiary in Southeast Asia 
to gain zero tariffs from the 
EU-Generalized System of 
Preferences Plus (EU·GSP+), which 
covers some 6,274 export products. 

The biennial Anuga, organized 
by Koelnmesse, is considered the 
world's largest and most important 
food and beverage fair which 
attracts thousands of exhibitors and 
visitors from all over EU and around 
the globe. 

' 

In 2013, it drew 6, 777 exhibitors 
from 98 countries and 155,000 
trade visitors. 

EU 's consumers are immigrants or 
migrant workers, and some 500,000 
of them are Filipinos, thus providing 
an instant ethnic market for 
Philippine exports. 

EU Stats 
o 4,000,000 square lilometers 
o 503M 'nhabitanls • world's lhird-largest 

oonsuner populalion 
o Acoounls for 40% of global metcllandise 

exports and imports 
o Second-largest im~orter ol.goods 

and servicos 

EU consumption trends 

:1 Natural and 01ganic: 
:1 HeaRh and h)'9iene 
:J Concern for ammal welfare 
::1 Food safoty 
::1 Respons.ble consumerism 
::1 Indigenous raw ma'.erial souroes 
J Price ccmpotiliveness 
::1 Value ror money 

CITEM's exhibit aims to lure China, 
ASEAN investors to PHL 
The Department of Trade 
and Industry, through the Center 
for International Tr~de Expositions 
and Missions (CITEM) participated 
in the China·ASEAN (CA) Expo 2015 
in China's south cent ral province 
of Guangxi on 18-21 September. 

Some 26 filipino ex1ibitors, including 
five from Zamboanga and several 
others from various industry sectors, 
made up the strong Philippine 
contingent which showcased the 
country's export ·quality products, 
tourism attractions, and investment 
potential. 

PHL targets USD I 0-8 market 
for healthcar~ IT services 
The local healthcare information 
management services (HIMS) sector 
aims to quintuple its revenues 
from USO 1.36 last year to USD 9.86 
in 2020 with the advancement 
of technology in the sector. 

At present, the sector has 
targeted "bucket" services 
for pharmaceuticals, billing, 
claims management, and patient 
management. The ·ndustry is 

expected to expand with new 
and expanded type of services 
such as mobile healthcare, care 
coordination, research and analytics, 
population health management , 
supply chain distribution, medical 
writfng, and vigilance. 

Local HIM$ providers estimate that 
the sector can earn USD 5. 9B in 
revenues with 300,000 full-time 
employees (FTE) in the next five 
years but with an aggressive plan 
it can haul in USO 9.86 in revenues 
and 545,000 FTEs by the year 2020. 

Meantime, industry association 
Healthcare Information Management 
Association of the Philippines 
(HIMAP) has opened dialogues with 
the American Health In formation 
Management Association (AHIMA) 
and American Association of 
Professional Coders (AAPC) on the 
use of the new coding certifications. 

"In order to reach these targets, 
the Industry should focus on talent 
development, ecosystem, industry 
development, and marketing and 
branding," HlMAP President Myla 
Rose Reyes said. 

To date, there are 270 HIMS 
companies in t he Philippines, 
60% to 70% of which are members 
of HIMAP. HIM services Is considered 
as the fastest growing segment 
in the Information technology and 
business process management 
industry in the country. 

HIMAP emphasized the need 
to ensure infonmatfon managers 
and coders from the Philippines 
are up to date on global standards . 

It was earlier reported that t he 
Philippines is poised to become 
the global leader in the healthcare 
outsourcing industry which will be 
backed by the massive workforce 
in the country as well as the 
USD 2.4-B industry revenue growth 
target in 2016. 

"The Philippines right now has 
a unique advantage. We got 
workforce, we got nurses, and we 
got developed economy that can 
deliver this kind of services," PwC 
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South East Asia Consulting Public 
Sector and Healthcare Leader 
David McKeertng, said. 

Philippine HIMS providers use the 9" 
International Statistical Classification 
of Diseases and Related Health 
Problems (ICD·9) that is largely being 
practiced by the United States, the 
industry's largest target market. 

The United States fully adopted 
last 1 October 2015 the tenth revision 
of lCD, otherwise known as ICD·10. 

AHIMA and AAPC are two of the 
global leaders In professional coding 
certification. 

PHL to overcome slackening 
global economy 
The Philippine economy is seen 
to survive the effects of the slowing 
global economy through its prudent 
macro-economic management, 
the International Monetary Fund (IMF) 
noted in its 2015 annual Article IV 
consultation report last August 2015. 

An IMF team of economists visits 
a country to assess economic and 
financial developments and discuss 
the country"s economic and financial 
policies with government and 
central bank officials. 

The primary government agencies 
involved in the consultations are the 
Bangko Sentral ng Pilipinas (BSP), 
Department of Finance (DOF), 
National Economic and Development 
Authority (NEOA), and Department 
of Trade and Industry (DTI). 

"Looking o/1ead, directors 
encouraged continued vigilance in 
managing risks, and supported the 
authorities' focus on infrastructure 
investment, structural reforms, and 
on improving living conditions and 
achieving more inclusive growth, " 
IMF suggested. 

The global financial institution 
said the country·s plan to increase 
its public expenditure in 2015 is 
appropriate from both cyclical and 
development perspectives, given 
the current low inflation, large 
infrastructure and social needs, 
and low and declining public debt. 
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Likewise, it believes the current 
monetary policy stance set by the 
Bangko Sent rat ng Piliplnas (BSP) is 
positive in view of the low inflation, 
moderating and more balanced 
credit growth, and moderating but 
still robust economic activity. 

Inflation eased to a new record 
low of 0.6% in August from 0.8% 
in July on the back of stable food 
prices as well as cheaper power 
brought about by the continued 
decline in oil prices. 

The IMF sees inflation averaging 
2.1~ this year, supporting the BSP's 
plan to implement an interest rate 
corridor to improve monetary policy 
transmission. Possible support 
is the legislation passage of the 
central bank charter or Republic Act 
(R.A.) No. 7653, The New Central 
Bank Act which authorizes the 
issuance of cent·at bank bills and 
increase minimum capital. 

"The central bcnk is set to adopt 
the interest rate corridor next 
year," BSP Deputy Governor Diwa 
C. Gulnigundo said. 

"The outlook for the Philippine 
economy remai~s favorable despite 
Ull£'Ven and generally weaker global 
growth prospects," the IMF concluded. 

TRADE AND 
INVESTMENTS 

AGRIBUSINESS AND 
FISHERY-----

Cargill expands PHL Investments 
Global feeds p·oducer Cargill Inc. 
will invest USD 200M to put up 
feeds manufacturing and chicken· 
growing stations in the Philippi nes 
this year. 

The stations will serve as 
manufacturing and growing stations 
for poultry products, providing 
seeds to manu'acturing feeds and 
growing chicken to processing 
chicken products. 

Department of Agriculture (DA) 
Undersecretary for Livestock Jose 
C. Reaiio said Cargill's presence in 
the Philippines will greatly benefit 
local producers and workers. 

Filipinos will benefit from the 
backward and forward linkages in the 
plant operation since raw materials 
for the feeds will come from local 
farmers and factory workers will be 
Filipinos," Reano said. 

Roxas Holdings to spend P600M 
for Improvement 
Sugar firm Roxas Holdings Inc. (RHI) 
is planning to pour in P600M to 
improve the company's sugar mills. 

The company operates a sugar 
mill in Negros Occidental with ils 
Central Azucarera de Ia (arleta 
plant and Hawaiian-Philippine Co. 
Inc. It also operates another one in 
Batangas with the Central Azucarera 
Don Pedro Inc. 

"We hepe to stabilize the cane 
supply across all our operations in 
Negros Occidental ond Batangas 
through the programs we hove 
started to roll out," RHI Chairman 
Pedro E. Roxas said. 

The Sugar Regulatory Administration 
(SRA) said the harvest for sugarcane 
for the fi rst nine months of the year 
was at 2. 33 million metric tons 
(MMT), a 5% drop from 2.49 MMT 
recorded in the same period 
last year. 

SL Agrltech allots P200M 
for expansion 
Hybrid rice and seeds producer 
SL Agritech Corp. has earmarked 
PZOOM next year to increase 
Its local production and expand 
its market abroad. 

SL Agritech Senior Vice President 
Cathy Galura said the company is 
now finalizing investments for a 
venture in Myanmar. 
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The firm will expand its facilities 
in the country to cater to rising 
demand for its products. 

"There is a huge demand locally. 
So we'll be spending roughly P200M 
[or next year for expansion of 
storage and past-harvest facilities. 
Specifically, we are expanding our 
facility in Talavera, Nueva Ecija 
to handle big volumes because 
there is also a huge demand for our 
premium rice," Galura said. 

Sl Agritech Is operating in the 
provinces of Laguna, Davao 
Oriental, and Nueva Ecija with the 
Dona Maria brand of premium brown 
and white rice as Its products. 

It has been exporting to countries in 
Southeast Asia and the Middle East 
for several years now and recently 
made shipments to los Angeles, 
New York, and Micronesia Region. 

SL Agritech started operations in 
the Philippines in 1998 as a research 
agency working on hybrid rice. 

MANUFACTURING--

Steel Asia <tllots P24B to boost 
production 
Manufacturing firm Steel Asia 
Manufacturing Corp. is setting 
aside as much as P24B to double its 
production capacity by 2019. 

Steel Asia Chief Operating Officer 
(COO) Rafael Hidalgo said the 
company intends to set up four 
new manufacturing facilities in the 
country over the next four years 
to increase its production capacity 
to more than 4. 7M tons from the 
current capacity of 2.1M tons 
a year. 

New Steel Plants 

Location 

Plaridel. Bu~n 
Carmen, Cebu 
Calaca Batangas 

~ Comoletion 
(in P Billion) Date 

6.5 
6 
6.7 

2017 
2016 

The three facilities are expected 
to boost the company's capacity 
by another 2.6M tons in three 
years' time. 
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"Demand is growing faster than our 
growth," Hidalgo said. 

He said the company is also planning 
to put up another manufacturing 
facility in Region IV· A, estimated to 
cost about P3B to PSB, and which is 
expected to be opcr<.tional by 2019. 

The four plants, he a:fded, would be 
sufficient to serve the growing local 
demand for steel reb!r until 2020. 

Steel Asia currently has operating 
plants in the cities of Cagayan de 
Oro, Davao, Cebu, Batangas, and 
two in the provi nce of Bulacan. 

Hanlin unveils first PHL· ntade 
LPG carrier 
Shipbuilding firm Hanjin Heavy 
Industry and Construction Co., 
ltd. -Philippines (HHIC·Phil) has 
unveiled the first-ever Philippine· 
made liquefied Petro.eum Gas (LPG) 
carrier. 

Measuring 180 meters In length, 
29.4m in breadth and 18m in depth, 
the LPG carrier was ordered by 
Belgian shipping company Exmar 
Shipping BVBA and was named as 
"Kaprijke." 

Construction of the LPG carrier 
began in June 2014, affirming 
Filipino workers' world -class 
craftsmanship in the £Iabat 
shipbuilding industry. 

HHIC-Phil President Jeong Sup Shim 
attributed the company's success 
to the support of the Philippine 
government and outstanding work 
ethic of Hanjln shipyard workers. 

"It is our company's earnest desire 
and long term commitment to 
catapult the Philippines as tile 
number one shipbuilding country 
in the world, " Shim said. 

The Hanj in Subic shfp~ard is the 
10"' largest shipyard in the world in 
terms of order book by shipyard, 
accounting for 1.8 gross compensate 
tonnage (GCT) or 74!1: Jf the 
Philippines' GCT for new vessels. 

"The Philippines is currently ranked 
fourth in the world in terms of 
order," he said. 

The shipbuilding firm still has seven 
LPG carriers in the company's 
order book to be delivered in the 
immediate future. 

In 2012, HHIC-Phll simultaneously 
inaugurated two Suezmax Crude 
Oil Tankers that were the first ever 
built on Philippine shores. 

The company is into building 
commercial vessels ranging from 
container ships to bulk carriers, 
crude oil tankers and off-shore 
structures mainly for overseas 
clients since 2008. Its Subic shipyard 
boasts is considered as one of the 
largest drydocks In the world today. 

HHIC·Phil has poured in some 
USD 1. 76 for their Philippine 
operations so far, employing almost 
29,000 workers. 

lsuzu invests P 1 8 lor expansion 
lsuzu Autoparts Manufacturing 
Corp. wilt spend a total of P1 B 
for its two expansion programs 
aimed at boosting their auto parts 
components manufacturing in the 
Philippines. 

Philippine Economic Zone Authority 
(PEZA) Director General Lilia B. De 
Lima said the two expansion projects 
have already been approved by 
the PEZA Board, chaired by the 
Secretary of the Department of 
Trade and Industry (DTI). 

Expansion 

Pllase &mU ~ 

1st Manuladuro of bunk P240M 
case cove< for eng1nes 

2nd Producbon P766M 
of transmissions 

De lima said that the expansion 
program will generate USD 200M in 
exports and 45 additional workers. 
As a PEZA·registered enterprise, the 
company is entitled to a package of 
tax and fiscal Incentives. 

Toyota auto pans nuker npanding 
Automotive parts manufacturer 
Philippine HKR Inc., one of the 
accredited suppliers of Toyota Motor 
Phil ippines, is setting aside PSOOM 
to expand into the production of 
precision machine parts. 
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The Philippine Economic Zone 
Authority (PEZA) has approved the 
company 's expansion project which 
is expected to raise i t s export 
revenues by USD 15M annually. 

Philippine HKR committed to hire 44 
employees for the expansion project. 

Eleven Philippine-based companies 
under the Toyota Group export 
auto parts to Japan and other 
destinations abroad. 

Toyota PHL Suppliers 

::1 Toyota AutopartS Phaippines Inc. 
(tranSin1SSions and constant velooty joints) 

o Aichi Forging Company (metal forged parts) 
o EDS MaiUadiJnng Inc. (Wving harness) 
:J Fujitsu Ten Corp. of the Phlls. (security 

sys!em) 
o lrt.ema!JOOal W>nng Harness (wiing 

harness) 
:J JECO Autoparts lllc. (docks) 
a Koyo Manufactunng Inc. (beatings) 
o Nippon Antenna (Philippines) Inc. (antenna) 
:J Plil~ IUD Componcrts Inc. (meter 

assembly combination) 
o Philippine HKR Inc. (machining parts) 
:J Technol Eight Plllfppn!s Corp. (stamped 

parts) 
o Toi<ai Rica Phi:ippines. lllc. (swi!clles) 
:1 Yazakl Torres ManufaCIUnng Inc. (v.1ring 

harness} 

The group is invest ing as much as 
P7.5B until 2016 on new projects, 
including local parts production of 
the Vios model. 

Philippine HKR is a spare parts and 
accessories manufacturer inside the 
Toyota Special Economic Zone in 
Santa Rosa, Laguna. 

ECONOMIC AND LOW­
COST HOUSING---

P60B ~ued for 12 new projects 
DMCI Homes, the housing subsidiary 
of DMCI Holdings Inc., is investing 
P60B in 12 housing projects next 
year as part o f an ongoing expansion 
program. 

The projects would translate to 15,000 
residential units, DMCI Homes Senior 
Vice-President for Finance and 
Operations Ramil B. Lombos said. 
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The company is looking to launch 
its first provincial project in Davao 
City by the first quarter of next year 
while a mid-rise projects will rise in 
Baguio City, Lombos said. 

DMCI has sought the Securities and 
Exchange Commi>sion's approval 
to issue up to P1 billion in home 
starter bonds. 

DMCI Chairman Isidro A. Consunji 
said construction of the new projects 
is already ongoing which will be 
completed in fOU' to five years. 

He said DMCI Homes will keep 
density in Its prcjects as low as 
possible and would stick to its 
formula of catering to the end-user 
market and not the tenant type 
market wherein homeowners lea.se 
out their units to third parties. 

In Metro Manila, DMCI Homes will 
develop the Fairway Terraces in 
Pasay City, whic1 will r1se across the 
Villamor Golf Cl•Jb. 

ENERGY-----

2 coal plants to be insufled 
in the Vlsayas 
San Miguel Corporation is mulling 
the construction of two coal·ftred 
power plants estimated to cost at 
least USD 1.28. 

The plants will be located in the 
Visayas Region, particularly in the 
provinces of Cebu and Iloilo, and 
will each have a capacity of at least 
300 megawatts (MW). 

Construction will take two to three 
years. 

The company is currently building 
a 600-MW coal·flred power plant 
in Limay, Bataan and a 300-MW 
plant in Mal ita. Davao by 2016, 
the construction of which will be 
completed by 2016. 

P612 • M cr.uumisslon JinJc: 
to rise in Bukidnon 
Hedcor Bukidnon Inc., a unit 
of AboitizPower, is building a 
68.8-megawatt (MW) transmission 
facility that will link Its 

hydroelectric power plant to the 
main Mindanao grid. 

The project, Manalo Fortich 
Hydropower Plant to be located In 
Manalo Fortich, Bukidnon, will cost 
P612.41M. 

The power plant is targeted to be 
commissioned by December 2016 
part of AboltizPower's expansion 
plan of additional 
370·MW capacity by 2017. 

Ayala·Brorueoak d~up 
for solar venture 
Ayala Corporation is venturing into 
two phased 40·megawatt solar 
power project in Negros Oriental 
with partner Bronzeoak Clean 
Energy, Inc., the Investment arm 
of Bronzeoak Philippines, Inc. 

AC Energy Holdings, Inc. , a subsidiary 
of Ayala Corporation, said It entered 
into an agreement with Bronzeoak 
"for the development, construction 
and operation of a solar power farm 
in Bais City, Negros Oriental." 

The corporate vehicle for the solar 
venture will be Monte Solar Energy, 
Inc. (MonteSol). 

The first phase will command total 
investment of P1.3B for an 18·MW 
capaci ty, targeted for completion 
around March 2016. 

Enhnicy commissions 
solar plane In Ql 2016 
Belgian firm Enfinity S.A. 's solar farm 
project in Digos, Davao del Sur Is 
advancing to full construction after 
it was issued a Notice to Proceed 
by the Department of Energy (DOE). 

With this, the first phase of the 
planned 28.6-megawatt peak 
(MWp) is seen to start commercial 
operations early next year. 

Enfinity is investing a total of P2B 
for the first phase and is looking 
at a 15-MWp installation for the 
project's second phase. 

Japanese renewable energy 
developer invests in PHL 
Japanese solar and wind energy 
developer Eguchi Holdings 
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Co. Ltd. is showing interest in 
the Philippines, particularly in 
developing renewable energy (RE) 
sources at the household and grid 
level. 

Eguchi and We Are IT Philippines, 
Inc. (WID, through joint venture 
Fujisan Solar and Wind Energy 
Corp., will be Installing solar 
farms across the country, initially 
targeting 5 megawatts (MW) 
In the next two to three years. 
Each megawatt will require 
a USD 2·M investment, 
the company said. 

The company is applying for solar 
contracts and is looking at Cagayan 
Valley; Tanay; Pflilia, Rizal; and 
Mindanao as location for the project. 

PUBLIC 
INFRASTRUCTURE AND 
LOGISTICS -----

PHL, ]a pan ink deal for P ll-8 
infra projects 
The Philippines and Japan signed 
P13·B worth of loan agreement 
for two infrastructure projects 
the Metro Manila Priority Bridges 
Seismic Improvement Project and 
the Davao City Bypass Construction 
Project (South and Center Sections). 

The Metro Manila Priority Bridges 
Seismic Improvement Project will 
cover replacement, retrofitting, and 
reinforcement of the Guadalupe 
Bridge and Lambingan Bridge to 
strengthen the resilience of the 
transport network in Metro Manila in 
case of large-scale earthquakes. 

Meanwhile, the Davao Bypass 
Construction Project, Package 
1 - South and Center Sections 
will construct a two -lane, 
28.8·kilometer bypass consisting of 
road , tunnel, and bridge sections. 
The project seeks to improve 
the transport logistics and ease 
congestion in Davao City. 

8 new rails, 2 BRTs in Manila 
by 2021 
The government Is building eight new 
rail systems and two bus rapid transits 
(BRTS) in order to improve public 
transportation in Metro Manila . 

• 

The total 183 kilometers of mass 
transit lines will be built in a bid to 
lessen the number of private cars on 
the road and decongest traffic 
by 2021. 

New transit systems for Metro 
Manila by 2021 

o 11. 7-km. Light RaiiTransit (LRT) 1 
extension to BaCOOt, Cavite 

u 15-km. LRT 6. which extends LRT 1 !rom 
Bacoor to Dasmanllas, Cavite 

:13.05-km. lRT 2 exlef1SOI D Pllltkea, Mria 
u 4-lcm. LRT 2 extellSlOn D Masinag, Antipolo 
o 11-km. LRT 6, wlloch will connect EDSA· 

Ortigas to Tay1<1y. Rizal 
J 22.8-km. Metro Rad Transit (MRT) 7. 

wtoch w1 ink North EOSA to San Jose del 
Monte, Bulacan 

~ 53.5-km. new rarl fines 10 be burlt over the 
existing Philippine Nalicnal Railways (PNR) 
between Malolos in Bulacan lo T ui\Jban 
in Manila alld from Tutl.oan to Calamba. 
Laguna 

u 13-km. Man~a BRT 
u 49-km. EDSA BRT 

Swte: CJepat7melt (}( TllflSPOtlat.icn sn<l 
Camuricaklns (DOTCJ 

PUBLIC-PRIVATE 
PARTNERSHIP 
PROJECTS----

NEDA awards I 0 PPP projects; 
more In the pipeline 
The National Economfc and 
Development Authority (NEDA) 
reported there arc 14 public·private 
partnership (PPP) projects undergoing 
procurement, five for zpproval of 
relevant government agencies, five 
with ongoing feasibility studies, six 
subject to pre-investment studies, and 
10 others under conceptualization or 
development stage. 

NEDA is targeting to award 12 more 
PPP projects by May 2016. 

Since 2010, the Aquino 
Administration has awarded 10 PPP 
projects with a total indicative 
project cost of P168.8'lB. The 
government was able to raise 
roughly P64B from the public 
auction of these proje:ts. 

l PPP projects okayed 
Three proposed public-private 
partnership (PPPJ projects were 
approved by the National Economic 

and Development Authority (NEDA) 
Board in September 2015. 

These are the Ninoy Aquino 
International Airport (NAIA) 
Development Project and the Light 
Rail Transit (LRT) Lines 4 and 6. 

The P74.56·B NAIA Development 
Project involves the upgrading of 
the existing terminals of NAIA, 
increasing of the airport's capacity, 
and handling of the facility's 
operations and maintenance. 

The P50. 15·6 LRT Line 4 project 
involves the financing, design, 
construction, operations and 
maintenance of an 11·km. rail that 
will run from SM City Taytay in Rlzal 
to the intersection of Ortigas Avenue 
and EDSA in Pasay City. 

Meanwhile, the P64·B LRT Line 6 
involves a 19·km. railway f rom 
Niyog, Bacoor to Dasmarinas City. 

PPP water project for Baggao 
town eyed 
A public-private partnership (PPPJ 
project is being conceptualized to 
set up a water distribution facility in 
the municipality of Baggao, Cagayan. 

The PPP Center and the Sanitation 
Program of the World Bank are 
providing technical assistance to 
the local government of Baggao, 
which only has water access through 
shallow well. 

The proposed Baggao Water Supply 
project involves the provision 
of potable piped water supply 
service to the residents. There 
is no Indicative project cost yet, 
according to the PPP Cen ter. 

BANKING-----

Over 200 new bank branches get 
green light in Q2 20 IS 
Major, thrift, rural, and cooperative 
banks have been given approval by 
t he Bangko Sent rat ng Pifipinas (BSP) 
to open more than 200 branches 
nationwide in the second quarter 
this year. 

Circular Letter No. CL-2015-056 
acknowledged the BSP's approval of 
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applications submitted by 15 banks 
to open 111 new branches. The 
same circular also recognized the 
opening of 91 new bank branches 
between April and June 2015. 

Major players such as BOO Unibank 
Inc. and Metropolitan Bank & Trust 
Co. Inc. have opened and gained 
clearance to open new branches 
nationwide. 

likewise, government tinandal 
institutions like the Development 
Bank of the Philippines (DBP) and 
Landbank of the Philippines, and 
thrift, rural and cooperative banks 
have opened new branches and had 
their applications approved. 

IT-BPM ------
Australian BPH to open base 
in San Fernando, Pam~nga 
San Fernando, Pampanga will soon 
be the site of Austral ian business 
process management (BPM) 
firm Professional and Technical 
Outsourced Services (PROTOS), 
according to San Fernando City 
Mayor Edwin A. Santiago. 

PROTO$ will be the first BPM firm to 
set up shop in San Fernando - a fact 
that makes it as a potential catalyst 
for greater inclusive growth. 

PROTOS Chief Executive Officer 
(CEO) Monty Hooke said the quality 
of students in San F emando convinced 
the firm to invest in the city. 

Mayor Santiago lauded the entry 
of PROTO$ as a ··milestone 
investment" that manifests San 
Fernando's "move cowards inclusive 
development, ·· emphasizing that 
such investments tend to occur 
in more developed areas. 

"Big investments like this usually 
take place in highly developed 
areas, this is proof o{ our (San 
Fernanda) lively economy," 
said Santiago. 

emt~er2015 

MINING------

first and only Asian underground 
mine training facility opens in 
Clark, Pam~ngll 
Clark, Pampanga became the 
site of Asia's first underground 
mine training facility, owned by 
canadian·Australbn gold and 
copper producers OceanaGold, 
last September. 

OceanaGold's underground mine 
training facility is the largest 
in the world at 240 sqm. It also 
houses Asia's sole Underground 
Metalliferous Mining Simulator, 
which replicates an underground 
mine complete with au thentic 
facilities and working equipment. 

OceanaGold Senior Vice-President 
for Communications and External 
Affairs Chito Gozar, said the firm 
invested over USD 2M in building the 
underground mine train ing facility, 
which is intended mainly to train its 
underground min?rs for its Oidipio 
Underground Mine, as well as those 
from other mining companies. 

"Our team has worked so hard to 
build this facility which will play 
an important role in supporting 
OceanaGold"s long term strategic 
initiative which ;·s creating more 
opportunities {or future mining 
professionals In :he country,'' 
said Gozar. 

Complementing the underground 
mine training facility is OceanaGold's 
four·month Competency Through 
learning (CTL) program, designed 
to provide the necessary skills for 
underground miring to participating 
students workin~ for Didlpio 
Underground Mire and other mininl! 
companies nationwide. 

REAL ESTATE----

SM to develop 600 ha. In Pa.say· 
Paranaque couul area 
The SM Group has laid out its master 
plan to reclaim and develop 600 ha. 
of land in the Pasay City·Paranaque 
City coastal area, which would turn 
it into a full-fledged commerdal 
and residential zone complete with 
the necessities of a city. 

SM Prime President Hans Sy said 
the master plan, set for completion 
before yearend, would cater to the 
multifaceted needs of a city, with the 
view of making it pedestrian·friendly 
and oriented on open spaces. 

··we want to come up with a city 
wherein you don't really need a 
car," said Sy. 

Spearheading the master plan would 
be Aecom Tedlnology Corp. , a New 
York Stock Exchange·listed engineering 
company that is among the largest 
in the world. The master plan has 
allotted a period of three to tlve years 
for the reclamation process alone. 

TELECOM-----

Globe forges joint venture with 
Xur~ for regional IT projects 
Globe Telecom. Inc. formally 
entered into a joint venture 
agreement with mobile content 
technology company Xurpas, which 
has invested f'900M to get a 51~ 
equity stake in Yondu, Inc. 

Yondu has an extensive experience 
in content development for mobile 
and Information technology (IT) 
services. Globe President and 
Chief Executive Officer (CEO) 
Ernest Cu said the joint venture will 
strengthen Yondu's regional reach. 

Xurpas has expanded in the 
Southeast Asian region following 
its well-received initial public 
offering in 2014. The joint venture 
with Globe for Yondu "strengthens 
[Xurpas'] joint capabilities to bring 
world class digital products to the 
global audience," said Xurpas CEO 
Nix Nolledo. 

Gardenl.l invests P300H to enter 
unpackllged bread market 
Gardenia Bakeries Philippines, Inc. 
(GBPI) began its venture on the 
unpackaged bread market through 
an initial P300M investment that 
will establish logistical support and 
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back-end production for two new 
standalone bread stores. 

GBPI's new stores, Big Smile Bread 
Station and Bakers Maison, will target 
specific areas of the unpackaged 
bread market. Big Smile Bread Station 
is set to serve the community-baker 
sej!ment, while Bakers Maison will 
focus on high-end offerings. 

GBPI President Simplicia Umali Jr. 
said the commissary for both 13ig 
Smile Bread Station and Bakers Maison 
will be the firm's largest investment 
at P200M, with the remaining P100M 
allocated for logistical support. 

GBPI is targeting to reach the P2B 
sales mark for Big Smile Bread 
Station and P3B for Bakers Maison 
for the next five years. 

Umali said the GBPI will Initially 
operate the first few stores of Big 
Smite Bread Station and Bakers Maison, 
with their management and ownership 
falling under two franchisees Bread 
Republic, Inc. and Bakery Boutique. 

DoubleDragon' s )ollibee Tower 
soon to rise in Onigas 
DoubleDragon Properties Corp. , the 
property development joint venture 
of Mang !nasal Founder Edgar Sia ll 
and Jollfbee Foods Corp. Chief 
Executive Officer (CEO) Tony Tan 
Caktiong, is set to construct the 
Jollibee Tower in the Ortigas central 
business district in Pasig City. 

Sia noted that the Jollibee Tower, 
which will have 40 stories, will be 
situated at the corner o f F. Ortigas 
Jr. Road and Garnet Road, and is 
slated for completion by 2018, 
with construction t o commence 
in the fourth quarter this year. 

The Jollibee Towers will contain 
a drlve·thru store area and 
commercial spaces on the ground 
floor and an event center on the 
second and third floors. Other floors 
will be occupied by Jollibee"s offices 
and leased out to other companies. 

Designed with securing the Leadership 
in Energy and Environmental 
Design (LEED) certification in mind, 
the Jollibee Tower will be a 
Grade A structure aligned with 
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OoubleDragon's mis;ion to propagate 
sustainable develo~ents. 

Grade A buildings have high quali ty 
standard finishes with extraordinary 
accessibility, and a definite market 
preserve. 

Full occupation will enable the Jollibee 
Tower to generate P350M in annual 
rental revenues, forming a significant 
part of DoubleDragon's overall target 
of P4.8B net income from 1M sqm. of 
leasable space by 2020. 

COUNTRY-TO· ,.._ ....... ,....,._ 

PHL, Spain eye trade boost trade 
The Philippines, through the 
Department of Trade and Industry 
(DTI), pushes for robust bilateral 
ties with Spain to further develop 
the local economy. 

"A stronger partnership between 
Spain and the Philippines will 
allow us to advance our respE'Ctive 
development goats, expand our 
markets, and impro.-e the quality 
of life of aur people. We ore urging 
Spain ond our friends in Latin 
America to seize opportunities 
in Asia through the Philippines," 
DTI-Industry Promoti on Group 
(lPG) Undersecretary Ponciano C. 
Manalo Jr. said. 

Spain is currently the country's 26'" 
largest trading partrer, 25" export 
market, and 23'4 import source. 

In the first quarter of 2015, the 
Philippine Statistics .\uthorlty (PSA) 
reported that bilateral merchandise 
trade between the Philippines and 
Spain reached USD 130M. 

PHL, UAE Ink new air deal 
The Philippines and the United Arab 
Emirates (UAE) entered Into a new 
air services agreeme1t , Increasing 
flight privileges by 25%. 

According to Civil Aeronautics 
Board Executive Director Carmela 
Arcilla, the Philippines and the 
UAE signed a new memorandum of 
understanding (MOU) on air services 

that heightened the exchange of 
traffic rights between the two 
countries. 

Both agreed to upsurge the maximum 
number of flights per week for 
each country from 28 to 35 flights, 
provided that UAE canriers can also 
operate separately to Clark and 
Cebu within one year from signing of 
the MOU. 

"This condition is in line witll our 
open skies policy in our developmental 
gateways outside Manila, and 
forces UA£ airlines to invest in our 
developmental gateways," Arcilla said. 

PHL, Mexico sign IP cooperation 
The Philippines and Mexico, through 
their IP offices, signed a new and 
expanded intellectual property 
(IP) cooperation pact to increase 
promotion of innovation, creativity, 
and technological advancement. Both 
countries aim to invest on a better 
bilateral cooperation to further 
improve trade and innovation. 
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The agreement was signed during the -
sidelines of the Asia-Pacific Economic 
Cooperation (APEC) IP Rights Experts' 
Group meeting in Cebu City, 
Philippines on 22-23 August 2015. 

"The Philippines has so many things 
in common with Mexico. Both were 
former colonies o{ Spoin and are now 
emerging as economic powerhouses 
ir1 their respective regions. This 
agreement ensures stronger 
cooperation in IP which is a critical 
area in the promotion ot innovation, 
trade and investment, "Intellectual 
Property Office of the Philippines 
(IPOPHL) Deputy Director General 
Allan B. Gepty said. 

This agreement follows a technical 
collaboration pact signed by both 
countries In September 2013 
in Geneva, Switzerland. 
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PH L ready for ASEAN integration 
Department of Trade and Industry 
(DTI) Secretary Grejory L. 
Domingo is confident that the 
Philippines is well-posit ioned to take 
challenges and seize opportunities 
in the Association of Southeast 
Asian Nations (ASEAN) Economic 
Community (AEC), scheduled for 
implementation by December 2015. 

"The country is in a sweet spot. 
We have been experiencing 
robust economic growth, 
consistent upward rankings In 
competitiveness, and successive 
credit rating upgrades. In fact, last 
year, the Philippines achieved an 
average growth rat e of 6.3%, the 
highest five-year average during 
the post 40 years. That 's a very 
decen t number which is probably 
one of tile highest growth rates in 
this port of the world," Secretary 
Domingo said. 

According to the DTI Chief, HSBC 
and Goldman-Sachs proj ected that 
the country will be ranked as the 
14"' largest economy in the world, 
the S"' largest economy in Asia, 

- and the largest economy in 
Southeast Asia by 2050. 

"We are even poised to surpass other 
ASEAN countries. We only need to 
step up our efforts to improve the 
competitiveness and capability of 
our various local industries, as we 
portidpote in regional and global 
t rade," he added. 

The integration will allow 
companies based in ASEAN member ­
nations t o enter each other's 
markets, encouraged by zero 
tariffs and reduced bureaucratic 
clearances. 

"The A SEAN Economic Community 
[will not really cause] a big bong In 
the sense that, when we reach that 
dote in 2015, suddenly, massive 
changes will happen. The biggest 
change has already happened in 

GctDber 2015 

2070. AEC 2015 wi!l mostly affect 
service areas and Investment rules, 
but even then, we don't exPect 
radical changes," 1e noted. 

PH l pushes APE C to address 
MSME crade problems 
The Philippines urges the Asia ­
Pacific Economic Cooperation 
(APEC) economies to address 
the constraints that are being 
experienced by the by micro, small, 
and medium enterprises (MSMEs) 
to make these entrepreneurs join 
i n trade across the region. 

DTl-lndustry Development Group 
(lOG) Assistant Secretary Rafaelita 
M. Aldaba said APEC has the 
opportunity to recognize MSME 
integration in the ~lobal value chain, 
especially in the automotive industry. 

"MSMEs, which comprise the 
majority of the auto industry 
players, can take advantage of 
the region's veryde r1se production 
network in auto components, parts 
and electronics, r. Aldaba said. 

She believes that the regional 
cooperation's key role in 
participating in global value chains 
(GVCs) is t o address constraints 
on MSME competitiveness and 
productivity, thinking beyond 
exporting and to strengthen 
capacity for innovation. 

APEC targets f 0% increase 
for ' Ease of Doing Business' 
In the Asia-Pacific Economic 
Cooperation's (APE C) 2' " 
Structural Reform Ministerial 
Meeting (SRMM) held in Cebu City, 
member-economies targeted 10-% 
improvement fo' Ease of Doing 
Business (EoDBl across the region. 

"We recognize t.~e contribution 
made by EoDB to remedy 
impediments to trade and commerce 
bY lowering registration and 
transactions cost In the APEC region 
through targeted and tangible 
programs of wo:k within defined 
indicator areas," SRMM Chair and 
Philippine Socic>economic Planning 
Secretary Arsenio M. Bafisacan said. 

This goal of improvement by 2018 
will insure the ~xisting five priority 

EoDB areas namely, starting a 
business, dealing with construction 
permits, trading across borders, 
getting credit, and enforci ng 
contracts. 

"We agree with and endorse the AP£C 
foDB Business Action Plan Z016 to 
2018 ond submit it to AP£C Economic 
Leaders for their consideration. We, 
therefore, instruct the Economic 
Committee to draft and ut ilize the 
AP£C EoDB Implementation Plan to 
guide capacity building over the next 
three years," Balisacan said. 

PHL aims to r.ursue more trade 
agrHments g obally, regionally 
The Philippines plans to pursue 
more trade agreements, not j ust 
within t he Asia-Pacific region, but 
also globally in order to take full 
advantage of the coun try's export 
products and services. 

"We cannot be at standstill because 
the whole region [AP£C) is also 
embarking in aggressively pursuing 
{free trade agreements] FTAs and 
{regional trade agreements) RTAs. So 
if we need to provide the competitive 
cover to our export products and 
services, we have to also make sure 
that we are diligently pursuing 
opportunit ies for mutually benefidal 
FTAs, ' ' DTI-Industry Development 
Group (lOG) Assistant Secretary 
Cefer1no S. Rodolfo said. 

The country wants t o pursue trade 
pacts within t he European Free 
Trade Association (EFTA), European 
Union (EU), Regional Comprehensive 
Economic Partnership (RCEP), and 
Trans-Pacific Partnership (TPP). 
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BOI, PEZA investments 
seen growing 13.4% 

Total investments approved by 
the Board of Investments (BOll 
and Philippine Economic Zone 
Authority (PEZA) by yearend are 
expected to reach P719.48 or 
a 13.4-ili increase from last year's 

,-. -total of P634. 248. 

.--

For next year, both agencies target 
P779.6B worth of investments. 

BOI's target is based on the 
10-% annual growth target of 
the Phili ppine Development 
Plan (2011 -2016) while 
PEZA's projection is based on 
performance factoring significant 
global market situations. 

20151nvestments Target 

801 
PEZA 

- P390.2B 
- P329.2B 

In the first half of 2015, 801 
and PEZA approved 441 projects 
amounting to P170. 96 which are 
expected to generate 73,369 jobs. 

Local i nvestment sources accounted 
for P119B or 70% of the total, 
with the remaining 30t or P52B 
coming from foreign sources. 

Most of these projects will fund 
real estate activities (33% or 
the total BOI-PEZA approved 
investments) and manufacturing 
(28% or P47B). 

The Netherlands is the top country 
investor with commitments worth 
P18B or 35% of the total BOI-PEZA 
approved investments while Japan 
and Singapore are second and third 
top investors, respectively. 

-
l3.4o/o .,., 

The country rema·ns attractive 
as evidenced by the growing 
number of inbound investment 
missions while outbound missions 
have resulted in many targeted 
companies starting their due 
diligence visit and even setting up 
operations in the country. 

Selected lnves:ment Strategy 

a Aggressive invest11ent promotion 
program IO< indus:ries suCh as lhe 
infO<mation technolOgy and business 
process management (IT-BPM) and 
aerc1$pace 

:J Phitippines' lnvestnent promotiOn 
agercy CXJIIabO<aton v.·•th agency 
CWlte1partS ol other CWltnes In 

enhanang the llov ol onvestments 
through various poomobonal acbvtties 

PH L to be among least at risk 
from global shocks 
The Philippines is less vulnerable 
to external shocks due 
to uncertainties from the 
impending interest rate hike 
in the United States (U.S.), 
weaker-than-expected recovery 

in Japan, and China's economic 
woes, separate studies conducted 
by international ratings agency 
Standards and Poor's (S&Pl, 
fitch Ratings, and Moody's Investors 
Service showed. 

Asia-Pacific Sovereigns Fitch 
Ratings Head Andrew Colquhoun 
ident ified the Philippines, together 
with India and Viet Nam, 
as emerging market economies 
t hat will least likely be affected 
by global economic problems. 

Fitch cut its global growth forecast 
for 2015 to 2. 3%, the lowest since 
2009. However, it sees the emerging 
market's gross domestic product 
(GOP) growth to increase up to 2. 7'X. 
in 2016 and 2017. 

On the same note, S&P named 
t he Philippines, Mexico, and 
Poland as the least vulnerable 
emerging market economies to be 
affected by t he tightening global 
liquidity, financial deleveraging, 
and a slowdown of China's 
economy. 



Notably, S&P said of 22 emerging 
market economies, the Philippines 
ranked 22"' or the least vulnerable, 
below Poland (21") and Mexico 
120''). 

Likewise, Moody's says the 
Philippine economy remains 
resilient to external global 
economic shocks, citing the 
country's strong domestic 
consumption, heal thy external 
payments position, stable banking 
sector, rising cont ribution 
of private-sector investments 
to growth, increasing per-capita 
income, benign inflat ion, and 
declining debt burden. 

"The Philippines' Boo2 government 
bond rating reflects the economy's 
resilience to the current headwinds 
buffeting neighboring countries 
and emerging markets as a whole," 
Moody's reported . 

PH L can rise to the top 20% 
in global competitiveness index 
The Philippines aims to move into the 
top 20% in global competitiveness 
index in the next five years, after 
hi t ting its goal to rise into the 
top 30% and ranked 47"' among 
140 countries in the Global 
Competitiveness Report 2015-2016, 
National Competitiveness Council 
(NCC) Private Sector Co-Chairman 
Guillermo M. Luz said. 

To be in the top 20%, the country 
must surpass 18 countries which are 
tougher and more competitive but, 
this is possible given the fact that the 
Philippines was able to overtake 38 
countries in the past five years, 
Luz said. 

Since 2010, the Philippines placed 
38 notches higher, the biggest j ump 
in the Association of Southeast Asian 
Nations (ASEAN), in five years. 
ln the survey, the Philippines 
reached 47"' from 52"' spot, a huge 
improvement from the 82:' ' rank 
in 2010. 
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The Global Competi tiveness Report 
is an annual publication of the 
Wor ld Economic Forum (WEF) 
that provides a comprehensive 
picture of the prcductivity and 
competi tiveness by gathering 
statistical and su rvey data on over 
114 indicators gr ouped into 
12 pillars in 140 countries. 

It is one of the most widely read 
competitiveness reports and is 
highly correlated to investment 
attractiveness. 

PHL's scores in the Global 
Competitiveness Report 2015-2016 

lmoroyjng Areas 
o Labor Market Efficiency (up 9 from 

91'' to 82.') 
o Health and Primary Education (up 6 

from 92"' to 86") 
o Market Size (u> 5 from 35" to 30"') 
o Business Sophiltication (up 4 from 

46• to42"') 
o Innovation (up 4 from 52"' to 48'") 
o Macroeconomic Environment (up 2 

from 261• to 24', 

The PHL's greatest gains 
in the last five years 

o Innovation (up 63 from 111" to 58') 
o lnstiiutions (up 48 from 125' to 77'") 
u Macroeconomic Environment (up 44 

from 68'- to 24' ) 
o Research and development (up 49"' 

from 85'-to 36'.) 
o Governmenl procurement of 

advanced tech products (up 70 from 
129" to 59"') 

..J Government budget balance (up 49 
from 63• to W) 

::1 Govemmellt debt (up 48 from 102" 
to 54') 

::1 Gross national >avings (up 26 from 
74'' to 48' ) 

While the report zcknowledged 
improvements in efficiency and 
flexi bili ty of the labor market, 
i t also recognized factors that need 
to be addressed to ensure 
sustainable and inclusive growth. 

To attain the 20 percentile ranking, 
there is a need for a team effort 
among concerned government 
agencies to sustain and improve 
reforms, Luz said. 

He said importance should be given 
to higher education, training, 
and technology readiness which 
could develop more science and 
research and development (R & D) 
technology. 

foreign chambers see 
FDis rising in H2 
The country's net foreign direct 
investments (FDI ) will pick up in 
the second half of the year after a 
decline in the first half as investors 
regain confidence along with easing 
port congestion problems, the Joint 
Foreign Chambers (JFC) of the 
Philippines announced . 

JFC urged the government to prevent 
the occurrence of port congestions 
caused by truck bans as well as 
brownout during the 2016 dry season. 

"We understand that local managers ·-' 
of existing investor projects have 
gradually been able to restore the 
confidence of their headquarters 
that the congestion issue has been 
resolved under strong leadership 
f ram the Office of the President," 
the JFC said. 

The Phil ippines' net FDI inflow 
during the first hal f of 2015 was 
USD 2B, 40% lower than the USD 
3.4B in the same period last year. 
The decline follows the country's 
FDI rfford year in 2014 with USD 6.2B 
or 479% growth from USD 1.1 B 
in 2010. 

"While FD/s have slowed down in 
the f irst half of 2015, it still is 
at a pace much higher than five 
years ago, although even in 2015 
it was only 4. 6% of total FD/s in 
the Association of Southeast Asian 
Nations (ASEAN). The challenge is 
to increase FDis in the second half 
of the year and thereafter to even 
higher levels important for high, 
sustained, and inclusive growth," 
the JFC said. 

The JFC members include the 
American, Australian-New Zealand, 
Canadian, European, Japanese, and 
Korean chambers and the Philippine 
Association of Mul tinat ional 
Companies Regional Headquarters 
Inc . 

I'III.,Pine lllSIIIHSieiiGn 

---' 



,-

Serviced apartments flourish 
The local tourism industry is on the 
upswing together with the serviced 
apartment sector. 

Serviced apartments are a new 
concept in the Philippines which 
became a viable alternative for the 
business tourism sector featuring 
fully· furnished apartments providing 
amenities usually available 
in hotels. These are cheaper 
alternative accommodation for both 
short· and long·term stays. 

"Tile booming economy equals 
new businesses, which equals 
to more executives looking for 
efficient places to live in the 
central business districts in 
the Philippines," Dusit Thani 
Residences Davao Development 
Director Andrew Sparrow said. 

Executive travellers tend to stay for 
at least a week to a few months, 
and prefer accommodations that 
provide the comforts of home, 
easy access to luxurious amenities, 
and are ideally located near their 
workplace, Sparrow said. 

PHL well positioned 
as major sardines supplier 
The upcoming Association of 
Southeast Asian Nations (ASEAN) 
integration will position the 
Philippines' Zamboanga Peninsula 

,- (Region 9) to be a major sardines 
provider in the region, the 
Department of Trade and Industry 
(DTI) said. 

The Zamboanga Peninsula currently 
supplies 85% of the country's 
sardines requirements. 

To reach the 600·M ASEAN consumers, 
the Zamboanga Peninsula should 
transform from an agriculture·based 
economy to an agro·processing 
economy, DTI-Industry Development 
Group (lOG) Assistant Secretary 
Rafaelita M. Aldaba said during 
the Zamboanga Peninsula Trade 
Exposition (ZAMPEX) 2015 and the 
Zamboanga Peninsula Investments 
Conference (ZAMPEN ICON) held last 
October 2015. 

A local roadmap aligned with 
national policies is needed 
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to identify the region's visions 
and gaps, Aldaba said. 

Aside from sardines, other industries 
that Region 9 can develop include 
rubber, abaca, cacao, seaweeds, 
and mango, she s~id. 

ASEAN member countries enjoy zero 
tariffs for 99% of xoducts traded 
within the region . 

Japanese blzmen urged 
to invest in PHL 
The Department of Tra.de and 
Industry (DTI) encouraged the 
Japanese business community 
to invest in the Philippines and 
take advantage of the country's 
expanding economy and its 
positive trade relationships, 
DTI-Industry Development 
Group (lOG) Undersecretary 
Adrian S. Cristobal Jr. said during 
the Philippine-Japan Business 
Investment Forum held 
in Tokyo last October 2015. 

Cristobal underscored the benefits 
the Philippines gains from trade 
agreements from the world's largest 
importing countries under the 
Generalized Scheme of Preferences 
(GSP), particularly European Union's 
Generalized Systen of Preferences 
Plus (EU·GSP+), and the United 
States' (U.S.) GSP. 

The EU-GSP• grants the country a 
duty·free access to two-thirds of 
6,200 tariff lines while the U.S. ·GSP 
grants the Philippines duty· free 
access to 3,500 U.S. tari ff lines. 

The US·GSP reauthorized its GSP 
grant to the country last June since 
the authorization expired in 
mid·2013. 

Cristobal also met with the car 
and car parts manufacturers to 
discuss the country's Manufacturing 
Resurgence Program (MRP) and 
the Comprehensive Automotive 
Resurgence Strategy (CARS) 
Program that aims to increase auto 
production to a competitive scale 
of 200,000 yearly. The program 
covers motor vehi:le production, 
auto parts manufacturing, and 
shared services and testing 
facilities. 

Young population to propel PH L 
The government's rising budget 
for human capital development 
to improve its quality workforce 
amid the rising number of young 
population would help groom the 
Philippines to become a major 
economic powerhouse over 
the long term, Investor Relations 
Office (IRO) Executive Director 
Editha L. Martin said. 

Investments in health and education 
will help ensure that the Philippines 
seize the window of opportunity 
offered by its entry to the 
"demographic window" and make 
the economy reap the dividends, 
Martin said. 

Starting this year until 2050, 
the Philippines is within the 
"demographic window," a period 
when a great majority of the 
population are of working age. 

The country's working-age 
population (between 15 and 64 
years old) this year accounted for 
66.6% of the total population of 
101.6M. It is expected to rise to 
68% of 110M people in 2020, and 
further to 70.6% of 125.3M in 2030. 

Govt. Budget for Health, Education, 
and Social Services for FY 2015 

SeNices Amounr 
in Billion Pho 

Education 367.0 
Health 108.2 
Social Work and Development 62.3 
Condilional Cash Transfer 

BPO revenue generation 
to grow faster 
The business process outsourcing 
(BPO) sector's revenue generation 
beyond 2016 will grow between 
15% to 18% and generate USD 3.78 
annually or USD 33B over a nine· 
year period until 2025, real estate 
firm CBRE projected. 

"Tile Philippine BPO seaor 
will continue to thrive in the 
next yeors because the country 
provides a conducive environment 
tar foreign investors - an excellent 
pool and low cost of skilled labor, 
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outstanding customer service, 
and quality destination," CBRE 
Philippines Chief Executive Officer 
(CEO) Rick M. Santos safd. 

Next year the BPO industry 
is expected to engage 1.3M full time 
employees (FTEs). CBRE forecasts 
that BPO FTEs will reach 2.23M by 
2025 or 105,000 new hires annually, 
and will hit 3.3M by 2035. 

BPO hotspots in the country include 
the National Capital Rej!fon (NCR), 
CAlABARZON (Cavite, Laguna, 
Batangas, Rizal, and Quezon), 
Davao·General Santos Area, Cebu 
province, Dumaguete City, Bacolod, 
and Bohol province, CBRE said. 

BPO FTEs in Selected Areas 

AI1:A 

NCR 
Calabarzon 
Davao·General 

Santos 

Present 

500,000 
21,300 
10,000 

S.....: C8RE Philippines 

Additioo;l! 
Ah.pprive 

~ 
aoo.ooo 
200,000 
42,000 

Nether1ands is top foreign 
investor In PHL for Q2 
The Netherlands was the top foreign 
investor in the Philippines for the 
second quarter of 2015 wi th a P17·B 
investments pledge, followed by 
Singapore with P8.4B and Japan 
with P4B, the Philippine Statistics 
Authority (PSA) said. 

Tot<1l foreign investments approved 
by seven investment promotion 
agencies (!PAs) inched up by 0.5% 
to P36. 28 from P36B recorded 
In the same period last year. 

Q2 2015 Investments 
lin Billion Pesos) 

lnyestments by Selecred lodustrv Sector 
Manufacturing 21 .8 
Foresily and fishing 5.1 
Construction 2.6 

!ovestments by Area 
Regoon IV-A - CAl.ABARZON 22.3 
fle9on VII - Central Vlsayas 3.9 
Naoonal Capital Region 2.4 

The total approved investments of 
both foreign and Filipino nationals 
dropped by 65.1% to P90B in the 
second quarter of 2015 from last 
year's P257 .8B. Filipino nationals 
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continued to dominate investments 
approved during the quarter, sharing 
59.8% or P53.8B. 

The approved investments by seven 
I PAs Is estimated to generate 36,196 
jobs but lower by 69.5% from last 
year's 118,835 tally lor the same 
period. Out of the anticipated jobs, 
71.5% would come from projects 
with foreign interest. 

Investment Promotion Agencies 

o 8oatd ollnvestmerts (BOl) 
o Claltc~Coipooaoou(CDCJ 
CJ ~18 ~ ZonehAhority(PEZA) 
o SubiC Bay Metropoltan Aulllonty (SBMA) 
a Authorliy of file Freeport Area of Balaan 

(AFAB} 
o BOI·Autonomous Region of Muslim 

Mindanao (BO~AR\IM} 
u Cagayan Economic Zone Authonty (CEZA} 

Wom~n in craruport se<cor 
framework launched 
The Asia-Pacific EcJnomlc 
Cooperation (APE(} launched in 
Cebu City a framework during the 
9'" APEC Transportation Ministerial 
Meeting to increase women's 
participation in the transportation 
sector through innovative measures. 

Six APEC economies have expressed 
interest in piloting the said 
framework in 2016. 

APEC Women in Transportation 
Task Force Framework 

:1 Promote education 
u Remove barriers to hirlng and 

entrepreneurship 
o Enhance conditions lor the retention of 

women's talent 
.J Advocate for the development 

of women leaders 
:1 Encoorage sale use and access 

to transportation ~ms. 

APEC Business Advisory Counci l 
(ABAC) Chair Doris Magsaysay-Ho 
said ABAC proposed a model 
for a more efficient, systematic, 
and transparent framework 
for the management of the 
movement of workers. 

Companies must create an 
environment that promotes equal 
rights regardless o' gender, said 
Ho who is also the President and 
Chief Executive Officer (CEO) of 
Magsaysay Maritime Corp. 

The Asian Development Bank 
(ADB) and International Labour 
Organization (ILO) estimate that 
women's limited access to 
employment results in USD 42B 
to USD 47B losses each year in 
economic growth to the Asia-Pacific 
region. U.S. Department of 
Transportation Assistant Secretary 
for Aviation and International 
Affairs Susan Kurland pointed 
out that women across the APEC 
region are a critical source of 
economic growth and prosperity 
but they must have the opportunity 
to contribute. She added that 
transportation is a unique sector as 
it offers two avenues for economic 
empowerment. 

"Women ore economically empowered 
when they work as transportation 
pro{esslonols- they begin os students 
and continue throusflout their careers. 
Secondly, women are economically 
empowered when they have access 
to transportation systems, wllether 
they are traveling to work or running 
errands to support their families and 
communities," Kurland said. 

British fmns optiminic on PHL 
Bilateral trade between the 
Philippines and the United Kingdom 
(UK) is seen to expand by 30% 
to 50'.16 to USD 2B thi s year. 

UK is also expected to remain as 
the largest European investor in the 
Philippines this year with its foreign 
direct Investments (FDis) currently 
at USD SB, UK Trade and Investment 
Office in Manila Director 18n 
Mansfield said. The projected trade 
growth is attributed to the Increasing 
presence of UK finms in the country, 
lending their services and expertise 
to the Philippine infrastructure sector. 

Other factor is the rising demand 
for consumer and lifestyle products 
from the UK, including vehicles, 
food, and apparel. 

The Philippines' inclusion in the 
European Union's Generalized 
Scheme of Preferences Plus (GSP+ ), 
which allows the zero-duty entry 
of Philippine-made products across 
6,200 lines within 10 years, will 
prop up trade, Mansfield said. 
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In the fir;t half of the year alone, 
bilateral trade between the 
Philippines and the UK rose by 44%. 

UK's Top Exports to PHL 
H1 2015 (USD Million) 

E!J1iiJ!;l da!lli!lt 
Medk:inal and pharmaceutocal 27.14 
produQ5 
lndusWI macl1nes and eqlipment 22.98 
Cereal products and txeparations 12.65 

Last August, Lotus Cars Manila 
was launched, the authorized 
distributor of Lotus Cars Group, which 
is the British maker of world·class, 
high performance sports cars. 

In July, renewable energy firm 
Proinso secured USD 107.95M 
worth of contracts with various local 
power distributors for some 110 
megawatts (MW) of solar energy. 

In May, John Lewis opened the tir;t 
of its 11 planned stores through a 
partnership with SM Retail. Also, 
security firm Smiths Detection won 
a contract to supply 14 advanced 
people screeners to check passengers 
for concealed weapons or explosives. 

In February, luxury sports car 
maker Aston Martin Lagonda Ltd. 
announced the appointment of its 
exclusive importer and distributor in 
the Philippines. 

lRADEAND 
INVESTMENTS 

AGRIBUSINESS AND 
FISHERY-----

Roxas group invests 
in S. Cotabato f<Killty 
Holding firm Roxas & Co. Inc. (RCI) 
has diversified into the coconut 
business by pouring P881 M for a 
coconut processing fadlity in Tupi, 
South Cotabato. 

RCI partnered with Sigma Xynergies 
Inc., an exporter of coconut milk, 
virgin coconut oil and frozen 
coconut concentrate, to set up the 
plant, which is targeted 
to be operational by the fourth 
quarter of 2016. 
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The joint venture company is 
named Roxas Sigma Agriventures 
Inc., which will o:>erate the plant 
in the SOCCSKSAHGEN region , an 
area with vast co:onut plantations 
and strategically located near the 
General Santos port facilities. 

The SOCCSKSARGEN region 
is comprised of the provinces 
of South Cotabato, Cotabato, 
Sultan Kudarat, Sarangani, 
and General Santos City. 

"Once operational, tile facility 
will be able to pFocess at least 
200 metric tons (MT) per day of 
coconuts to produce coconut water 
concentrate, cac:muc milk, coconut 
cream and virgin coconut oil (VCO), 
mostly for export," RCI Chairman 
Pedro E. Roxas said. 

The Philippines is considered the 
world's biggest coconut exporter. 

MANUFACTURING--

SHC pouring USD I B 
for new cement plants 
San Miguel Corp. (SMC) is investing 
USD 1 B to build five new cement 
plants by affiliat?s Northern Cement 
and Eagle Cement in Pangasinan, 
Bulacan, Quczor, Cebu, and Davao. 

SMC President and Chief Operating 
Officer (COO) Ramon S. Ang said 
the five new plants would have a 
total annual capacity of 10 million 
metric tons (MMT) or ZMMT 
each plant. 

"We are putting up new cement 
plants, and the!e should be up and 
running by 2017," Ang said. 

The additional 10MMT would bring 
the San Miguel group's cement 
capacity to roughly 16MMT a yea r. 

He said the industry has a current 
capacity of 33NMT which would 
increase to roughly 43MMT once 
his group's new cement plants 
are in place. 

Ang said now is a good time 
to invest in cement "because 
a lot of people ore investing 
in real estate.·· 

First Sumiden invests in laguna 
Electronics fi rm First Sumiden 
Circuits Inc. Is investing P2. 968 
to expand its electronics 
manufacturing operation at the 
light Industry Science Park in 
Cabuyao, Laguna, the Philippine 
Economic Zone Authority (PEZA) 
re ported. 

..... 

PEZA Director General Lilia B. De 
Lima said the new investments 
will translate to additional USD 
118M in annual exports by First 
Sumlden, which produces printed 
circuit boards for use in radio, TV 
equipment, and apparatus. 

"First Sumiden has been expanding 
its Philippine operations several 
times already," De Lima said . 

With the additional investments, 
the Japanese firm is now employing 
2 ,042 workers in the country. 

Fir;t Sumiden is a joint ve nture 
between Sumltomo Electric 
Industries, Ltd. of Japan and First 
Philippine Holdings Corporation. 

It was established in Cabuyao, 
Laguna in 1996 with initia l 
employment of 1,200 people. 

Japanese firms, De Lima said, are 
the most aggressive among foreign 
investors registered with PEZA, 
accounting for the bulk of 
firms and are mostly engaged 
in the electronics business. 

ENERGY-----------

2 I 0-HW power plant commissioned 
The Saranganf Energy Corp. 
(SEC) of Alsons Power group has 
started commissioning the first 
105-megawatt (MW) section of its 
210-MW coal-fired power plant in 
the province, making available 
additional supply to the Mindanao 
grid by early 2016. 
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"We are on track to commence 
commercial operations in the first 
quarter of 2016," Alsons Power 
Head of Coal Operations Nicandro 
R. Fucoy said. 

The Phase 1 of the SEC plant costs 
USD 309M and was constructed by 
Daelim Industrial Ltd. of Korea. 

Soon after operating the first 
unit, SEC will start constructing 
the second 150·MW unit and be 
operating commercially by 2018 
at a full capacity of 210 MW. 

CBPC, RHI venture to pur up 
40·MW biomass facility 
Global Business Power Corp. (GBPC) 
and sugar miller Roxas Holdings Inc. 
(RHI) are constructing a biomass 
facility under the feed·in tariff (FIT) 
scheme. 

The development of the 
40·megawatt (MW) biomass 
bagasse plant is already In the 
final stages and will be bidded out 
by December 2015 to engineeri ng, 
procurement, and construction 
(EPC) contractors. 

The biomass plant, which 
will be located within RHI's 
Cent ral Azucarera de Ia Carlota 
Inc. in Negros Occidental, 
is being designed by Finnish 
consulting and engineering 
firm Piiyry Energy Inc. 

GBPC and RHI will establish a joint 
venture to operate the facility 
which Is expected to be completed 
by September 2017. 

PUBLIC 
INFRASTRUCTURE AND 
LOGISTICS-----

Cov' t presents P940-B 
mass transit plan 
Some P940B worth of mass transit 
projects arc either being planned 
or under Implementation 
in Metro Manila as part of 
long-term efforts to ease congestion 
and boost economic growth, 
the Department of Transportation 
and Communications (DOTC) 
reported. 
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Mass Railwat Pro1ects 

u Light Rail Transit (LRT) Lm& 1 Cavite 
Extension 

:J LRT-6 Dasmariiias Line 
o Metro Rail Transit iMRT) Line 7 

or Commonweallh line 
u LRT·2 Easl an:l Yhst Extension 
:J LRT-4 Taytc-y Une 
:J NMh-South Railway (Manila to L~az:pi, 

Albay) 
o Bus rapid transit systems (C·5 and 

Manila) 
u MRT-3 capacity exlansion 
o Manila Bay-Pasig etry 

The presentation by the DOTC 
showed Lhat the ma;s transit budget 
also covered three cddit lonal 
terminals and 140 additional 
passenger stations. 

Apart from mass tra1sport , the 
DOTC has laid out plans to overhaul 
the airport system including key 
gateways such as Manila's Ntnoy 
Aquino International Airport (NAIA), 
Clark International .Airport, Mactan 
Cebu International Airport, and 
Davao lnternational.\irport. 

SMC proposes PS7·B 
NAIA expansion project 
San Miguel Corporation (SMC) 
has proposed to bui.d a new 
runway and terminal at the 
existing Ninoy Aquiro International 
Airport (NAIA). 

The new runway and terminal can 
be constructed for PSB and PZB, 
respectively, although the right of 
way for the project may cost around 
PSOB at PSO,OOO per ;qm. 

According to the proposal, NAIA can 
have a third runway adjacent to 
its primary runway and a new 30·M 
annual passenger ca~acity terminal 
on top of the existins four. 

801 okays ICTSI's PS-B 
North Harbor expansion 
The Board of Investments (801) 
has approved the PS-3 expansion 
project of International Container 
Terminal Services Inc. (ICTSI) to add 
more yard capacity a: its flagship 
Manila International Container 
Terminal (MICT). 

The project involves the 
construction of Berth 7 in North 
Harbor and a 300·meter wharf 
structure. 

Phase 1 of its Berth 7 yard 
development has been completed 
while full development is estimated 
to be completed within 20 months. 

48 Construction 
to upgrade Clark roads 
American contractor 4B 
Construction Corporation has won 
the bid to improve and rehabilitate 
19.4 km. of existing roads leading 
to and within Clark Green City, 
state·owned Bases Conversion and 
Development Authority (BCDA) said. 

BCDA said 48 Construction's bid of 
P45. 9M was declared the lowest, 
P32.4B lower than the P78.3·M 
approved budget tor the contract. 

BCDA said eight other firms tendered 
their respective b ids, namely, 
O.K. Jocson Construction, Haidee 
Construction, IPM Construction 
Corp., Leadway Construction, New 
Kanlaon Construction, Subiccon 
Corp., Tokwing Construction, and 
WERR Corp. 

PUBLIC-PRIVATE 
PARTNERSHIP 
PROJECTS-----
Cov' t co bid out two LRT projects 
Two major railway public· private 
partnership (PPPJ projects, the 
Light Rail Transit (LRT) Lines 6 and 
4, are seen to be auctioned by next 
month and first quarter of 2016, 
respectively. 

The P65.09-B LRT Line 6 Project 
is a proposed 19·km. railway from 
Niyog, Bacoor to Dasmariiias City. 

The proposed right·of-way (ROW) 
alignment is along the Aguinaldo 
Highway with seven stations, 
namely Nlyog, Tirana, lmus, Daang 
Hari, Salitran, Congressional 
Avenue, and Governor's Drive. 

Meanwhile, the P4Z.89·B LRT Line 4 
project is a proposed 11.3·km. rail 
line running west from SM City in 
Taytay, R1zal to the intersection of 
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Ortigas Avenue and EDSA i n Ortigas, 
Pasig City. 

The proposed ROW alignment for 
the line is along Taytay Diversion 
Road and Ortigas Avenue with six 
stations, namely EDSA, Merako 
Avenue, Pasig, Bonifacio Avenue, 
L Wood Road, and SM Taytay. 

Gov't looking to award 14 PPPs 
worth USD t 1.28 
Light Rail Manila Corp. (LRMC), the 
private sector consortium that won 
the right to operate and expand the 
Light Rail Transit (LRT) Line 1, said it 
would begin an improvement project 
on train stations starting next month 
ahead of the arrival of additional 
train cars between 2017 and 2018. 

For station improvements such 
as better lighting, safety and 
passenger now, LRMC expected 
to spend about PSOOM in 15 to 18 
months for all the 20 stations 
of LRT Line 1 . 

LRMC said the station improvement 
project will start at the Dorotea 
Jose Station, followed by Central 
and Baclaran stations. The three 
smaller stations, R. Papa, Abad 
Santos, and Gil Puyat, will undergo 
improvement in March 2016 while 
remaining stations would start 
in May and August 2016. 

BANKING-----

UOB to operate as commercial D.lnk 
Singapore-based United Overseas 
Bank Limited (UOB) is set to 
operate as a commercial bank in 
the Philippines as part of the second 
wave of bank liberalization program 
in the country. 

From operating as a thrift bank, 
UOB Philippines' application to carry 
out as a commercial bank in the 
country has been approved by the 
Bangko Sentral ng Pi/ipinas (BSP). 

UOB is the sixth foreign bank to be 
given the green light by the BSP to 
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operate in the country. These include 
Sumitomo Mitsui of Japan, Shinhan 
Bank of South Korea, Cathay United 
of Taiwan, the lnd.Jstrial Bank of 
Korea, and Yuanta Bank of Taiwan. 

lNG Bank plans local expansion 
Dutch lNG Bank is increasing both 
business and resources in the 
Philippines to expand corporate 
and structured finance transactions 
particularly in the renewable energy 
sector. 

lNG Bank is focus ng on local 
clients with capital requirements, 
bringing in resources and expertise 
from abroad, and supporting 
multinationals who want to invest 
in the Philippines. 

lNG Bank's local unit is increasing 
its number of employees to 500 next 
year from the current 250 for its 
shared services hub or lNG Global 
Services and Operations Inc., its 
in-house back office for commercial 
banking operations in Asia and 
Europe. 

HEALTH AND 

WELLNESS -----
Metro Pacific makes offer for major 
stake in Davao hospital 
Metro Pacific Hospital Holdings, 
Inc. (MPHHI), a s~bsidiary of Metro 
Pacific lnvestmen:s Corporation 
(MPIC), is making a tender offer 
to acquire 63.18% of Oavao Doctors 
Hospital (Clinica Hilario), Inc. 
for up to P1.61 B. 

MPHHI has started the offer last month 
to acquire the remaining 587,154 
shares of stock in Oavao Doctors. 

The company said they are aiming 
to double their total hospital 
capacity from the current 2, 712 
beds in the next five years at a cost 
of about P10B. 

Big Apple spa putting up 
more branches 
Filipino-owned franchise Big Apple 
Express Spa is increasing the 
number of its branches. 

The firm's first branches were in 
Robinsons Galleria and Gateway 

Mall where one of the clients took 
interest in the concept and later on 
opened the doors to franchising. 

The company provides livelihood 
to almost 1 00 women mostly 
high school graduates and is now 
partnering with different barangay 
captains to reach out to women who 
are willing to be trained and learn 
how to make massage their means 
of livelihood. 

IT-BPM -----
PEZAokays Pl·BAccentureexpanslon 
The Philippine Economic Zone 
Authority (PEZA) has approved 
Accenture's PHP 1.07-B 
expansion project in the software 
development segment. 

PEZA Director General Lilia B. 
De Lima said that Accenture 
implemented its investment in five 
phases for software development 
capability expansion in Venvi IT 
Hub in Bonifacio Global City (BGC), 
Taguig City. 

The first expansion phase pushed 
through between January and 
April this year, while the next four 
expansion phases took place in May, 
June, July, and August, respectively. 
Accenture expects to bring in 
USD 182M in exports and generate 
7,607 new jobs. 

IBPAP holds 201.5 International 
IT·BPM Summit 
The country's information 
technology and business process 
management (IT-BPM) stakeholders 
aims to expand the industry by 
addressing the issues of information 
maximization and influence of 
connectivity technologies during 
the 2015 lnternationaliT·BPM 
Summit (liS) held last October 
at the Grand Ballroom of the 
Marriott Hotel Manila In Pasay City. 

Speaking at the this year's liS, 
President Benigno S. Aquino Ill 
highlighted the lT·BPM industry's 
"breakneck" growth under his 
administration, having generated 
USD 18.9 Band 1.07 M jobs in 2014 
from S8. 9 B and 527,000 jobs 
in 2010. 
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Aquino went on to praise the IT-
BPM industry's role in catalyzing 
job creation for support services, 
which he said is in line with his 
administration's inclusive growth 
agenda. He pointed out that one­
third of the industry's workforce is 
employed outside Metro Manila · long 
considered as the industry's nerve 
center in the country. 

The IT-BPM industry's continued 
success in the country, aptly 
emphasized in this year's event, 
is further highlighted by the 
government's support for facilitating 
training programs. Aquino cited 
the Training for Work Scholarship 
Program (TWSP), which is IBPAP's 
collaboration with the government 
through the Technical Education 
and Skills Development Authority 
(TESDA), as among benchmark 
contributions to further promote 
industry growth in the country. 

Themed "Harnessing Information, 
Powering Nations, Connecting 
the World," the liS covered 
various sessions relevant to the 
growing trend of connectivity and 
information exchange in business. 

Among the issues discussed were: 
• Shifts in IT·BPM business models 

and the ways stakeholders adapt 
to changes 
How stakeholders manage 
to harness related innovations 

• Best practices for disaster 
preparedness 

• Impact of digital technologies 
in challenging one·size·fits-all 
human resource (HR) models 

• Promoting the country as a 
potent market for investments. 

REAL ESTATE----

Rockwell Land unveils 
P l l·B Hakati condo 
Real estate developer Rockwell 
Land has introduced the P11-B 
Proscenium Residences, its newest 
residential project set to be built 
on its Rockwell Center property in 
Makati City. 

The Proscenium Residences is slated 
to have 59 floors, making it the 
landmark and the tallest of all five 

8 

planned towers under Rockwell Land's 
Proscenium development plan. 

Rockwell Land Assistant Vice 
President for Residential Sales 
Jovie Jade V. Lim noted that the 
project will have c total of 563 
units, with sizes ranging from 29 
sqm. to 147 sqm. Units from the 
tower will be priced between P7M 
and P30M. 

Rockwell Land noted that "a mix 
of 100 studio units, 122 one­
bedroom units, 241 two -bedroom 
units, and 100 three-bedroom 
units" will make up the Proscenium 
Residences, alongside "a hectare 
of amenities." 

A planned Proscenium performing 
arts theatre, with a capacity of 500 
people, will be among the amenities 
of the Proscenium Residences. 

The Lopez Museum, another 
amenity included in the project, 
will house archives and collections 
by masters and National Artists 
such as Juan Luna, Carlos "Botong" 
Francisco, and Ces~r Legaspi, 
among many other;. 

Moreover, the tower will include a 
connection to the Powerplant Mall, 
the prime shopping complex of 
Rockwell Center. 

RESEARCH AND 
DEVELOPMENT---

UST to open gra<hlate school in 
McKinley Hill, Taguig City 
The University of ~anto Tomas 
(UST), in partnership with the 
Philippine Chamber of Commerce 
and Industry (PCCII, is set to open 
its Graduate Schocl in McKinley 
Hill, Taguig City, its first off-campus 
site. 

PCCI President Alfredo M. Yao said 
the PCCI supports UST's mission to 
shape competent nation· bui lders 
through quality education. Starting 

January 2016, the UST Graduate 
School will be holding classes for its 
Masters in Business Administration 
(MBA) program at the third floor of 
the PCCI Building. 

"PCC/ is the home of the largest 
business organization in the country 
and in {our months ... it will 
also be the home of the UST ... 
PCC/ considers it a great honor to 
be hosting Asia's oldest-existing 
university and one of the topnotch 
academic institutions in the 
country," said Yao. 

Upon opening, UST will start holding 
classes for the second term of 
Academic Year 2015-2016. Two halls 
have been allocated to accommodate 
50 graduate students, who will be 
attending classes every Tuesday to 
Friday, from 6 to 9 pm. 

UST Graduate School Dean Dr. 
Marilu R. Madrunio said that the 
off-site facility in the PCCI Building 
serves as an extension of the 
main campus in Manila, which will 
continue holding classes for the 
regular MBA program. 

RETAIL------
Toby' s P20·H expansion 
pushes through 
Toby's Sports, the Philippines' 
largest sports retail chain, is set 
to expand its retail network in 2016, 
following the decision of its parent 
company to invest around P20M 
to open new stores. 

Quorum Group of Companies (QGC) 
Chairman Roberto S. Claudio Sr. 
said his company is planning to open 
four new stores in 2016, two of 
which will be Toby's branches while 
the other two will be for its other 
brands. 

"The sports market is increasing 
because Filipinos are getting to be 
sports minded and fitness conscious. 
That 's our mission. We're not just 
selling sporting goods. We're selling 
a healthy lifestyle," said Claudio. 

QGC forecasts an 8·% growth in its 
gross revenues this year, higher than 
its yearly average of 3%·5%, as its 
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brands continue to expand through 
continuous distribution of major 
sports and fitness brands in the 
country. 

Cheny Food.u~m~ opens 
under SH management 
Cherry Foodarama, a pioneer in the 
Philippine supermarket Industry, has 
reopened its doors to shoppers under 
the management of the SM Group, 
through SM Investments Corporation 
(SMIC) and SM Retail, Inc. 

Two branches of Cherry Foodarama 
• Cherry Shaw and Cherry 
Congressional • welcomed back 
shoppers on October 13 and 15, 
2015, respectively. Eartier in June, 
SM gained a controlling stake in the 
supermarket chain from its original 
owners. 

Both Cherry Shaw and Cherry 
Congressional arc now following 
the footsteps of SM supermarkets, 
with wider product offerings that 
feature a balanced mix of local 
and imported goods at affordable 
prices. 

Health and wellness products 
inside the new Cherry Foodarama 
supermarkets are now offered by 
SM's anchor pharmacy, Watsons. 
Bills payments counters are also 
made available to provide greater 
convenience to shoppers. 

Metro Retail plans 
7 new stores In 20 I 6 
Metro Retail Stores Group Inc. 
is set to open seven new stores 
across Luzon and Visayas in 2016. 
Metro Retail has already secured 
10 new sites for stores slated 
for completion between 2016 
and 2017. 

Metro Retail's plan to go public 
through a P6.17-B initial public 
offering (lPO) was approved by the 
Seqnities and Exchange Commission 
(SEC). 

"Current store network will be 
expanded by opening new stores 
and acquiring exisling recoil chains. 
Metro Retail intends to use 71% 
of the net proceeds from the 
{irm ·s offer co fund llle capital 
requirements," said Metro Retail. 

llftalllller 2815 

Two of the 10 sites allotted for the 
new Metro Retail stores will be in 
Metro Manila, wh·le the remaining 
eight will be in various regions of 
Visayas: five in Western Visayas, 
two in Central Vi!ayas, and one in 
Eastern Visayas. 

Metro Retail is cu ·rently evaluating 
around 30 other sites located both 
within Luzon and Visayas. The 
company currently runs 45 stores 
in several parts of the Philippines, 
excluding Mindanao. 

Metro Retail said ·t plans to build 
10 malls annually through a P10B to 
P158 five-year plan. The company 
plans to open its first store in 
Mindanao by 2017. 

53'• SH Hall in PHL opens 
In Cabanatuan 
SM Prime Holdings, Inc. (SM) opened 
SM City Cabanatuan, Its 53•• mall 
in the Philippines 'n October 8, 
2015. With a gross floor area (GFA) 
of 154,020 sqm., the new mall 
brings SM Prime's :otal retail space 
to 6,762,419 sqm. 

SM Prime President Hans T. Sy said 
SM City Cabanatuan 's opening is 
part of his company's commitment 
to contribute to Nueva Ecija's 
growth. The new mall is set to 
serve over 270,000 residents and is 
already 90X lease-awarded. 

"We at SM Prime will continue 
to expand in the provinces that 
are enjoying high growth, like in 
Cabanatuan City, where we see 
significant development and huge 
unserved demand far shopping 
experiences," said Sy. 

SM City Cabanatuan has four stories 
housing anchor tenants such as 

The SM STORE, Ace Hardware, and 
Uniqlo. The new mall will also have 
two new Sky Gardens: the Garden 
Park and Roof Park, six cinemas, 
and 2,500 parking slots. 

SM Prime will open two other malls 
by the end of 2015, namely SM 
Center Sangandaan in Caloocan and 
SM Seaside City Cebu. SM City Lipa 
in Batangas and SM City Iloilo are 
both slated for expansion this year. 

Datem unveils plans to expand 
to renewable energy 
Construction firm Datem, Inc. 
is diversifying its business interests 
by investing in renewable energy 
(RE). Datem President Levy V. 
Espiritu said his company 
is considering investments on 
base-load and peaking plants. 

"We're looking at what is needed 
for the country. like power. We're 
looking at a mix of power sources 
but it will be renewable, basically 
to address environmental issues. 
We're preparing studies right now 
to prepare us for that eventually, " 
said Espiritu. 

Espiritu noted that Datcm is 
planning to build hydropower, solar, 
and biomass plants. Prior toRE, 
the company has since expanded 
to industries related to construction 
such as housing and water 
treatment. 

In light of the ongoing Association 
of Southeast Asian Nations (ASEAN) 
integration, Datcm is considering 
to expand in the Southeast Asian 
region through a P4.6·B initial 
public offering (I PO). 

Shakey' s to open 
more PHL store 
Shakey's Pizza is investing P450M 
to open 30 new stores in the 
Philippines in five years. The 
popul ar pizza chain currently has 
165 stores in the country since Its 
opening 40 years ago. 

Shakey's Company General 
Manager Jorge Q. Concepcion 
said the pizza chain has been 
focused on service quality and 
customer experience over quantity. 
He added that around one· third of 
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all Shakey's stores in the country 
are franchised. 

Concepcion noted that a Shakey's 
store costs between P15M and P25M 
to set up. Free-standing stores, 
according to Concepcion, are 
costl ier than mall stores due to the 
pizza chain's traditionally roomy 
interiors. 

COUNTRY-TO· 
,..,... I 1-..l"'"'ft V 

PHL, Hong Kong forge new deal 
The Philippines and Hong Kong 
signed a Memorandum of Intent 
(MOl) for a joint cooperat ion on 
investment promotion exchanges 
and best practices of the two 
economies. 

"The Philippines and Hong Kong are 
close partners and we are here to 
further enhance our relationship 
{or the mutual benefit of the two 
economies. The MOl will enable both 
parties to exchange information 
on investment environment 
and opportunities and also to 
share experiences in attracting 
foreign investment as well as best 
practices," Hong Kong Commerce 
and Economic Development 
Secretary Gr~ory So said. 

Hong Kong is the Philippines' sixth 
largest trade partner, fourth largest 
export market, and 13'" largest 
import's source, in 2014. 

Department of Trade and Industry­
Foreign Trade Service Corps 
(DTl-FTSC) Assistant Secretary Maria 
Roseni M. Alvero mentioned that 
investments from Hong Kong qualified 
for incentives are now among the 
biggest in the country. 

"It would provide a platform 
f or encouraging interested local 
companies in setting up and 
expanding their businesses in both 
our economies," Alvero said. 

PHL·UK trade to grow 50% 
More British firms are interested 
to continue investing in Philippine 
i nfrastructure projects, making the 
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bilateral trade target between the 
two countries on track in the fi rst 
half of year. 

The UK Trade and Investment 
Manila Director lain Mansfield said 
the bilateral deal between the two 
countries has already grown 44% in 
the fi rst six months of the year from 
USD 1.8B in 2014. 

"The trend so far ;sit is significantly 
up compared to la;t year. The 
likelihood is we'll have 30% to 50% 
increase from last year: Looking at 
the trend, I don't see any reason 
for that not to cor.tinue for the rest 
o[ the year. We're going to aim {or 
over USD 28. That"s a conservative 
estimate," Mansfield said. 

He noted that UK 's confident 
i t would retain its position as the 
number one investor from Europe 
to the Philippines ~s British 
companies continue to actively 
consider i nvestme1ts in the country. 

PCCI supports new PHL· 
Nether1ands business council 
The Philippine Chamber of 
Commerce and lncustry (PCCI) 
supports t he establishment of 
the Philippines and Netherlands' 
business council. 

The Philippines-Netherlands 
Business Council's (PNBC) executive 
board has been working closely 
wit h the Netherlands Embassy 
to build up activities that upkeep 
the economic relations between 
the two countries. 

The new PNBC will expand access 
of i ndividuals and Filipino 
companies interested in doing 
business with or in Netherlands. 

"The PNBC will cmtinue to work 
closely with the PCCl and the 
Netherlands Embassy to provide 
opportunities to promote and 
enhance bilateral relations 
between the Philippines and the 
Netherlands," the PCCI said. 

PHL, Israel ink treaty on tourism 
The Philippines and Israel target 
to toughen the tourism's promotion 
and development between the 
two countries with the signing of a 
bilateral agreement. 

Department of Tourism (DOT) 
Secretary Ramon R. Jimenez Jr. and 
Israel Tourism Minister Yariv Levin 
both approved to improve a bilateral 
cooperation on tourism within the 
framework of the agreement signed by 
their respective governments in 1987. 

Both officials agreed to explore 
projects on community-based 
programs focusing on agri-tourism 
and eco·tourism, among others. 

Both officials also considered opening 
new routes from Manila to Tel Aviv, 
Israel and vice versa, to provide direct 
flights to the exising chartered flights. 

Moreover, Israel's projections from the 
Philippines are around 5%-10% increase 
in tourism by 2015. Statistics from 
Israel's Ministry of Economy showed 
11,156 Filipinos visited Israel in 2014. 

The DOT reported that for the first 
seven months of 2015, Israel tourist 
arrivals increased by 44.35% compared 
with the same period of 2014. 

"But, I think in 2016 we would see 
more because we are now investing 
in the Pflilippines. And we want to 
expose Israel's niche markets to the _,. 
Filipinos," Israel National Tourism 
Office Director Hassan Madah said. 

The country is Israel's sixth largest 
market in Asia, with pilgrimage 
tourism as the most popular kind. 
The exemption from visas to Israel 
since 1969 has helped develop 
outbound travel to the country. 

~IAI,AIA~ 

DTI backs development of econ 
corridor in Asia 
The Department of Trade and 
Industry (DTI) supports the growth 
of an economic corridor in Asia for 
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this improvement would enhance 
sub-regional cooperation programs 
and further guarantee inclusive 
growth. 

" The development of an economic 
corridor is more than just defining 
geographic Interrelation, but more 
on establishing connectivity within 
the region to maximize effective 
use a{ economic geography 
towards Inclusive growth 
and comprehensive economic 
accessibility within the region," 
DTI-Special Concerns Group 
Undersecretary Prudencio M. 
Reyes Jr. said. 

According to the Asian Development 
Bank (ADB), the economic corridor 
targets to advance a highly efficient 

_ transport system that permi ts 
goods and people to move around 
the sub-region without excessive 
cost or delay. 

"This is expected to translate to 
further economic growth and regional 
development, and thus contribute to 
poverty reduction. The development 
of economic corridors has proven co 
be a holistic strategy whicll improves 
the quality and reach at introregional 
lnfrosrructure, benefiting both a sub­
region and the individool economies 
under it," the ADB said. 

PH L promotes innovation 
- in APEC transport system 

The Philippines is promoting 
innovation in transport systems in the 
Asia-Pacific Economic Cooperation 
(APEC) and help promote inclusive 
mobility in the region. 

It also aims to address t ransportation 
requirements especially to the 
vulnerable sectors of society such 
as persons with disability, women, 
children, and the elderly. 

Furthermore, the Philippines 
is recommending a framework 
that would promote within APEC 
member economies cost -effective 
modes of transport including biking 
and walking, among others. 

"Improving mobility translates to 
increased productivity, which helps 
accelerate economic progress. 
Inclusive mobility would mean that 
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everyone's needs ore Incorporated 
in tile transport plans, programs, 
activities and projects at their 
economies and of the region," said 
Department of Transportation and 
Communications (DOTC) Secretary 
Joseph Emilio A. Abaya. 

PHL «onomy still 
Asia's 'brigbt star' 
According to Hongkong and 
Shanghai Banking Corp. (HSBC), 
the Philippines is still resilient 
despite weak demand in Asia. 

HSBC Economist Joseph 
lncalcaterra said t hat the country 
is in a different ~osition as it 
is less sensitive to the drop in 
external demand and is not as 
dependent as other Assoc iation of 
Sou theast Asian Nations (ASEAN) 
members. 

"The Philippine economy is 
still a bright star in a dim sky, " 
lncalcaterra said. 

"Exports did detroct from overall 
growth, but the drag was easily 
offset by robust household 
consumption, private Investment, 
and government spending. In shore, 
the Philippine ('CI)Il()llly is firing on 
several cylinders," he added. 

EU urges PHL to maximize 
GSP+ scheme 
The Department of Trade and 
Industry (DTI) and the European 
Union (EU) are urging local firms 
to fully utilize the benefits of 
the EU's Generalized System of 
Preferences Plus (EU·GSP+) scheme. 

In terms of infornation campaign, 
the DTI, through the Export 
Marketing BureaL, has already 
conducted info sessions to 3,236 
attendees as of October 1015. 

While significant improvements 
have been seen in machinery and 
agri-food industr-es, there are still 
much more untapped development 
potential in trade following the 
GSP+ status gran:, EU said. 

Despite the promising benefits of 
the grant in trade, the Philippines 
pales in comparhon with India, 
Bangladesh, and Pakistan which 

are seen to be the largest EU GSP+ 
users, EU noted. 

The Philippines became the only 
beneficiary country of the scheme 
in Sout heast Asia after securing the 
grant status in December last year. 
It allows beneficiary countries to 
export 6,274 products to any of the 
28 members of the EU bloc at zero 
tariff for a per iod of 10 years. 

PHL products that may avail 
of the duly-free access 

o Coconut and marine products 
u Processed fruit 
o Prepared food 
o Anomal and vegetable fats and oils 
'::! Textiles 
:. Garments 
::1 Headwear 
.J Footwear 
o Furniture 
o Umbrellas 
u Chemcals 

Prior to securing the EU GSP+ status, 
the Philippines was a beneficiary 
of the regular GSP program which 
covered 6,209 products, with 2,442 
products subject to zero duty and 
t he rest subject to lower tariffs. 

However, the EU GSP• grant comes 
with a price, as beneficiaries 
are expected to comply with 27 
international convent ions as well 
as the EU reporting and monitoring 
procedure, EU stressed. 

For further info on EU·GSP+, please 
visit : www.dti.gov.phlembllndex. 
phpl emb-focus-21 eu-gsp. 
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APEC 2015 Summit Issues 
Declaration on Inclusive Growth 

Asi aPacific Economic Cooperation 
(APEC} Leaders concluded their 
23" Summit in Manila by issuing 
their Declaration on "Building 
Inclusive Economies, Building 
a Better World: A Vision for an 
Asia· Pacific Community." 

Philippine President Benigno S. 
Aquino Ill was the chair of the 
2015APEC Economic Leaders' 
Meeting which was held at 
the Philippine Internat ional 
Convention Center, Pasay City 
on 18·19 November 2015. 

The Declaration outlines APEC 
members' new commitments in 
the coming years to build Inclusive 
economies; foster micro, small, 
and medium enterprises' participation 
in regional and global markets; build 

~ sustainable and resilient communities; 
invest in human capital development; 
and enhance the regional economic 
integration agenda. 

APEC Leaders expressed confidence 
that member economics will 
continue to drive prosperity in 
the regional and global economy 
through quality economic growth. 

The Declaration was accompanied 
by two Annexes, these are; Strategy 
for Strengthening Quality Growth 
and APEC Services Cooperation 
Framework. 

21 APEC MemJer Economies 
APEC Plembers 

::JAIJs!ralla o Mexoc:o 
::1 Brune• Darussalam u New Zealand 

::1 Canada .J Papua New Guinea 
oChile :~Peru 

o People's RepubliC u The Philippines 
of China oRuss1a 

o Hong Kong, China u SlngaJ)O(e 
.J Indonesia oCh•nese Taipei 
:~Japan oThailand 
uRepubbc of Korea .J The United States 
oMalayS&a oV.etNam 

APEC Leaders also Issued the 
statement supporting the 
Multilateral Tradini System and 
the 1 0"' World Trace Organization 
(WTO) Ministerial Conference which 
was recently held m Nairobi, Kenya 
last 15 to 18 December 2015. 

The WTO conference was chaired 
by Kenya's Cabinet Secretary for 
Foreign Affairs and International 
Trade, Amina Mohamed. 
Department of Trade and Industry 
Secretary Gr egory L. Domingo 
served as vice-chair. 

Next year, Peru wf .l chair the 
APEC throughout 2016 and host 
the 24"' APEC Econ~mic Leaders' 
Meeting. 

23~ APEC Economic Leaders' Declaration '. 
Building Inclusive Economies, 

Building a Better World: A Vision 
for an Asia-Pac~•c Community 

Buting Inclusive Economies 
1. 10 Sl.f'POI1 COO~IIS and ooJbiious 

SfTuriiJrol nbms; achieve poslNe ~ 
social. and envionmertlll aucomes; and 
promote good go~. 

2. To deepen our firl8r1:ia( markets and 
mitigate ris/<s. 

Fostering Micro, Small and Medium 
Enterprises' Participation In Regional and 
Global Mal1<ets 
3. 10 bslet' an en3bling trading envtroml8f1t thit 

is respcnsil.e to new ways in wlw:h (pOds and 
serW:e.s arv ~and delvet!ld and thit 
~~~krt.ISME$. 

Blti1g Sustainable and Resilient 
Comnu'llties 
4. To OOil suslarolJt and dsaslor~ 

ecaoJieS. 
5. To make llbamabon 1101< lot gr1ll'!h. 
Investing in Human Capital Development 
6. To reOOuble our effOOs to empower our people 

with the tools 10 bene(( from and participale 
in economic growth. 

Enhancing the Regional Economic 
Integration Agenda 
7. To achieve our visi:>n for oo inlegrated 

OOI7JI11VI7iy in a comprehensive and 
systema/l; mamer: 

8. JO ~the seM:I!S secttv as an enabler 
demmli:gowth and ilcWn 

Streii!Jihet ling Collabclntion 
9. To 1100< ...,sliktdias t~aitas:s camm 

chaler!geS. 
10. lO sfron!ly Sl.fJPOI1 the 1101< d ou Ati;tet$, 

the APEC l'rocess, and al is Co IWIIi'loos 
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DTI readies ro.1dmap 
for F&B lndu.scry 
The Departn'leOt of Trade and Industry 
(DTI) • Board of Investments (801), 
together with the private sector, 
will soon finish the roadmap for 
processed food industry sub-sectors 
such as carrageenan, processed 
shrimps, dried mangoes, and cacao 
with the conclusion of workshops 
conducted in November 2015. 

Industry workshop sites chosen were 
Cebu City for carrageenan, processed 
shrimp, and processed mangoes, 
given i ts strate'!lic proximity to major 
industry players and manufacturers. 

Davao City, on the other hand, 
was chosen fcx the cacao sector as 
the whole Davao Region accounts 
fcx about 80% of cacao tablea 
production ln the country. 

The workshops were held in 
consultation with respective 
stakeholders to validate preliminary 
industry roadmap drafts presented 
last July 201 5 which Include strategy 
setting, target planning, action 
program identification, as well as 
implementation and monitoring. 

A roadmap for the condiments and 
sauces industry was completed and 
finalized in September this year. 

OTt fully supports the global 
competitiveness of processed foods 
and beverage industry given the 
industry 's huge contribution to the 
country's economy. 

The DTI spearheaded the Industry 
Roadmapping Project to chart the 
direction, aoats, and strategies of 
various industry sectors for sustained 
economic development and growth. 

According to the Philippine 
Statistics Authority (PSA), food 
manufactures and beverage 
industries comprised almost half of 
t he total manufacturing gross value 
added in the country last year. 
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About 99.6% of the country's food 
manufacturers arc considered 
micro, small, and medium 
enterprises (MSMEs) which are 
located in the National Capital 
Region, Region 4, Region 7, Region 
9, Caraga and the Autonomous 
Region in Mustlm Mindanao (ARMM). 
These regions have abundant raw 
materials such as fresh fruits and 
vegetables and fis,ery products. 

Proctssej food and 
non-alcoholic beverage 

Export Vah.Je 
Average Grow1!1 Rate 

(2006·2014) 

USS2.4 billion 
12.5% 

PHL vehicle sales zoom 
21.5% in 9 months 
Phili ppine motor vehicle sales was 
the t hird fastest in the Association 
of Southeast Asian Nations (ASEAN) 
region from January to September 
2015, growing 21.)% year-on· 
year to 206,284 units, the ASEAN 
Automotive Fedention reported. 

SE Motor \ehicle sales 
Growth In Sel<cted Countries 

(Jan-Sept 2015) 

Viet Nam 
Singapore 
Philippines 
Brunei 
Indonesia 

Growth Rate 
lin oeccentage I 

60.5 
58.7 
21.5 
19.3 
18.0 

In vehicle production, Thailand is 
the highest in ASEAN with 1.43M 
units while the Philippines produced 
73,764 units for the first nine 
months of the year. 

ASEAN vehicle production 
Jan - Sept 2015 

Thailand 
Indonesia 
Malaysla 
Philippines 

Vehicles froduced 
(in thqusand units I 

1,430 
843 
463 
74 

Total vehicles produced in the 
ASEAN region during the period in 
review stood at 2.93M or 2.4)'( less 
from the 3M produced in the same 
period last year. 

The Phil ippine government aims 
to ramp up local vehicle production 
through the Comprehensive 
Automotive Resurgence Strategy 
(CARS) program. Approved in May this 
year, the program alms to encourage 
local car assembly to become more 
competitive and tap opportunities 
in the regional supply chain. 

Resldenrial units seen 
doubling in 5 yurs 
The country's supply of residential 
units witt double over a period of 
five years as a result of continuous 
mergers of international hotel 
brands and Filipino property 
developers, global hospitality 
consul ting firm C9 Hotetworks' latest 
study showed. 

The study reported that there are 
11,000 residential units for a total 
of P158B worth of properties for sale 
in the Philippines and wilt grow at a 
minimum of 20% per annum. 

The opportunities in the luxury 
segment of the real estate sector 
industry wilt be In Cebu City, Davao 
City, Palawan, and Metro Manila. 

More mergers are also expected 
to happen next year resulting in 
the resor t markets' faster growth 
and the increase In urban high·end 
development. 

C9 Hotelworks foresees Southeast 
Asian region's real estate boom in 
the coming years, particularly the 
Philippines, Thailand, Singapore, 
Indonesia, Malaysia, Cambodia 
and Viet Nam. 

"The Philippines Is unique in t erms 
of the 10M Filipinos working abroad. 
These are property buyers. This is 
unique compared to other countries 
in tile Southeast Asian region, " 
C9 Hotetworks reported. 

Obama promoces business 
opportunicies in climate change 
Asia-Pacific Economic Cooperation 
(APE() leaders and business 
executives are urged to use renewable 
energy instead of current energy 
sources in a bid to mitigate climate 
change white boosting econonnic 
growth, United States (U.S.) 
President Barack H. Obama said. 
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"The old rules that said that we 
cannot grow our economies and 
protect our environment at the 
same time- those are outdated. 
We con transition to clean energy 
without squeezing businesses and 
consumers," Obama said in his 
address to the delegates of the 
APEC 2015 CEO Summit held at the 
Makati Shangrila Hotel. 

He said investments in renewable 
energy sources can spur the global 
economy that "frankly needs a 
boost right now." 

"There is not a contradiction 
between growth, development, and 
being goad stewards of the planet­
they are complementary. We have 
to breok out of tile mindset that 

~~ says that if we are doing something 
1 about the environment, that slows 

growth," he said. 

Abu Dhabi investors keen 
on doing business in PH L 
Abu Dhabi businessmen have 
expressed strong interest to invest 
in the Philippines, -the Center for 
International Trade Expositions and 
Missions (ClTEM) reported. 

Board members of the Abu Dhabi 
Chamber of Commerce and Industry 
(ADCCI) expressed interest for joint 
business and investments venture 
with Philippine businessmen during 

,-~ an OBMM (outbound business 
matching meeting) which included 
representatives from the Philippine 
interior design and furniture export 
firms, hotels, and real estate 
developers. 

The OBMM had 10 firms representing 
Philippine furniture exporting firms at 
the meeting - six from Luzon and two 
each from Visayas and Mindanao. 

The United Arab Emirates (UAE) is 
one of the Middle East's premier 
upscale tourism destinations, 
generating huge demand for 
Philippine high·end furniture 
products, CITEM Executive Director 
Rosvi C. Gaetos said. 

CITEM, the export promotions arm 
of the Department of Trade and 
Industry (DTI ), has the core function 
of promoting Philippine products 
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and services in the world market. 
This includes export expansion 
and branding the Philippines as 
an exporting nation. 

PHL pharma ranks 3•• most 
innovative in Southeast Asia 
The Philippine pharmaceutical 
industry ranked third most 
innovative in Southeast Asia 
following Thailand and Singapore 
in clinical trials, the Singapore-based 
IMS Consulting Grcup reported. 

According to the report, the 
Philippines was also cited by the 
European Medicines agency in 2009 
as the eighth among the top 10 
countries in the world with an annual 
growth in clinical trials at 30. 9%. 

The Philippine pharmaceutical industry 
has developed 55 vaccines to prevent 
childhood diseases ~nd 76 molecules 
to reduce mortality from the top non· 
communicable disease killers, a study 
commissioned by the Pharmaceutical 
& Healthcare Association of the 
Philippines (PHAP) showed. 

Local pharmaceutical companies 
as well as large ml1tinationals 
are enhanced by partnerships with 
research·based pharmaceutical 
companies doing clinical trials and 
local contact research organizations 
(CROs). These firms have made great 
strides in making new medicines 
for measles, pneumonia, diarrhea, 
rubella , and other diseases. 

The Department of Health (DOH) 
reported that pneumonia is the 
number two cause of infant 
mortality in the Philippines, 
accounting for almost 12% of 
all infant deaths. 

The 55 vaccines developed 
by Philippine pharmaceutical 
companies were specifically made 
to reduce child mortality and 
combat communicable d iseases, 
17 for bacterial in'ections 
prevention while 26 to combat 
viral infections. 

In the past decade, non­
communicable diseases (NCDs) 
with cardiovascular disease, cancer, 
diabetes, and respiratory disease 
were ranked as the top killers. 

In 2014 alone, the industry 
developed 76 new molecules 
or combinat ions to battle NCDs 
with five anti-cancer molecules 
developed in 2014 alone. 

Presently, cancer patients can 
choose among over 100 molecules 
to help them in their treatment. 
Patients having cardiovascular 
conditions also have over 160 
molecules to choose from for their 
medication. 

UK fJnns keen on PH l telco, 
broadcast sectors 
Eleven British companies engaged 
in the telecommunications and 
broadcast sector are looking 
to set up offices in the country 
or are aiming to sell equipment 
to major telecom players or business 
process outsourcing (BPO) firms 
in the Philippines, said UK Trade 
and Investment (UKTI) for Manila 
Director Mr. lain Mansfield. 

Mansfield said now is a goad t ime 
to explore opportunities in the 
telecommunications, broadcast, and 
BPO industriesin the Philippines. 

Earlier, the UK Embassy organized 
an infrastructure roadshow in Hong 
Kong which was also participated 
by Philippine companies engaged in 
projects covering airports, energy, 
and water treatment. 

ARMM lnvestmenu 
hit P68 in 2015 
The Autonomous Region in Muslim 
Mindanao (ARMM) has attracted 
P6B worth of investments as of 
end·October this year. 

ARMM Big Tickets Proj~ts 

o Mailing Industrial and Commercial 
Corp's P600M from Mailing Industrial 
and Commercial Corp. 

:.J Maguindanao Energy Farms Inc.'s 
P400M for a napier gtass biofuel 
plantation 

The ARMM expects another 
investment project to be registered 
before the year ends. 

ARMM has a booming mining 
industry and sees the setting up of 
petroleum business to spur growth 
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in the region, said ARMM Governor 
Mujiv Hataman. 

Davao Region attracting 
IT·BPM hnns 
Davao is emerging as a top 
information technology· business 
process management (IT·BPM) 
destinat ion in the country, local real 
estate consultancy firm KMC Mag 
Group said. 

Several micro-districts for the office 
sector have already been established 
in the area, just about three years 
after developers considered to 
tap Davao's potential for office 
development. Micro·districts are 
modern business hubs/ complexes 
third in terms of area size after 
central business district s (CBDs) and 
secondary business districts (SBDs). 

Established micro-districts 

o Lanang BizPark, 
o Dam0$a IT Park 
::1 SM Lanang Premier 
.J Davao Finanoe Center 
o Abreeza Complex 
o Pryce Business Park 
o Filandia IT Center 
o Matina IT Park 
o Matina Town Park 
o Felcris Centrale. 

BPM companies in Oavao 

u Convergys 
o Conoentrix 
o Ibex Global 
o VXI Global 

Davao's BPM services have expanded 
into software developmen t, graphics 
design?, and content development, 
as well as engineering and design. 

Some 47,000 square meters (sqm) 
of of fice space are being added 
yearly to the present stock in the 
next couple of years, local real 
estate consultancy firm KMC Mag 
Group, the Philippine associate 
of London·based property advisor 
Savills, reported. 
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I Davao Office Space (in sqm) 

2013 
201 5 
2017 projected 

66,000 
92,400 

139,000 

In the first half of the year, 
office vacancy rates in Davao rose 
to 15.89% due to the completion 
of new office spaces. 

New office developed in Oavao 

o 4,810.sqmAyala Business Center at 
Matina Town Squar$ in 01 of 2016 

o 14,QOO.sqm Matina IT Park Building 2 
in 03 of2016 

o 28,62().sqm Davao Finanoe Center 
at the Davao Park District in 04 2017 

Davao boasts of lower cost of doing 
business with office rentals ranging 
from P350 to P480 per sqm. 

"Developers should not just build 
o{{ices with modern business 
amenities and 2417 support 
facilities, but shoJid also aim 
to create a /ive·w:>rk·ploy 
environment . Putring together 
various residential options, office 
spaces, shopping outlets, and 
leisure venues just in one easily 
accessible area would make Davao a 
forward· thinking oPM destination," 
the KMC Mag Group recommended. 

MIMAROPA eyes 
fann goods, tourism 
The government aims to promote 
and develop the a~ro·processing 
and tourism industries in Region IV·B 
(also known as MIMAROPA · Mindoro 
comprising of Occdental and 
Oriental, Marinduque, Romblon 
and Palawan) and be a source 
of export products for the 
Association of Southeast Asian 
Nations (ASEAN) region. 

"By identifying intetventions 
and initiatives to :.1pgrade our 
industries and MSMEs [micro, small 
and medium enterprises) and 
strengthening the competitiveness 
of our regional economies, we 
can make our country's economic 
growth more sustainable 
and inclusive," DTI·Industry 
Development Group (lOG) Assistant 
Secretary Rafaelita M. Aldaba said 
during the lndustr~ Roadmaps and 
the A SEAN Economic Community 
(AEC) Game Plan: Regional 
Roadmaps for Compet itiveness and 
the Investments Priorities Plan (IPP) 
2014·2016 Conference. 

The conference was held on 15·16 
October 201 5 at The Legend Hotel, 
Puerto Princesa City, Palawan, 
which was attended by 150 
stakeholders in the region . 

"We cannot leapfrog 
industrialization, we need 
to upgrade and transform our 
industries. Through a new industrial 
policy, we con make our industries 
competitive and create an 
environment conducive 
to private sector development. 
This could lead to more 
investments, more and better jobs, 
sustainable and inclusive growth," 
Aldaba emphasized. 

The DTI has shifted towards an 
industrial policy which envisions 
globally competitive and i nnovative 
industry and services sectors that _, 
will contribute to the country's goal 
of inclusive growth. 

According to the NEDA Regional 
Development Plan, MIMAROPA is rich 
in agriculture, fishery and forestry 
resou rces but products are traded in 
neighboring regions as raw materials 
and at low values. 

Coconut, banana, cashew, palay, 
corn, kalamansi and mango are main 
produce of the region. 

Businesses urged to invest 
in disaster preparedness 
The National Disaster Risk Reduction ~· 
and Management Council (NDRRMC) 
urged businesses to invest more 
on disaster preparedness to 
strengthen t he country's resilience 
to calamities and ensure continuity 
of business operations. 

Businesses are encouraged to 
contribute resources or expertise 
before and not just after a disaster 
strikes, NDRRMC Executive 
Director Alexander P. Pama said. 

"Their CSR (corporate social 
responsibility) should not only 
about relief goods . ... Investments 
on disaster resilience will not only 
help them recover fast. It will also 
engender goodwill between them 
and the people, their market," 
Pama added. 
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Meanwhile, the Alliance for Risk 
Sensitive Investment (ARISE) led 
by the United Nations Office for 
Disaster Risk Reduction (UNISDR) 
was introduced for the first time 
in Southea.st Asia during the 2015 
Top Leaders Forum at the SMX Mall 
of Asia in Pasay. 

Business leaders pledged to be 
members of ARISE which will serve 
as a platform for information 
sharing on disaster risks. The 
framework advocates for informed 
public and private investments 
that are more cost· effective than 
primary reliance on post-disaster 
response and recovery. 

ARISE members form a main 
advocacy group that commits to 
drive solutions for resilience and 
disaster risk-sensitive investment. 

The Philippines has lost more 
than 13,000 lives and has suffered 
economic losses worth P285B due to 
disasters that hit the country since 
2010, NDRRMC data showed. 

lRADEAND 
INVESTMENTS 

MANUFACTURING--

M.trubeni co ex~ PHL opa-ildons 
Japanese ftrm Marubeni Corp. seeks 
to expand i ts automotive business in 
the Philippines through the creation 
of a wholly-owned unit in the country. 

Marubeni Automotive Department 
General Manager Atsushi Suzuki 
said the company is considering 
forming a new group in the 
Philippines that could bring in new 
vehicle brands to the local market. 

At present, the company's only 
involvement in the country's 
automotive industry is its 20·% 
shareholdlngs in commercial vehicle 
manufacturer and assembler Hino 
Motors Philippines Corp. 

"The Philippine market is 
doing very well , so we are very 
interested," Suzuki said. 

Decem~er 2115 

Data from the Association of 
Southeast Asian Nations (ASEAN) 
Automotive Federation showed 
motor vehicles sales in the 
Philippines remained among the 
fastest growing in the region next 
to Viet Nam and Singapore. 

The country's motor vehicle sales 
jumped 21.5%t year-on·year as of 
September this year to 206,284 units. 

Hlno Motors doubling cap.tcity 
of Laguna plant 
Vehicle manufacturer and assembler 
Hino Motors Philippines Corp. plans 
to double the capacity of its plant in 
Canlubang, Laguna to cater to the 
growing local demand for brand -new 
trucks and buses. 

~ 
Htno Motors ltd. Deputy General 
Manager Masashl lmaoka said 
the company is keen on pouring 
additional investments in the 
Philippines to expand Its plant's 
capacity, currently at 2,000 units 
per year. 

"We have pions to expand so 
definitely we will be increasing 
investments in the Philippines. 
Investments wit: be for increase of 
our production capacity, co double 
it by 2020," lmaoka said. 

With an expanded plant, lmaoka 
said Hino Motors is eyeing stronger 
sales of about 5,000 units In the 
country by 202C•. 

The company e~pects its sales to 
reach 2,000 units this year from 
1,250 units in 2014. 

Hlno Motors ' cc-nfidence in the 
Philippine commercial vehicle 
market Is based on its expectations 
that demand for brand new trucks 
and buses would eventually catch up 
wi th that of sc:ond·hand vehicles. 

"Because the Philippine economy 
Is getting better and better, when 
you look at commercial vehicles, 

price gap between brand new and 
second hand is getting smaller. 
irl the Pllilippines, 20% co 30% of 
demand Is for brand new, while 80% 
is for second hand. Since price gap 
is getting smaller and smaller, 
we ore confident the brand new 
market will grow, " he said. 

The firm believed the Philippines 
has a potential of becoming one 
of i ts biggest markets In Southeast 
Asia should the trend of increasing 
demand for brand new commercial 
vehicles continue in the coming years. 

Hlno Motors Philippines is mainly 
engaged in the assembly and 
distribution of Hino trucks and 
buses, spare parts, and other 
automotive-related products. 

Hi no Motors Philippines Chairman 
VIcente Mills Jr. said the company 
had earmarked PBOM for capital 
expenditures this year. 

Sumitomo expands in Bataan 
Japanese fi rm Sumitomo Wiring 
Systems, (SWS) Ltd. Is expanding Its 
operations at the Hermosa Economic 
Zone Industrial Park (HElP) in Bataan 
and is expected to hire another 
2 ,500 workers. 

SWS manufactures and sells wiring 
harnesses, harness components, and 
other electric wires for automobiles 
and office equipment. 

HElP now has more than 10,000 
workers and some more have 
expressed their desire to invest in the 
coming years due to the accessibility 
of the province to Metro Manila. 

The first SPWS plant facility in 
Hermosa was constructed in 2011 
and presently employs more than 
3,000 workers . 

Mindanao eyed as PHL's rubber 
manufacturing hub 
Some 750 rubber farmers all over 
the count ry converged in Davao 
City last month for the conduct of 
the Philippine Rubber Investment 
and Market Encounter (PRIME 2015) 
which is positioning Mindanao to 
become the rubber manufacturing 
hub of the country. 
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DTI -9 Regional Director Sitti Amfna 
M. Jain, PhD said Zamboanga 
Peninsula Is producing about 99% 
of the country's natural rubber 
product ion. 

The government's vision for the 
rubber industry is for local producers 
to venture Into manufacturing 
and that Mindanao businessmen 
invest in the industry. 

PRIME 2015 gathered rubber industry 
players from nine regions in the 
country - six regions in Mindanao 
(Regions 9 to 13 including the 
Autonomous Region in Muslim 
Mindanao); two from Luzon (Regions 
4A and 46); and Region 7 from 
Visayas. 

"We are now shifting our priority 
co positioning Mindanao as a 
manufacturing hub for rubber 
products. All the six regions in 
Mindanao are rubber producing 
regions, so we are offering the 
opportunity {or manufacturing first 
co our businessmen in Mindanao," 
Jain said. 

"We are looking at Zamboanga 
Ecozone as a good destination {or 
rubber product manufacturing 
because they have incentives 
that we can dangle (after?) to our 
potential investors. We are also 
promoting Zambaanga Sibugay being 
tile biggest rubber producer in 
Region 9," she added. 

Based on Philippine Statistics 
Authority (PSI\) Industry and Trade 
Department data, some 217,687 ha. 
of land in the country is planted 
to nubber. Notably, 99,.; or 214,404 
ha. is found in Mindanao. 

Zamboanga Peninsula has the 
biggest share in terms of rubber 
area in the entire country at 40% 
or around 86,542 ha. , followed by 
SOCCKSARGEN (South Cotabato, 
Cotabato, Sultan Kudarat, 
Sarangani and General Santos) with 
60,516 ha., ARMM (Autonomous 
Region in Muslim Mindanao) with 
38,115 ha,. CARAGA(Region 13) 
with 11,837 ha., Northern Mindanao 
with 8,876 ha., and Davao Region 
with 8,518 ha. 
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Phi lippine production of dry rubber 
reached 114,900 metric tons (MT) in 
2014. The country placed as top 10 
among the world's rubber producing 
countries. 

HOSPITALS-----

MPIC Invests in Manila Doctors 
Infrastructure holding firm Metro 
Pacific Investments Corp. (MPIC) is 
acquiring a 20-% stake in the 300·bed 
Manila Doctors Hospital to further 
boost Its healthcare services portfolio. 

The new investment expands MPIC's 
nationwide chain of hospitals to 10 
with a total bed count of 2,600. 

MPIC signed a memo-andum of 
understanding (MOU; with Metrobank 
Foundation Inc. to acquire a ftfth of 
Manila Medical Services Inc. (MMSI), 
the entity that owns and operates 
Manila Doctors Hospital. 

Located in Ermita, Nanila, Manila 
Doctors was founded in 1956 by a 
group of pioneering doctors and 
was taken over by the Metrobank 
Foundation in 1979. 

Just last year, Manila Doctors poured 
in P1.2B for the construction of a 
new 18·story building that would 
provide 200 additional patient 
rooms, 64 more doctors' clinics, 
and 160 more parking slots. 

ENERGY----------
AES constructing energy storage 
in Zambales 
AES Philippines has started the 
establishment of an energy storage 
facility called the Masinloc Advancion 
Energy Storage Array in Zambales -
its first of such a plant in Asia. 

The plant, which is said to be the 
ftrst battery·based energy storage 
facility in the Philippines, is located 
next to the Masinloc power plant in 
the province. 

Site work will commence by end· 
2015 and is slated for completion 
by mid·2016. Once completed, the 
facility will provide 10 megawatts 
(MWJ of interconnected capacity 
onto the Luzon grid. 

The energy storage array is expected 
to enhance grid reliability by providing 
fast response ancillary services like 
frequency regulation. The plant is seen 
to lower energy costs to consumers, 
help meet renewables targets, and 
improve the stability of Luzon's 
transmission system. 

AES Philippines Managing Director 
Neeraj Bhat said energy storage 
brings significant benefits for 
customers in the Philippines, which 
is known to be short on energy 
reserve capacity. 

The company is also developing other 
battery-based energy storase systems 
across the Philippines, including a 
project in Negros Occidental. 

AES Philippines is a subsidiary of 
The AES Corp., a Fortune 200 global 
power company based in the United 
States (U.S.) with a diverse portfolio 
of generation and distribution 
businesses. 

PHL to get fll"st ocean 
tidal power plant 
France-based Sabella SAS has tied 
up with Filipino company H&WB Asia 
Pacific (Pte Ltd) Corp. to put up the 
ftrst ocean tidal power plant project 
in the country. 

The two companies signed a 
memorandum of agreement (MOA) 
last October for the development 
and financing of the project, which 
wilt start with a 5-megawatt (MW) 
demonstration plant that will S<ipply 
two cooperatives in Sorsogon province. 

In 2013, the Department af Energy 
(DOE) granted H&WB four ocean 
energy service contracts covering 
three areas in the San Bernardino 
Strait between Matnog, Sorsogon; 
and Caput and Dalupiri, Leyte; and 
one In Sta. Ana, Cagayan. 

The demonstration plant witt 
provide power to the Sorsogon 
Electric Cooperative 1 and II. 
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The project is considered as a 
scaleable proof of concept that 
would enable the ramping-up of 
tidal in-stream energy conversion 
technologies next year. 

Tidal in-stream energy is generated 
when streams of water flow 
between landmasses as a result of 
tidal height differences. 

H&WB said ocean energy- which 
Includes tides, waves, tidal streams, 
ocean currents, thermal gradients 
and salinity gradients-presents a 
significant resource for renewable 
energy. 

PUBLIC 
INFRASTRUCTURE AND 
LOGISTICS-----

Maynilad constructs P 1 .4-B STP 
Maynilad Water Services Inc. 
started building a P1.43-B sewage 
treatment plant (STP) in San 
Dionisio, Parai\aque City. 

The new facility which witt provide 
sewerage and sanitation services to 
nine barangays of the city, can treat 
up to 76,000 cubic meters (cu.m.) 
of wastewater per day. 

The project is funded by the Japan 
International Cooperation Agency 
(JICA) th rough the Development 
Bank of the Philippines (DBP). 

Maynilad is allocating a total P2.8B 
for its wastewater programs. 
Other STPs witt be constructed In 
Pasay City, Muntinlupa City, and 
Valenzuela City, while a septage 
treatment facility will be put up 
in Las Pinas City. 

DH L Express opens Las Piiias 
service center 
DHL E:xpress Philippines started 
the operation of Its P80-M South 
Service Center In Las Pinas City 
last October to meet the growing 
logistics demand of businesses 
In Paranaque City, Pasay City, 
and Cavite Province. 

DHL Express opened its Clark 
Service Center In Northern Luzon in 
February 2015. The company had 
invested P30M in its facility in Clark. 
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LRT ·1 stations set 
for PSOO-M upgrade 
Light Rail Manila Corp. (LRMC), the 
private concessionaire of the LRT 
Line 1 Cavite Extension Project, 
is commencing its P500-M station 
improvement project this month. 

The station improvement project 
will start wi th the Dorotea Jose 
Station and the interchange 
terminal of LRT lines 1 and 2 in Sta. 
Cruz, Manila. This will be followed 
by the Central, Baclaran, R. Papa, 
Abad Santos, and Gil Puyat Stations 
in March 2016. 

The rest of the 14 stations will have 
the improvement works by August of 
next year. 

Bohol port gets 
new passenger tenninal 
Philippine Ports Authority (PPA) 
inaugurated Port of Tagbilaran's 
two-storey P57-M passenger terminal. 

The facil ity, constructed by Dakay 
Construction and Development 
Corp., sits on a 1 ,900-sqm. parcel 
of land, with a seating capacity of 
500 passengers and is equipped with 
X-ray machines, nursing rooms, a 
ballistic exam room, and prayer 
room, among other amenities. 

The Port of Tagbilaran is the main 
gateway to and from the province 
of Bohol. 

PUBLIC-PRIVATE 
PARTNERSHIP 
PROJECTS-----

Notice of award to All ready 
for ITS-South Terminal project 
The Department o' Transportation 
and Communications (DOTC) is 
readying to issue the notice of 
award to Ayala Lard, Inc. (All) for 
the Integrated Transport System 
(ITS)-South Termiml public-private 
partnership (PPPJ project. 

OOTC is securing the necessary 
documents from tte Department of 
Budget and Management (DBM) for 

the purchase of the National Food 
lluthority (NFA)'s property covered 
by the project . 

All bid and won the project for 
offering P277.9M. The ITS-South 
Terminal Project covers the 
construction of a terminal within a 
4. 7-ha. area in the Food Terminal 
Inc. (FTI) Compound in Taguig City. 

MWC and Tagum Oty Water 
District inks )V for PS27-H facility 
Davao del Norte Water 
Infrastructure Company, Inc. (Davao 
Norte Water), formalized i ts 15-year 
joint venture agreement with the 
Tagum City Water District for the 
construction of a P527-M bulk water 
supply system. 

The project involves an intake 
structure through river bank 
filtration, a water treatment plant, 
a transmission pipeline, and a 
5,000-cubic meter (cu.m.) water 
reservoir. 

This is Manila Water's second 
project in Mindanao after securing 
a joint venture with Zamboanga 
City Water District to improve water 
network efficiency. 

Davao Norte Water is the 
consortium of Ayala-led Manila 
Water Company (MWC) and iWater, 
Inc. based in Mindanao. 

AVIATION-----

PAL spending up to USD 700M 
for new planes 
Philippine Airlines (PAL) is spendina 
up to USD 700M next year for seven 
new aircraft as welt as spare parts. 

The company is also evaluating a 
plan to purchase new aircraft to 
replace its Airbus A340s, but is yet 
to choose between the A350 or 
Boeing 787 as replacement. 

For this year, the carrier has already 
taken delivery of flve new A321 
aircraft. 

The company is also evaluating a 
plan to purchase new aircraft to 
replace i ts Airbus A340s, but is yet 
to choose between the A350 or 
Boeing 787 as replacement. 
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BANKING-----

EastWest opens 7 new branches 
EastWest Banking Corp. opened 
seven new branches. 

The new branches were located 
in Mangaldan and Alaminos, 
Pangaslnan; Sta. Marta, Bulacan; 
Concepcion, Tarlac; Pattocan, 
Batangas City; McArthur Highway, 
Tarlac; and Davao Diversion Road 
in Davao City. 

The bank now has 420 branches 
nationwide. 

EastWest plans to open 20· 30 more 
branches next year. 

Taiwan's Cathay United Bank 
latest foreign entrant in PHL 
Taiwan firm cathay United Bank Co. 
Ltd. started commercial operations 
in the Philippines in October 2015. 
It has received the the Bangko 
Sentral ng Pilipinas (SSP) license 
in April 2015. 

The branch is located at Paseo de 
Roxas in Makati City. 

Aside from Cathay United Bank, 
the SSP has also allowed five more 
foreign banks to set up shop in the 
Philippines. These include Sumitomo 
Mitsui or Japan, Shinhan Bank of 
South Korea, the Industrial Bank of 
Korea, Yuanta Bank of Taiwan, and 
United Overseas Bank limited (UOB) 
of Singapore. 

IT-BPM ------
Schneider E-lectric eyes bigger 
IT presence In PHL 
French multinational firm Schneider 
Electric sees the Philippines 
as among the potent growth 
areas for its information technology 
(IT) business, given t he increasing 
usage and expansion of data 
centers by small and medium 
enterprises (SMEs) as well as 
large companies. 

Schneider Electric Vice President 
for Asia Pacific and Japan Pankaj 
Sharma said the firm looks to 
benefit from the exponential growth 
of digital data worldwide. 

• 

American IT finm EMC said 308 
devices will be connected to be 
Internet worldwide by 2020. 

Sharma said Schneider Electric 
deems the Philippines, with i ts 
rapid economic growth fuelled by 
heightened consumer spending from 
overseas Filipinos' (OFs) remittances 
and the continued expansion of its 
business processing management 
(BPM) sector, as an ideal investment 
ground. 

Schneider Electric IT Managing 
Director Leonardo H. Santos noted 
that the firm's plan to invest heavily 
in the country is brought forth by 
the strength of its BPM sector, which 
is widely anticipated for further 
expansion. He add~d the increasing 
usage of mobile ptones for Internet 
connectivity amon~ Filipinos as 
another consideration. 

"We're very bullish of the opportunity 
we have in the Philippines. We believe 
it's going to be a growth area in the 
next few years, particularly in the 
enterprise space, while maintaining 
our presence in the home and business 
community," said Santos. He also 
lauded the growing interest in cloud 
data storage among small and medium 
enterprises (SMEs) in the country. 

Compass Offices !tarts 
PHL operations 
Hong Kong· based global service 
of fice provider Compass Offices 
has started its operations in the 
Philippines, as part of its bid 
to speed up i ts growth in the 
Association of Southeast Asian 
Nations (ASEAN) r~gion. 

Occupying roughly 14,600 sqm. of 
office space throu~hout two floors, 
Compass Offices ' modern office 
in Makati City hou;es 235 small, 
medium, and larg~ workstations, 
all supported with high·speed 
Internet connection, an information 
technology (IT) infrastructure, 
front desk staff, and common areas 

that include kitchen pantries and 
meeting rooms. 

Compass Offices Chief Executive 
Officer (CEO) Andrew Chung said 
the firm's short, long, and flexible· 
term office space offerings cater 
to all business sizes, alongside 
products, services, and support 
made available to support all its 
customers' business needs. 

"Compass Offices in Manila is the 
latest proof point in !he ongoing 
expansion of our network across 
the Asia Pacific region, helping 
to support our aggressive growth 
and ensuring we are delivering a 
consistent and world·class customer 
experience in fast growing markets 
like the Philippines," said Chung. 

Being an established name for service 
offices worldwide, Compass Offices 
currently has 40 centers in 15 dties 
across 12 countries. The firm currently 
has operations in countries such as 
Australia, China, Hong Kong, Japan, 
Kazakhstan, Malaysia, and Singapore. 

REAL ESTATE----

H egaworld to build 
new P65· B township 
Real estate firm Megaworld Corp., 
in partnership with Travellers 
International Hotel Group, Inc. 
is set to spend P65B for the 
development of the 31·ha. Westside 
City the firm's township within 
Pagcor Entertainment City 
in Paranaque City that Includes the 
second Resorts World property 
i n the Philippines. 

Megawortd envisions Westside City 
as the "Broadway of Asia," with its 
development centered on performing 
arts facilities, including the country's 
first grand opera house capable of 
seating 3,000 people. International 
hotel groups such as Okura Hotels and 
Resorts and the Genting Group are set 
to open hotels in the township. 

Complementing Westside City's 
entertainment and leisure amenities 
arc Megaworld's residential 
developments within the township. 
The firm is planning to construct 
upscale condominium buildings as 
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we ll a s a luxury shopping center 
to enhance the township's reta il 
activity. 

Westside City is set to become 
Megaworld 's 20'" integrated urban 
township deve lopment, and the 
firm's second e ntertainlll(.'nt and 
le isure community ne xt to Newport 
City, home of the country's first 
Resorts World property. 

Curren tly, 80% of the firm's 4,000·ha. 
portfolio consists ma inly of townships 
which encapsula te t he live·work·play 
lifestyles of home·seekers. 

Asian private equity firms 
to Invest USD 1 SO M in Clark 
ADM Capital and BPE Asia Real Estate, 
two of Asia's major private equity 
firms from Hong Kong, are both set 

- to invest USO 15(\1.\ for the constrUCtion 
of five Grade A office towers within 
Clark Freeport l one's Global Gateway 
Logistics City (GGLC), a 1n.ha. 
property envisioned as the Philippines' 
next office and logistics hub. 

The office towers, the first buildings 
to be built on GGLC, will provide 
5.8M square miles of office, hotel, 
support service, industrial , a nd 
logistics space after completion. 

Kuwaiti firm KGL Investment Co . 
(KGLI) is tapped to develop the 
property, which is locat ed rfght next 
to Clark International Airport. 

Construction of the office towe rs 
is slated to be gin in November 
2015, comple te with pre- leasing 
arrangements. The firm also 
oversaw the construction of the 
state·of·the·art The Medical City 
Clark Hospital in GGLC. 

Currently, the GGLC has attracted a 
host of multinational firms. The likes 
of Texas Instruments, Convergys, 
Samsung and iQor have already begun 
their operations in the property. 
It also has attracted the attention of 
other multinational finms, particularly 
those from the business processing 
manageme nt (BPM) sector. 

Gaisano invesrs P2B in Legazpi 
The Galsano Gra nd Group of 
Companies, through its real estate 
arm Taft Properties, has invested 
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P2B for the construction of a condo 
hotel and commercial facilities in 
Legazpi City, Albay. The firm has 
been bull ish in the city's growth 
prospec ts, citing its rapid growth 
due to increasin~ tourist arrivals. 

Taft Properties Business 
Development Manager Erfc G. 
Tan noted that it is ripe to receive 
such an investment with the city's 
growing tourist arrivals , the city 
governme nt 's development plan a nd 
its support for private investments. 

The Department )f Tourism (DOn 
said that Legazpi City's tourfst 
arrivals can Increase from 450,000 
during the first half to 900,000 by 
the end o f 2015. ran is even more 
optimistic In his forecast, saying 
that the city ca n go beyond 1M 
tourist arrivals b)' 2016. 

Taft Properties' project consists of a 
three· building condo hotel with 10 
stories each built within Gaisano's 
Landco Business Park, a business 
district anchored by the firm's Pacific 
Mall Legazpi, the first integrated 
shopping center in the Bicol region. 
The fi rm plans to )pera te the 
project as a hotel with full·service 
condominium units as rooms. 

"[The project] wi:t be a 600- to 900· 
room condotel built based on the 
green economic developmenc ... whlch 
includes green bu'lding regulations 
paired with prefe'ence purchasing 
clauses or marketing programs such 
as green certification programs 
for local businesses," Tan said . 

Robinsons bares plans to open 
more malls In provinces 
Robinsons Land Ccrporation (RLC) is 
planning to open 10 ne w malls in the 
Philippines' provircial areas for the 
next two years . The fi rm bids 
to bolste r the firm's competitive stance 
in the retail industry by targeting areas 
outside of Metro Manila, where the 
competition is much stronger. 

RLC Vice President for Lease 
Lourdes T. Alana, speaking before 
the 4'" Asia Pacific Real Estate 
Investment Summit Philippines, 
said that the fi rm is planning to 
complete the construction of five 
malls and expansion of two malls 
in 2016. She added that the firm 
is planning to open five more 
malls in 2017. 

RLC is curre ntly considering 
the following cities for its new 
malls: Ormoc City (Leyte), 
Tuguegarao City (Cagaya n), Naga 
City (Camarfnes Sur), Valencia 
City (Bukidnon), Kabankalan City 
(Negros Occide ntal), Cabanatua n 
City (Nueva Ecija), Calbayog 
City (Samar) , as well as the 
municipalities of Abucay (leyte), 
a nd Pavia (Iloilo). 

"These are greenfield areas. Like 
in Tacloban, t he only mall in town 
before was Gaisano. We were the 
second big player in Tacloban. 
It's a greenfield market. It has 
proven to be successful. All the 
demographics have shown positive 
signs," said Alano, who pointed out 
that many of the chosen a reas have 
yet to have malls . 

RETAIL------
Uniqlo aims to be PHL's largest 
fashion ret.tller by 2020 
Japanese fashion giant Uniqlo, 
through operator Fast Retailing 
Philippines, Inc., is aiming to 
become the Philippines' numbe r one 
fashion re ta iler through a five·ycar 
plan tha t targets the opening 
of 120 stores in the country by 2020. 

" Our five-year goo/ Is 120. By 2020, 
I wont to have 120 stores here in 
the Philippines ... We will try t o be 
No. 1 in this country by 2020 in 
terms of the business, in terms of 
the affinity of the people, " said 
Fast Retailing Philippines, Inc. 
Chief Operating Officer (COO) 
Katsumi Kubota. 

Kubota noted that Fast Retailing 
Philippines, Inc . will focus first on 
expanding Uniqlo's presence in the 
Philippines before bringing the firm's 
other brands. 
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Uniqlo first opened its doors in 
the country in 2013 through its 
flagship branch at SM Mall of Asia. 
The brand's bullish prospects in the 
country is anchored on Filipinos' 
healthy consumption on fast fashion 
fuelled by the continuous expansion 
of the middle class, sustained 
growth of the business processing 
and outsourcing (BPO) sector, and 
steady influx of remittances from 
overseas Filipinos (OFs). 

TELECOM-----

Telstra to invest 
almost USD 1 8 in PHL telco 
Australia's biggest telecommunications 
provider Telstra will invest nearly 
USD 1 B in the Philippines for a wireless 
business through a partnership with 
San Miguel Corp. (SMC). 

"It 's a good market," Telstra Chief 
Executive Officer (CEO) Andrew 
Penn said. 

Under the Philippine Constitution, 
foreign investors could only take up 
to 40·% interest to any existing or 
new company, while the 60% should 
be owned by a Filipino entity. 

"The earnings before interest, 
taxes, depreciation, and 
amortization (EBITDA) margins in 
the Philippines have been relatively 
strong," Penn further said. 

Telstra is now working with SMC in 
terms of design and network rollout. 
lt offers a wide range of services 
globally, with focus in the Asia· 
Pacific region. 

SMC, on the other hand, is engaged 
in the telecommunicat ions business 
through the companies Eastern 
Telecommunications Philippines 
lnc., Bell Telecommunications 
Philippines lnc., Liberty Telecoms 
Holdings Inc. and Vega Telecom, Inc. 

In 1995, the government 
privat ized the telecommunications 
industry and created the Public 
Telecommunications Policy Act 
of 1995 (RA 7925) in the hopes of 
creating a more level playing ground 
for all companies. 
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The Act was defined as the new legal, 
policy, and regulatcry framework 
for the promotion and governance 
of Philippine telecommunications 
development. This has challenged 
the private sector tJ keep up with 
competit ion by meeting the demand 
for basic telecommunications as well 
as providing new IT technologies 
available. 

All, EDC, Petron 
top sustainable fmns 
In the 2015 Channel News Asia 
Sustainability Ranking, Ayala land 
lnc. (All), Energy Development Corp. 
(EDC), and Petron Corp. were the 
Philippines' top three publicly-listed 
companies in terms of pursuing 
sustainable busines; practices and 
corporate social responsibility. 

Sustainability Ranking Reason 
for Selection 

u All- Employs suslainable land 
development thrOLSh active local 
community engagement initiatives 

o EDC- Exdusivel) pursuing renewable 
energy (RE) devebpments 

o Petron - The courtry's biggest oil 
refiner with environmenlal management 
system which is certi fied to ISD-14001 
standard with periodic monitoring 
and auditing of its environmental 
performance. 

The ranking is a co.laborative effort 
between regional broadcaster 
Channel News Asia and research 
firm CSR Asia. CSR Asia is a provider 
of advisory, research and training 
services on sustainable business 
pract ices in the region. 

According to the indicators 
and methodology developed 
by envi ronmental, social and 
governance (ESG) <nd corporate 
ratings and research provider 
Sustainalytics, the ranks identified 
the top 100 companies in the region 
with the highest sustainability 
performance. 

It also highlights the top 20 
companies and top three businesses 
per country. Countries covered in 
the ranking include China, Hong 
Kong, India, Indonesia, Malaysia, 
Philippines, Singapore, South Korea, 
Thailand, and Japan. 

PHL artisanal ice cream ventures 
into export market 
Carmen's Best International Co. is 
developing an ice cream factory at 
the laguna Technopark to export 
i ts handcrafted product to Asian 
countries. 

Philippine Economic Zone 
Authority (PEZA) Director General 
Lilia B. De Lima said that Carmen 's 
Best will primarily export their 
handcrafted ice cream to the United 
Arab Emirates (UAE), Singapore, and 
Hong Kong. 

Carmen's Best's (founded by Paco 
Magsaysay) is to make the most use 
of the Magsaysay family's farm, 
fresh cow's milk particularly 
in Bay, laguna. 

COUNTRY-To-
,.,.,, ... ,Tnv 

PH l, France push for aero 
sector's promotion 
The Philippines and France 
committed to pursue aerospace 
and aeronautics sector's promotion 
to support the country's potential as 
a regional aircraft maintenance and 
production hub. 

OTI Secretary Gregory L. Domingo 
and France Minister of State for 
Foreign Trade Mathias Fekl met 
in Paris, France in October to 
resume the Philippines-France Joint 
Economic Committee (JEC). 

DTI-Industry Development 
Group (IDG) Undersecretary 
Adrian S. Cristobal Jr. said the 
JEC focuses on expanding the 
cooperation in creative indust ries, 
tourism, sustainable development, 
aerospace, and aeronautics' areas. 
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"The aerospace and aeronautics 
sector is an area that both 
Philippines and France are eager 
to pursue," Cristobal said. 
"We welcome the commitment 
to deepen existing cooperation 
between the civil aviation agencies 
of the Philippines and France and 
the companies in the aerospace 
sector. " 

The Philippines' domestic aerospace 
industry has an estimated 0.15% 
share of the 2013 gross domestic 
product (GDP), and a projected 
0.57% share of the 2022 GOP. 
It contributes 2,200 in direct 
employment, generating an 
estimated USD 1OM as salaries 
of direct and allied workers . 
It expects to generate USD 1. 56 

~ in revenues in the next 10 years. 

PHL, Japan cooperate on 
transport roadmap 
The Philippine government and the 
Japanese International Cooperation 
Agency (JICA) agreed to cooperate 
on infrastructure development. 

Socioeconomic Planning Secretary 
Arsenio M. Balisacan said that t he 
formulation of the Cooperation 
Roadmap for Quality Infrastructure 
Development in the Transport 
Sector in Metropolitan Manila 
Area was an offshoot of President 
Benigno S. Aquino Ill's state visit 

~· to Japan last June. 

"These initiatives intend to harmonize 
cooperation efforts and guide the 
development of policies, design, and 
prioritization of transport-related 
programs and projects in Metro 
Manila," Balisacan said. 

The feasibility study will be 
completed before the Aquino 
Administration ends, according 
to Balisacan. 

PH L Intent on joining TPP 
The Philippines aims to join the 
new Trans Pacific Partnership (TPP) 
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agreement once it opens its doors 
to new members. 

The recently-concluded TPP 
agreement will be a timely 
development for the country as 
i t is a noteworthy factor of the 
international trade strategy the 
country has been aspiri ng for 
in the past four years. 

"Even before the TPP was concluded, 
the Philippine go·ternment had 
already undertaken technical 
consultations with six out of 
the 12 TPP countries, and the 
talks will continue," DTHndustry 
Development Group Undersecretary 
Adrian S. Cristobal said. 

The TPP is a landmark agreement 
that reduces tariffs, lowers the cost 
of trade, and sets new and high 
standards for global trade while 
addressing next-generation issues. 
It is envisioned to promote 
economic growth, create jobs, raise 
living standards, ·educe poverty, 
promote good governance and 
enhance labor an:l environmental 
protections among i ts member 
countries. 

The Philippines will need an 
endorsement from the 1 Z parties 
of the trade agreement consist ing 
of Australia, Brunei, Canada, Chile, 
Japan, Malaysia, Mexico, New 
Zealand, Peru, Singapore, 
the United States, and Viet Nam 
to become part of TPP. 

"Joining the TPP will provide more 
opportunities to further strengthen 
our foothold in tne global market 
with our local enterprises, workers 
and consumers benefiting {rom 
bigger markets a.1d increased 
foreign investme1ts," 
Cristobal said. 

PHL, EFTA launch 
4'" round of talks 
The Philippines and the European 
Free Trade Associations (EFTA) 
have launched their fourth round 
of negotiations a~ both trading 
partners wilt hit their goal of signing 
bilateral free trade organizations 
before the end o' the Aquino 
Administration in June 2016. 

DTI·Industry Development Group 
Assistant Secretary Ceferino S. 
Rodolfo said the fourth round of 
talks wrapped up on 27 October 
in Geneva, Switzerland with the 
Philippine negotiating team led by 
DTI-Industry Development Group 
(lOG) Undersecretary Adrian S. 
Cristobal Jr. 

The Philippines contends on gaining 
access in the EFTA countries 
for its agricultural products like 
rice and meat products, which are 
protected areas in EFTA. 

Issues on intellectual property 
rights have been solved but EFTA 
has raised concerns on Philippine 
foreign ownership rules in some 
industries and on land ownership. 

The Philippines is looking at 
advancing from EFTA's vast industries 
in the areas of shipbuilding, iron 
and steel, automotive and automotive 
parts and components, aerospace, 
information technology-business 
process management (IT·BPM), 
and chemicals. 

In terms of shipbuilding, Norway 
has t he most advanced industry and 
the Philippines hopes to tap this 
opportunity to build the capabili ty 
of its booming shipbuilding and ship 
repair sector. 

The Philippines also sees potential 
exports in creative services 
which include edit ing, sound mixing, 
dubbing, animation, and computer 
graphics. 
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What's New 
1. IT ano Business Process 

Management in the Ph<lippines 
offshoring and outsourcing 
directory 2015 

2. Women entreprenuership studies 
in the Phd.ppines; an 1rwen;ory 
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Focus 
PHLclimbs 
competitiveness ladder 

The Philippines further 
improved its competitiveness 
ranking in the latest Global 

Competitiveness Report 2015-2016 
of the World Eoononic Forum (WEF), 
placing 47• out of 140 economies 
this year-up from 52'' out of 144 
from the previous SJrvey. 
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The Philippines' score improved in five 
of the 12 pillars. 

'We are happy with the upgrade, 
which puts us in the top-third of 
the global rankings,' National 
Competitiveness Council 
(NCC) Private Sector 
Co-chairman Guillermo M. 

The report assessa:f economies Luz said. 
on 12 "pillars of oonpetitiveness" that 
drive productivity. 

PHL~s- improved scores in 5 pillars 
Global Competitiveness Report 2015-1016 

World Economic Forum (WEF) 

Pilla.-. 

Higher education and ~raining 
Labor mas1<.et eflidency 
T ect>nological reooiness 
Market size 
Health and primal)' education 

The WEF reported that 'most of 
the Southeast Asia1 countries are 
performing well,' particularly the 
Philippines which has 'leapfrogged 
17 places' since 2007. 

·'Jt's good to see the country's 
further improvement in the survey ' 
European Chamber of 
Commerce of the Philippines 
(ECCP) Executive Vice­
President Henry J. 
Schumacher said. 

On the same note, American 
Chamber of Commerce 
of the Philippines Senior 
Adviser John D. Forbes said, 

Ranklngs of Select 
ASEAN economies 

Global Competitiveness 
Report 2015•2016 

World Economic Forum (WEF) 

GauniN Rank 
Singapore 2 
Malaysia \8 
Thailand 32 
Philippines 47 
Viet Nam 58 
cambodia 00 
Myanmar 131 

2014-20!5 

4.4 
4.0 
3.8 
4.7 
5.4 

2015-2016 

4.5 
4,1 
3.9 
4.9 
5.5 

"That is excellent news and would 
place {the Philippines] in the top third 
of WEF (World Economic Forum) 
rankings globally." 

Emerging and developing Asia is the 
world's fastest-srowing region since 
2005 and now aooounts for about a 
third of global gross domestic product 
(GOP), the WEF reported. 

'In general, liberalization has worked 
IIlli}' well in the Philippines. II definitely 
made many of our sectors very 
competiffve no/ only regionally, but also 
globally, ' Department of Trade 
and Industry (DTI) Secretary 
Gregory L. Domingo said. 

Most Competitive (Ranking 
In Descending Order) 

• Switzerland 
• Singapore 
• United Staies (U.S.) 
• Germany 
• Netheiiands 
• Japan 
• Hong Kong 
• Fmland 
a Sweden 
• United Kingdom (U.K.) 
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Inside DTI 
DTI to institutionalize Industry 
Development Council 

Good News. 
Philippines! 
1. DTI: 6.5% growth 

in next decade 

Octc-ber 2015 » 3 

Global Competiti veness Index (GCI) Measurement 
Fast Facts 

• 113 indicators rc. productivity 
• 12pillars 
• Organized into three subindexes 
• Four main stages of development, l)<lmely: basic requirements. effiCiency enhanceJS, 

innovalion, and sopl\isticalion factors 
• Assessment includes slatislfcal data from international recogmzed agencies 

and lhe Forum~ annual exeaJtive Opinion SUrvey 
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The DepartmentofTrade 
and Industry (DTI) wants 
to institutionalize the Industry 

Development Council (I DC} to ensure 
improvements being undertaken 
to upgrade industries will continue 
in the next administr3tion. 

tDC is tasked to era& the country's 
industrial policy which is meant 
to improve competiti1eness and 
productivity, create nore and better 
jobs, and reduce poverty. 

'We need to strenglolen our 
institutional coordin<.tio,,_ There are 
a lot of agencies wilol vmom D Tl 
has to coordinate tlilh lor the 
implementation of our industrial 
policies,·' DTI-Industry 

The Philippines' average 
economic growth may exceed 
6.5% over the next 10 years, 

Department of Trade and 
Industry (DTI) Secretary 
Gregory L. Domingo said. 

The European Unior -Generalized 
Scheme of Preferences Plus 

Development Group (IDG) 
Assistant Secretary Rafaetita 
M. A ldaba said. 

The new industrial policy outlines 
phases of development of industries 
suCh as manufacturing, agribusiness. 
and services unOI 2025. 

Creation of programs under the 
iniUative remains a difficult task tor 
regulators and concerned agencies as 
measures should be specific to one 
industry. Asec. Aladaba said. 

"Each industry policy measure must 
be tailor fit,·' said Aldaba. noting 
that focus should be given to small 
businesses which need financing 
and access to technology. 

(EU-GSP+), a recovery in exports, and 
the entry ot foreign manufacturers, plus 
election spending, will help economic 
growth, Secretary Domingo noted. 

Meanwhile, the Philippines was 
Chosen to ser1e as vice-chair for 
the 10• Wortd Trade Organization's 
(WTO) Ministerial Conference 
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2. PHL is world's 
83111 most innovative 
country 

to be held in Nairobi, Kenya from 
15·18 December 201 5. 

In the conference, the Philippines, 
through, the DTI, w II pitch its 
roadmap for micro, small, and 
medium enterprises (MSMEs) using 
the Boracay Action Agenda (BAA) 
as its framewor1< fer international 
trade, particularly ir helping small 
businesses to expert their products, 
Domingo said. 

The Philippines improved its 
ranking in the list of the world's 
most innovative economies, 

moving up 17 notc~es and placing 
83" compared to 1 oo·• out of 143 
economies last year. 

According to the Gbbal lnnovation 
Index (Gil) 2015, published by 
the World Intellectual Property 
Organization, Cornell University, 
and INSEAD business school, the 
Philippines' overall score went up to 
31.05 out 
of 100 from 29.87 a year earlier. 

The report noted that the Philippines' 
strengths in areas such as: 

Ease of resolving insolvency 
Gross domestic product (GDPj 
per unit of energy use 
Market capitalization of listed 
companies 
Total value of s:ocks traded 
Gross domestic expenditure on 
research and development (R&D) 
financed by bu~iness enterprise 
Royalties and li:)ense fees 
payments 
Growth rate of GOP per person 
engaged 
Communications, computer and 
information services exports 
Role of infomnation and 
communication; technology in 
organizational model creation 

"A range or policies can ,ielp spur 
the commercialization of research, 
but one indispensable policy enables 
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The Boracay Action Agenda builds 
on the extensive work of the 
Asia-Pacific Economic Cooperation 
(APEC) on regional economic 
integration and ensures that eftorts 
are relevant and responsive to the 
needs of MSMEs. Towards this end, 
it serves as a road map to assist 
MSMEs in terms ot trade tacilitation, 
e-commerce, and financing, among 
others. 

vesting the iniel/ectual property 
(IPJ rights of govemment-funded 
research with the university or 
research institution, as a wide range of 
economies -- including Brazil, China, 
Indonesia, Malaysia, the Philippines, 
the Russian Federa~on, Singapore, 
South Africa, the Republic of Korea, 
and the United States of America -
have done," according to the report. 

National Competitiveness 
Council (NCC) Private Sector 
Co-chairman Guillermo M. 
Luz said the country needs to work 
out for 'consistency' in science, 
technology. and innova«oo which, 
he said, are the future drivers 
of growth. 

Presentty, the country is improving 
its infrastructure and education, 

Top Innovators 

Counli't 

• Switwland 
• Un~ed Kingdom (UK) 
a Sweden 
• Nethe!lands 
a United States (US) 

Ranking! 

~ 

68.30 
62.42 
62.40 
61.58 
60.10 

Top Asia Pa_cific Innovators 

~ BaiJKioo! 
Pain IS 

• Singapore 7" 
a Hong Kong 11• 
• Korea 14" 
a New Zea!and 15. 
• Australia 17• 
• JaC)an 19• 
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. • I loilo's hosting of Asia-Pacific 

3. IlOilO draws InVeStOrS Economic Cooperation (APEC) 
after APEC hosting even1s in September has resulted 

in economic benefiis to this city, 
, . - ~ including the entry·Jf new investments, 

increase in tourism bookings, and rise 
in employment generation activities. 

MSMENews 
1. 107 Negosyo Centers 

opened 

The APEC meetin£s showcased the 
city's available facili ties and ongoing 
infrastructure developments, thus 
encouraging potenlal investors to 
consider setting up shop in the area, 
Iloilo City Mayor Jed Patrick 
E. Mabilog said. 

"Many businessmertwho attended the 
side meetings saw the development 
of the city in terms of infrastructure. 
So they saw an opportunity to put up 
businesses here,' Mabilog said. 

'Mosr of the deleg<les were surprised 
and impressed wilt. what Iloilo 
has become, parocJ/arly its urban 
development, ' he added. 

APEC Business Advisory 
Council Chair Doris 
Magsaysay-Ho, who is also the 

The Department of Trade 
and Industry iDTI) has 
already opened 107 Negosyo 

Centers across the Philippines as 
of 26 October this ;ear, significantly 

£6 . t z;:;;t, ;: II ;#surpassing the initial target to 
establish 100 Centers by the end 
of 2015. 

Senator Paolo Benigno 
"Bam" Aqu ino IV said the 107 
Centers, built three months ahead of 
schedule, will provide micro, small, 
and medium enterprises (MSMEs) 
with greater support. 

'We conffnue to monitor the progress 
of the {Negosyo Centers/. Anecdotally, 
we've seen that they've been able ro 
help micro and small entrepreneurs," 
said Aquino during the P&G 
Leadership College 2015 at the Dusit 
Thani Manila. 

October 2015 » 5 

President and Chief Executive 
Officer of Magsaysay 
Maritime Corp., was among those 
delighted with the developments in the 
city, Mabilog said. 

Also, the bookings for conventions 
and conferences at the newly built 
Iloilo Convention Center (ICC}, 
where the 22"' APEC Small 
and Medium Enterprises Ministerial 
Meeting was held among other APEC 
activities, have significantly increased. 

·'For every six tourists, at least one 
job is generated, 'Mabilog said, noting 
that the concluded APEC meetings 
brought in some 5.000 visitors. 

Among the APEC meetings that 
were recently concluded in Iloilo City 
include the 22"' Small and Medium 
Enterprise Ministerial Meeting and 
Related Activities from 21 to 25 
September, the 9" Senior Disaster 
Management Officials Forum from 
22 to 23 September, and the 
Ministerial Meeting on Food Security 
and Blue Economy. 

Republic Act 10644 or the Go 
Negosyo Law. authored by 
Sen. Aquino IV, mandates the 
establishment of Negosyo Centers 
in every province, city, and 
municipality in the country. 
These shall serve as hubs 
designed to assist entrepreneurs 
with business registration. financial 
and market promotion training, 
information access, and progress 
monitoring, among others 

DTI Secretary Gregory L. 
Domingo said in the same 
forum that the country may open 
around 140 to 150 Centers by the 
end of 2015. Such is a welcome 
development for MSMEs, which 
comprise 99% of the 820,255 
business in the country, hiring 66% 
of the country's entire labor force. 
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2. Bahandi 2015 
generates P24M 

Last September 2015, provinces in 
Luzon launched ne:v Centers: two 
were established in !locos Norte's 
largest cities -the provincial capital 
of Laoag and Batac, and one in 
Dagupan City in Pangasinan. 
the secood in me Jl'ooMce after 
lhe one In Alaminos City. 

Batanes, deemed as one of the most 
far-flung provinces of the country, also 

E
astern Vlsayas regional trade 
fair Bahandi2015 generated 
P24M in total sales, exceeding 

the P13M target. 

A total ot 88 micro small, and medium 
enterprtses (MSMEs} from Region 
8 showcased their products, such 
as processed food items, decors, 
handicrafts. fumillre, h.mishings, 
fashion accessories and tourism 
destinations, at SM Megama\1 in 
Mandaluyong City in September. 

We brought back 10 Manila 10 SIIOW 

to everyone /l!at sJlaH and medium 
entrepreneurs in P.eglon 8 are back 
to business. transacl with old buyers, 

Sales Generated 

~ ~ 

Leyte P2,408.246 
SOuthern Leyle 50,877 
Biliran 102.900 
Samar 1,364.989 
Eastern San<;r 257.775 
NonhemSam;w 370.059 

Total 4,554,846 

3. P2.11-MSSF projects 
tumed over to MSMEs 

~ M;qqfA.jM Ii9aJ 

P2,803.258 P4,361 ,878 P9.573,382 
5,010,000 5,060,877 

49.000 151,900 
1,743,374 286.630 3,394,993 
2,499,440 320000 3.077,215 

580085 1,783820 2,733,964 

7,675,157 11,762,328 23,992,331 

The Department of Trade 
and lndustry(DTI)-Zamboanga 
del Sur has C~Jrned over shared 

'""~~~•-------~"' service facilities (SSF) worth P2.11 M ·~ -« 1 
• to fourmicro. sma l, andmedium 

enterprises (MSMEs} in the pcovince 
last September. 

DTI· Zamboanga del Sur 
Provincial Director Ma. 
Socorro M. Atay said the abaca 
processing SSf 'r.il be turned over 
to the Mot ave Abaca Strippers 
Association (MAS'\) and Josefina 
Abaca Strippers Jlssociation (JASA). 

had its first Negos yo Center 
in its capital, Basco. 

Moreover, OTt -Laguna 
Provincial Director Susan 
R. Palo said 'four more [Negosyo} 
cenlels are expeded 10 open in 
l.<lguna next year in Sla Rosa, 
Calamba, San Pablo. and, $/a. Cruz" 
after the one in Los Baiios, which Is the 
first of its kind In the province. ra1·.~m.r, 

and connect wfftl new buyers, ' 
DTI-8 Regional Director 
Cynthia R. Nierras said. 

'There was leveling up in tenns ol 
quality ao'ld packaging for ftlis year's 
showcase.· Nierras said. 

Bahandi2015is Eastern Visayas' 
ftst regional trade fair after super 
typhoon Yolanda ravaged the region 
in November 2013. The annual trade 
fair was launched in 1998. Bahandi is 
a local ferm for treasure. 

This yei'l's trade lair was supported 
by the United States Agency for 
International Development (USA! D) 
and the Regional Development 
Council (ROC). 

Following the staging of the Bahandi 
2015, the selling of Eastern Visayas 
products continued with the conduct 
of an exhibit at tile DTt OTOP 
(One Tovm, One Product) Makati 
Showroom at the DTI Main Office 
in Makati City. 

The organic lertiizer processing SSF, 
on the other hand. was granted to the 
Labangan Farmers First Consolidated 
Multi-Purpose Cooperative 
(LAFFICO) and Kahugpungan sa mga 
Mamumuo/Mag-uuma Kababayen-an 
(KASAMMAKA). 

'It aims ro address /he gaps in the 
supply chain of an identified project by 
providing {JIOC8SSJn9 OF manutac/Jiring 
tools, equipment, and maclllnes for 
the common use of MSMEs, " 
Atayadded. 
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Consumer News 

The project also se3ks lo enhance the 
competitivene$$ of lhe priority indusb'y 
dusters throogh the use of quality and 
productMty emancing machinery and 
equipment in suppcrt of the National 
Industry Capaetty Enhancement 
Program, she said. 

The Departme1t of Trade 
and Industry :oTt) is warning 
the public against individuals 

soliciting financial assistance for an 
1. DTI warns public 

against solicitation __________ ,...,event of the Department. 

2. House panel OKs bill 
for broader consumer 
protection 

3. EcoWaste warns 
public vs toxic gadget 
accessories 

DTI received reporiS tllat certain 
individuals are posing as OTt 
Secretary Gregory L. 
Domingo and using his name 
and office to solicit money for an 
event or party that fle official 
will allegedly hold. 

The DTI strongly denied making any 
solicitation, emphasizing that the 

The House Committee on Trade 
and Industry approved a bill that 
amends certain provisions of 

the Consumer Act of the Philippines 
(Repubic Act No. 7394) to impose 
sb'ingent measures and protect the 
interest of Fi ipino consumers. 

"'ne or lhe salient oro~ is the 
adoption of the United Nations (UN] 
Guidelines on cons~mer protection 
as guiding principles to enhance and 
strengthen consumgr protec~on," Las 
Piiias Representative Mark 
A. Villar, principal author of the bill, 
said. 

Villar said the measure will be 
hanmonized with cuTent developments 
in line with technolcgical 
advancements that direcHy affect 
consumer transactions. 

T
he EcoWaste Coalition is urgins 
consumeJS to exercise caution 
when buying 3ccessories made 

of or adorned with polyvinyl chloride 
(PVC) plastic, including hazardous 
earphones and cord holders for 
electronic gadgets. 

October 201 5 ,.7 

After two yeacs ot successi\A 
operations, these equipment and 
facirrties viii be donated to the 
beneficiaries at no cost throu\11 
a deed of donation. 

Secretary and the Department do not 
solicit cash and goods from 
any individual or entity. 

The public are forewarned from 
dealing with this kind of fraudulent 
activity to which similar incidents have 
been reported in the past yeaJS. 

The DTI enjOOs the public 
to immediately report any inCident 
of the same nature to the agency's 
ho«ine at (02) 751 .3330 or cellphone 
0917.834.3330. 

The eight consumer rights will also 
be promoted to address common 
complaints of consumers. To be 
guaranteed are the right to choose 
right to representalioo. right to 
redress, right to consumer educaton, 
right to 5al'ety, right to healthy 
E!Mronmen~ and right to inlormation 
and fi11e consumer responsibiNties 
which include critical awareness. 
action. social concern. enwonmental 
awareness, and solidarity. 

The bill also stipulates that the DTI 
will have the power to close business 
premises or establishments found 
in the act of selling products that are 
harmful to health and cause injury 
to people. {t.us ~·rjl 

EcoWasie recently bought five cord 
holders and five round earphone 
cases. All of the cord holders and four 
of the cases' embossed PVC cartoon 
characters were laden with high levels 
of lead. 
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The accessories w:re bought from The group advised consumers to go 
Juan Luna Street, Manila. for properly labeled and registered 

non-toxic children's products. 
It used a handheld X-ray fluorescence 
device to screen the products for toxic The EcoWaste Coalition also 
metals. reminded the public to dispose of 

unwanted PVC products with caution 
EcoWaste in March 2015 also found as burning PVC plastic waste will 
high levels of lead in 14 out of 15 cause the release of extremely 
samples of China-nade cord holders harmful by-product pollutants. 
bought from Diviso.i a. 

The group is a public interest network 
The World Health Organization of community, church, school, 
(WHO) has listed lead as one of the environmental and health groups 
'ten chemicals of major public health pursuing sustainable solutions to 
concern." It can harn the brain and the waste, climate change and chemical 
central nervous sys:em and damage issues facing the country. ;rpss:2:J; 
other body organs, Nith children under 
six most at risk, WHO reported. 

~ 

The Asia-Pacifc Economic and reason together on the many 
Feature Cooperation 'Nomen and the possibilities for cooperaffon and 

APECWomen . Economy (AFEC WE) 2015 Fora collabora~on in policy directions, 
recently adopted the Strategic Plan programs and strategies to advance 

and Economy Fora , 2015-2018that sets a vision for strong, our common objecffves for Women 
ends with 3-year sustainable, and baanced economic and the Economy,·· T errado said. 

strategic plan 
growth in the regior. 

During the fora, DTI Secretary 
"The Policy PartnetShip on WE, the Gregory L. Domingo expounded 

APEC WE goals 
working group arm of APEC WE, came how the economic empowerment 

· up will• its own stra'egic plan, which of women are vital in achie>1ing an 
• Access to caPtal lays down specific largets to support inclusive growth. 
• Access to matkets ' integration of gender-responsive policy 
• ACCE>S$ 10 sldlls, capaci1y building, and program and for stronger fora ·wifll U1e promotion of micro, small, and health 
o Access to leade<Ship, voloe. collaboration," APEC WE 2015 and medieum enterprises (MSMEsj 

and agency ;Fora Chair and Department in the region, women enterprises 
,..-. • Acc.,.s to innovation allt! ;ot Trade and Industry- stand to benefit as APEC is now also 

' techr.ol:lgy Management Services Group giving special focus to realizing the 
(DTI- MSG) Undersecretary full economic potential oi women. The 
Nora K. Terrado said. Philippines has a special advocacy 

for greater focus on MSMEs in which 
Terrado also noted that enhancing a significant number of women are 
women's participation in economic engaged as enterprise ownetS, 
activities will enable them to become managers, and workers, particularly in 
an economic driver in the region. micro enterprises: oTt Secretary 

''These annual gatherings give us all 
Gregory L. Domingo said. 

an invaluable oppo1tunity to deliberate 

Business Undates T he DepartmentofTrade the Association of Southeast Asian 
' and Industry (DTI) has called Nations (ASEAN). 

1. DTI urges local · on local businesses to practice 

businesses to practice . the Philippine Quality Challenge Speaking during the Philippine 
(PQC) in preparation for the economic Quality Award on September 15, 

PHL Quality Challenge :integration of all countries under 2015, OTt-Industry Promotion 
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Group (lPG) Undersecretary 
Ponciano c. Manalo, Jr. noted 
til at local businesses must vie for 
organizational excellenoe for !llem to 
beoome more competitive in the global 
market arrid econmic integration. 

The PQC, being a tamework 
that enables local tusinesses to 
assess themselves on pelfonnance 
exoellenoe, enables orgariza5onal 
improvement lowar:ls oompeti5veness 
in an integrated economic OOITillunity. 

2. DTI holds tnvestment and Industry :on) held the 
• T he Departme1t of Trade 

conference in two-day Zam)oanga Peninsula 
Zamboanga Investment Conferenoe (ZAMPEN 

-------"!!!!!!!!!l!l!""'p iCON) on 8 to 9 October 2015 
.. in Zamboanga City. The ZAMPEN 

ICON showcased the various 
investment opportunities available 
in the Zamboanga Peninsula region 
(Region IX). 

According to OTt-Region IX 
Regional Director Dr. Sitti 
Amina Jain, theZAMPEN ICON 
promoted the six champion products 
and an emerging industry of the region. 
The six champion p·oducts are rubber, 
seaweeds. mango, JlOoessed fish, 
cooonul and abaca while the emerging 
industry hea•lily involves cacao. 

Throughout the COtJrse ol two 
days, the ZAMPEN ICON, made 
to acoommodate IIIJfe than 350 
partripants from v<rious industries 
in Region IX, have lfganized three 
activities: plenary si!SSion. business 
matching. and inveslment el<hibil 
The confefenoe engaged participants 
from various indust-y fields. incMling 
farming and manufacturing. as well 
as from financial. rtsearch. and 
govemment institutons. 

T

he E-Comme-oe Road map 
3. E-commerce roadmap 2015-2020 targets faster Internet 

to improve speed, tax speed for the Philippines, as 
system for MSMEs well as a tax systen streamlined r.or 

.. ------•"""~·· mtcro, small, and rredtum enterpnses 
(MSMEs), according to E-commeroe 
Advocate and DigitaiFilipino.com 
founder Janette C. Toral. 
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'Wi/,i the A SEAN Economic 
Community coming into full force at 
the end of the year. competition will 
con6nue to get tough as companies 
across the region are gearing up ... (for} 
a lvtute of borderless trade and the 
free exchange of klformalion, goods 
and seNioes. The PltJiippioo Quality 
Challenge is one of /fie ways by OOich 
fhe DTI helps Pllilippjne businesses 
bEalme more oompelifive ... , ·said 
Manalo. ;ntA ,.~,.. 

Apart from the six champion 
products and emerging industry 
of Region IX, the plenary session 
included discussions on topics 
such as Association of Southeast 
Asian Nations (ASEAN) Investment 
Opportunities, ASEAN Economic 
Community Game Plan, and the 
Nabonal Development Agenda, 
among many others. 

The business matching activity, which 
enabled micro. small, and medium 
enterprises (MSMEs) in Region IX to 
took tor potential business partners. 
was facilitated by the OTt and the 
Board of Investments (BOI). 

Participants were from industries 
invOlved in Region IX's six champion 
products (rubber, seaweeds_ mango, 
processed fish, coconu~ and abaca) 
and one emerging Industry (cacao). 

The exhibit meanwhile, highlighted 
the tnvestment initiatives presented 
by the Zamboanga Information and 
Communication Technology Council, 
!he Department ol Tourism. and !he 
Zamboanga City Special Economic 
Zone Authority (Zamboecozone). 

Speaking before the Asia-Pacific 
Economic Cooperation (APEC) Public. 
Private Dialogue on Women and 
the Economy held at the Philippine 
International Convention Center on 
September 17, Toral showcased 
various e-commeroe issues in the 
country that need to be addressed. 
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Re~ional/ 

International 
News 
1. PHL to implement 

APEC policy toolkit 

"Improving our iniTaslruci!J~ for lhe 
lnlerne/ afld setong 1p businesses and 
making it easier for janlreprllfleuTS] -
making it easier for nem to pay for /heir 
govemmenl dues - have to be enaiJied 
by the govemment' said T oral 

Toral e~hasized llatlhe roadmap. 
initiated by the Department of 
Trade and lndustJy(DTI), contalllS 
recommendations fDr improvilg lhe 
Internet speed in tte country. AI 
lhe same lime, the roadmap also 
proposed to reform tax and tariff rates 
to benefit MSMEs. 

.· T he Philippine; will pilot test 
an Asia-Pacific Eoonomic 
Cooperation :APE C) Heallhy 

Women. Health EoJnomies Policy 
Toolkit in the count•y, specifically in 
10 selected private companies inside 
the Clark Economic Zone (CEZ) in 
Central Luzon starting January 2016. 

• ' "' 
1 

' " * " tL J Department of Health (DOH) 

Key Categories of the 
Polley Toolkit 

• Wot!<plac& t:eallll and safety 
o Health access and awareness 
• WOII<-life bal~ 

Assistant Secretary Paulyn 
Jean B. Roseii-Ubial announced 
the initiative during lhe launch of the 
ToolkiL held as part of the recently 
concluded APEC Women and the 
Eoonomy fora. 

• Sexual and ~ve t:eallll I The toolkit is designed to promote 
• Gender-based""""""" women protection at the worllplace and 

- - address barriers lhat hinder women's 
productivity at worl<place, as wet! as 
inc~ase women·s participation in lhe 
economy, Ubial added 

Together vntt: fhe Department of Trade 

The foregoing adjustments, Toral 
noted. should lead MSMEs towards 
greater oompliance to their obligation 
to pay taxes. as a-commerce is 
continuously enhanced to ease the 
process. 

To i~e further participation of 
MSMEs in Mindanao to a-commerce, 
the OTIIaunched the Brunei­
lndonesia-Malaysia-Philipp:nes East 
ASEAN Growth Area (BIMP-EAGA) 
SubmMI'Ie and Tesresbiat (BEST) 
Cable System 

to rate oompanies· implementation 
of the toolkit. 

Under tl:e scorecard, the public sector 
will rate lhe companies according to 
oolors: green for 90 points and up; 
yellow for 71to 89 points; and red for 
70 points and below. 

Ubial said the government will be 
providing a grant of P500,000 per 
company. or a total of P5M for tl:e 
entire pilot testing which shall be used 
by oompanies to document and create 
an impact study of the policy toolkit on 
how it benefited lhe company. 

' Those rated green will be provided 
grants so /flat they can actually 
document /he flltervenliorls and /he 
effect Oil their businesses, ..ttelher 
lhele hiwe been signifx;anl gains in 
their llnancJal and oornrnesr:ial inletesl,' 

sllesaid 

and lndustJy (DT~ and the Department For more information, visit I'I!\1\V,apec, 
of Labor and Emplc.yment {DOLE). the orgtl'ressJNews-Re!eases/2Q151Q916 
DOH will be develoJing the scorecard TQO/ktt aspx IS:.<: !':'to: 

T

he Department of Trade 
2. DTI pushes trade deals and lndustJy fDTI) aims to 

due to tuna supplies push for mor6 ard with other 
decrease Asia-Pacific econonies to resolve 

.. -----""!!!l!!!!!!IJ!'!W.t fhe decreasing dorrestic tuna catches 
and supplies. 

o n -Industry Development 
(JOG) Group Undersecretary 
Adrian S. Cristobal Jr. said 
they plan to create deals wit!: some 

oountries in the Association of 
Southeast Asian Nations (ASEAN) and 
lhe Asia-Pacific to help resolve the 
tuna industJy's supply crisis. 

Cristobal cited Palau. Papua New 
Guinea. and Indonesia as countries 
that the Philippines is !Jying to have a 
deal with for these have huge tuna-rich 
waters. 



• dti dataline ----
~~.~'!':. 

3. PHL ready for 2015 
ASEAN integration 

"Regional cooperaoon is currently 
t.ie most viable solution to our supply 
problems with tuna ·he said. 

Cristobal said tuna industry investors 
should 1\00t togetiHr with the DTI, 
Department of Agio:ulture (DA), and 
me Depal1ment of Foreign Ailairs 

The Ph~ippines is ready to take 
advantage of Ute upcoming lUI 
integration of the Association 

-------.... --4 of Southeast Asian Nations (ASEAN) 
• Economic Commurily (AEC) in 2015. 

STATWATCH 
P24M 
Sales generated 
by Bahandi2015, 
exceeding the 
P13M target. 

1 i 107 

.leGOSYO. 
O:NT~R 

Negosyo centers 
established in the 

l .. ___ __) country as of 
· · end-September 

2015 

47"' PHL's 
ranking in 
the Global 
Compe!iliveness 

_____,. Report 2015-
2016 of the Worid 
Ealoomic Forum 
(WEF) 0111 of 140 
economies, up 
from 52" spot in 
lhe 
pr~Mous report 

83"' PHL's 
position in lhe 
list of lhe woMs 
most innovative 

"---__..41' economies, 
acco«<ing to the 
Global Innovation 
Index (Gil) 2015, 
moving up 17 
notches from 100" 

'• place out of 143 
economies in 2014 

"The country is in a sweet spot. 
We have been experiencing robust 
economic growth. consistent upward 
rankings in compettiveness, and 
successive credir rating upgrades. 

• In tact, last year, tho Philippines 
achieved an avera!!e growth rate of 
8.3%, the hig,iest fNe-year average 

·. during the pasl40 years. Thars a 
very decent number which is probably 
one of the highesl growth rates in /his 
part ofthe world,· Department 
of Trade and Industry 
(DTI) Secretary Gregory L. 
Domingo said. 

The Trade Chief ai!D shared fhe 
projections of HSBC and Goldman­
Sachs which stated that the country 
\WI be ranked as the 14•1argest 
economy in the wol'd, the 5" largest 
economy in Asia <¥1:1 Ute largest 
economy in the 5ruheast Asian 
Regan by 2050. 

The key priority, he said, is advancing 
specific and concrete interventions 
to promote the partcipafion of micro, 
small, and medium enterprises 
(MSMEs) in regional and global 
marl<ets. either throogh global value 
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(DFA) in the pursuit of the trade 
agreements. 

Acoording to Cristobal, rather than 
looking at ASEAN and Asia-Pacific 
as an area of competing nations. 
they shOOd consider each other 
as potential partners for cooperation. 

chains (GVCs) or as drect exporters 
of fin•shed goods and seM<:es. 

During lhe APEC Ministers 
Responsible for Trade (MRT) Meeting 
held in May wllich Secretary Domingo 
chaired, member economies agreed 
to bolster the ability of MSMEs to 
participate in cross-border business 
through the 'Boracay Action Agenda 
to Globalize MSMEs ' 

He stressed the importance of placing 
MSMEs at the front and center of 
regional trade agenda. 

In the Philippines. MSMEs account 
for about a third of the gross domestic 
product (GOP}, represent 98% of all 
registered businesses, and employ 
more than 50% of the entire domestic 
I.Oitforce. 

He also mentioned that fhe government 
continues to invest in infrastructure. 

'Beliel'8 #or not. even lhougfl v.e have 
INs /elrible l1atrlc, lie 00 rnest in 9le 
lt]ht 111frasmJcMe. ~have IDpled oor 
inlrasinJciJxe budget from wound P1658 
in 2010 k) P5358 /JJls year. That exptans 
.my ~~e now see ma~y uam, tmges, 
much belief tOads. aoo skyways. Tra/li'; 

..,-,no! get belief mucfl soon. &It by the 
eoo ot next ,ear. ~<e wiR already feel the 
benefits of an improved infrasuvc/JJre 
system, ·he added. 
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A synopsis of acquisitions 
at the DTI·Library and selected 
online resources 

Unless othefWise indicated with a 
URL address. CC(Jies are available 
for loan to DTI employees and 
for research purposes only to 
external clients Rescutr:eSate also 
availa/Je 8/IWIWe/ilxary.dtf !JO'I.ph. 
For inqtllneslreserva/IOn. pfeasecal 
151.0384 local 213lJ or email dli. 
elibrafy@dll:govph. 

Legend 

BWD • ~ss KbtM 
MAB • ll.llllittl BUlletin 
PO/ • Prllippir>e O;iify inqwe,· 
TPS • The Pllllipplne SIN 

< ~--~ v1 ..... l1 , ... .....,. .... .. , ..... _. - -
Tide IT and 
Business 
Process 
Management 
In the 
Philippines 

I ..,.. , I offshoring 
and 
outsourcing 
dlrec1Dry 201 5 

c 

Publisher: Asiatype Inc. an IT and 
Business Process Management of the 
Phils. Makati City, 2015 

This material profiles infOIIllatioo 
fechnology and busness process 
management {IT -SPM} companies. 
industry support oompanies. and 
industry associations with the 
following information: contact details, 
description of business. services 
offered and office locations, industry 
affiliation, company size, year 
established, capital and revenue. 
The Directory is presented by type of 
service which incluces, among others, 
Animation. Graphics and Publishing: 
Customer Contact Centers: 
Engineering Design; Healthcare 
lnformafion Managemen~ Information 
Processilg and Maoagement 
Soflvtare Dew!lopm!nt. Game 
Development IT So.wor1 Services. 
BPO Support Servioes; and Shared 
Services Companies. 1 CD, 962 
pages, PDF format. 

TiUe :Women 

~ 
studies in the 
Philippines; 
an inventory 

Authors: Edralin, Divina M. et al 

Publisher: Women's Business 
Council Philippines, De La Sane 
Univefsity-Genter for Business 
Research and Development 
Mania, 2015 

CaD Number : 45 608/06.08 02/ 
EDRI2015 20150924_153615 

This document contains an inventory 
of data on women entrepreneurship 
in the Philippines. It also presents 
annotated bibliography of Information 
materials on Filipino women In 
business and entrepreneurship which 
include books, reports. feature stories, 
theses and disseriations, and articles 
in newspapers from 1970 lo 2015. 
118 pages 

•:•Etf!JJr·in-Ctoot'POOi:ia Mcyl.tAl.$•:•Man&;~l1g Ediloo'Afonso M. 1/lllenll/CI<l·!•Associa:e EdiloriCrescnoono P. Pas 
•!· l'.~turll'Fiolrla M. Repose, J<Jnla H. R'f)OSOn, KrisfuaS. Andaya. Matin l Mllete. Ren<ioo C. Nene"'' ·:·Des\jr>\.;Jyol(-Ren;joo C. Nelleria 

To .;ubscrioo, email: pw~Caons@dti.gov.pll 
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:Focus 
PHL gains from APEC 

2. Now PGS in/itutionalized: 
DTI wins Islands of Good 
Governance 

The Department of Trade 
and Industry (OTt) pointed 
to the benefits of trade 

liberalization as among the country's 
gains as a member eoonomy of the 
Asia-Pacific Economic Cooperation 
(APE C). 

DTI Secretary Gregory L. 
Domingo said lower oost of goods 
and better quality of goods were 
among the outcome; of a more open 
cross-border trade. 

Free and open trade and investment 
is one of the pillars of APEC to build 
a dynamic Asia-Pacific region. 

Sec Domingo said trade liberalization 
enabled domestic producers to be 
globally competitive and prompted 
the government to inplement better 
policies to facilitate lxal businesses. 

·'1!\ihen engaging in :ree trade, we 
always keep the interest of local 
producers. We neee to ensure that our 
industries conUnue iO benefit as well 
and co-exist with foreign goods,· 
he said. 

Domingo stressed that APEC provides 
the country more opJortunities to enter 
trade agreements wtll other member 
economies in order lo boost trade 
and investments. 

For instance, he cited the country's 
bilateral trade agree11ent with another 

The Deparlrnen: of Trade 
: and lnduslry (DTI) bagged the 
' Islands of Good Governance 
'(IGG) Award and at :he same orne 
earned the Perlorm<nce Governance 
'system's (PGS) institutionalization 
status Gold Govem<nce Trailblazer 
Seal - conferred by :he Institute 
for Solidarity in Asia (I SA) during 
the awarding ceremony held at the 
Philippine International Convention 
Center on 21 October 2015. 

A total of 20 public sector institutions 
applied for the prestgious recognition 

APEC economy Japan. Two-way trade 
between the Philippines and Japan 
has doubled in the past few years 
through the free trade pact. 

' Definitely APEC is very important 
because this is one of the few 
opportunities lor our leader, for the 
Philippines to interact with other 
economic leaders," Domingo said. 

He said the country can pursue trade 
cooperations with other member 
economies through APEC hosting. 

"They (economic leaders) do have 
bilateral meetings. You llardty get thai 
unless you will have state visit. " 
he said. 

On 18-19 November 2015, economic 
leaders or heads of states of APEC 
member economies gathered in Manila 
for the APEC Economic Leaders' 
Meeung (AELM). 

APEC Member Economies 

• Australia • Mexico 
• Brunei • Ne'N l.eala.'ld 

Darussalam • Papua New Guinea 
· Canada • Pe111 
• Cl>ile • Philippines 
• China • Russia 
• Hong Kong. China • Singapore 
• lndoc.esia • Chinese Taipei 
• Japan • Thailand 
• Repubic of Korea • l)l~ed States (U.S.) 
• Malaysia • Vte! Nam 

but only DTI and 11 other agencies 
were the first Philippine institutions 
to be given the IGG award for 
transfo1111ing their organization through 
good governance. The 11 others 
include: 

Public sector institutions: 
Bangko Sentral ng Pilipinas (BSP) 
Philippine Army 
Armed Forces of the Philippines 
Philippine Navy 
Philippine Heart Center 
National Electrification 
Administration 
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local government ooits (LGUs): 
Balanga Crty. B<taan 
Butuan City 
Dipolog C~y. Zamboanga Del Norte 
Mandaue City, Cebu 
Talisay City, Cebu 

The Department was honored for 
its Willi< as exemplifed in IGG's two 
criteria, namely lransloonation worlt 
and oontinued publ<: service delivery 
and sustainabi ity. 

During the revalida session 
on 20 October 201 e, OTt­
Management Services Group 
(MSG) Undersecretary 
Nora K. Terrado presented the 
Department's three breakthrough 
goals nine with a 'More Prosperous 
Phil ppines by 2016' which include: 

Improve the Philippines· 
competitivenes! from lower 3'' 
to upper 3"' ranting in the 
Global Compeli~ve Index 
Promote the ease or doing 
business throug, the next 
generation Phl~pine Business 
Regstry 
Heighten consuner awareness 
from 66% {2012) to 80% 

The ISA initiative began in 2013, 
when several nationalgovemment 
agencies. government-owned or 
-conb'olled corporaticns, and local 
govemment uni1s, pledged to deliver 
break1tvoughs that v.ould represent ll1e 
visible i1¢ ol good governance on 
institulions. comlllries. and indiviluals. 

Since then, these public sector 
institutions have been put through 
a rigorous selection process by 
respected firms suc1 as KPMG 
International. Deloitte Touche 
Tohmatsu, and the nstitute of Internal 
Auditors Philippines {I lA-P). 

The PGS is the !SA's approach 
in enalililg national government 
agencies. local government units, 
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professional associations, and 
academic institutions to work hand in 
hand to achieve best results in their 
long-term development goals. 

Having received the PGS 
insbtutionalization status Gold 
Governance Trailblazer Seal, the 
Department has manifested that 
~ is guided by a strong culture of 
governance. reinforced by sustainable 
mechanisms, and serving as an 
•nspiration to other institutions. 

The Gold Governance Trailblazer 
Award, the highest seal, is conferred 
to government agencies or units that 
garner 9.21-10 il1 the public revalida 
or performance report. For those 
that score between 8.~9.2, a silver 
lraiblazer seal is oonlerred. 

'Our journey started when our leader, 
Secretary Gregory L Domingo said 
back In 2010 to do good, be tell, 
and make a difference,·' 
Usee. T errado said. 

'How can we make a diife<ence 
ltAI1I 0/*f a tew people and limited 
resoorces? We decKJed 10 bring out 
the best in our people. We had to 
pass the four stages of PGS and we 
have to ensure that the Civil Service 
Commission's (CSC) Strategic 
Performance Management System 
(SPMS) is imbedded in our hearts 
and soul," she added. 

Furthermore. the DTI compleled the 
tour stages of PGS, namely initiation, 
compi ance, proficiency. 
and InStitutionalization. 

ISA is working closely with the 
National Competitiveness Council 
(NCC) and the Department of Foreign 
Affairs {DFA) to showcase the results 
of the in<tialive during the country's 
hosting of the 2015 Asia-Pacific 
Economic Cooperation {APEC) 
mee~ngs. 
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Good News. 
Philippines! 
1. PHL among growth 

leaders in Asia-Pacific 
in 10 years 

2. Q3 2015 PHL growth 
reaches 6% 

The PhiNpp1oe! would be one of 
the fastest-growing economies 
in Asia-Pacific, achieving an 

average 6% to 6.5~ gross domestic 
product (GOP) gro\'1111 over the next 

' decade, London-based Capital 
Economics Ltd. Research 
Economist Gareth Leather 
said. 

Previously labeled as the •sick man 
of Asia,· the Philipp nes reversed 
ils fortunes In recent years after it 
bucked the economic slowdown 
in emerging Asia while growing an 
average of just ove1 6% since 2010, 
Leather said. 

Likev.ise, First Metro lnvestmenls 
Corp. (FMIC) and Lniversity of Asia 

The Philippines' real gross 
domestic product (GOP) hit 
6% in the third quarter of 

,.-"'1111""" ____ '!!!111!!!!!-Fif this year. making the Philippines 
* 41 :a _!i!5iU one of the fastest-growing Asian 

eoonomies, National Economic 

3. Personal optimism 
still 'very high' 

and Development Authority 
(NEDA) Secretary Arsenio M. 
Balisacan said. 

This is an improvement from 5.8% 
in the previous qucrter and from 5.5% 
in the third quarter in 2014. This is 
certainly an encour3ging sign 
of a steadily growirg economy, 
Balisacan said. 

Growth ll lite firstaine months of 
2015was at5.6%.making a 6.0-% 
2015 growth very much likely, he said. 

There are moro Filipinos who 
feel their lives have improved 
since last year and that there 

~--·------!1.!!!!!!!!!!'1 .... ~ are less pessimistic on the economic 
.,.. ~ · · ... ~ prospects, the third quarter Social 

Weather Stanon (SWS) Survey 
showed 

Respondents who expect the general 
economy to fare better in the year 
increased in Metro Manila and 
Mindanao. 

and lhe Pacific (UA&P) expect the 
country's GOP to expand at 6.2% th1s 
year from 6.1% last year. 

The robust outlook is seen next year 
due to higher consumption during 
the May 2016 national elections 
period and improved government 
spending. 

Positive Economic Data 
lnoesunenl growlh .. .emges just 
under 10'4 si1ce 2010 after recotding 
an annual average of just 3.6% from 
2000!0 2009 

Ratio of investments 1o gross 
domesllc produd (GOP) rose 1o 22% 
al1hough k7Mlr compared 1o other 
CCIMINS in !he region 

- ~&mo"CS !Jd. 

The oountry's GOP growill was the 
third fastest in Asia after China's 6.9% 
and Viet Nam's 6.8%. 

Strong domestic demand fueled 
output growth. led by significant 
improvements in government spending 
and household consumpnoo. 

Likewise, both pubfic and private 
sector investments remained slrong 
as capital formation rose. mainly 
supported by public oonstruction. 
Private investments in durable 
equipment showed Slrong business 
confidence in the country, amid 
slowdowns among Asian economies 

In addibon, the number of respondents 
who said their lives have improved 
from a year ago rose in Mindanao 
particularly in the "E" and "ABC" social 
classes. 

The count of respondents wllo expect 
the general economy to fare better 
in the year ahead rose particulally in 
Metro Manila and Mindanao across 
social classes 
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4. PHL seen among 
'brighter spots' 
in global economy 

Respondents who said they expected 
their lot to il!llrove n the year ahead 
rated 'very high. wi!ll net personal 
optimism score of • 33. 

"The rise in Filipio1os' optimism 
renects a recognition of the 

The Philippines, Pakistan, 
Panama, Par3guay, Pef\1, and 
Poland are deemed the "brighter 

spots" in the global economy with 
common factors for grow111, Official 

----------~- • -' Monetary and Financial 

MSMENews 
1. SB Corp. offers new 

loan packages 
for MSMEs 

----~ 

Institutions Forum (OMFIF) 
Managing Director David 
Marsh said in a commen~ tilled 
'Message for the Fui\Jre: Peruse lhe 
P Group" released las! OcfOber_ 

These countrie~· most important 
strength was that ' lhey have 
overcome the 'tyranny of geography,' 
using the advantagas of globalization 
to escape regional jrawbacks.' 
the OMFIF reported. 

The Small Bu!iness Corporation 
(SB Corp.), an attached agency 
of the Deparrnent of Trade 

and Industry (DTI), recently introduced 
a new loan package to assist n1cro, 
smal, and me<i.m enieflJiss$ (MSMEs) 
i1 ~ pttrlJC6Jn b gtOal marksls. 

OTt-Regional Operations 
Group (ROG) Assistant 
Secretary Bleslla A. 
Lantayona saidMSMEs seeking to 
obtain a Food and Df\lg Administration 
(FDA) License and Production Site 
Compliance are eniUed to a loan 
package amounting up to P2M. 
The loan package covers the costs 
MSMEs need to ollain their FDA 
License. as wen as direcl and ovemead 
expenditures for pudlasing new and 
~aMy production eqUpmenl 

The SB Colp. is also offering a new 
Joan package for MSMEs looldng to 
pariicipaiE in regional, nation a~ and 
international ~ade fairs and expositions. 
The loan package ~~s for costs relating 
to booth and space rentals, and air 
and cargo shipmen: fees. MSMEs 
par1icipating in local fairs can loan 
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tangible impact of refolms and 
gocxJ governance in imprO<Iing 
their well-being.· Presidential 
Communicati ons Secretary 
Henninio B. Coloma, Jr. said. 

Notably, in the Philippines' case. the 
country "does not need to fear ripples 
from a Chinese slowdown." 

Common Facto,. 
of the 6 P Countries 

Registering amual gro\Wl r­
oo:rJat;;ay above 3~ 
Benefililg from gfOIW1g populaQcns 
espeaaly of lile l1llddle class 
HaWlg-"-' solle< ~ 
prices relatwely wei 
lnlro<lJcing bertelicialll'O!Irams 
10 improo..e lile wotkings of prodUct 
and labor mar1tets 
Implementing generally sensible 
monetary and fiscal policies 

up to PSOO,OOO, while those joining 
intemaoonat fairs can borrow beyond 
P500.000 

Other loan faciilies of the SB 
Corp_ provide for innovation in local 
and international trade fars and 
expositions with an amount of PIM 
Among them is the Commercialization 
of Innovation Awardees Equity Fund, 
which MSMEs may avail of. Agro· 
entrepreneurs can also loan up to 
P1M from the Loan Fund for Farm 
Development for Pocket Farmers 
Entrepreneurs. 

MSMEs and cooperatives specializing 
under the DTI's prioritized industries 
such as banana. pineapple, mango, 
coffee. cacao, and rice production. 
are entilled to loan up to P2M from 
the Equity Fi'lancing for Corporabzed 
Micro Ente~prises. 

Las~y. MSMEs are entitled to loan up 
to P1 M under the Lending to MSMEs 
Clientele of DTI Share Service Facility 
(SSF) Program, which seeks to 
enable equipment modernization 
to increase production. 
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2. DTI, Germany T he Depar1me1t of Trade of power ootages. The app won the r ..... ., J>TIJ .. grand prize in the GreenOvation 
to develop energy- the Gennan government's ideation contest hosted by bolh OTI 

efficient MSME app international coope<!tion organization and Gtz to help MSMEs to become 
Deutsche GeseHscnafl fOr more environment-friencny and 
fntemalionate ZusanmenarbeitGmbH competitive. 
{GIZ), have expressed full support 
for developing a mobile application OneWatt was developed by Filipino 
designed lor micro, small, and medium inlonnation technology (IT) professionals 
enterprises (MSMEs} to lo1ver their from the University of the Philippines 
electric bills by 40% monthly and avoid (UP) and De La Salle University 
power outages. {DLSU). The GIZ's Promotion of Green 

Economic Development (ProGED) 
Called One Watt, the app is designed project, with funding from the Gennan 
to select fhe most ~nergy-effiaent Federal Ministry lor Economic 
and cost-efficient e1ergy SO\IfCes at Cooperation and Developmeot. is set to 
different times of the day lor MSMEs. augment DTI"s role in fumer delleloprlg 
The app assists MSMEs to choose and convnerciali2ing the app kr MSMEs 
aftemalM! energy sources 10 case in the Phiippines. 

-
3 DTI 12 DOLE T heDepartme1tof Labor The 5S module emphasized on the 

· • • · and Employment (DOLE) importance of organizing worl<spaces 
collaborate for GenSan r and Departm~nt of Trade to maximize efficiency and 
MSMEs and Industry (DTI)-12 have joined effectiveness for greater productivity. 

forces to improve li1elihood and The general labor standards module 
employment, and 110mote inclusive focused on motivating business 
growth through miao, small, owners and managers to comply 
and medium enter~rlse (MSME} with the labor standards, towards 
develOpment in Ge1eral Santos City. maintaining industrial peace. 

DOLE and DTt-12 1eld Continuing The Negosyo Center in the city. joinUy 
Labor Education Seninars tllroughout collaborated by DOLE and OT~12, 

September 2015, <II ol wllich focused provides serW:es such as business 
on productivity, 5S, and general labor regstralion and assistance for project 
standards. The seminars garnered fund sources induding among others 
100 participating business owners, the DOLE Integrated Livehhood and 

~· managers, and hunan resource Emergency Program Employment 
professionals. (DILEEP). 

4. DTI BUB projects 
. The Department of Trade livelihood programs. He added that 

' and Industry (DTI)· 4A granted cooperatives, supported by the local 

take off in Regions 4A P2.1 M under its Bottom· government and national agencies, 

and 6 Up Budgeting (BUB} program to have oontributed greaoy to the city's 
' cooperatives in Ca'amba City, Laguna. economic growth. 
DTI4A Regional Direetor 
Maritou a. Toledo, represented We continuously send people 

by OTt-Laguna Provincial to llaining, summit conferences 
Director Susan R. Palo, and con~lions where lhete are 
authorized the rele3Se ol funds. sharing of best practi:es of vaOOI/S 

coope.<~!ives and Jivelilloocl fairs.· 
Cooperative and Livelihood said Opulencia. Moreover, he noted 

Development Office that the CLDO is cooperating with the 
(CLDO) Head Leonardo F. University of the Philippines - Los 
Opulencia Sr. said the OTI· Banos (UPLB) in training cooperatives 

BUB funds are allotted for the city's on marketing and product 
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5. New Bicolano 
entrepreneurs graced 
OK Bikol trade and 
travel fair 

Business Updates 
1. Gov't to extend perks 

to women-friendly 
locators 

development to m<i<e their products 
globally competitive. 

Sagay City in Negr)s Occidental also 
saw !he completion of five DTI-BUB 
projects worth P350,000 in 2015. 
Packaging and labelling trainings 
were held on 28 O:tober 2015. being 
the fifth part of DTI·BUB projects in 
the city under DTI-6. The first four 
trainings fOCIJsed 0 1 food processing, 
which include meal. Indian mango. 
and squid. 

The P350,000 wor1h of DTI-BUB 
funds were also used to benefit 
around 600 residerts from different 

The OK Biko/Annual Trade 
and Travel Fair held at SM 
Megamall in Pasig City on 8 

to 11 October 201 E showcased llle 
products of 38 new entrepreneurs 
from the Bicol Regi:ln. The trade 
and travel fair featued the best of 
Bicol's products, induding handicraft, 
foods, apparels. hcmestyte products, 
ceramics, pottery, and jewelry. 

According to DTI-5 Information 
Officer Jocelyn R, Berango, 
the 38 new Bioolano entrepreneurs 
underwent extensive training sessions 
under OTt's tutelage. She said that 

The government is planning 
to provide incentives to 10 
export manufacturing firms in 

the Clafl< Freeport Zone (CFZ) that 
will score high on women-friendly 
workplaces and practices. 

Department of Health (DOH) 
Assistant Secretary Dr. Paulyn 
Jean B. Roseii-Ubial said 
thai CFZ locators will get an initial 
assessment on their women-lnendly 
practices to qualify for the grant. 

Together with the Department of 
Trade and Industry {DTI) and the 
Department ol Lab)r and Employment 
(DOLE), the DOH will come up with 
a scorecard to assess locators' 
readiness on women-friendly policies. 
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barangays in the city, including Old 
Sagay, Bulanon, Poblacion, and 
Molocaboc, who participated in a 
fashion accessories training. Sagay 
residents have also started to supply 
squid to Virgie's Homemade Products 
in Bacolod City_ 

Bacolod City, Negros Occidental's 
capital, also has an allocation of 
P1.4M in OTI-BUB funds for 2015. 
The funds, which will be used for various 
livelihood trainings and skills for food 
processing, including fish deboning and 
soap-making, has been released in the 
first week of November 2015. 

the entrepreneurs are determined to 
boost the Biool Region's local industry 
and global competitiveness. 

Berango said that aspiring 
entrepreneurs who joined OK Bikol 
were required to undergo trainings 
conducted by DTI to ensure that their 
products are made more competitive 
and marketable, both locally and 
internationally. She added that 
foreign tourists and companies 
also participated in the trade 
and travel fair. 

Firms with score of 90 or higher 
are classified as green; companies 
scoring 70 to 89, yellow; and those 
betow 70, red. Ten companies with 
green rating will receive a grant of 
P500,000 each. 

The DOH has allocated P10M for 
this grant for the pilot companies 
to enhance their programs and 
dOCIJment the changes and impact 
from the implementation of the 
"APEC {Asia-Pacific Economic 
Cooperation ) Healthy Women, 
Healthy Economy Policy Toolkit' on 
their wall< productivity and business 
improvements. 

The Toolkit, launched during the 
recenfly concluded APEC Women 
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2. DTI preparing 
TRF guidelines 

Consumer News 
1. DTI sees bread 

price cut in Nov. 

and the Economy 2015 Fora, seeks 
to address issues to improve women's 
health in the region across five 
categories. These are workplace 
health and safety: health access and 
awareness: work-tits balance; sexual 

The Depar1meot of Trade 
and Industry tOTI) is filalizing 
the guidelines lor the use 

of 11\e newly created Trade Remedy 
=und (TRF). 

·'Based an our monitoring of trade 
remedy duty collecoons, the first half of 
2015 reflected aroiJI)d P10M. We need 
to check with Bureau of the Treasury 
(BTr) wflether the outies collected o•.ere 
deposited in the W code created 
far the purpose,· DTI-Bureau of 
Import Services (BIS) Director 
Luis M. Catlbayan said. 

The Safeguard Measures Act 
(Republic Act 8800i statas that the 
DTI, the Department of Agriculture 
(DA}. and the Tariff Commission 
are empowered to collect tees, 
charges. and safeg~ard duties on 
imports ()( commodties deemed by 

Prices of bread and instant 
noodles are expected to go 
down this mcnth with the 

declining value of wheat in the 
international market. 

DTI-Consumer Protection 
Group (CPG) Undersecretary 
Victorio Mario A.. Dimagiba 
5<00 prices of breac 1'1il be reOOced 
by 50 centavos to cne peso per loaf. 

'Bakers will rollbaCk prices of their 
bread products /rom 50 centa•;os 
lo one peso per loaf of all sizes 
including the Pinoy Tasty and Pinoy 
Pandesal effec~ve.'y by the middle of 
November. • Dimag.ba said. 

Pinoy Tasty is currentiy sold at P36 
per loaf while the Piney Pandesaf 
at P22 per pack often. 

Bakery owners are also asked to add 
one piece per ten pieces ol pandesal 
for the same price, Dimagiba said. 

and reprod\lctive heaHh; and gender­
based violence. 

Implementation cf the program will 
start in January 2016. 

the government as injurious to local 
counterparts. RA 8800 lika-o,lse 
re(Jitres "'at the colleclad amount be 
deposited lo the TRF. 

Under the law. 50% of the revenues 
collected from such fees, charges. 
and safeguard duties shall be set 
aside in a remedies fund. which 
shall be earmarked for the use of the 
government in implementing 
the trade remedies. 

The remainilg half shal be 
deposited under a special account 
to be created in the BTr and given 
to the private sector to help increase 
their competitiveness. Collected 
antidumping duties will also be 
directed to this fund. as provided for 
in the Anti-Dumping Act of 1999. The 
fund code under the BTr was created 
in .Nne 2014. 

The move to slash the prices of bread 
was agreed upon during a meeting 
called by DTI with local flour millers 
and bakers. 

Dimagiba said the DTI has been 
closely monitoring the declining trend 
in •oVOiid maJ1let prices of Wheat since 
July 2015 based on the Minneapolis 
Grain Exchange (MGEX) data. 

He said costs of locally milled flour 
had been reduced from a range of P25 
to P40 per 25 kilogram in September, 
following the decline in the value of 
wheat in the international market. 

'The DT/Iakes note that prices of 
wheat m lfle v.odd millltet nave gone 
do•m by 19% from July to September 
2015. These observations prompted 
the Department to schedule a meeffng 
with /he "our milling industry to 
discuss /lie updates on prices of nour.' 
he said. 
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2. Airlines asked to be 
more customer friendly 

3. PHLsigns 
31PRMOUs 

The Oepao17nent of Justice-OffiCe 
for Competition (DOJ·OFC) has 
called on air carriers to be more 

transparent in their procedures for 
rebooking and cancellation. 

In its Report on Airlines' Cancellation 
and Refund Pohcy, the OFC stated 
that air carriers shculd be ~iged 
to infonn consumers, in a clear 
and concise manner, wl1ich setvice 
charges or fees may be refunded in 
case of rebooking or cancellation. 

The Report highlighted the major 
consumer protecticn issues related 
to air travel such as the following: 

Lack ot transparency, accessibility 
and clarity in ai· carriers· contract 
conditions 
lmpicallons ol .ourchasing non 
refundable, non-reroutable or 
non-endorseatle airline tickets 
which, if unuset are forfeited 
Prevalence of delayed airline 
refunds brought about by unclear 
rules and procedures 

The Phiippines has signed 
three rnernomndum of 
understandrg (MOU) on 

._ ________ ,_,., intellectual proper!( rig.hts {IPR) 
' · with the United St<tes Patent and 

USPTO agreements 

Oif""' administration, human 
resource de~• polent and 
!ra!lemark examonlbon and! P f9hls 
proledion and 111\bcemM 

Trademark Offioe (USPTO), European 
Patent Office (EPO), and the United 
Nations Conference on Trade and 
Development (UNCl AD) to further 
bolster the countl)"s improved 
intellectual proper1y (IP) rights 
protection regime. IP OlfurmaCon and bell praclioe 

exdlar>ge by~ inlormolxln 
and besl lfaclices 10 lf1li)I0Ye !he 
IP regisVation proce$$.IP ol!ice Intellectual Property Office 
~. IPpdiclesand laws and , of the Philippines (IPOPHL) 
enfo(oernentofiP rlghiS ' Deputy Director General Atty. 
Promotion of!he 1mpOrta~ol IP ·. Allan Gepty signed the three 
io innovationandeconomicgrowlh agreements at the recent 55• WMd 
through samlnat$, roundtablos, I II lu I p n... . ti ·NOO<shoqls and oonl9rence$ nte ec a roperty v ••amza on 

-~-------,-,# (WI PO) General Assembly in Geneva. 

'As we enter lnlo a new phase of rM 
bila/e!al cooperatbn in IP, 11e agreed 
to not only fccus en IP proteclion and 
enforcement but <./so work together 
to promote innova6on whic.i is 

~2015 .. 9 

Deduction ol service fees on 
amounts refunded 

The OFC also called for the adoption 
of a Customer Service Plan (CSP) 
by air carriers, consistent with 
international best practices, and align 
complainiS-hand~ng mechanisms in 
the ai~ine industry so that passengers 
could seek elfective redress in case of 
service lapses. 

' The issue on cancellation and refunds 
is a perennial source of passenger 
complaints. Thus, we welcome 
OFC's Report as we conUnue to work 
togetller towards regulatory reforms 
for the bene lit of passengers: Civil 
Aeronautics Boand (CAB) 
Executive Director Carmela L 
Arc lila said. 

Consultation meetings were held 
be~Neen OFC and CAB officials to 
ensure that regulatory issues and 
industry players· perspectives 
were considered in crafting the CSP. 

dependent on a strong IP system,· 
Geptysaid 

'The clause on the promotion of 
the importance of IP in innovation 
and economic growth includes 
cooperation acOvilies in the areas of 
IP management and coopera6on such 
as the sharing of patent information 
and analytics and technology transfer 
lav.s, regvtations, policies and practices 
and Olhet reJaJed matters; and IP 
educalion, rig/1l hokfer a-.vareness and 
public outreach activities for smaR and 
med1um·siZt!d enterprises, induslry and 
right holder groups. IP practitioners and 
the general public, " Gepty added. 

The EPO agreement areas 

• Patent examination and adlninistra:ioo 
~ 

. Human.-~ 
Au~ 

• Patent dacaiJases ac.d data excllange 
Holding of regooal events and st>anng 
of <>onsullants during expert missions 
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4. Filipinos need 
to monitor weekly 
expenses 

The IPOPHL and llle EPO also 
see lhe agreement as one way ol 
increasing lhe use of lhe Patent 
Cooperation Treaty (PCT). Both 
handle applications through the 
PCT which allows< patent filer in 
one signatory state to have their 
application recognized in other states 
that are party to the 1reaty. 

'With this agreeme11, we can request 
for EPO's assisiJlnce ro further 

Filipino consumers need 
to monitor clorely thetr budgels 
to avoid high rate weekly 

expenses, a suM!)' conducted by 
intemalional mal1<el research firm 
YouGov for Visa stowed. 

Filipinos spend an average of P2,4 16 
per week but lose tack of P1 ,01 0, or 
42% due to "myste-y spending." 

This means that more lhan P54,000, 
considered a subslllntial amount, 
is unaccounted for per year. the 
survey showed. 

Mystery spending is diffefenl from 
mispaced or s\den cash. II is about lhe 
consuner beilg lllSUre of v.here lhe 
money had been spenl VISa e,.Pailed. 

The survey said 7C% of Fiipino 
respondents beliewd their mystery 

5. OTI demands VW S cer!ain units of G3rman auto 
, I n light of the global recall of 

report on units ' brand Volkswagen (W~}. the 
for recall OTI-Consumer Pro:ection Group 

_____ """1!!!!!!1'!!\'!l!!!l!!!•l (CPG) has directed VW Philippines 
to immediately fumsh the agency 
with the report on the in•1estigation 
being conducted by ils mother unit, 
espe<:ially if lhe coonl1y Is on the 
global recallist 

Some VW units rejX)(tedly were 
equipped with laboratory emissions 
tests. These units v.ere produced 
from 2009-2015 and wetre carr~ng 
!he Type EA 189 common rail diesel 
engine. Wl's local unit Is determining 
how many units with this engine were 
shipped to the Philippines. 

enhance our parent grant procedme 
as ¥.e gel ready lo handle fTIO(l! patent 
applicaiions,. Gepty said. 

The EPO intends to draw on 
IPOPHL's expertise and infrastructure, 
and make the Philippines the site of 
its future regional activities such as 
the conduct of courses and seminars. 
(1,1/I£J:(~·t.t; 

spending went into the purchase of 
snacks, well above the Asian region 
average of only 45%. 

The survey highlighted the likeihood 
ollinancial setbacks ansinglrom 
continued mystery spending. Visa 
Country Manager for the 
Philippines and Guam Stuart 
Tomlinson said. 

'II also tells us that Filipino consumers 
need to closely monitor their budget 
to better manage their finances,·· 
Tomlinson added. 

Among lhe Asian markels covered 
in lhe study. Hong Kong had the 
biggest 1veekly estinated expenses of 
uso 113.03 and lhe biggest mystery 
spenang at an average ol USO 58.39 
weekly. :MM tti:1.t; 

"On the side of the DTI, what 1•.e want 
is for Volkswagen to send us the official 
notice ot the vehicles and the diesel· 
engine models that are affected after 
riley undergo the official investigation 
being carried out by the princip;ll. Tliese 
are if there are any that are affected,' 
OTI-CPG Undersecretary 
Victoria Mario A. Dimaglba said. 

'We want the number of a/fecled 
units, the year model and posSibly the 
oo.net:S, • !Amagiba said. 

Tne 'll'llocal unit said it is also waiting 
for lhe resutts of lhe investigation. but 
have not yet been given a timeline as 
to when the coverage report will be 
transmitted to them. ;81J• ~29; 
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The lnte!ecluel Property OffiCe 
of the Philipp nes (IPOPHL) is 
urging fumil\Jre manufaclurers 

to protect their industrial designs by 

6. IPOPHL urges furniture 
makers to protect 
industrial designs f registering with the agency. 

~----·~ ............ @@~W 

7. DTI-BPS releases 
PNS on plastic 
shopping bags 

Feature 
APEC moves 
to advance women 
representation 

IPOPHL defines industrial design as 
an ornamental or aesthetic aspect of 
an ijem. When an i'lduslrial design is 
protected, the owner - the person or 
entity that has regJ$tered the design -
is assured an exd~sive right against 

The DTI·Bureau of Philippine 
Standards (BPS) has issued the 
Philippine National Standards 

(PNS) on the specifications of plastic 
shopping bags. 

The standards PNS 2097:2014. 
provides tile general characteristics, 
safety, and labeling requirements 
for plastic shopping bags used for 
containing and transporting goods. 

II applies the term! and definitions of 
biodegradable, biodegradable plastic, 
compostable plasti;, composting, 
degradable plastic oxidatively 
degradable plastic. plastic, polymer. 
and rec}tlable 

PNS 2097.21041isls llle maximum 
allowable concentration of heavy 
metals and other toxic hazardous 
substances and the degradation 
requirements of a plastic 
shopping bag. 

The BPS T echnica ConvniHee on 
Pad<agilg and pad<agilg materials or 
BPSifC 40, in conaboration with the 
BPS Technical Committee on Plastics 
and plastic producls or BPS.ITC 45, 
prepared the said PNS. 

Economic de~~elopment and 
gender offici31s from member 
economies cf the Asia-Pacific 

Economic Cooperation (APEC) have 
inUOOJced new indNi<ilal action plans 
for advancing WOIIIen's representation 
in leadership over the next five years. 

The APEC member economies, 
prompted by the APEC Women 
and the Economy (WE) Forum, 
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unauthorized copying of the design 
by third part1es. 

'This helps to ensure a fair return on 
investment. An effective system of 
protection also benefits consumers 
and the publiC at large, by promoting 
fait compeWon and honest trade 
pracJices. enrouragillg creativity and 
promoling /110{8 aesthetically alfmclive 
products. "IPOPHL said. 

In preparation of PNS 2097:2014, 
the said committees referred to the 
following PNS: 

PNS 2102:2013 - specifications 
for composlable plastic: 
PNS 2104:2011- s!andard 
speoficalion for plastics !hat 
degrade in the env~onment 
by a combination of oxidation 
and biodegration; and 
PNSIBureau of Heallll Devices 
and Technology (BHDT) ISO 
8124-1 :2008 · safety aspects 
related to mechanical and physical 
properties. 

The OTI-8PS, as lhe National 
Standards Body. is the Ph~ippines· 
member to the International 
Organization for Standardization (ISO). 

A copy of the standard may be 
obtained for a minimal fee from the 
BPS' Data Center through telephone 
number (02) 751 .4736 or email 
slandarrfsstatacenter@bQS.dti.aov.oh 

Interested cients may also ~sit the 
Center located at the 3F Trade and 
lndus~y Building, 361 Senator Gil 
PuyatAvenue, Makati City. 

are developing their own set of 
measurable and aspirational voluntary 
goals toward enhancing the role 
of women in leadei'Silip, decision­
makilg and management in tile 
public and private sectors. 

Fourteen of APEC's 21 members 
have already submitted their 
respective individual action plans. 
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The lntefteduel Property Office 
of the Philipp nes (IPOPHL) is 
urging furniture manufacturers 

to protect their ind~strial designs by 

6. IPOPHL urges furniture 
makers to protect 
industrial designs f registering with the agency. 

"M ................ ~. 

7. DTI-BPS releases 
PNS on plastic 
shopping bags ----.... ~ 

Feature 
APEC moves 

IPOPHL defines industrial design as 
an ornamental or aesthetic aspect of 
an ~ern. When an ndustrial desigl is 
protected. lhe owner- the person or 
en~ty that has registered the design -
is assured an excl~sive right against 

The OTt-Bureau of Philippine 
Standards (BPS) has issued the 
Philippine Netional Standards 

(PNS) on the specifications of plastic 
shopping bags. 

The standards PNS 2097:2014. 
provides the gener31 characterisfics. 
safety, and labehng requirements 
for plastic shopping bags used for 
containing and trarsporting goods. 

It applies the terms and definitions of 
biodegradable, biojegradable plastic, 
compostable plasti~ . composting, 
degradable plas~c. oxidatively 
degradable plastic, plastic. polymer, 
and recydable. 

PNS 2097:21041ists the maximum 
allowable concentration of heavy 
metals and other toxic hazardous 
substances and lhe degradation 
requirements of a plastic 
shopping bag. 

The BPS Technical Committee on 
Packagilg and packagng materials or 
BPSfTC 40, in coUJboration with tile 
BPS Technical Conmittee on Plastics 
and plastic produc:s or BPSITC 45, 
prepared the said PNS. 

to advance women 
representation 

Economic de,·elopment and 
gender officials from member 
economies of the Asia-Pacific 

Econormc Coopention (APE C) have 
introdloed new individUal action pla~S 
for advancing women's representation 

"* r! in leadership over the next five years. 

The APEC member economies, 
prompted by the APEC Women 
and the Economy (WE) Forum. 
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unauthorized oopying of the design 
by third parties. 

·This helps to ensure a fair return on 
investment. An effective system of 
protection also benefits consumers 
and the public at large, by promoting 
fair oompetition and honest trade 
practices, eocouraging aea/Mty and 
promoling more aeslhelical/y a~/W8 
products. 'IPOPHL said. 

In preparation of PNS 2097:2014, 
the said committees referred to the 
following PNS: 

PNS 2102:2013 • specifications 
for oompostable plastic; 
PNS 2104:2011· standard 
specitication for plastics that 
degrade in the environment 
by a combination of oxidation 
and biodegration: and 
PNS/ Bureau of Health Devices 
and Technology (SHOT) ISO 
8124·1 :2008 • safety aspects 
related to mechanical and physical 
prope~es. 

The Dn.SPS. as the National 
Standards Body, is the Phiippines' 
member to the lntemational 
Organization for Standardization (ISO). 

A copy of the standard may be 
obtained for a minimal fee from the 
BPS' Data Center through telephone 
number (02) 751.4736 or email 
standaatsdatacenter@bps.dti.gov.Qh. 

Interested c&ents may also~ ihe 
Center located at the 3f Trade and 
Industry Building, 361 Senator 0.1 
Puyat Avenue, Makati City. 

are developing their own set of 
measurable and aspirational voluntary 
goals toward enhancing the role 
of women in leadership, deasion­
mal<ing and management in the 
public and private sectors. 

Fourteen of APEC's 21 members 
have already submitted their 
respective individual action plans. 
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3. 'ASEAN integration' 

pledges standard 
labels 

The Departmell o4 Trade 
and tnduslly :oTQ assured 
Fifipino consume!$ lflallabeling 

rules are one ot lflcse agreed to 
be followed by importer$ in view 

s C-WW _ J of tile Association of Southeast 
Asian Nations (ASEAN) economic 
integration. 

According to DTI, there will now be 
standard labelling rules •Nhich will be 
followed by importers. 

With this development, free trade 
agreements between the Philipp<nes 
and olfler ASEAN member stales 
v10uld permit foreigl products to 
come in the counuys markets with 
simple procedures. 

Products with labels as such upon 
entering the Philip~ine martlets must 
ha•1e labels lransla:ed in English 
or Filipino. 

Together with tile National 
Consumers Affairs Council (NCAC), 
the DTI has set up monitoring 
systems to ensure that foreign 
products entering the Philippine 
market have confonned to the 
minimum label ing requirement. 

Also, on advised consume!$ to 
report any violation so their office can 
warn lfle distributors and importers 
to comply or prom~tly pull out the 
products from the market. 

For concerns regarding product 
labeling, the public may call the DTI 
Direct Call Center at 751-3330. 

November 2015 >+13 

STATWATCH 

·" +33 F~ipinos' net '- · peiSOOal optinwsm 
score based on 

, . ~ Q3 Social Weather 
Station (SWS) 
Survey 

21 APEC Member 
Economies 

r: ' Just under 1 0% 
PHL's average 
invesbnenl growUI 

,• ·.. ~rate since 2010 
up to present after 
recolding an annual 
average of just 
3.6% from 2000 
to 2009 

/ \ 6.0% PHL's gross 

0 I domestic product 
(GOP) growUI in 03 

\. ..... 2015 

~---. 5.6% PHL's Gross 

J domestic produc1 
(GOP) growth 

. • rate in January­
·- -' September2015 
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outlook 2015; ~ill corporations 
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Publisher: International Trade Centre 
Geneva. 2015 
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at the OTt-library and selected 
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of lTC on the lopic of SME 
intemafiona6zabon. The report 
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SMEs have in addressing global 
ilcome ilequality and presents 
a new analytical framewolt to 
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competitiveness. - he report also 
features profiles of 25 countries (5 of 
which are Asian) and contains SME 
competitiveness pilot assessments. 
268pages. 

Publisher: Business World Publishing 
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Quezon City, 2015 

Call No. : 45 608/00.07/BUS/2015 

Annual listing of companies who 
made it to last year's top corporations 
ranked according to gross revenues. 
Shows how competitors compare; 
indudes oorporate profiles, a directory 
and snapshots on the performance 
of various industry sectors. Features 
the ASEAN Ecooon1c Community 
(AEC). and the competitiveness of the 
country, ready or not as the age of 
AEC nears. 247pp. 
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Focus 
MSMEs take centerstage 
in APEC 2015 

M
icro. small. and me<lium 
enterprises {MSMEs) were 
the centerpiete of discussions 

during the Asia-Pacific Economic 
Cooperation (APEG) 2015 Summit 
in Manila. 

With the theme 'Building lndusive 
Economies, Building a Better World,· 
APEC 2015's focus on MSMEs was 
the first in APEC history, with member 
economies highlighting small business 
contributions to 1~rld economic 
development. This sector has a 
combine<! gross domestic product 
{GOP) that almost doubled from 
USO 16T in 1989 :o USD 31T 
in 2013 

APEC 20151nitiatives 

The Boracay Acticn Agenda 
The Philippine-le<l initiative Boracay 
Action Agenda put in place concrete 
and detaile<l action plans for APEC 
member economies to increase MSME 
participation in gloJal value chain. 

The Boracay Acticn Agenda aims to 
address trade and investment barriers 
for MSMEs particLiarly by reducing 
and eliminating tariffs and non-tariff 
measures in the region. 

It also strives to Si11plify and 
streamline rules fer MSMEs. provide 
timely and accura1e information 
on export and impJrt proce<lures 
and requirements, and strengthen 
institutional support tor the sector. 

FoetJs on f+Jlicro Entemrjses 
The Philippines put the agenda 
on micro enterprises to promote 
inclusive grovnh ir the region by 
extending to MSMEs the benefits 
ot tree and open t·ade. 

Department of Trade and 
Industry (OTt) Secretary 
Gregory L. Domingo said 
MSMEs should not be treated as an 
afterthought of po~icies given their 
significant contributions to APEC 
member economies. 

APEC MSMEs Fact Sheet 

• Over 97% of en!erpiises in the region 
• 70% of !he total employment 
• 13% to 00% Share to GOP which vanes 

across couDtries 
• C«lf1ibute up to 35% or expo<ts 

;. ... .-............... _ ..... "'., ...... 
Trade facilitation key to engage 
MSMEs to global !rade 
The SME Ministerial Meeting discusse<l 
trade facilitation to MSMEs to assist 
them meet global standards. Trade 
facilitation can offset the costs due to 
non-tariff measures through reforms 
in business environment such as 
cutting rates, getting certificates, and 
implementing paperless transactions. 

The Iloilo Initiative supoorts the 
Boracay Action Agenda 
SME Ministers adopted tile Iloilo 
Initiative which supports the 
implementation of the Boracay Action 
Agenda items such as: 

Provide a bigger voice and better 
opportunities for MSMEs 
Advance policy framewoll<s and 
international trade through APEC 
MSME Mall<etplace 

The APEC MSME Marketplace 
will be an interactive online portal for 
APEC member -economies to promote 
oooperation and linkages to develop 
MSMEs. It has three pillars, namely: 
I . Facilitating MSME business 

nehvorking and matching 
2. Enhancing MSME awareiless and 

fee<lback on trade regulatioos 
3. Knowledge sharing on trade 

facilitation, business suppOrl, 
partnerships, and capacity building 
activities for MSMEs 

MSMEs shll face key issues in regional 
and global trade 
During the APEC SME Finance 
Forum. it was note<! that there are 
four issues that hamper MSME 
participation in regional and global 
trade. namely: 
l. Access to capital 
2. Access to know-how or skills 
3. Access to mall<ets 
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4. Infrastructure nduding physical 
infrastructure as well as intangible 
ini'asltucture lke goo;em<roce, 
conlract law, and dspute resolutioo 
mechanisms, among others 

APEC recognizes the role of ®men 
in the economy 
The APEC Wane; and the Ewlomy 
(WE) Fora 2015 was hetl in Septerroer 
in Manna to boost 'ii!Jmen's par1icipalion 
in the Asia-Pacific eoonomy. It has oome 
up with its Slralegic Plan 2015-20181o 
inaease I'IQtnen's 300flomic par1icipation 
in the region by achieW1g deli~ in 
five key areas, namely aooess 1o ca¢at. 
aooess to mall<els; capacity building, 
heallh. and leader~hip; technology and 
innovation; and vobe and agency. 

Reoog1ailg lhat w:.nen's ~!ion 
in the econ<:mic act.tfes v.il v.m as 
catalyst to eoonomi: growl!l. a plan 
is ongoing to h~ e1oourage APEC 
eoonomies promote women ·s par1icipation 
in lhe economy. The project p;wticularty 
ooncentrates on leadelship, decisioo 
~ and rn<mgernenl vAlile la<ilg 
into aooount the inciW!u~ eoonOITic and 
social droumstances of each economy. 

First SME Summit in APEC 
The APEC Business Advisory Council 
(ABAC), the wicE of the business 
comtll\lnity in the region, hosted the 
APEC SME Summit on 17 November. 
It aims to challenge the traditional 
framework and m ndset of MSMEs 
to fur1her innovate their businesses. 

Rise of stad:uos dlaooioo lle ptay1ng Wj 

New business stcrt-ups are perceived 
as the next big thing in APEC. They 
have the potential to further drive 
economic growth )Y promoting inclusive 
grov.ih lfvllugh inDOYative ideas and 
by tapping the dig.lal eoonomy. 

An initiative for sta1-ups in lhe fora 
is the APEC Accelarator Netwoll< 
(AAN) laundled by Chinese Taipei in 
2013 amed at ruturing businesses 
to go global by givng them aooess to 
accelerator progra'TlS and resources. 
Start-ups can tap lhe 50 accelerator 
partners from 15 .t-PEC member 
economies. Accelerators foous on 

start-ups with potential of growing in the 
domestic and global mall<ets. 

Stlgshot ~.f'.ll, ile oilicia str1-up ewrt 
of APEC Philippilles 2015, was held in 
July 2015 to bring together entrpreprenuers 
from the region with innovations, mentors, 
and venture capitalisls vmo s~are a 
oommon cause. The event kidled a! 
cwortmes fur sta1-ups kl shcr'e cro 
shov.:ase their ideas, prllducts, and 
ser\lices. 

MSMEs need to be more resilient 
With the challenges posed by dimate 
change 1o businesses, MSMEs need 
to be more resaient and should have 
capacity to cope with natural disasters. 

Since 2013, Chinese Taipei has 
oollaborated wilh lhe Philippines, 
lnrblesia MeJ<i;o, and Vfl!t Nam on !he 
oonduct of APEC Business Continuity 
Planning (BCP) Workshops vlllidl 
trained govern men~ non-profi~ and 
private sector organizations to develop a 
business oontinuity plan tailored to !heir 
unique needs. 

The SME Ministers has hkew1se noted 
the role ol public finance, such as 
credit guarantee systems designed for 
MSMEs' operational oontinuity, rather 
tha~ the rescue of financial institutions. 

The Philippines uses APEC as a p)a~o!Jll 
to ojtch MSME ilitiatives to Association of 
Sou1tleast Asian Nations IASEAN\ and 
Wol1d Trade nsanization (WTOI 
The~ troug~ on 
Secretary Gregory L. Domingo 
who dlaired the SME Ministerial Meeting, 
stressed the crudal role of pushing MSME 
initiatives il lhe region. which accounts for 
about 60% of the world GDP and dose to 
~ d ile gkJbal trade. 

As APEC recognizes the Significant 
role of MSMEs for sustainable and 
inclusive economic growth, other 
economic groupings worldwide are 
now giving more foous to tile sector. 

ASEAN. where the Phifipp!nes is a 
founding member, also targels to 
strengthen MSMEs and expand their 
contribution to the region's eoonomy. 
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Inside DTI [1~&--- SB Corp's Programs :. (SB Corp). an attached agency 

SBCorpgets of the Depa'b'nent of Trade 
forMSMEs 

m:Jh aed~ mcr1< 
and tnduslly (OTh, obtained an issuer • Wldesale leOOing to smaller financial 
credit rating of P~S Aa minus. the ilstiMions ooopera!Mls, .m 
second highest rating from Philippine foondalioos 
Rating Services Corp. • Retail or direct tending to moao, small 

and cne<ium enterptises (MSMEs) 

This gives SB Corp a grade with a • Guatantee fOJ largor bank$ 
to oover MSME loans without oollateral 

strong capacity to meet Its financial or wllh insuffiCient oollatorol 
commitments relaive to that of 
other Philippine corporations. The 
rating is a measure of a company's 
overall creditworthiness. relative to To sustain ~s operations, SB 
obfigations maturilg within one year. Corp obtains support from various 

international financial insbtutions 
The~ is maldaled b provide such as the Asian Development 
access on lincrlce. fnancial nmagement, Bank (ADB), International Fund 
and capadty btjOOg to mtCJO, smal. for Agricultural Development, and 
and medium enter]lrises (MSMEs). Kred'rlEnstalt fiir Wiederaulbau (KfW). 

These organizations aim to support 
In 201 4, SB Corp·s audited pre-tax MSME development to contribute 
income was P14.8M, or 14% lower to broad-based economic grovAh 
compared with the P16.9M recorded and generate employment 
in 2013. opportunities. ON• !C:;.'!•: 

Good News. ; F ilipinos are glnerally satisfied toward four components, namely Work 
in terms of their regular income and Finances, Safety from Threats. 

Philippines! and employment. according to Sansfaclion, and Pe<so11al Well-Being. 

1. Survey shows Fifipinos 
MasterCard's fir.;tAsia-Pacific Cities 
Well-Being Index. People in Asia Pacific's developed 

satisfied in terms of cities are more slressed than 

income, employment The~ revealed Ill at Fi~s \'lith counterparts in emergllQ market cities 
a 66.7 index are most poslhe v.tlen it i ke Manila, the survey reported. 
comes to "Wot1< ard Finances· (71.5). 
specificarty in terms of regular income It was assumed that economic - (84.7), and employment (79.0). development leads to less financial, 

family, and work-related stress. 
Aooording to the study. an Index of 
zero is most negati•re, 100 as most However, the survey revealed that 
po~ive and 50 as neutral. The survey developed markets are feeling under 
covered almost 9,0)0 people across significant pressure both at work and 
33 roies in 17 marl<ets in Asia-Pacific at home compared to developing 
which measures people's altirudes markets. 

2. 90% of businesses 
. s orne 90% of existilg The aflected areas expect ful recovery I' businesses n 'Yolanda'-hil 

of business and i velilood by 2017. 

back in 'Yolanda'-hit areas have -enevled their 

areas business pennits and restated To he\) the osiaugM areas to recover. 
their operations, Department of the government crafted the I.Jvelihood 
Trade and Industry-Regional Cluster under the Comprehensive 
Operations Group (DTI-ROG) Rehabilitation and Recovery Plan 
UnderstM:retary Zenaida (CRRP) with a P19.23-B fund for roll 
Cuison Maglaya said. out until the next two years. 
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Livelihood Cluster Members *' or trade associations, cooperatives, 
non-government organizations. and 

• Department ofTrade and Industry (DTI) IIi people's organizations. 
• Departrnoot of Agriculture (DA) 
• Department of Science and T ecl\nology The SSF Project aims to improve 

{DOST) the competitiveness of MSMEs by 
• Department of Social WeKare and providing lhem with machinery, 

Development (OSWO) equipment. tools, systems, skills and • Bureau of FISheres and Aquatic 
Resources (BFA~) . knowledge under a shared system. 

• Departmer.t of labai and Employment Some 43 SSFs are under procurement 
{DOLE) for targeted beneficiaries. 

• Tecl\nical Educa'jon and 'Skills 
Development Au:honty (TESOA} li Enterprise Rehabilitation 

Livelihood Seeding Program 
Financing (ERF) 
As of 1 October 2015, DTI has 

The DTI has initiated a Livelihood released P417.99M in relaxed 
Seeding Progra!T {LSP) lhat provides terms and condition loans to micro, 
start-up capital or a grant·in·kind small, and medium enterprises 
assistance averaging to PS,OOO (MSMEs) through the Small Business 
per beneficiary vnich includes Corporation's {SB Corp) Enterprise - entrepreneurs en~aged in sari-sari 
stores, trading, handicrafts and 

Rehabilitation Financing (ERF). 

furniture making. food processing, The amount was released to 
native delicacy making, food vending, bOITowers in Region 4B, Region 6, 
and marine-based production. Region 7. and Region 8 under the 

ERF. 
The program inciJdes training in 
basic entrepreneurship to ensure MSMEs in Region 6. Region 7, and 
sustainable livelihood activities in Region 8 were able to avail of small 
typhoon-hit area~. As of end-October loan size of P100.000. 
2015, a total of 3,719 beneficiaries 
from Regions 6. 7, and 8 were trained Negosyo Centers 
and provided •.vith livelihood starter kits As of December 2015, some 18 out ol 
amounting to P18.41 M. 106 Negosyo Centers were established 

in Yo/anda.affected areas. Eight out of 
The DTI still has 678 1ivelihood starter 18 of ltlese Centers were located in the 
kits to expand its program. local government premises while the 

rest are based in the DTI Regional 
Shared Service Facility (SSF) or Provincial offices. These Centers 
DTI has distributed in Regions 6 and 9 will help provide assistance in 
some 55 SSFs amounting to P66.74M business registration. advisory, 
to oooperators whiCh include industry counseling, and other related services. 

s outh Korean firms are aiming to promote trade relations between 
3. SKorea firms eye I to boost trade wiltl the the two oountries. 

increased PHL Philippines as they seek for 

investments 
local business patners to bring and Most of these fiiTns are engaged in 

·distribute their pr·)ducts in the country. the food and beverage, cosmetics, 
electronics, automotive parts 

Some 55 South Korean companies manufacturing, and agricultural 
participated in the Overseas Korean machinery sectors. 
Traders' Associai on of the Philippines' 
(OKTAJ Feel Korea 2015 held from Also, South Korea's Jinju City held its 
6 to 8 November in Taguig City trade mission in Manila. 
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MSMENews 
1. SB Corp wants 

banking sector 
to finance MSMEs 

Jinju City Entarprise and 
Commerce Department 
Director Seong-Jin Park said 
Jinju-based finns 'lave seen business 
opportunities in llle Phifippine market 
particularly in autc•motive. 39ricul!ure, 
and cosmetics sectors. 

'Our MSMEs {miao, small, and 
medium enterprisesj wanl to capture 
this potenlial in the Philippine market 
as they target to 6Xpand In rtle south 
part of Korea,·· Pa·k said. 

The Smal Business Corporation 
(SB Corp), an attached 
agency or tte Department ol 

Trade and lnduslly (DTI), spots llle 
whole banking sectOf to bankroll the 
country's micro small. and medium 

----------~ enterprises (MSMEs). 

2. FIDN to help 
boostMSMEs 

SB Corp Chairman Jesus P. 
Tambuntlng emphasized the 
important role of the entire banking 
system for the country's MSMEs 
to grow. 

"What we really need is to develop a 
credible. strong gtarantee program 
because we could llOI do tfle financing 
and~ suppon &le MSMEs aR by 
omsellles. We neEd the ~~ banking 
seclfx ID do tflat btl/ most of lhem atl! 

afraid of MSMEs t;ecause it is risky 
and difflcult.' Tambunting said. 

SB Corp intends t·l get to at least 
P1 O·B capitalization to assure Its 
trustworthiness. 

"So by coming ou: with a credible 
guarantee program, 1ve hope to gel 

The Philippines has launched 
the FinanQclf Infrastructure 
Developmert Network (FION), 

an initiative to mate financial 
ser;;ces in the Ase-Padfic region 
more aooessible to micro. small. and 
medium enterprises (MSMEs). 

As host to the 2015 meetings of the 
Asia-Pacific Economic Cooperation 

Moreover. Myunglim Co. Ltd. 
Chief Executive Officer Sung­
Jin Jang said !he Phiippines is 
a grov.ing mar!(et lor his company, 
which manufactures engine parts and 
supplies to auto industry. as well as 
agricultural equipment. 

Jang said his firm may look Into 
investing in the country in the 
future as the low labor cost in the 
Philippines is very attractive 
to investors. 

the whole banking system 10 begin 
lending to MSIAEs with our guarancee. 
To me lflal is lfle biggest task, end ~~e 
can do it. We IMII do i~ • he added. 

The agency is now in the prooess 
of making its guarantee program more 
credible for banks. Part ol the efforts. 
Tam bunting said. is to get the wortd's 
largest lenders, Wortd Bank (WB) and 
International Monetary Fund (IMF), 
involved in the program. 

'Our capital for the last 20 years is only 
P1.9B. Thars very small considering 
the sector is very important. And if we 
l>i8 propose to guatanlee the /oaJls of 
a6 the banks, IIley e~en llaWJ hi;Jher 
capital/han us. That s 11ihy v,e need 10 
raise~"hesaid. 

SB Co!p .. which can guarantee as much 
as 80% of MSME loans. is specifically 
mandated to develop MSMEs in the 
country. It primarily helps the small 
businesses by guaranteeing the loans 
they source lrom banks. 

(APEC), the Philippines has 
coltabOfated with leading intemabonal 
organizations to ~nsfonn financial 
systems in the regan to ultimately 
banefit MSMEs. 

The FIDN aims to expand the reach 
of credit and other finanaat-services 
for a more vibrant MSMEs 
in the region. 
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"We've always said MSMEs are the Action Plan {CAP), a finance-related 
life-force of the regional economy. development roadmap for the region 
contribu~ng to over 60% of total that was drafted by the Philippines 
employment, ove,- 40% to gross with inputs from other APEC member 
domestic product (GDP), and over economies. 
15% to total exprYis among APEC 
economies, · Department of CAP has four pillars, namely financial 
Finance (DOF) Secretary integration, fiscal reforms and 
Cesar V. Purisima said. transparency, financial resilience, 

and infrastructure development and 
Initiatives to be promoted through financing. 
the FIDN will be geared toward 
credit information systems, secured CAP was launched on 11 September 
transactions frameworks, insolvency in Mactan. Cebu. during the APEC 
frameworks, and factoring. Finance Ministers' Meeting. 

The establishment of the FIDN is one 
of the deliverables under the Cebu 

3. DTI, MegaworJd, PCCI 
The Department of Trade and the Philippine Business Registry 

Industry (DTI} has partnered (PBR); business advisory services. 

to assist MSMEs with the city government of including product development, trade 
Manila, the Philippine Chamber of promotion. financing facilitation, 
Commerce and Industry (PCCI), and investment promotion and SME 
Megaworld Corp. to help boost the counseling; business information 
competitiveness of micro, small, and and advocacy; and monitoring and 
medium enterprises (MSMEs). evaluation to track the progress of 

MSMEs assisted by the center. 
Under the memorandum of agreement 
(MOA), Megawort:J will provide the Meanwhile, the PCCI Manila Chapter 
DTI with a space at Lucky Chinatown will provide technical and professional 
Mall for the Negosyo Center, the services to the entrepreneurs, 
establishment of which is provided including business counseling and 
under Republic Act No. 10644, or the skills training. 
Go Negosyo Act. 

This year, the DTI targets to put up 
~ The Negosyo Center at Lucky 150 Negosyo Centers to hasten 

Chinatown will be a one-stop shop the business application process 
catering to Manil~based MSMEs. of MSMEs in coordination with 
Among the services that will be the local governments and other 
offered by the new Negosyo Center concerned agencies. 
are business registration through 

The Department of Trade at the press conference for the 

Business U l!dates I '""'"'"'" ''"' '~""" High-Level Dialogue on Inclusive 

1 DTI pushes , three level areas where the Business on 12 November 2015 at 
. , . . 'government can r•romote mclUSIVe The Peninsula Manila, Makati City. 

for IOCIUSIVe bUSiness business (IB}, namely policy changes, 
facilitation, and di·ect intervention. On the policy level, Cristobal said 

the OTI has already led the way by 
' In addition to leadership in the private incorporating 18 as one of the criteria 
sector, /here is a 'Jeed for policy of the Board of Investments (801) 
change somewhere. ' OTt-Industry in evaluating projects for incentive 
Development Group (lOG) purposes. 
Adrian S. Cristobal Jr. said 



-. 

4t 

dti dataline vouo No. 20 » 8 ............. -·-........... 

2. DAR, DTI push 
for FDA accreditation 
of farmers' products 

3. SEC files cases vs 
3 alleged Ponzi firms; 
warns againts online 
investment scams 

"It is part of our strategy under the 
lnveslment Priorities Plan (IPP) to 
evaluate projects £eeking incentives 
with the D T/," he s 3id. 

He said 11\e Department is waking 
with the Asian Development Bank 

The Department of Trade 
and Industry (DTI) and the 
Department of Agrarian Reform 

(DAR} partnered to help farmers 
pcodJce quality pc·lducls that woold 
meellhe safety standards of the Food 
and Drug Adminis:ration (FDA). 

The DTI and DAR conducted a 
three-day synchronization planning 
workshop in Palawan where 
participants from both agencies 
presented fhe cunent status of food 
safety and issues that need to be 
addressed in preparation for the 
establishment of the Association of 
Southeast Asian Nations {ASEAN) 
Economic Community {AEC). 

'As developmentiHJI1nefs, we rMII 
faCilitate 11ainer's 'Jaining for DAR 
and D T/ technical staff so that they 
will be accredited as deputized food 

The Securities and Exchange 
Commission (SEC) has filed 
befOfe the Cepartment of 

Justice (DOJ) two cases against 
the group behild EmGotdex, Global 
lntergold, and Prosperous Infinite 
Philippines Holdinas Corp. for selling 
unregistered securities in violation of 
the securities law. 

To prevent these oompanies from 
fi.Jrlher vidimizilg more people, 
especially overseas Fi5pinos (OFs), 
the SEC issued a cease-and-desist 
order prohibiting <.ny and all persons 
acting on their behalf from soliciting. 
accepting, or receiving from others 
money lor the purpose of investing in 
any contract. 

(ADS) to conduct 20 case studies 
that will fink with the agency's 
industry road maps to determine 
the gaps in policies. 

safety inspectors. Sooner or tater, 
we can also include some staff of our 
local government units. • DTI-4B 
Regional Director Joel B. 
Valera said. 

"The DAR and the DTI are joining 
hands to assist farmers' organizations 
and eventually win the nod of 
the FDA lor product licensing 
and accreditation,· Palawan 
Provincial Agrarian Reform 
Program Officer Conrado S. 
G ueva rra said. 

The three-day planning workshop was 
done with the OTt-Comprehensive 
Agrarian Reform Program (CARP) 
partners. The DAR and the DTI 
agreed to con<b:t planning sessions 
every semester to thresh out food 
safety issues. 

EmGoldex, Global lntergold, and 
Prosperous Infinite were charged 
10< seling shares •.v~lhout the priof 
registration and the necessary icense. 

Each violation of the Securities 
Regulation Code Is punishable, upon 
conviction, with a fine of not more than 
P5M or imprisonment of seven 
to 21 years, or bolh. 

The fiing of the cases followed 
months-long investigation by the SEC. 

The entities operate a classic Ponzi 
scheme of getting cash investments 
and giving high return payouts thru 
the recruitment of people, SEC's 
Enforcement and Investor 
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Protection Department whom are victims of either Ponzi ()( 
Assistant Director La Iaine P. pyramiding schemes. She expounded 
Monserate said. that many of them have been 

victimized due to greed, too much 
'1'\s more people are recruited into trust. easy-money syndrome, and 
rhe scheme, it eventually reaches a general lack of financial literacy. 
point wherein if ca1 no longer sustain 
its payouts, and payments will slop SEC eal1.ier released a fist of companies 
lhefeby leaving inves!Drs penniless.· llat a-e soliamg investments v.itlwt a 
Monserate said. lioense These are HPI Hyper Progam 

kll. llred Sales and Trad"ng Colp., HPI 
Meanwhile, SEC warned against the Oired Sales and Trading Corp.; Gold 
continued proliferation of investment Extreme Trading Company; Wealth 
scams on the lntemet. Regulators Builder Advertising; Mutual Universe 
are currently faced with problems on Inc.: and One Lightning Corp. Regula~y 
containing online investment scams, check the SEC I'Aibsiklal IWIN.sr:£.gov.ph 
given their global scope. for updated advisories to avoid falling 

victim to Ill vestment scams. 
Monsera!e, spealdng before a 
Sun tile Asset Mmagement Co. The SEC has advised the public to 
klc. (SlAMCt) fonm. said !hat check lhe Investment Scam Checklisl 
the difficulty In going after online posted on ~s website and report any 
investment scam perpetrators is online scams. Last November, llle 
due to their lack o' a paper trail SEC Issued a cease-and-desist order 
and frequent changes to payment against EmGoldex for violating the 
methods such as bank aooount, debit, Securities Regulation Code. 
or credit cards. 

Other online scams have also 
"The scammers ;re 1110 steps ahead been reported to llle poi oe. In 
of the Philippjne rtgfilators. We Naga City, Camarines Sur, City 
have asked l!le help of iflfoonalion Police Director Senior 
technology (IT} e1perts of the National Superintended Narciso D. 
Bureau of lnvest1ga~on (NBI) and Domingo said that his office is 
other agencies for intervention." said currently investigating reports on Save 
Monserate. and Earn, an "online pa/uwagan" 

scheme based in lhe city that - She noted that the SEC has received promises a return of investment (ROI) 
several complaint! from overseas of P1000 for every P1 00 investment In 
Fitipjnos (OFs) victimized t>y onUne 15 days lhrough money transfer 
investment scammers. many of Ol onl~ne banking. ;rn aj) 

4. Online payments 
. T he Mamla International processes, allowing companies I Container lerminal (MICT) and individuals to pay port charges 

now available has launched an online facility remolely. 

for Manila ports for port-related payments facility. 
This is set to reduce the need The ACTS now provides companies 
for companies and individuals to oome and individuals willl a more convenient 
to the port to pay llleir port charges. way to pay port charges through its 

online payment facility. The International 
The faciity is llle secood and last Contalller Teminal Services, Inc. 
of two phases oflhe computerized (ICTSI) web5ite (hUp-JAw.w.ictsi.OOI1ll) 
Advanced Custo111er Transaction alows oompanies aoo in<!ividuals 
System {ACTS) hat rationalizes all to settle their port charges under 
MICT-relaled billing and collection the "Payments and Bills" options. 
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Feature 
DTI joins other 
countries to promote 
econsumergov website 

~ -:-.... .,.. .... ' •. .. 

Government spending reached 
P1.4T between January to August 
2015 - a figure likely to increase 
due to the upcomng elections, lower 
inftation, and high3r infrastructure 
spending in 2016, said FMIC and 
UA&P in the Octo:Jer 2015 edition of 
their monthly Mar~et Recall. 

The Department of Trade 
and Industry (DTI) joined 

·· 33 other International Consumer 
Protection and Enforcement Ne~Norl< 

(ICPEN} member-countries in 
promoting the im~roved version of 
ICPEN's econsurner.gov website. 
This is to help lav. enforcement 
authorities gather and share cross­
border consumer :omplaints for 
investigation and 3ction against 
international scams. 

Num~r of ICPEN Mem~r­
Countrles per Rogion 

Europe 30 
Asia-Pacific 8 
t-lcx1h America 8 

and llle Caribbean 
Ai!i:a 5 
Souih America 4 
Middle East I 

ICPEN aims to protect consumers' 
economic in leresis around the world 
by sharing infonl13tion about cross­
border issues and encouraging global 
cooperation among taw enforcement 
agencies. 

It announced the updated econsumer 
website during its semi-annual, 
ne~NOrk-wide meeting held from 13 to 
16 October 2015 il Manchester, United 
Kingdom (UK). Launched in 2011, the 
site is now easier to use with its user­
and reader-friendly interface that suits 
tablet and smart ~hone browsing. 

''Tile econsumer.gov is a portal in 
which Filipino consumers, wneiher 
here or abroad, can report intema~onal 

December 2015 ~· t ·t 

Some P829.6B of the proposed 
P3T 2016 national budget has been 
earmarked for public works and 
communications infrastructures. 
lnftation rates are seen to average 
below 1% throughout the fourth 
quarter this year. :,w.i! :1-{)2:) 

scams. The information thatt.i ey 
will share will be used by consumer 
protec6on agencies from around the 
world as basis to develop mechanisms 
to combat and preveni such scams 
from proliferaung, ·' OTI-Consumer 
Protection Group (CPG} 
Undersecretary Victoria Mario A. 
Dimagiba said. 

In Southeast Asia, the Philippines and 
Viet Nam are the only Association of 
Southeast Asian Nations (ASEAN) 
Member States (AMSs} that are 
members ol the ICPEN, but only the 
Philippines, through DTI, has access 
to said database. 

The DTI can use the complaints in 
the secure database to investigate 
cross-border issues, uncover 
new scams, pursue regulatory or 
enforcement actions. and spot trends 
on emerging consumer issues, 
Dimagiba added. 

Three easy steps 
In filing a complaint 

• Go to URL address 'econsumer.go>/ 
• Choose the appscpriate complaint 

sut:ject or category 
• Fill-out the complaint fOfm 

If the filing of complaint was 
successful, a confirmation email 
will be sent to the consumer. 
Consumer complaints filed through 
econsumer.gov are entered into a 
secure consumer complaint database. 
and are made available to enforcers 
and regulators in countries 
with participating agencies. 
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Reeional/ 
International 
News 

ICPEN is a highl~ht development in 
DTI's continued efort lo strengthen 
cross-border redress especially in 
Ieday's time when threats against the 
rights and welfare of conS\Jmers are 
no longer isolated in one's country, but 
can emanate from any part of the world 
through the use or Internet technology. 

Languages In the 
econsumer.gov website 

• Engll$h • Korean 
• French • POlish 
• Goonan • Spaoish 
• Japaoese • Turtosh 

The website also ::ontains an updated, 
user .friendly complaint lorm wh1ch 
provides informatbn lor consumers 
to resolve their complaints, gather 
complaints trend data, and read 
oonsumer news from ICPEN members. 
The website will &~entually feature 
additional consurrer education 
resources. 

'The D T/ enoourages all oonsumers 
to report intemational scams through 
the econsumer.tpv website to aid 
consumer protecfon agencies in 
addressing SUCh scams. For otftel 

The Depattrent of Trade 
and lt1dustry (DTI) discussed 
with local stlkeholders last 

10 November the potential trade 
agreement with EJropean Free Trade 
Association (EFTA) counlries. 

1. DTI prepares 
f. or PHL-EFTA trade deal f Business sector's members and civil ._-------••!!' soc1ety organ1zati)ns attended the 4 event to consult on Issues regarding 

free trade agreerrent (FTA) such as 
technical barliers to trade. sanitary 
and phytosanital) measures, trade 
faciita6on. intel edual property rights, 
public pmcurerne1~ competition, and 
trade and S\Jstain3ble development. 

·our goal is to maximize benefits of 
our trade agreements with Europe. 
An FTA with EFTA. is a logical next 

complaints against local business 
establisllmenls, consumers may 
oonlacl DTI Direct 751.3330 or 
09i7.834333lJ while complaints 
against any estabfishmenl in ASEAN 
may be coursed lhrough the 
DTI·Consumer Protection and Advocacy 
Bu;aau lhrol.!flh email address. 
cpab@dti.gov.ph, • Dimagiba said. 

To facilitate croSS·border redress, 
lhe ASEAN Committee on Consumer 
Protection tonmed the National Focal 
Points for Consumer Complaints 
which consisls ol consumer protecbon 
agencies in the AMSs. 

ASEAN consumers can now file 
a complaint against any business 
establi$1\ment in the region lhrough 
their respective country's designated 
local point. For more information on 
the eoonsumer.gov website, you may 
send an email to e.consumerwb@ 
ftc.govor visit www:ecunsumer. 
gov. To download a copy of the 
ASEAN Consumer Complaints leaflet 
containing the National Focal Points 
for Consumer Complaints in A SEAN, 
go to www.dti.gov.phldlllindex.phpl 
Resoorceslputiications. 

step to expand market access of the 
Philippines ill the continent· OTt­
Industry Development Group 
(lOG) Undersecretary Adrtan S. 
Cristobal Jr. said. 

The Department perceives vast 
possibilities to en fer in FTA with 
EFTA since bilateral trade and 
EFTA investments in the country's 
remain small. 

ldoleover, in 2014 the biateral trade 
between the Phiippiles and EFTA 
reached USO 636M. 

Hence. the Phiippines aims to 
increase its trade with EFT A and 
attract more investments from lhe 
economic bloc through FTAs. 
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2. PHL completes APEC · implemented an initiative under The Philippiles has !Uiy 

tariff commitment the Asia-Pacific Economic 
________ "'!!'.,. Cooperation (APEC) Vla<fYOSlok 

Declaration before 11S deadline. 

OTt-Industry Development 
Group (lOG) Assistant 
Secretary Ceferlno S. Rodolfo 
said President Benigno S. 
Aquino Ill signej Executive Orde1 
(EO) No. 185 in Ju1e 2015 wtlich 
indicates 1tle commitment of reducing 
taliff on 54 environmental goods to 5% 
or less by end of llis year. 

'AIIert~;IUI* heimg 
and ~D~S>.Jitam, 1f'e EO was STp;d and 
11e red1::ed tariff o/54 en1lirolvnenlal 
goods IIJ 5.0%. 11\~l!l fuly o:Jrll/)lml on 
that goal," Redel to said. 

In 2012. during tte APEC Economic 
Leaders· Meeting in Vladivostok, 
Russia, there wa$ an initiative 
to increase trade In environmental 
goods by helping APEC businesses 
and citizens to access environmental 
technologies at I ewer cost. 

In tile 1~1h llis. APEC leaders v.ere 
c:onvrOtted to push for green gro~'odl 
ot;ectives, adcreSlilg cinale change, 
and sea.rilg sustanable econorric 
developrnenl Sudl corrvnilmenl anong 
otlleiS, wasstaiedin tile Declaration, 
1.tlich wiD build a more Integrated 
society and ensure innovation-based 
economic grovilh :hat will conb'ibule to 
tile common goal of achieving APEC 
economies' prosperity. 

We've been benafining from this 
APEC initiative. Export of solar panels 
is one of our intetests. We've seen 
inctease in expot'S (of solar panels), • 
Rodolfo noted. ;•u•:• •!I 
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STATWATCH 
USD 31T 

~~ Contribution ol mlCIO, 
It) small, and ~m 

. enterprises (MSMEs) 
'--- ·--··· to 1tle gross domestic 

product (GOP) 
in the Asi3-Pacifi<: 
region in 2013, almost 
doubled fronl USD 16T 
in 1989 

· P1 .4T Government 

1®1 spend' between 
P Januai2015and 

~---" August 2015 

P417.99M 

~ 
' Loans released 

I I to MSMEs through 
\: ./ 1tle Small BusrJeSS 

Corporation's (SB 
Co!p) Enterprise 
Rehabilitation 
Financing (ERF) 
as of October 2015 

~---, 97% Presence _a ofMSMEsinthe 
~s Asia-Pacific reg100 

\ . 

. 70% Employment 

[{)rj · by MSMEs 1n 
' 'J \ v Asia-Pacific region 

, ''\ 18 Negosyo Centers 
11mq~o!! set up in Yolanda­
Ce.N~I\!1; ! affected areas as of 

'-. - --___ ) Qclobe{ 2015 

{___.,. ... - ', 3"'WOI1d Ranking of 
• consumer confidence 

! among Fipinos 10 

Q3 2015 acGOiding 
to t-ielsen's Global 
SuNey ol Consumer 

--~ 

Confidence and 
Spending ln~tions 
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A synopsis of acquisitions 
at the DTI-library and selected 
online resources 

Unless otl:erwise indicJted with a 
URL addtess. copies are ava~7able 
for loan to DTI employees and for 
research purposes only to external 
clients. For inquiries/reservation, 
please call 75t.03841oca12130 or 
email dti.elibraly@dtiogov.ph. 

Le(JeiKI 

MAB Manila Bu!Jettn 
POl . Phiffppine OaUy Inquirer 
TMT The Mamla Times 
TPS - Tne Phifippin~ St9r 

!!! 

liUe: C uttl ng 
down red tape: 
compendium 
ofDTl laws 

Author/Philippines. Department of 
Trade and lndustJy 

Pubisher· MakatiCity. 2015 

Gall No .. 45 6081051PHIU2015 

An inventory of active official 
issuances of the Department of Trade 
and Industry. Contains Department 
Adrrinisttative Orders (DAOs). 
Implementing rules and Regulations 
(IRR). Jomt Adrrinistralive Orders 
(JAOs) and Memo Circulars (MCs) 
grouped by topic: business name 
registration, accreditation of repair 
shop and services, freightlorwardlng, 
product standard~. price related, 
e-coouneroe crn01g others. The 
oompen<ium ser.es as a g.Jide for 
eJCtemal stakeholders for clearer and 
easier compliance with requirements 
and aocess to the services of the 
department. Varicus pages (6 ems. 
thick) 

;:..r.:r~~ 

~~~~ .. 
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Title: 
Spotting 
products 
with export 
potential; 
an lTC 
assessment 

ar.- -•~ 1 to support 
export 

promotion activities 
in 64 developing countries 

Pullisher: International Trade Centre 
Geneva, December 2015 

URL: h//p:IIVI'MV.intracen.org! 
upfoadedFifeslintracenorg! 
CBipolicyreport.pdf 

The study provides regional analysis, 
coon by and sector fact sheets to 
assess the existing export potential 
and diversification opportunities of 64 
developing countries in European, 
emerging and regional markets. 
lTC has applied and customized its 
methodology to support the Centre 
lor the Promotion oil~ from 
developing coonllles in its selection of 
value chains with tile aim of achieving 
better targeted and more effective 
interventions. 38 pages 

·:·Edlor~Pa:Da t.layl.t~:·J.magrog Edi<JIMmsoM. V2~el1l~JE~a ·:·~ :~P. Pa 
O:•Writers;F;etrf:a M. Reposo, Jarrila H. Raposon, ~lislina S.Andaya Ma11ll.llflete, Renaldo C Netieria 

·:•Oesign!LayouVRcnaldo C. Nenetia. Knshna S Andaya 
To subsalbe. em<ii: ptbfca<.ions@dli.gov.ph 
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PHL export growth 
jumps 15.7°/o 

Exceeding growth of most 
economies in the region , the 
Philippines' merchandise exports 
grew by 15.7% in September 
201 4 , the National Economic 
and Development Authority 
(NEDA) reported. 

The Phi lippines surpassed one 
of its top trading partners, China, 
whose merchandise exports growth 
for the review period was 15.3%. 

Growth of exports in other Asian countries in the review 
period were as follows: VietNam (14.4%); Republic of 
Korea (6.9%); Taiwan (4.7%); Indonesia (3.9%); 
Thailand (3.2%); Malaysia (3%); and Hong Kong (1%). 

"The Philippines· latest merchandise export growth 
signals the rebound of the exports sector," NEDA 
Officer-In-Charge (OIC) and Deputy Director­
General Rolando G. Tungpalan said. 



~ 

It also reflects a positive mood across some markets, 
including Singapore, Germany, South Korea, Thailand, and 
the Netherlands. 

Japan remained as the country's top export market, accounting 
for 29.6% of the total merchandise exports revenue during 
the period, followed by the United States (U.S.) at 13.6% and 
China at 10.5%. 

Bulk of the exports (56.3%) went to East Asia like China, 
Hong Kong, Taiwan, Japan, the Republic of Korea, Macau, 
Mongolia, and North Korea; followed by the Association 
of Southeast Asian Nations (ASEAN) member-countries 
(13.9%); and the European Union (EU) market (1 0.4%). 

Robust gains from machinery and transport products 
and the continued electronics exports' solid expansion, 
especially in semiconductors and electronic data 
processing (EDP), were the main growth drivers. 

Manufactured products registered 
its highest year-on-year (YoY) revenue 
growth this year at 19.7% to reach 
USD 58 from USD 4.28 in September 1':... ........ ~ 

2013. Meanwhile, outward shipment 
for petroleum products was higher 
by 53 .2%, from USD 54 .7M 
to USD 83.8M in the same month 
last year. 

Chemical products leaped by 94.6% 
in export volume and contributed 7.2 
percentage points to exports growth. • 

L ~~-
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PHL economic growth 
seen to top 7°/o in 2015 

The Philippine economy 
is seen to grow over 7% 
next year spurred by 
higher infrastructure spending, 
cheaper crude oil, lower 
inflation rates, and preparations 

1 Phzw~•J""',J~.;;.kT!t~~"';r;.'#:t.1Jff!;WFi!l.l.'! **' .,. 1 for the 2 0 1 6 e I e c t ions , 
the Department of Trade and Industry (DTI) said. 

DTI Secretary Gregory L. Domingo said the lower 
global oil prices, resulting from the reduced demand 
from slowing economic growth in Europe and China, 
will help drive growth as the Phil ippines is an 
oil-importing country. The declining fuel costs can lead 
to lower inflation. 

"Construction growth next year could be in double digits 
because our budget for infrastructure continues to grow, 
especially with the PPP [public-private partnership] 
projectss" he said. 

"We have a goal to increase infrastructure spending from 
2. 5% of GOP [gross domestic product] to 5% unti/2016. 

i>1~,;:n;.l!;~.ii;-:"''11i Maybe next year, it couid hit 3. 5% or 4% of GDP already," 
COtlOs·s;·~~~a 
>.JfJOn~~.fi~ 

he added. 
I • . t ''"'""'"'""'···--·'·"--···"----------- ............... - ................. _ ... _______ .. 



On the same note, National Economic and Development 
Authority (NEDA) Director-General Arsenio M. Balisacan 
cited more factors that will propel the country's economy 
next year. 

''There are bright prospects to look forward to as the year 
ends. Our macroeconomic fundamentals remain strong,·· 
Balisacan said. 

The country's strong export performance , he said, 
has been sustained for the year, especially for high-value 
products. The Philippine export growth is expected to hit 1 0% 
this year . 

.-- Balisacan said that since the second 
half of 2012, industry sector growth 
has outpaced that of the services 
sector, consistent with the 
government strategy to promote the 
country's manufacturing industry. 

'The services sector continues 
to be robust, especially the IT-BPM 
[information technology-business 
process management] secto1~" 
he said. 

Balisacan also cited the growing household consumption which 
also indicates strong consumer confidence. • 
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Kalipunan ng rnga lmpormasyoog tinipon at sinulat para sa mga newscasters 
..,. • ., .. .,. ., at btoadcasters sa mga himpilan ng radyo sc buong bansa para sa l<aalaman 
~~~«•~ b p ·1· · , :.t,, . .. ,., • .,,. ng sam ayanang 11prno. 

~ Tips para maiwasan ang mga financial scams 
Ang pagkakaroon ng dagdag ng pagkakakitaan 
ay makatutulong sa pinansiyal na pangangailangan 
ng sarili o pamilya. May iba't ibang klase ng sideline 
na maaaring subukin subalit nararapat lamang na 
maging maingat sa pagpili ng negosyong sasalihan. 
May mga pagkakataon na hindi inaasahang lkaw 
ay malinlang ng mga nagsasabing makatatanggap 
ka ng malaking premyo. Maaari rin namang mahikayat 
kang somali sa isang uri ng get-rich-quick scheme na 
isa palang financial scam. Narito ang ilang mga tips 
upang maiwasan ang iba't ibang uri ng financial scams 
• Dagdagan ang kaalamang pinansiyal. Magtanong 

sa mga kakilala at mga eksperto. Magbasa ng mga 
artikulo tungkol sa tamang paggamit ng pera. 
Maaari ring manood ng mga programa sa 

. .-- telebisyon o makinig sa mga istasyon ng radyo na 
nagtatalakay ng mga ganitong usapin. 

• Maging mariyaga at masikap. Ang pagtamasa 
sa tunay na tagumpay ay hindi basta-basta 
nakukuha . Kallangan ang sapat na tiyaga 
at pagsusumikap dahil hindi biglaan ang pag-abot 
sa tagumpay. Sa gayon, huwag maniwala sa mga 
nanghihikayat tungo sa mga madadaling paraan 
ng pagyaman. 

• Kilalaning mabuti ang sasallhang negosyo. Huwag 
basta-basta papasok sa isang negosyo na 
nagsasabing "No Risk Investment" dahil ang mga 
negosyong nagtatagumpay ay dumaraan muna 
sa ilang mga pagsubok. Huwag ding sasali kung 
nanghihingi ang kompanya ng malaking 
membersf1ip fee. 

• lwasan ang mga mapanlinlang na mga ads. 
~ Ang mga ads na nagpapakita ng mga entreprenyur 

na napalilibutan ng magagarang sasakyan, bahay, 
at pera ay maaanng nanlilinlang lamang. Ala min 
kung ang sasallhang negosyo ay may mas mataas 
na kita kung magbebenta ng produkto sa 
pamamagitan ng "direct selling· kaysa sa 
pagre-recruit ng mga bagong miyembro. 

• Ala min ang wastong paggamit ng credit card. 
Huwag itong gamitin sa pagsali sa mga negosyong 
lnlaalok ng Internet dahil maaaring isa itong uri 
ngscam. 

~ Tips sa pagtatayo ng sa riling negosyo 
Ang isang empleyado na nagnanais magtayo 
ng sarlling negosyo ay maninimbang kung iiwan niya 
ang kanyang trabaho kung saan nakasanayan na 
niyang kumita ng buwanang sweldo o harapin ang mga 
pagsubok sa pagtatayo ng sariling negosyo na hindi 
sigurado ang patutunguhan. Marahil ito rin ang dahilan 
kung bakit hindi natutuloy ang iba sa pagnenegosyo . 
Narlto ang Hang mga tips na maaaring subukin: 
• Pililn ang iyong prayoridad. Ala min kung a no 

ang tunay na ninanais bago pa man simulan 
ang negosyo. Nararapat lamang na ikaw 

• 

• 

• 

• 

• 

ay sigurado kung a no ang pipiliin mong gawin 
o higit na pahahalagahan sakaling hindi mo iiwan 
ang datt mong trabaho. 
Humanap ng ka-portner sa negosyo. Hindi lam;mg 
sila nagbibigay ng dagdag na kapital, bagkus 
nakapagbibigay rin sila ng mga bagong kaalaman 
at pananaw sa pagpapanatili ng negosyo. Tandaan 
lamang na dapat ay may pagkakatulad din 
ang inyong mga hifig upang maging matagumpay 
ang pamamalakad ng papasuking negosyo. 
Pumili ng magandang lokasyon. Kung mataas 
ang foot traffic, mas mataas ang tsansa na 
mapapansin ang iyong negosyo. Anumang 
produkto o serbisyo ang ihatid sa iyong mga 
konsyumer ay tiyak na mapapansin nila ito. 
Bilhin mo ang pwesto kung maaari sapagkat 
pwede itong maidagdag sa iyong property 
investment. 
Obseroahan ang mga matatagumpay na negosyo. 
Alamin kung ano ang mga pamamaraan 
ng parnamalakad sa katulad na negosyong nais 
ita yo. Mag-isip ng paraan kung paano mahihigitan 
ang mga produkto at sert>isyong ibinibigay 
ng kompetisyon. 
Mag.f1ire ng mga narernpal na empleyado. 
Maghanap ng mga tauhan na tutulong 
sa pagpapatakbo ng negosyo kung sa iyong 
palagay ay kulang ang iyong mga skills 
o kakayahan. 
Paunlarin ang sariling kakayahan. Makipag­
ugnayan sa Bureau of Small and Medium 
Enterprise Development (BSMED) o sa Philippine 
Trade Training Center (PTTC) para sa mga 
nakalinya nilang training o seminars<J pagpapabuti 
ng sanling kakayahan o sa pagtatayo 
at pagpapalago ng negosyo. 

., Tips sa pagpapakilala ng produkto 
Maraming uri ng kompetisyon sa pamilihan. Ang tatak 
o brand ng produkto ay isa sa mga base han na 
ginagamit ng mga konsyumer sa pagpili ng kanyang 
bibilhin. Narito ang mga tips para sa mga entreprenyur 
na handa nang makipagsabayan sa kanilang mga 
kakompetensiya: 
• Lagyan ng brand name ang produkto. Gumamit 

ng brand o pangalan na madaling matandaan o 
mapansln kahit na mapahalo ito sa iba pang 
mga produkto. Mag-islp ng orihinal o sariling 
konsepto. Humingi rin ng opinyon sa mga kakilala 
upang makabuo ng mas magandang resulta. 

• Lagyan ng larawan ang brand name. Makatutulong 
ito upang madaling maalala ng mamimili ang iyong 
produkto. Gawin ilong simple subalit tiyakin na 
hindi agad malilimutan ng konsyumer. 

• lparehistro ang brand name at logo. Siguraduhin 
na hindi magagaya ng iba ang brand name at logo 
kaya iparehistro a gad ito sa Intellectual Property 
Office oflhe P.~ilippines (IPOPHL). 
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.. OTI nag-isyu ng no rice of violation 
sa 14 supermarlcets 
A yon sa Department of Trade and Industry-Consumer 
Protection Group (DTI-CPG), ang mga tindahan 
ng mga pangunahing bilihin ay kailangan sumunod 
sa Suggested Retail Prices (SRPs) kahit tumaas 
ang presyo ng krudo at kuryente. Sa price monitoring 
activities na ginawa ng Fair Trade Enforcement Bureau 
(FTEB) nong 2-5 Pebrero 2015, 52 supermarkets 
at grocery stores ang napatunayang sumusunod 
sa SRPs. Sa kabilang banda, 14 supermarkets naman 
ang lumabag sa SRPs. Ang 14 supermarkets na may 
Notice of Violation ay ang rnga sumusunod: 
1) CVC Supermarket Caloocan (Caloocan) 
2) Super 8 Supermarket Magallanes {Makati) 
3) Ever Supermarket Concepcion (Malabon) 
4) Ever Supermarket- Manila (Manila) 
5) SM Hypermart (Muntinlupa) 
6) Ever Supermarket -Agora (Navotas) 
7) Super 8 Supermarket Sucat (Paraiiaque) 
8) Puregold Sucat (Paranaque) 
9) Puregold Cubao (Quezon City) 
10) Rustan's Gateway (Quezon City) 
11) San Roque Supermarket (Quezon City) 
12) Super 8 Grocery Warehouse (Quezon City) 
13) Wellcome Supermarket FCM Fairview 

(Quezon City) 
14) Ever Gotesco Commonweahh (Quezon City) 

Ang mga nabigyan ng Notice of Violation 
ay kinailangang magpaliwanag sa FT£8 kung bakit 
hindi nakasunod sa SRPs ang rnga produktong 
kanilang binebenta. Maaari nilang !-adjust ang pres yo 
ng mga produktong binebenta o kaya ay magkakaroon 
sila ng mga penalties. A yon sa D Tl Department 
Administrative Order No. 06, Series of 2007, itong 14 
supermarkets ay kailangan magbayad ng multa mula 
P20,000 hanggang P 1M. 

Makiklta ang listahan ng SRPs ng mga pangunahing 
produkto sa D Tl website http:lldti.gov.ph/dtilinde)(.pflp! 
price-watch (BantayPresyo-Monitored Prices or Basic 
Commodities-Monthly Report). 

..,. Tips sa pagiging matallnong konsyumer 
Sa panahon ngayon, mas wais at mapagrnatyag na 
ang mga konsyumer sa bawat produkto at serbisyong 
kanilang binabayaran. Dahil na rin sa pagkakaroon 
ng rnga facebook o twitter accounts, mas nagiging 
aktibo ang mga konsyumer sa paghahain ng reklamo 
o pagbibigay ng mga rekomendasyon. Narito ang ilang 
tips sa pagiging matalinong konsyumer sa Ia hat 
ngpanahon: 
• Magkalap ng impormasyon sa mga produktong 

nels bilhin. Magbasa muna ng mga reviews 
upang masiguro na maaasahan at naaayon 
sa kagustuhan ang features ng nais bilhln. 
Mala king tulong din ang mga reviews dahil sa mga 
firsthand na impormasyon sa mga nakagamit na 
ng produkto. 

\11 
~ 

• Magcanvass ng mga presyo ng produktong nais 
bilhin. Minsan ay magkakaiba ang pres yo 
ng produkto na nais bilhin sa merkado. 
Maaaring may produkto na mahal sa isang 
tindahan ngunit mura naman sa kabila . 
Siguraduhin lamang na ito ay orihinal at 
mapagkatitiwalaan ang bibilhan. 

• Maging maingat sa pagbibigay ng personal details 
kapag sa online bibili. Mag-ingat sa mga 
nagkukunwaling lehitimong online shops. 
Mas mabuti rin kung bumili lamang sa mga shops 
na rehistrado sa Department of Trade and Industry 
(DTI) na may nakapaskil na business permit. 

• ltago ang resibo ng mga gadgets o appltances. 
Kung magkaroon man ng problema sa nablling 
gamit, maaaring ibalik ito agad kung naitago 
ang resibo. Ito ang patunay na nabili talaga 
ang produkto sa tindahan. Kung thermal paper 
ang ginamit, magpaphoto copynlto. 

• Magbigay ng feedback sa mga serbisyo 
at produktong nabibill. Malaki ang maitutulong 
nito laic nasa mga negosyo upang makita rin nila 
kung saang aspeto pa slla dapat mag-improve. 

... Tips upang mas maging productive sa trabaho 
Ang pagiging productive sa trabaho ay hindi lamang 
kapakipakinabang para sa pinagtattabahuhan kundi 
maging sa sarili dahil sa fulfillment na dulot nito. 
Malaking tulong ang mga empleyadong productive 
dahil sila ay may kusang-loob na gawin ang mga 
bagay na makapagpapalago sa kumpanya . 
Ang rnga sumusunod na tips ay maaaring makatulong 
sa pagiging mas produk1ibo at responsableng 
manggagawa: 
• Magkaroon ng timetable para sa sarili. Ang bawat 

indibldwal ay may sarlling timetable. Ang lba ay 
mas productive tuwing umaga; may iba namang 
mas maraming natatapos na gawain sa hapon. 
Gumawa ng sa riling to-do list. Oito rin matutukoy 
ang mga priorities. 

• Magkeroon ng routine. Maaaring magsimula 
sa pagcheck ng emails sa umaga at pagkatapos 
ay simulan na ang iba pang gawain. Nasa 
empleyado ang para an upang mas mapadali 
ang mga gawaln . 

• Pagsama-samahin ang mga magkakaparehas 
na gawain. Hallmbawa, lahat ng msearch tasks 
ay gawin nang minsanan upang hindi na 
pabalik-balik. 

• Bigyan ng focus ang isang gawain. Madalas 
kapag pinagsasabay-sabay ang mga gawaln, 
mas maraming nakaliligtaan. 

• Magsot ng break para sa sari/i. Sa bawat yugto 
ng gawain, magkaroon ng break upang huwag 
masyadong ma-stress. Maaaring magcheck 
ng eel/phone kung mayroong text, kausapin 
ang katrabaho (siguraduhin lamang na hindi ka 
makaaabala), o kaya'y magtimpla ng kape o juice 
para sa sarili dahil sa job well done at on lime. 
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,. Mga tips sa pag-iipon 

Sa gitna ng pagtaas ng presyo ng mga bilihin, mahalagang 
meron tayong naitatabi para sa ating savings buwan-buwan. 
Ana nga ba ang mga pangkaraniwang dahilan kung bak~ 

mahirap magkaroon ngsavings? lsa na rita ang karampot na 
~welda. Kaliwa' t-kanang credit card bills. Kulang o wala man 
lang investment plans. 

Sa una lamang mahlrap ang pag-i-ipon. Kapag nasanay na, 
magiging habit na i to. Maraming paraan upang makapag­
impok ng pera, nasa disiplina lamang ito. Narito ang ilang tips 

para m;ly magamot na pera sa oras ng pangangailangan: 

Narito ang ilang tips upang makatfpid sa mga r,awaing 
nakasanayan na: 

• Pagkoin sa Jobas. Madalas nagkakayayaan ang mga 
magkaka-opisina o magkakaklase na kumaln sa Ia bas kung 

kava mas mainam na maghanap ng mga online deals. 
Maaari nang bumili ng mga vouchers kung sa an may mga 
discount sa group meals. 

• Pagpackage ng serbisyo ng Internet, eel/phone, at 
telepono. M ayroon na ngayong ino-ojfer ang mga relecom 
camponies na bundle deals. Maaari nang 1-pockoge ang 
lond/ine, broodbond connection, at mobile phone plan. 
Mas makatitipid dito kaysa sa pag-avail ng hiwa-hiwalay 
na serbisyo. 

~ 

• Simulan mag-save hangga't maaga. Huwag nang 

ipagpabukas ang pagslslmula. Bukod sa disiplina, kailangan 
din ng commitment para makapagsimula nang tama sa 
pag-iipon. 

• Paggawo ng Jistahan pora sa grcxzry shopping. Ang 
paggrocery ay madalas na pinaglaiaanan ng malaking 
budget tuwing suswelda. Mas makatitipid kung 

magkakaroon ng listahan bago purnunta sa grocery. !tala 
na lahat ng mga kailangan sa isang buwan upang minsanan 
lang ang pagpunta. M as makabubuti ito para makaiwas pa 
sa temptation na bumili ng mga hindi naman kallangan. 

~ 

• Maglaan nang para sa savings. Pag-isipang mabuti kung 
magkano ang ilalaan sa savings mula sa buwanang sweldo 
Kung maisip na magtatabi ng 10%, maaaring simulan sa 4% 

sa unang buwan. l taas sa 6% matapos ang unang tat lon@ 
buwan, hanggang sa gawin itong 10% pagkalipas ng anim 
na buwan. Sarili n'yong desisyon kung magkano ang gusto 
ninyong i-sove. 

• Savings muna baga ang expenses. Mukhang mahirap 
gawin, ngunit posible ito kung talagang commirteo 
makaipon. Pagkakuha ng sweldo, unahin sa budget 
ang paglaan ng savings upang hindi na ito maisama sa 

mga panggastos. Kung maaari, gumawa ng sariling bank 
account para sa savings lamang. 

• Magonda ring gumowa ng /iSfahan ng mga expenses. 
Gumawa ng wonts versus needs. lsiping mabuti na baka 
ang mga nakalista ay maaari munang ipagpaliban at sa 
halip na gastusin ay ldagdag na lamang ito sa savings. 

• /-monitor ang savings p lan. Kapag malaki-laki na ang 

naipon so bangko, maaaring magreseorch pa ng ibang 
savings pion o kaya mag-invest upang mas mapalago pa 

ang pera. 

.. Mga tips upang mas lalo pang rnakatipid 

School time na narnan. After ng gastusan sa bakasyon, 
gastusan naman sa school. Heto ang medyo mahirap: ang 

baguhin ang mata.gal na nating habits sa paggastos. Perc a lam 
n'yo ba na sa isang wais na consumer, hindi niya kailangang 

ipagkait sa sarili ang mga nakagawiang gastusan? Ang 
solusyon: humanap ng alternatibong paraan upang mapunan 

ang kanilang mga kinagawian. 

,. Advantages ng pagkakaroon ng sa riling negosyo 

Ang pagtatayongsarilingnegosyoay isangpakikipagsapalaran. 
Kallangan mas maging matibay dahil maraming pagsubok 

ang rnaaaring dumating. Kaakibat din nito ang pagkakaroon 
ngfulfillmenr at kasiyahan ng isang negosyante kapag naging 
matagumpay ang negosyo. Mahirap man sa simula, narito ang 

ilang kabutihan ng pagkakaroon ng sa riling negosyo: 

• Maaaring kumita nang malaki. Kapag masipag at 

madiskarte, maaaring kumita ng malaki dahil walang 
limitasyon ang maaaring kitain. Oepcnde rln Ito kung 

mayroong tamang produkto sa tamang Iugar at sa tamang 
panahon. 

• Mas magiging mali/chain. Kailang<~n sa negosyo ang 
pagiging malikhain lalo na ang pag-iisip ng mga ideya kung 
paano mas kikita ang negosyo at kung paano ito palalaguin. 

• LD/awak ang iyong networks. Silang negosyante, dapat 

ay mafi.II"IOOg makisama at makisalamuha sa iba. Ang mga 
customers pati na rin mga suppliers ang rnakatutuloog 
upang maging maragumpay ang negosyo. 

• Hawak ang sariling aras. Kailangan maglaan ng 
mahabang oras lalo na kung nagsisimula pa lamang sa 

negosyo ngunit kapag naging stable na ang lahat, mas 
magka karoon na ngflexible hours. 
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1t Mga tips sa pag-iipon 

Sa gitna ng pagtaas ng presyo ng mga bilihin, mahalagang 
meron tayong naitatabi para sa ating savings buwan-buwar. 

Ano nga ba ang mga pangkaraniwang dahilan kung bakit 
mahirap magkaroon ng savings? lsa na rita ang karampot na 
sweldo. Kaliwa't-kanang credit card bills. Kufang o wala man 
lang investment plans. 

Sa una lamang mahirap ang pag-i-ipon. Kapag nasanay na, 
magiging habit na ito. Maraming paraan upang makapag· 

impok ng pera, nasa disiplina lamang ito. Narito ang ilang tips 
para may magamit na pera sa oras ng pangangailangan: 

• Simulan mag-save hangga't maaga. Huwag nang 

ipagpabukas ang pagsisimula. Bukod sa disiplina, kailangan 
din ng commitment para makapagsimula nang tama sa 
pag-iipon. 

• Maglaan nang para sa savings. Pag-isipang mabuti kung 
magkano ang ilalaan sa savings mula sa buwanang sweldo. 
Kung maisip na magtatabi ng 10%, maaaring simulan sa 4% 
sa unang buwan. ltaas sa 6% matapos ang unang tatlong 

buwan, hanggang sa gawin itong 10% pagkalipas ng anim 
na buwan. Sarili n'yong desisyon kung mag kana ang gusto 
ninyong i-save. 

• Savings muna bago ang expenses. Mukhang mahirap 

gawin, ngunit posible ito kung talagang committeo 
makaipon. Pagkakuha ng sweldo, unahin sa budget 
ang paglaan ng savings upang hindi na ito maisama sa 

mga panggastos. Kung maaari, gumawa ng sariling bonk 
r account para sa savings lamang. 

• Maganda ring gumawa ng listahan ng mga expenses. 
Gumawa ng wan~ versus needs. lsiping mabuti na baka 

ang mga nakalista ay maaari munang ipagpaliban at Sil 

halip na gastusin ay idagdag na lamang ito sa savings. 
• /-monitor ang savings plan. Kapag malaki-laki na ang 

naipon sa bangko, maaaring magresearch pa ng ibang 
savings plan o kaya mag-invest upang mas mapalago pa 

angpera. 

1t Mga tips upang mas lalo pang makatipid 

School time na naman. After ng gastusan sa bakasyon, 
gastusan naman sa school. Heto ang medyo mahirap: ang 

baguhin ang matagal na nating habits sa paggastos. Perc a lam 
n'yo ba na sa isang wais na consumer, hindi niya kailangang 
ipagkait sa sarili ang mga nakagawiang gastusan? Ang 

solusyon: humanap ng alternatibong paraan upang mapunan 
ang kanilang mga kinagawian. 

Narito ang ilang tips upang makatipid sa mga gawaing 
nakasanayan na: 

• Pagkain sa labas. Madalas nagkakayayaan ang mga 
magkaka-opisina o magkakaklase na kumain sa Ia bas kung 

kaya mas mainam na maghanap ng mga online deals. 
Maaari nang bumili ng mga vouchers kung sa an may mga 
discount sa group meals. 

• Pagpackage ng serbisya ng Internet, eel/phone, at 
telepana. Mayroon na ngayong inc-offer ang mga telecom 
companies na bundle deals. Maaari nang i·package ang 

Jandline, broadband connection, at mobile phone plan. 
Mas makatitipid dito kaysa sa pag-avail ng hiwa-hiwalay 
na serbisyo. 

• Paggawa ng /isfahan para sa grocery shopping. Ang 

paggrocery ay madalas na pinaglalaanan ng malaking 
budget tuwing susweldo. M as makatitipid kung 
magkakaroon ng listahan bago pumunta sa grocery. !tala 
na Ia hat ng mga kailangan sa isang buwan upang minsanan 
lang ang pagpunta. Mas makabubuti ito para makaiwas pa 
sa temptation na bum iii ng mga hindi naman kailangan. 

1t Advantoges ng pagkakaroon ng sa riling negosyo 

Ang pagtatayo ngsariling negosyoay isang pakikipagsapalaran. 
Kailangan mas maging matibay dahil maraming pagsubok 
ang maaaring dumating. Kaakibat din nita ang pagkakaroon 

ngfulfillment at kasiyahan ng isang negosyante kapag naging 
matagumpay ang negosyo. M ahirap man sa simula, narito ang 
ilang kabutihan ng pagkakaroon ng sariling negosyo: 

• Maaaring kumita nang malaki. Kapag masipag at 

madiskarte, maaaring kumita ng malaki dahil walang 
limitasyon ang maaaring kitain. Depende rin ito kung 
mayroong tamang produkto SiJ tamang Iugar at sa tamang 
panahon. 

• Mas magiging malikhain. Kailang<Jn sa negosyo ang 
pagiging malikhain lalo na ang pag-iisip ng mga ideya kung 

paano mas kikita ang negosyo at kung paano ito palalaguin. 
• Lalawak ang iyong networks. Silang negosyante, dapat 

ay marunong makisama at makisalamuha sa iba. Ang mga 

customers pati na rin mga suppliers ang makatutulong 
upang maging matagumpay ang negosyo. 

• Hawak ang sariling oras. Kailangan maglaan ng 
mahabang eras lalo na kung nagsisimula pa lamang sa 

negosyo ngunit kapag naging stable na ang Ia hat, mas 
magkakaroon na ngflexible hours. 
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.... Tips sa A ll Soul's Day at All Saint's Day 
Bilang paggunita sa All Soul's Day at All Saint's Day, 
nakaugalian na ng mga Pilipino ang pagpunta sa 
sementeryo upang dalawin ang mga mahal sa buhay 
na namayapa na. Nangangahulugan na ang mga Iugar 
na ito ay napupuno ng maraming tao. Narito eng ilang 
mga tips upang mabawasan ang abala sa pagpunta sa 
sementeryo sa panahon ng Undas: 
• lhanda na ang laflat ng kallangan sa pagpunta 

ng sementeryo. lhanda na ang mga gagamitin 
at dadalhin sa sementeryo dalawang araw bago 
ang nakatakdang pagpunta upang walang 
makalimutan. Kung maaari ay magkaroon 
ng checklist. 

• Bumisite o pumunta ng maaga. Kung ayaw 
makisabay sa dami ng mga tao, mas mabuti 
na kung aagahan ang pagpunta. 

• Maghanda ng easy-to-pack na pagkain. Kung 
nagpaplanong magtagal sa sementeryo, higit 
na mabutl ang maghanda ng sariling pagkaln 
upang makatiyak na malinis i to at hindi na rln 
mahirapan pang humanap ng makakainan. 

• Magdala ng mga inumin. I hand a ang mga inumin 
ta lo na ang tubig dahil madalas na nakauuhaw 
kapag marami ang mga tao at nagsisiksikan. 
lwasan ang magdala ng mga alcoholic drinks 
dahil hindi naman ito pinapayagan sa sementeryo 
at upang mapanatili na rin ang kapayapaan 
sa pag-atala sa mga mahal sa buhay. 

• Magdala ng payong o l<ahit anong panabla sa ulan. 
Minsan ay maaaring umulan o kaya maging 
matindi ang sikat ng a raw. Pabago-bago ang klima 

- kaya mas mabuting handa at makaiwas sa sakit. 
• Magdala ng first aid kit. Hindi maiiwasan ang mga 

sakuna kung kaya maghanda na rin ng mga gamot. 
Maaaring mahilo o sumakit ang ulo kay a dapat 
may nakahandang mga gamot. Maghanda rin 
ng mga tissues at sanitizing sprays. 

• Huwag nang isama ang mga mali/iii na bata. Kung 
maaaring !wan na lamang ang mga bata sa bahay 
ay mas makabubuti. Mas mahihirapan pang 
makipagsiksikan sa sementeryo kung iintindihin 
pa sila. Siguraduhin lamang na mapagkakat!walaan 
ang pag·i-iwanan sa kanila. 

• Alamin ang mga emergency at police stations. 
Alamin agad pagdating sa sementeryo ang mga 
emergency stations upang alam agad ang dapat 
punta han kung sakaling magkaroon ng problema. 

• lngatan ang mga gamit. Huwag nang magdala 
ng mga gamit na hindi naman kailangan tulad 
ng mga gadgets na takaw tingin sa mga 
mapagsamantala. lsipin na lamang na 
ang pagpunta sa sementeryo ay paggunita 
para sa mga namayapa. Panatilihing makabuluhan 
ang paggunita ng araw na ito. 

.._ Tips sa pagpapahinga sa buhay·teknolohiya 
Normal na ang paggamit ng teknolohiya sa bawat 
minuto sa modernong panahon tulad ngayon. Mad alas 
itong maging unang kaharap sa paggising pa lamang 
sa umaga at kahuli-hulihang tinitingnan bago naman 
matulog. Hindi naman masisisi ang iba dahil ito 
ay nakatutulong lalo na kung marami ang trabaho. 
Ngunit sa lahat ng mga tulong na nagagawa nilo, 
minsan ay maganda rin kung pinagpapahinga natin 
ang ating mga sar11i sa paggamit ng toknolohiya. HIQII 
na makabubuti rin ito sa kalusugan ng bawat isa. Kahil 
gaano pa kadami ang ginagawa, maiintindihan naman 
ng mga katrabaho ang pagkakaroon ng technology froo 
day kahit isang Sabado o Linggo lang. Narito ang ilang 
mga tips na maarlng isaalang-alang: 
• 1-disip/ina ang sarili na hindi hahawak ng kahit ann 

mang gadget paggising sa umaga. Simulan 
ang umaga na walang binubuksang telebisyon 
o computer. Minsan kahit ang mga napapanood 
na mga bali ta sa telebisyon ay nakagagawa 
ng malaking impact sa pagsisimllla ng iyong a raw 
lalo na kung puro negatibo ang nakikita dito. Tiyak 
na mas marami pang magagawang makabuluhan 
kung hindi uunahin ang panonood at pagchecl< 
ng mga facebook notifications. 

• Maglaan ng isang oras na hind/ gumagamit 
ng teknololtiya. !sara ang eel/phone at computer. 
ltago ang iba pang mga gadgets. Magbasa ng libro 
o magazine. Mas maganda rin kung personal 
na makikipag-usap sa rnga kasama sa bahay, 
miyembro ng pamilya, o mga malapit na kaibigan. 

• Magpfano ng panandaliang downtime. I sa itong 
mahirap na gawain lalo na sa mga workaholic. I sa 
sa magandang halimbawa ang paglabas ng opisina 
lllwing breal< time at maglakad·lakad sa malapit 
na parke o Iugar kung saan makahahanap 
ng katahimikan. Ang pansamantalang 
pag-disconnect ay nakapagbibigay minsan 
ng mas malawak na kaalaman at nagkakaroon 
ng peace of mind. 

• Bigyan ng bedtime ang mga gadgats. lbahin 
ang mga gawain na nakagawian bago matulog. 
lmbes na mag check ng viber messages at twitter 
mentions, it<Jgo muna ang mga gadgets, magbasa 
ng libra. mag-workout, o kaya makipagkwentuhan 
sa mga kasama sa bahay. 

• lsip in na sa I sang a raw ay waiang urgent na 
gawain. lwasan muna ang e-mails. phOne calls, o 
text messages, maliban na lamang kung sobrang 
importante ito. Upang hindi maabala, mag-sot-up 
ng temporary automated e-mail response. !-enJOy 
ang a raw na walang ginagamit na teknolohiya. 



.... Tips sa pagpunta sa mga restaurants 
Kaakibat ng pamamasyal ang pagkain sa mga 
restaurants. Paminsan-minsan ay masarap din kuma in 
S31abas lalo na kung hindi ikaw ang maghahanda. 
Panahon ito upang m3kapag-re/al( lamang ngunil 
minsan lnlisip pa rin ng mga konsyumerna dapat nasa 
b(ldgat ang paggastos. Narito ang ilan sa mga tipid tir.s 
na maaaring gawin: 
• Maghanap ng mga discounts at promos. Marami na 

ngayon ang nagbibigay ng ganitong mga promos. 
Kadalasan ang mga bagong bukas na kainan 
ay mayroong mga ganitong pakulo. 

• !-avail ang group meals. May mga promo ang mga 
kalnan na nag-o-offer ng group deals. Minsan 
ay mas makati tipid dito dahil kumpleto na ito 
at may kasama pa kung minsan na inumin 
at panghimagas. 

• Magtanong kapag mayroong hindi maintindihan 
sa men(/. Huwag mahiyang magtanong kapag may 
nais pang mala man sa mga ingredients na nasa 
isang recipe. Maaari rin i tanong kung ang ibang 
mga meals ay pwedeng i-order na ala carte lamang 
lalo na kung maliit na grupo lamang ang kakain. 

• Magsaliksik ng mga reviews. Sa pamamagitan 
ng mga reviews. malalaman ang mga bestsellerna 
maaaring orderin o kaya a no ang mga possible 
orders na makatitipid. 

.... Mga negosyong maaarlng simulan sa Kapaskuhan 
Pagsapit ng - ber month nagsisimula na ang iba 
sa paghahanap ng ma-i-reregalo at ang iba naman 
ay namimili na ng mga iluluto sa para sa Noche Buena. 
Nag-dedecorate na rin ang iba ng kani-kanilang 
mga bahay para sa darating na Pasko. Para sa mga 
business-minded, mag-iisip na sila ng mga bagong 
mapagkakakitaan. Narito ang ilang mga suhestiyon 
n(l maaaring simulan: 
• Pagbenta ng mga sweets at gnodies. Mabenta 

ng mga cupcakes at cookies kapag Kapaskuhan. 
Karamihan ay ginagawa din ang mga ito 
na giveaways sa rnga party. 

• Paggawa ng mga offic8 giveaways. Kapag mga 
nfficc giveaways, kadalasan ay gusto ang mga 
personalized items katulad ng notebooks, 
notepads. pens, at mga kalendaryo. 

• Mag-design at magbenta ng mga Christmas cards 
at scrapbooks. Sa panahon ngayon, ang mga 
greetings ng mga tao ay sa online na lamang 
ngunit kung makagagawa ng mga kakaiba 
at magagandang designs. maaaring makakuha 
rin ng mga customers. Nagiging sentimental 
ang mga tao tuwing Kapaskuhan kung kaya mas 
nagugustuhan nila ang pagbati na taos-puso 
at buk,;l sa kalooban. Hindi ito mapapantayan 
ng online greeting lamang. 

• Magkaroon ng garage sale. Matatapos na muli 
ang taon. Marami na namang rnga kagamilang 
hindi ginagamit ang nakatambak sa mga kwarto, 
bahay. o bodega. Panahon na ulil upang magbenta 
ng mga ito kaysa masira ang mga bags, sapatos, 
damit. at iba pa. Maaaring magkaroon ng dagdag 
na kila a t ito ay mapakikinabangan pa ng iba. 

• Magbigay ng catering services. Magluto ng iyong 
mga specialties para sa mga kaibigan at iba pang 

kakilala. Gawin silang rnga kliyente at kapag 
nagustuhan nila ang iyong mga niluto, pakiusapan 
sila na irekomenda ka sa 1ba. Pag-aralan din 
ang pag-table set-up at pag-decorate ng venue. 

.... Tipid tips sa pag·organisa ng house party 
Ang paghahanda sa bahay ay mad alas ginagawa 
kapag sumasapit ang Pasko. Madalas ay nagkakaroon 
din ng mga reunion ang mga magkakamag·anak 
at magkakaibigan. Maaaring mag-party sa mga kainan 
o restaurants at ibang mga function rooms ngunit 
mar ami pa rin ang gustong mas makatipid kay a 
gustong maghanda na lamang sa bahay. Narito 
ang ilang mga lipid tips para sa paghahanda sa bahay: 
• 1-mal(imize ang mga gamit 5;8 bahay. Para 

maiwas;~n ang pagbili ng mg;~ bagong gamit , 
tingnan muna ang mga kagamitan na maaari pang 
gamitin para sa house party. Kung malaki 
ang bakuran, maaaring doon na lamang maglagay 
ng mga mesa at upuan para sa kainan. 
Makabubuti rin kung itatago muna ang ibang 
mga fumitures na hindi naman magagamit para sa 
house partyupang maiwasan ang pagsisiksikan. 

• lpagkaliwala ;;mg mga gawain sa bawat miyembro 
ng pamilya. Hatiin at huwag akuin Ia hat ang rnga 
gawain. Bigyan ang bawal isa nang magagawa 
Kung ang pagluluto ay gaga win ng nanay, 
maaaring si tatay at mga anak na ang maglinls 
at mag-ayos ng bahay. 

• Maglaanng Iugar para sa mga bata. Magkaroon 
ng isang area sa bahay kung saan pwedeng 
maglaro ang mga bata upang hindi maistorbo 
ang kwentuhan ng mga matatanda. Hindi rin 
magkakaroon ng rnga aksldente kapag naglaro 
na ang rnga bata kung mayroon silang sariling 
aroa. Magiging maganda rin itong karanasan 
sa mga bata upang makipaglaro at makasalamuha 
ang mga kasing-edad nlla. 

• Maging simple ng(lni/ hindi malilimutan. Ang mga 
kasiyahan na ganito ay dapat manatiling simple 
at memorable. Hindi kailangan ng magagarbong 
pakulo lalo na kung ang rnga bisita ay malalapil 
na kapamilya at kaibigan. Maghanda ng pagkaln 
na hindi madaling mapanis dahil siguradong 
ang kasiyahan ay mad alas tumagal ng maraming 
oras. Maglaan din ng oras ng pakikipagkwenluhan 
sa bisita dahii ang dahilan naman ng pag-organisa 
nito ay para makapagsama-sama muli ang mga 
magkakapamilya. 

.... Sikat Pinoy: National Furniture 
and Furnishings Fair 
Ang kauna-unahang National Furniture and Furnishings 
Fair ay magaganap sa Filinvest Tent, Spectrum Mid­
way, Filinvest City. Alabang, Muntinlupa City, ika-5 
hanggang 9 ng Nobyembre 2014. 

Ang event ay inorganisa ng Department ofT rade 
Industry (OTI) sa pamumuno ng Bureau oi Domestic 
Trade Promotion at sa tulong ng mga DTI Regional 
at Provincial Offices. Ang limang araw na pagtitipon 
ay isang retail at order taking event na magtatampok 
ng iba't ibang fumiture at furnishings mula sa mga 
local manufacturers sa Pilipinas. 
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... Tips para sa s tress-free at m asayang 
holiday season 
Ang pagsalubong sa Pasko ay dapat nakapagbiblgay 
ng say a sa ating mga damdamin. Hindi ito nararapat 
na magdulot ng stress, pagkataranta, pag-aalala . at ib3 
pang mga negatibong emosyon. A ng bilang ng mga 
nagkakasakit ay tum ala as din sa pagsapit ng holiday 
season na maiuugnay sa mating lifestyle. Narito 
ang ilang mga tips upang masiguro ang pagdiriwang 
nglsang stress-free at masayang Kapaskuhan: 
• Magkaroon ng sapat na pahinga o tulog. Mallwasan 

ang pagkakasakit kung husto ang pahinga at tulog. 
Mabuti rin ito upang magampanan nang mas 
maayos ang mga gawaln. 

• Penatilihin ang kalusugan. lwasan ang mga bisyo 
na nakapagdudulot ng masamang kalusugan tulad 
ng labis na pag-inom ng alak at paninigarilyo. 
Kuma in din ng mga pagkaing may sa pat na 
nutrisyon subalit nararapat din na hindi labis 
sa pangangailangan ng katawan. Ang regular na 
pag-eehcrsisyo ay bigyan din ng sa pat na panahon 
bagaman maraming aktlbidad na gagawin e 
pauunlakan. 

• Huwag uminom ng alak at magmanehe ng 
sasakyan pagkatapos. Hindi inaasahan ang mga 
sakuna kaya dapat ay laglng mag-iingat. Kung 
sakaling magkaroon ng pagkakataon na 
magkonsumo ng alak, iwasan ang pagmamaneho. 

• 0/siplinahin ang sari//. Dumalo sa mga handaan 
ngunlt s iguraduhin na sa pot lang ang kakoinin. 
twas an ang mga pagkaln na matataba o 
nakapagpapataas ng cholesterol level, matatamis, 
at maaalat upang manatillng malusog. 

~ • Sundin ang rnga tips sa pagbibigay ng rnga rega/o. 
Ang pamimili ng regale ay maaaring magdulot 
ng stress. Maaari namang maging mapagbigay 
at maalalahanin na hindi kailangang maaapektuhan 
ang lyong kalusugan. 

.,.. Tips sa pagreregalo ngayeng Pasko 
Ang pagdiriwang ng Pasko ay maaaring maging 
makabuluhan kahit na simple lamang ang magiging 
plano para sa araw na ito. Ang pag-alala sa mga mahal 
sa buhay sa pamamagitan nang pagbibigay ng kahit 
na munting regale lamang ay magbibigay na ng saya 
sa kanlla. A ng kailangan lamang ay maging matalino 
at malikhain sa pagpili ng ibibigay. Narito ang ilang 
mga tips na maaaring gawin: 
• Siguraduhin na liglas ang rnga bibilhin na laruan. 

nyak na magugustuhan at magagamit ng mga bala 
ang mga laruan. Gayunpaman, alamin munang 
mabuti kung ano ang mga materyales na ginamit 
sa paggawa nito upang masigurong ligtas i to par-a 
sa kanila at naaayong gamitin para sa kanilang 
edad. 

• 

• 

• 

• 

• 

MIJging alerto sa rnga anunsiyo sa lelebisyon 
at radyo. Ang mga ahensiya ng ating parnahalaan 
tulad ng Department of Trade and Industry (On) 
ay nagbibigay ng babala kung sakaling may 
masamang dulot ang mga laruan sa mga batang 
gagamit nito . Ang iba namang mga ahensiya 
ay nagbibigay rin ng impormasyon kung rnay mga 
negatibong dulot ang produktong sakop nita. 
Humanap ng ibang altematibo. Hindi lamang mga 
laruan ang maaaring ibigay sa mga bata. Maaaring 
bigyan sila ng libra at iba pang gamit na 
makapagpapaunlad ng kanilang kaaalaman sa 
litera lura at kasanayan sa sining. Mapalalawak 
ang kanilang mga kaalaman sa pamamagitan 
ng mga naiibang uri ng reg along ibibigay sa kanila. 
Gamitin ang pagiging malikhain. Ang mga regale 
na ginawa ng sa riling kamay ay magbibigay 
ng karagdagang saya sa pagbibigyan nito. Ala min 
kung a no ang talentong mayroon ka at gamitin ito 
sa paglikha na iyong personalized gift. 
Plan ullin ang pamimili. Maglaan ng sa pat na eras 
at panahon sa pamimili ng mga regalo sa 
Kapaskuhan. llista ang laha t ng mga bibilhing 
regalo bago pa umalis sa inyong tahanan. Hatiin 
ito sa iba 't ibang a raw kung hindi kayang gawin 
nang minsan lamang. 
Umiwas sa last-minute shopping. Pwede itong 
iwasan kung paghahandaan ang pamimili ilang 
buwan bago pa sumapit ang Kapaskuhan. Simutan 
ang pamimili na paunti-untlng mga regalo kung 
ikaw ay !aging pumunta sa mga mails. talc nasa 
pagkakataong may mga sale items. 

... Tips sa pagbabakasyon ngayong holiday season 
Maraming araw nawalang pasok ngayong panahon 
ng Kapaskuhan. Higit na magiging kapakipakinabang 
ang pagbabaksyon kung magagamil ito sa mga 
makabuluhang bagay. Narito ang mga tips na maaaring 
gawin: 
• Maglinis ng bahay o sariling silid. Maglaan ng liang 

oras o a raw sa paglilinis ng iyong mga kagamitan 
na maaaring hindi mona nagagamil. Mas maayos 
ang pagpasok ng Bagong Taon kung organisado 
ang lyong mga kagamitan. 

• Magtoyo ng garage sale. lbenta ang mga bagay 
na hindi na kailangan kung ninanais mong 
mapakinabangan ng iba ang iyong mga gamit 
o kung gusto mong magkaroon ng dagdag na 
ipon. Subukin mong maging entreprenyur kahit 
minsan lang sa isang taon. 

• Maglaan ng sapat na oras sa pamilya. Magkaroon 
ng isang maayos na pagpupulong kasama ang 
bawal miyembro ng pamilya. Ang pakikipag·usap 
sa kanila ay maaaring makabuo ng isang 
magandang plano para sa pagpapaunlad ng inyong 
kabuhayan sa susunod na taon. 
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~Tips sa mga nais maging entrepreneurs 
Ang Department ofTrade and Industry (OTI) ang isa 
sa mga institusyon na pangunahing sumusuporta 
sa mga micro. small, and medium enterprises 
(MSMEs) na tinuturing na backbone ng ekonomiya 
ng Pilipinas. Ang ban sa ay nangangailangan ng mas 
marami pang mga negosyo, maliit man o malaki, 
upang makapagbigay ng mas maraming trabaho 
sa mga Pilipino. 
Bukod dito, marami na rin sa mga Pilipino ang 
nagnanais na sumubok na magnegosyo dahil nais nil a 
ng mas malaking kita. Narito ang ilang mga tips sa 
pagsisimula ng bagong negosyo: 
• Magkaroon ng vision para .sa negosyo. lsi ping 

mabuti ang bawat hakbang na gagawin. Huwag 
madaliin ang mga desisyon. Pag-aralang mabuti 
kung anong klaseng negosyo ang nais simulan 
at kung paano it mapalalago. Magkaroon din 
ng business plan upang magkaroon ng focus 
sa itatayong negosyo. 

• Kumunsulta sa mga eksperto. Magtanung-tanong 
sa mga taong pinagkatitiwalaan kung ano ang mga 
hakbang na dapat gawin para sa naiisip na 
negosyo. Marami na rin ngayon ang mga seminars 
o trainings na ginagawa para sa mga aspiring 
entrepreneurs. Maaaring bumisita sa website 
ng DTI: www.oW.gov.ph at Philippine Trade Training 
Center (PTTC): www.pttc.gov.ph para mala man 
ang mga free demo skills training at business 
seminars na pwedeng puntahan. 

• Tiyakin na interesado sa negosyong itatayo. 
Madalas sabihin ng mga entrepreneurs na "Know 
what you do. Do what you know." Mas makabubuti 
na interesado ka sa iyong g inagaw8 upang kahit 
mahirapan ka ay hind i mo bibitawan ang negosyo. 
Mas mahalagang gusto mo ang iyong ginagawa 
upang mas maging dedicated ka . 

• Magkaroon ng SMART goals. Dapat maging 
Specific, Measurable, Achievable, Relevant, 
and Time-bound (SMART) ang bawat plano. 

• lrehistro ang business. Kapag sigurado na 
sa negosyo, irehistro ito sa mga nararapat 
na government agencies. Para sa mga sole 
proprietorships, maaari nang i-register 
ang business name online sa: www.bnrs.dti.gov.ph. 
Maaari na ring magbayad online at rna-download 
ang certificate of registration sa parnamagitan 
ng pasilidad na i to. Sa mga mayroon ng business 
name na malapit nang mag-expire, maaari na ito 
ngayong i-renew lallong buwan bago pa ito 
mag-expire. 

• Maging bukas sa mga komento ng iba. Ito ang 
makapagbibigay ng mga bagay na rnakapagpabuti 
sa negosyo. Huwag agad panghinaan ng loob kung 
makarinig ng mga negatibong komento. Sa halip, 
gawin itong inspirasyon upang mas mapalago 
ang negosyo. 

i 
~ Tips sa paggawa ng business plan 

Ang pagkakaroon ng business plan ay isang 
mahalagang gawain kapag magsisimula ng negosyo. 
Maaari rin itong balikan upang malarnan kung ang 
goals ng iyong negosyo ay aligned pa rin sa mission 
at vision. Narito ang ilang tips sa pagbuo ng 
makabuluhang business plan: 
• Magkaroon ng malinaw na mission at vision. 

Tiyakin na ito ay pinag-isipang mabuti. Dapat 
maging tiyak sa target market at tumutugon kung 
a no ang kanilang kinakailangan. 

• Tiyakin kung saan ihahanay ang negosyo. 
Magkaroon ng focus kung a no ang iyong market 
na papasukin. Pag-aralan itong mabuti upang hindi 
magkaroon ng kalituhan sa hinaharap. 

• 1/atag nang mabuti ang mga marketing strategies. 
Ang matalinong pagmama-market ng negosyo 
ay makatutulong upang umunlad ito. Alamin 
kung gaano kalaking halaga ang ilalaan sa 
promotion ng iyong produkto. Pumili ng mga 
makabuluhan na istratehiya upang mas makilala 
ng consumers. Dapat ding ilagay sa plano kung 
a no ang mga pros at cons ng negosyo. 

• Magkaroon ng management at operations plan. 
Ito ang tumutukoy sa magiging takbo ng negosyo 
kapag nagtuluy-tuloy na. Dito makikita ang 
logistics ng organisasyon at ang mga 
responsibil idad ng iyong team at capital expense 
requirements na kaakibat sa operasyon 
ng negosyo. 

~ New Yeartips para sa mga maliliit na negosyo 
Ang pagsapit ng Bagong Taon ay nagbabadya ng 
maraming opportunities at challenges para sa 
negosyo. Bago pa man magkaroon ng mga suliranin. 
dapat na itong paghandaan. Narito ang ilan sa mga lips 
para sa negosyo: 
• Basahin ulit ang business plan. 1-reviewito at 

tingmm kung naka-a/ign pa rin ang mga ginagawa 
sa goals ng kumpanya. 

• /-assess ang online brand. Sa panahon ng 
teknolohiya, dapat magkaroon ng online branding. 
Tiyakin kung epektibo pa ang online marketing 
strategies ng negosyo. 

• Palawakin ang skills ng mga empleyado. 
Bigyang panahon ang pagpapalawak ng kanilang 
kaalaman o bigyan sila ng bagong kaalaman. 
Ang pagpapadala sa mga empleyado sa skills 
training at seminars ay makabubuti para sa 
ikauunlad ng negosyo. 

• Gumawa ng promotions calendar. Planuhin na 
nang maaga ang mga events na maaaring base han 
buong taon upang rna promote pa ang negosyo. 

• Mas maging organized. Alisin nasa opisina ang 
mga hindi na kailangan. Siguraduhin lamang na 
naka-arclli'll,) ang mga rnahahalagang dokumento. 
Makabubuti rin kung may nakatagong soft copies. 
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PH and Japan sign an Industrial Cooperation Action Plan 

Following discussions between President Benigno S. Auino Ill and Japan Prime 

Minister Shinzo Abe on strengthened industrial cooperation during the 

President's State Visit last month, Philippine Undersecretary for Industry 

Development Adrian S. Cristobal Jr. and Japan Deputy Director-General for Trade 

Policy Toshiyuki Sakarnoto signed an Action Plan on Industrial Cooperation on 16 

July 2015 at thP. 13oard of Investments, Makati City. 

l.ast July 2014, DTI Secretary Gregory L. Domingo and then Minister of Economy, 

Trade and Industry Toshimitsu Motegi signed a Joint Statement on Industrial 

Cooperation whNe Japan Pxpressed support to Philil~pine efforts in developing 

an Industrial Development Roadmap and elevating the country into ASEAN's 

manufacturing and human resources development (HRD) hub. This Statement set 

forth further collaboratio-n and the development of an Action Plan to realize 

thesr:~ ob jc:'ct iv(:'~ ;. 

"The government's role· is to pave the way tovvards industrial competitiveness by 

creating a business environment conducive for business to flourish. Building on 

partnerships and fostering closer cooperation with other governments and the 

private sector will also be crucial in atta ining this," Secretary of Trade and 

Industry Gregory L. Domingo said. 

Japan continues to be a top investor in the country and has been actively 

involved in the DTI's participative policy making processes through various 

mechanisms such as formal and informal industry consultations, the Industrial 

Cooperation Dialogue and discussions under the Philippines-Japan Economic 

Partne·rship Agreement (PJEPA) Sub-Committee on Improvement of the Business 

Envlron~~·nt. Japan contributes, as we.ll, to the implementation of the ASEAN 

Strategic Action Plan for SME Development which intends to mainstream SMEs 

into ASEAN trade. 

PH and Japan .<;ign an Industrial Cooperation Action Plan lfPage 
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"The Philipp·i.nes and Japan have a longstanding partnership in foste;ing eco-nomic 

development in the country. Japan contributes to our efforts in sustaining our 

socioeconomic g·rowth as it continues to be a rich source of knowledge and 

experience in industry development and SME-centered policies and initiatives. 

These will help us initiatives in identifying gaps and designing measures that are 

in-line with our APEC Boracay Action Agenda to Globalize MSMEs," Trade and 

Industry Undersecretary Adrian Cristobal Jr. added. 

The Action Plan outlines broad initiatives in key areas of interest and cooperation 

including automobile, manufacturing, micro, small and medium enterprises 

(MSMEs), services and human resource development (HRD). These initiatives are 

geared towards identifying and addressing supply chain gaps between the 

Philippines and Japan by providing technical and institutional capacity building to 

domestic industry players. 

The signing of the Action Plan Wi.lS preceded by the first stnkeholder consultation 
which aims to identify specific programs that could be undertaken by the 
Philippine and Japanese governments to implement the Action Plan. This was 
attended by representatives from the private sector, business support 
organizations, Japan External Trade Organization (JETRO) and the · Japan 
International Cooperation Agency (JICA). (END) 

~ ~ 
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.rnvestment counselling in !locos Norte,. The Board of 
Investment's (BOI) Investment Assistance Center (lAC) recently launched 
the fourth of its series of empowerment seminars entitled "Investment 
Counselling/ Briefing". In photo are the lAC team headed by lAC Director 
Domingo I. Bagaporo (seated, left), together with (seated, from left) Laoag 
City Administrator Cipriano Hilarion E. Martinez Ill, !locos Norte Vice 
Governor Angelo M. E3arba, Department of Trade and Industry (DTI) 
Region 1 Provincial Director Benjamin M. Garcia, lAC Division Chief 
Edilberto C. Nunag, anr.l the participants of the seminar on November 12, 
2014 at the Fort llocandia Resort Hotel, Laoag City in llocos Norte. The 
seminar aims to boost the confidence of DTI and local government unit's 
(LGU) frontline officers in addressing investment"retated inquiries. It also 
intends to promote ease of doing business in the Philippines and contribute 
to job creation and investment growth in Northern Luzon. (DTI-PRU) 

Investment counselling in 1/ocos Norte 
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Addressing ... "Wciial ;ond !Environmental ChiJJ!IIell!l!JeSu 
Department of Trade and Industry Undersecretary Nora K. Terrado (second from 
left:) speaks Js a panellist in the discussion on understdnding innovation hubs of 
Slingshot IVINL 20 J ~-~ ~ a cun fen~nce focused on startups on .July 6, 201S at the 
Philippine International Convention Center (PICC) in Pasay City. Terrade said t hat 
DTI is looking for people that can make a difference, providing a solut ion that will 
solve socia l and environmental problems. Joining her are (from left } Stanford 
University US- Asia Technology Management Center Director Richard Dasher, 
Department of Science and Technology Undersecretary Rowena Cristina L. 
Guevara, Plug and Play Co-founder and Vice President Jojo Flores, Tianjin TusPark 
Business Incubator Chief E><ecutive Officer Song Wei, and Ayala Corporation 
Corporate Strategy and Development Group Head Paolo Borromeo. (DTI-PRU} 

•(," 

Addressing Social and Environmental Challenges - • 
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DTI Launches 54 More Negosyo Centers 

"As of July 10, 2015, there are now 54 Negosyo Centers launched this year. This 
brings us to a total of 59 Centers now operating all over the country. Five (5) of 
these became operational on the 4th quarter of 2014," ARD Dorecita T. Delima, 
Negosyo Center Program Manager of the Negosyo Center National Program 

• Office (NC-NPO), Department of Trade and Industry (DTI), said. 

,--

• 

Of the 59 centers, 16 are located in Mindanao, 12 are in Visayas, and 31 are in 
luzon, or a share of 27%, 20% and 53%, respectively. Majority of these centers 
are located in the vario'us Local Government Units (LGUs) where the Cent<~rs are 
based, and in the DTI Regional and 
Provincial Offices nationwide. Only 
one Center is Academe-based while 
another is housed at a Chamber's 
Office. 

The Digos Negosyo Centpr hosted by 
Cor Jesu College and the Davao City 
Negosyo Center hosted by the _ Davao 

City LGU and the Davao City In photo were cor Jesu College l>resldt>nt Bro. f:JII<illl 

Investment Promotions Center sosmeiia, ARD Dorecita T. Delima. Negosyo center Program 
Manager, and St~n . Paolo Ben1gno "BAM ' Aqu1no IV 

(DCIPC) were launched on July 09, -· · 
with Sen. Paolo Benigno "BAM" Aquino IV, author of RA No. 10644 or the l1o 
Negosyo Act, gracing the event. The Malaybalay Negosyo Center has also been 

launched on July 10. 

For the rest of the month of July, 26 more Negosyo Centers are likewise set for 
launching all over the country. It is expected that by month's end1 Negosyo 
Centers will be present in all the regions of the country. 

A total of 1.46 Negosyo Centers are set to be launched by end of the year, or 
146% of the total target of 100 centers for 2015. Total Negosyo Centers operating 

• by then would reach 151, to include the 4 ce~ters alrea?y operating in 2014. 

DTil.aunches 54 More Negosyo Centers 1/Page 
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;rBased on t he num bers, we a're on t rack in· our goal of making sure that Neg.osyo 
Centers are set up in the areas where they matter the most, where they are felt 
the most. This is DTI's commitment for the continued growth of our MSMEs, as 
enunciated by the DTI Secretary himself, Gregory L. Domingo," DTI Regional 
Operations Group Undersecretary Zenaida C. Maglaya said. 

DTI has been given the key responsibility and challenge of establishing Negosyo 
Centers in all provinces, cities, and municipalit ies nationwide, as provided for 
under Hepublic Act No. 10644, or the Go Negosyo Act, which seeks to strengthen 
MSMEs nationwide to create more job opportunities in the country. It was signed 
into law by Pres. Benigno S. Aquino Ill on July 15, 2014, with the DTI issuing 
Department Administrative Order No. 14-5 series of 2014: "Implementing Rules 
and Regulations for Republic Act No. 10644 ". (END) 
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DTI t<J address manufacturers 
/~~Pnce1rn on mandatory standards 

' ' 

........ ..::::: 

..... .. 
The ~pnrtmetlt bf Trade 

and Industry has ag reed to 
review tbe concerns of' atleast 
tbree conRtructlon produet 
groups - gl~aa, ·pro ceased 
wood and ceramic tlle:!J, which 
had been dcillsted ff'onl c:he 
mandatorY standards ccrtlfl­
cati<Jn. but there will be nod~ 
ferment in Ulelmplem•r!lltation 
ot Deparfmcnt Adminl rstralive 
Order 1501. 

DTI Undersecre•ltary for 
consumer welfare Vlctorio 
Mario Dimaglba &slid tbat 
of tbe three product groups 
oDJ,y gtass could be reinstated 
in Ute mandatory stnndards 
certification recognil.' lng that 
accldents caused by &lubatan­
dard glass can reaJIJ, be llfe 
threatening. 

i:I'But Dhnagtba saud that 

DTI might only Include structural glass 
in the mandatory standards, but not the 
entire tempered glass. The two other 
products-processed wood and ceramic 
Iiles-wiD not be reinstated anymore 88 
they are not retllly Ufe threatening. 

A product under mandatory stan· 
dards certification is required to seek 
Import Commodfty Clearance before 
.the imported product ls released &om 
the Bureau of Customs. 

JesWJ L. Arran~, ch.aJrmat\ of the 
· Federation of !>hfUpplne Industries, 
also told reportem after meeting with 
DTlSecreW'yGregoryL. Oomlngoand 
Dimagtba that he was 811Sured they will 
look Into the lasuea raised by tbe three 
membe.r6 of the .FPJ 88 Domingo also 
aclmow&c<iged tbe concerns as leglti· 
mate, particul4rty glass. 

AmlDza also concurred that there 
will be no deferment of the ~partrnent 
Administrative Order <DAO) 1501 and 
tbey dkluot ask for tbe defermeot allo. 

The DAO was Issued recently lifting 

., 

8 product groups from the list of prod­
ucts under Mandatory Standard6. 

During the meeting, Domingo sa.td 
Utey are ready with Ute labeUing and 
markings of the imported products to 

. be done at the Warehouses to enaure 
the items have. Ole neeeasary labelling 
befoie they get to the market. 

Domingo h.is also considered the 
FPI propos~ ~ lmJ)C)Se 1J bond on lrn· 
ports equl.vatent'tO tlie value of imports 
that Clln be Corf~ited once the products 
nre found to be substandard. 

During the meeting Arranza ex­
plained to Domingo that DTI should 
not on.t,y be concerned if the product 
could Clluse life· threatening incidents 
but on the pro~on of consumers on 
any untoward accidents. 

"Consumers would always prefer 
cheaper product, but what if the prod· 
ucl ends up to subrrtandard and even 
caused accident.<!. So D'fl must COIU!ider 
also unnecessatY costs caused by sub­
standard Imports." he aaid. 
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DTI appeals for price cuts 
By Aniy R.ltemo From,.,. at 

THE DllPAin'MENT ofnade and Industtyyes· ~ ~ piJOOesal 
t.erday urged manufacturem oo slush retnil ~tiiiSmootb. 
prl®l of some basic goods and prime rom- It was ooly last 
modities to reflect the oontinued decllne in month that local Oour 
diesel prires and, ronsequen~ of transporta· ·~ ~ In rut 
tion costs. pnces of their produas 

In a briefing yesterday, Trade Undenec.· by about: PlS In ~ 
retary Victorio Mado A. Dim~giba noted much us P8Q per. 25-
that while distribution costs comprised on- kflogrnm bag, gwen 
ly 3 percent of a product's tom! cost, the 21- ~ oontinuing decl.ine 
percen£ decline in die6el prices since the m globlll \VIet pdoes. 
start of the year should still be reflected. fn a l1!lated develop-

Based oo lhe 011's rJ11culatioos, the price d fl'lfn. DilniJgiOO also 
155-gramcanned S8!dines ecoid be roduced by9 ~ that Fmx:h 

Bala!l- \WUid be sla.<D­
oentavos, while mat-~ a: 410-mllllllt!!r ewpcnt- 1ng tt.e P'b!s «an its 
ed milk could be cut by 25 cent!Mx:;. fur n 300-ml 1xea1 ~ byPl to 
ca'Jd.cruJcd milk, Pl'res could ~>till be reduood by 1~ ne.xt week while 
34 oontaws; l SOg- powd·~.red m11k. by 32 cen- Ala3lal Milk cnp. has 
tavos; 50g coJree rdill, by 27 ~tnvos; 55g in- 1~ Iri:e roll­
smnt noodles, by 7 renm•IOS; 170g romed lx.~ back fur !:Wo produLm 
by 22 ceomvos, rux1 11 40-kilogmm bag of re- Ba.9ed 011 Alnslm's 
lnenl:, byP2. leuer to Dimaglba, the 
~ reduc.liam ill;iqitt be~ buttheUil canpany has redua!d 

was bm!: en crovlnring nwnufumlrem to l11llke tre price d its 700g 
the noomny udjmU\Ierus. I:>itooglba, for his part, powder-00 mflk drink 
Willi opdmi:.tk: lbal: local maoukv:tUia-s would by P8.70 oo P212.80, 
heed the urrs can as what; local Hour !llillets did ancr of me 900g pack 
Local bakas ~ al9> alw!dy flnpiEm!ntOO prire by P9-4S. However; 
~ ci nbout so centavoo ro Pl h load lhe <nnpony t'Bised 

DTI ... 
011/Gl the price c:i iiS lSOg 

Vllliant by Pl.60 to 
P45. 75 a pede. 

Powl!red by: ~ 
ISE NT l A 



/""'-

(1:~ v 

.Headline_ 
: Medialitlc 

. DTI stands pat on dedsion to enforce order to lift certification requin~rnenl 
: Philippine Daily Inquirer · · · · - · · · · · · 

' '?..~~~ .. ~ ·- : 13 Aug 2015 ·Color Blad</whit.e- - ~ _ ._, • 
... ;·Business · ... :Circulation · 3561~76 .- ,-,-,· • .:-. :-- Section .. 

~age No 
Language 

Journalist 
Frequency 

86 :_ ; - Readership -3S.6,:ti6 "-· · :-. .-
English 

.Amy R. Remo 

Dally 

ArticleSize 
AdValue 
PR Value 

212 cm7 

PHP 23,754 
PHP '11,262 

DTI stands pat on decisio11 to enforce:. 
order to lift certification requirement:·-
By Amy R. Remo 

THE DEPARTMENT of 'Itade and 
Industnr (DTl) stood pat on its deci· 
slon to implement a department or­
der allowing cenaln products to be 
exempted from mandatory certifi· 
cation prior to release, despite the 
stiff opposition of the Federation of 
the Philippine Industries. 

Trade Undersecretary Victorio 
Mario Dimaglba said o.n Wednes­
dt~Y that contrary to dnim!! of FPI 
members, l'>epartment Adminis­
trative Order (OAO) No. 15-01, 
S.2015 entitled "Measures to Fa­
cilltare the Issuance ofthe'Jmport 
Commodity ClenranC'~ (lCC) ," 
will not only hasten tM<release of 
certain goods, but wi}f~more im· 
portantly help curb sni(iggling. 

1'he said T>AO wa:;"ri)eant to fa­
cilitate the issuance of the ICCs by 
reducing the processiitg time to 
three days. 

Only products consl~et.ed "life 
threatening" will be kept on the 

list of products requiring manda­
tory certification, while the rest of 
the products will be under 
"mandatory labeling." 

Products listed under mandato­
ry certification will be subject to 
test procedures based on speci­
fled requirements, while those 
under mandatory labeling will be 
subject only to visual inspection 
of markings or labels. 

Products that will no longer re· 
quire mandatory certification 
were ceramic tiles; plywood; flat 
glass; common nails; Gl sheets; 
performance and labeling stan­
dards of self-ballasted lamps, sin­
gle·capped fluorescent lamps, 
double-capped fluorescent lamps, 
and magnetic and electronic bal­
last. 

111e FPI, however, raised con­
cerns of increased entry of sub­
standard products, particularly 
for ceramic tiles, flat glass, and 
plywood without the mandatory 
certification implemented prevl-

ously by the DTL 
Dimagiba pointed out, howe'.t­

er, that the current backlog for 
one product category alone was 
about three monrhs and without 
this DAO, the Importers will on1y ~ 
suffer further. 

He, however, clarified tllqt 
while the mandatory certificatio.n 
prior to release of the cont'aine·rs 
would be lifted, the DTI would 
still do random ''sampling," and if 
a particular product fails to m.~'~t. 
the srandards, the agency W.HI 
then ol'der a recall to ensure tile 
safety of consumers. 

The trade of1icial also noted that 
after a meeting among stakeholders 
on The$day. the DTI' decided to con­
sider the plea to reinstate mandatory 
certification for flat glass. 

The r:pJ will have to submit ik · 
position paper to justify this 
move, Dimagiba added. · . . 

For ceramic tiles and plywood, 
the new DTJ order will remain in 
effecr. 

Powered by. ~ 
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DTI urges goods producers to cut prices 
By R!CHMOND S. MERCURIO · 

Th<~ Department of Tradl' 
and hadur1try (DTI) is urg ·· 
ing manufat:tuwr~ to redw .. --c 
prkcs of certmn commodities 
•<> rcfled the ~;u<:c.:cssi v': oil 
price mllbnckH owr tlw p;uo~t 
tew w~:cks. 

lradc Unrler!lccmlary Vk­
•orio Mario Dirnnt~iba said in 
a press conference Wedm•sday 
the DTI hall decidt~d tl> !ouk 
into the irnpac.t of oil to l."Crtain 
corrurtoditi(~$ r,iven the down -­
tNmd in di1•sd pril:es. 

Bam~d on l'~lhmat~·! ; Hw co~ ll 
of lransporti11g accounts {or 
three percent uf total produc-­
tion (:<JSt, Dhnagiba said ptitl\~:; 
of carmcd sanliru~; :Jitl)uld l~'> 
down l>y nine centavo~ per 
can while that of cornl<!d l>ecf 
should be reduced by 22 c~n-
l:avos. 

For milk products, the DTI 
official said prices should be 
slashe:d by 32 cents pt:!r p._ck 
for powdered milk, 34. ('ji~nts for 

condensed milk, and 25 cents 
for ('vapomt~~d milk. 

lnt>tant noodles and c;()fft!e 
sachets, meanwhile, should 
haw price reduction!> ot seven 
~~~11tavos and ').7 nmh; n~spl'c 

livdy. 
Tlu~ DTI has also loc1kl..>d inlo 

cem~mt prkes and estimates 
pi' ices per sack should go down 
an aver11ge 1'2. 

Dimagiba t>aid dic~;el price~ 
h•we 11lready plunged 21 pel'· 
cent year to date based on 
Departmt>.nt of Energy data. 

"So wt• <H\: ~:;1fling our Lmsi--

ne~;mnen to study on how to 
pass tu tht> consumers the yenr 
l(l dale dcdinc in pri<:es of dk· 
sel," Dimagiba N<aid . 

Although the DTI cannot 
mandate the price reduction, 
Dimagiba :laid the agency is 
hoping for its enforcement. 

"We are providing them 
with this data for them to 
con::;idttr but they a11t stiU the 

• 
~ · . 

ones to :-~el the Suggested Re­
tail Price (SRP). It i~ now up 
to them when they will imple·· 
ment it," Dimagiba Haid. 

"If no action is done, we 
can go to lhe m~xt ~>lag"' r~s wl': 
normally do. Write th~m a 
lett-er and call their attention 

to n~view pri<.--es of their prod­
a ads,'' he addtld. 

The DTJ last june n:questerl 
assistance frum the National 
Bun!au of lnvc!l>tigation (NBI) 
to conduct a probe on flour 
and brecld pl'ict>:S, saying local 
pxice~ wen~ not r·dh~~:tivc o( 
declining pric,·:; of wheat in the 
world market. 

"It will depend on NBI on 
what their a:>sessnwnt will be 
but t;o far I like tu report that 
almo~t 100 percent complied 
both for baken; and for millers. 
So I would like lo thank all of 
the indu:;try for hearing the 
DTJ rcqut~st to transfer to con­
::;um,~r a lw.tn~r price of wheat," 
Oimagiba said. 

"-
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: DT1 Slkat:Pinoy National Art & fashion Fair opens today 

' ~-~1!1~~~-~-D~ily Inquirer 
14 Aug 2015 

Ft9ht·.Page 
AS 
English 
n/a 
Dally 

Color 
Cirrulation­

Readership 
ArtldeSize 
AdValue 
PR Value 

Full Color 

~56,376 

~56,376 

158 cml 
PHP 31,866 
PHP 95,598 

DTI SikntPinoy Nntionul Art & Fashion Fuir opens today 

I>TI ~c~r•~lary Grc1:vry L. 
Ouminsn i.~ Hlull'd tu t,•ml in 
.:crl'lllC)IIf~·s murkin~t th1: 

. formul Olll'llin~ lod~r. nf thl· 
SikaiPinoy Nntlonnl Art llt 
Fashion P~ir. whkh will run 
from Augu~t '·I It> ah, ~Ol5, 
;It the SM 1\!~l)lltr.ul,· l-lull6 
in SM Mt~gamull, 
Munduhi)'UII!; l~ly. 

The: op!!nlng progr;u11, 
:;t;hcdul1·d at !:I'M, \\ill 
f(~llttm ll<'rlornnmt~''' by 
Elllmanut•lle .'\ddn, No111 
Cubnngun, nntlthl! Luhlng 
llnlnn~m D1uu.~ Trout1c. 
Visual artist Joey Cobeobo 
will uho c.'(lllahorntc ,,;th 
1)1'1 !<fficinls in creating an 
art piet:l! to mnum!nm~'''' 
tht~ ,~,·t~nt . 

The Sik;~•Pinoy :"l!:ttio oHII 
.-\rl & Fn6hion Fuir uims tu 
pmvldr. t.lllltltctl:l!\ ·support 
w SM~~$ engug~"(l i11 th•• 
cre.ntl\'o ludumries, 

them r~ach "wi<l<·r dom<·~tic 
rnurkl!l. 

Sum~ •:ln• n1'111n1l 
fn.~hlnn •:nlri!Jlrl!n~ur~ arc 
parliclpnlln& ·in tha! tntllc 
fuir, which hrillf!Ji lORethcr 
llifTcrcnt ·urt foa•ms including 
,rulptures, paintings. 
print~. tilm, photography, 
putt1~r}·, litl!rntun:l, mu•i<~. th" 
performlug nrt$, as wdl as 
;orti~~anul p•·ollll\~ts fru111 13 
1'1!8inn~ of tho! munt o·y. 

On the fa~hiqn fnmt, 
SMF..t> will ofl'n gnrt~~ents, 
uppa1·el tutd other wcarublc~. 
ha•tllr.roft.cd lltce!J.~ories, 
lnt·r11~Ut~ly woven fubrlcs, 
(ootw~:nr, l~ttther goods. hns~ 
:md otht~r nc~·,,~snd•:i'· 'l'll!'l'e 
will alsu ht :1 ~~·lt:(' li llll nf fin!' 
and t<l'> l\111\C jc~o•:ehoy. 

Trade statistics I'CVeul 
th:lt uppurd11nddothlng 
UCCCSSOI 'it!f. 4rti IIJIIOII{l the 

~l)lllllry·~ top 5 ~OilllliOdlty 
<!xport!l, lndir.nling thut thl$ 
i~ lll~utcgory wi•:h ~~XI'I.'Ilcnt 
lm~inc!ll> pro~p~r.w. 

In m.ltlitiuntu retail 
Bales, the fair nh1n aim~ tu 
pl'nvid" orl nml f,a~hiull 
entrepreneurs with 
net WOI'klll!\ l)pportUIIit i~~; 
tu hdtl thc:m ~:xpund their 
mat·kct pr~~cncc. 

For tlw public, tl:C!I'I! will~ 
frt0 performam:~~:• by varlou~ 
urti11ts, :1s well ng wlktl •md 
workshnJl8 on diffcrt!nt 
a:·t·relnt~d topic~ ft•l' the 
dnt'lltion ofthP. f11i1'. 

f.'<u· morc tllfunu.;tlon. 
'"'ul:•cl lh<: I)Tl· llnrcau of 
l~umt'-tilic Tm<.lt•l~rowutiuu.tl 

lch.:piHIUt' uumln.•r 7!:.1 · :i:l~;J , 
l:1x numUt.•a· 'J[J l ~~~:l~4.w'CtHnil 

11</fl>ii.' flti.yflv./lll. l'leoao 
"l.ll<~" lhr Fa•·•~hook Pll!)l' 

~lkatpill<>llftdt•.• (M upcfnl•'·' · 
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l8..~~~~-~ . . ·· i i<am~nya vs Investment scams plnalgtlng ng on 
. Medla11~e _ . _ 1 R~.!!!~~---·--· ·:· .. .. ... . ... _ -·-- _ .. ·--·------------ -··---
~Da!~::.. .. :. . . .. _··~-~? .. ~[~-~!?. . ... __ :· _ ·Color . j ~~~~~ite 
·sec:.uon. : - .< ~ l~S . ~ Circulation 474,055 

· --·Pag"ttN'o. -· ~ .. - · 2 - ~ · - Readership 474,055 
.. · ..; .:..-- ........ ,_. __ . ·· ~·-·-- ·· · ·--. 

Langl.iage ~n!JIIsh-AIIpino ArticleSize . 55 an, 

-~~'!'~!~s_t .... _ _ - K~~-~~!! .............. ·---- .. . . ~d_V~Iue iP8P 2,96~ . 
Frequency Dally . PR Value : PHP 8,885 
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-mpanye velnveetment 
acama plnalgtlngng DD 

PINAIGTI«lng~ 
of '1'nllll Md lllduetry ... 
111111 ............ ..... 
$1811111 ~ ... ~ .. 

lluM!On~j Mafi~MW"II Prr .. · 
-.;Pend. ecam, . 
1*'11 m,t uri fill ,. 

. I'MIIt 'tum na nagM~M-
Iftlfltlll •JMMto. 

Ayqc'l kJY P!efl& 8ecft. 
twy SOnny COklma Jr. ploeld­

· ~a.~ ng 011 ang Con$:11Mm1' 
Protoc6M llrld ~ Bu­
reau, Securities and ,:K­
change Commission at" En· 
10fC80'lllnt III1CI Investor Pr~r 
tedlo/1 Oepalbnerlt nllo prua 
~nap .!Ill ~llbala &8 
~~hlngg~ 
sa kllmln na no. 

Sa mga villi na ne~~~~arog­
{lap ng Dll, patllloy na <Una-

mmlang mya Oflllne scam sa 
lb&'l ibM!! tehlyon sa bansa 
daha cilmaramllld ~~ llfliJ gu-
1'118QW11lt no lntemet ~ (ll'lh 
shopplniJ. . 

Ang 011 Ql SEC QallY 
nagpalabaenaror•~ 
Ill mga tldvteo'yleban .a mga 
ecam nalto. 

Karuwanganlyangon a1 
"0 sec ano ~or 
Jusllee, WBIIonM 9tnau ot ll'f· 
ve.sll!lat!oo lit~ Nil· 
llonal' Fob ea llalctlong na 
li>. Sa kau.mydi• ll1lya, na­
~ na'ang(l.890011 oota· 
ra laban sa mga sangkot aa 
mga scam na ~ llalay sa mga 
1l8i<alep na ~. 
1Ciya~I8)U 

~ s~ mga -.ran na 
msnst1/lng ms/M(Jimlsld, • 
ayoo kay Sec. Coloma. KJ 
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D.T.I.'S 'SIKAT PINOY' PROMOTES 
·CREATIVE INDUS'I'RIES, ENCOURAGES 
:nLJPINO ART EN't&EPRENEURSHIP 

F lLlPINO artists and de~Jignen <~re 
starting to make their mark in the 
global marketplace. 

To promote-creative industries and 
encourage art entrepreneurship, the 
Department of'rrade and Industry (DTI)-

1 Bur~au of Donwntit: Trade Promotion 1&, 

I
! vncc again, ~taging the Sikat Plnoy National 
Art and Fashion Pair from August 14 to 16. 

: ,1t the SM MC!gatrade Halls. Admission is 
' free . 

With the tb:.ome "Pillng-PilingPxodul<wng 
PIUpino," this retail and order-taking event 
alms to ~xpiUld the market pnrsenoe of, and 
open up business opportunities for, Filipino 
s!MII- and mediwn-si:ledenterprises (SMSs) 

' . 

in th.e onts and fashion categories. 
The national6Urwill ~oome 130· 

plus art and fashion enbepcene\lr81X> promom 
the creative~ and tM best artisanal 
prcxfutts from 13 ~of the country. 

On Au~uet 15 the lineup consist!! of 
a tall( on regioranl filmmaking in Luzon and 
MiridanaobyTe!ddyCo; short {lim-showings; 
a performance by Jesse Lucas of Talent 
Company; .l uaft blogg(J'I w~~hop; Vl,ll . 
artist's forum by the· Artists Will fare!>( 
the Philippines; a performance by the 
Philippine Ballet Theatre; and the Luna 
Trip Band ending the day. 

On August 16 Cinekaslmanwa forum 
will start on regional filmmaking In 

,! 

Weatern Visayar;; a viewing of ehort fUm~; 

a pet"furmance by The Rude Meduulicals 
Theater; a Ballet Manila perfonnance; a 
pottery-making demon9tration by Joey de 
castro; a palntlng workshop by fernando 
Sena with students; and a dosing-day )am 
by the Lazaro B.md. 

ThcSikatPinoy~tionaJArtundFashion 

Fair aims to provide marketing support to 
. ~&~in the <re-¢~ i~s, !lfl4 :. 
help thtm,r~,a widez:~~- rt •· 
bringv tog!:thef different art fonilll, including 
paintings.srulptures,prtnts,fllm.pbotograpby. 
pottuy,literal:ure, musk. the perfurmlnBatU 
an.d more. There will also be fine jewelry and 
ethnic crafts from the regions. 
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D.T.I. PRESENTS THE NEW INDUSTRIAL POLICY TO CALAB.I\RZON 5rAKEHOLDEi<S 
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f.U,I, PRUI!Nl'$ fH;! N!W QNDU8111tiAL POLUC'Y 1'0 CALAIIAR.ZOIN tr.TAKI!HC&.0.$1118 - TIM oG(ilQrllme~~~ Gf" 'llrlll~e elK'! l._d-~ 
CDn) arod thtll lllllfillllild of lnvo:ttltc-.t~"*' (BOO) ooil!d~ tile G1ftBt Gill ~(II 0<!l~l~:m @.i? ~'0-I!Mlltlfllilii> IC>CleU!xUltitlln ~ufti'l&r<llru- vc~ litll!\f!tollllt 
6, !aOa.G I'd iho 1".af.d VIsta HoblJ. ~t.ay Citll. l'he "Ont&c;;otry Ro~<llm~P"' 01~6$ ~tie> AfllO <.lsmc PrGm; ill:oPCllhQI'i1 ll.oe>a~urtto" for 
Co!biH'~~" OOLd'\MeiUIG lllofiWHRf te lafolm titO i~~blktlltoW.II'Il' 1&'11 ilitCll ~ARZOH ~ of~ l:tr~p!l)riafiHW> Oil fit'-111111 
,._. ..... pJ•nli) wau. ...Uoul ~ a'" ot'4Sw t.o ~- .., • .._. Gf i\ltCI oppoeuu:.IU• for PhllfHIIlQI l'trute!l sn~c:J $1Wh fla the 
ASIAN ~omk: ·Co~t~miUQ~il!f (AfJC} allt'IJ tho I!U ~11!4N111Hr.od lt!l"$tom <U>f ~*'"""*" PfeuJ (W GSP+). from left Iii Nil Matrflou 
Q~alt~co-Toe.do1 R41£11GIIII4 Dl~, D'n-CALIU:IARZON) ~ lll>ortl.tlullo~~t CH~Q-1 bpovt Wla~Ung llur4Nalll..Oi~l Atty. Rom-a 
¢Aitdl'tlftllr, Prt~tfllkllllt'lt, IC~r&mt»<llr fA ~ubit>IMCIUVfO IWIII!I!.d'Mcbli'Oll'a ci ~ li'~ll~~~~lee~ b'U!. (CIUVl~B): fl(!oWR~ Meti!lflllll1"11 ~ 
IU~or, AlllilCI>filDaU<)n of h~l!lomktaV IW!i~iio.lfcctuii'OO's of the l?tdiOaal(,'jfi (o\fr'MP); l)r. o.e~ «ll~at~o•; Garmcat~ lrttl)ma@clftel 
CGOINI!Illltlon-Promot!ol'l o'l farrwflllll i!Cl411tolilkl Dave~Qt (QIZ·P~0114it!il0) PvvJecrt; 8.11lla 0, ~,.,m~ Oac.R...,gkm~B ~llnllc:tor, NIIDA 
IV·~ ""••B Dtnt., 'I'•~Yt!ll 'ltoaflllm alltll tnformetloa Offtcttrt; Dtr. Rah1411at49 M. Aldalbl!l, I!IJ;U;i$lllt hcroeteol)', M"ll br, 011111 
8.18~~~~ ~U\i!CI~, hm~tm~ll!a~ lllrwl !l!lodi'Oe!IOO IIK!hl$1rillt .. Giil ti1M Phiii(91Pit110!1~ Cnc. (l'§&!lPI); $1i~, lllr. Cfel lqo ll!!&l"lbh, Cllls.f of 
Pari:J, I!MaJUII) 'IN&t-._1111~ ~-e ~ o-iOPfJIGir.ril('l1tAilti!) ~. 
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ART AND 1-ASHION M I Ht: 1'1ALL 
Busine!;s Mirror 

19 Aug 2015 --
"fli£' r:~onomy 
A4 
En~JhSh 

Nonoy Li!Gil 

Daily 

,.,\ :", , , .' 't ~ 1 

·if .. 
I ), "';,\ . ' • ~ , \ ... ·~,,.('.IW,· 

: t~ j 
:o;,·: .. r. ;,.~,.... 

;~~i·-,1 
!•' 

Color 
Cirwlatioti 
Readership 
ArticleSm~ 

AdVilllll.' 
PR Vi:!lue 

Black/while 
82,600 

f!/.,600 
208 ern' 
PHP 16,178 

P11P 48,533 

~ 

.... , .• _--!~ 
7.otth•tft\'O(Ifl~ == 
m~~"""""'~ ~··-~· 1""'W"'S. ~-~~ 
fll~ ' · "" ":lUl 1"'"'" ··~ ·-:.· ; \;: . lp j.~ ~!;to:~ h:h .~~~ ~r·z.; .-·-· II"J .n::·~: 

I 
~"--

• ...:.;.l.. , 

. . • -=:;;: ~-~;:;r;:·:. 
F: ' j:If.t .. ~.~:;."...~~:--: . \\',,,~; .... 

. .- · . . . :. -:· ~~~~ 
-..·~- ---- JS:S : 

ART AND FASHION AT THE MAll '('*uaiArtlstJoeyCob<ollo(~ltNrnsupwilbTrado Secretuy GregmyL IJGmlngo(lllinteg)andTt~ 
Und81ea't!W'J Pondarto Mi!lllaklJr.CIIt Fmlayla$t~ln aeating ru1artpi00! tu commemorate~heS!bt Plrn.oy NllUDMI Art~1td Fc11Sillon fa!rlloldlllt~trnde 
Hall, SM Meg1llllalllll Mandahl)mgOty. MONOY LMZA 
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:Dally 
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.•. --- - -----·-·. ·-~·-··-----··--·-~·----- ·-·· _ .... _ ... ________ , ,.. __ .:.··· 

801 to .launch 
onlin-e investor 
information facility 

·n-m Board oflnvntmem (BOI)'s 
One Window Network (OWN) is 
all set for its soft launch of a cloud­
based web portal and mobil~ 
applicatiotl system, which will en­
able investors to lodge queries and 
concerns online, as well as access a 
ctatabankofinformation related to 
business and investments. 

'Ihe 801-0WN project has also 
indudcd a S'fltem that can tJack and 
monitor the: rent time statu~ ofiuws­
tors' inquir~cs and concerns u!lillf, 
Jl'riS0£1<11 mmputersor smart pi!OJI(~ 

'l11e soft launch iA ~hooulcd (or 
lOday (August I~>) ;tt 2 pm in the BOI 
Audio Visual !!nom, located in the 
agency's headqua11crs at 385 Senator 
Cil) . l~uy.ttfM~nuc in Makati aty. 

lo promo.tc full tr.msparency al)(l 
atl'mmtability. the system is dt>Bigncd 
to lodt\e ~11 i:we!nment rrlated w.­
quin~ments. p<>lid(~ and procedtd't!S 
"twdr.r on~ rrK1f" and ·will bt:. able to 
fast trad{ thr ;-(':;O)ntion of inV\.-stors' 
isrue<> and mr11.<.'m~ throur,h onlin~ 
coordinacion and fucilit.'ltion. 

OWN is part of the UOI's tran~­
f~mnation program with tlu: goal~ 
to bl~tter S(!rve itB stakeholdern by 
CII(.'OUr'.lging J competitive bll!lin~ 
and investment environment in 
the oounuy, and developing a mare 
a,nducive atmosphere for iodustly 
dewlopment and global value chains. 

OWN as an onljne investment 
facility will deploy a more efficient 
content management system, the 
.,cysaid. The Sysu!m design and 
dewlopmenl of OWN's web appli· 
<!lltiOn la expected to ensure user­
or· customer.frieadly respo11se by 
using the latest cloud applications._ 
The BOllnvesunentAction Center 
(lAC) hat~ been delegated full re­
sponsibilitY. for 'maintaining the 
\9eb applitatlon. -

To date. 'Memoranda of Agree-

ments (MOA) reJated to th~ data 
projea have been signed with four 
member.! of the l.nw3unem Promo­
tions Unite (IPU) Nenmrk. Thelie 
are Department ofF.nvironment and 
Natural ltesou~re~ - P.nvironmental 
Management Bureau (DI::NR-EMB), 
Securities and El«-hange Commis­
sion (SEC), fuod and Drug Admin· 
istrntion (FDA), ;~nd Department 
of'lhuri..qm (001'). The MOA will 
co.·lUI~ the smnoth and c:ontinuous 
flowofinfummtion aod a10n;linatlon 
amonglf'U NHW<nt< members. ·n,is 
will also st.rengthen the operating 
vroccdurc ot'OWN. With U1e MOA 
i 11 place, networl< memi>crB will 
provide lAC with periodic: update!~ 

of all relevant rules, regulations 
and pror.edures of all busines:~ and 
invet~tment related infortnl!tion. 

"'l'h~ agenc:y is commiltf.d tn 
('usuring thM inveslment applica. 
t it)ns and issue and cone ems arc 
l•ffir:iently address by all stake­
holdt:rs. With th<~ solt laund1 of 
OWN, il has redouble<! its efforts 
to strengthen it~ Information and 
'Ii:chnology platforms and systems 
to provide actutate, relev-dnt and 
timely information to it~ stake · 
holden~. As soon a~ it is fonnally 
in place, OWN ho~ to generate 
the necessary mileage with timely 
and highly impactful seiVices that 
are at par with intematiooal stan­
dards of investor awareness and 
fadlltatioo, • D'Il Undersecretary 
and BOI Managing Head Adrian 
S. Cristobal h'- said. 

OWN was conceptualiz~d by 
BOIInvesun.ent Assistance Service 
(lAS) and ~loped with the close 
collaboration of the Univmlty of 
the Philippines' Information and 
Telecommunications Develop-
ment Center (UP-ITDC). . 

VOLTAtRE PALAAA 

·I 
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Matlila ·FAME to· have 
Artisan Village in OctOber 
From AI bay's abaca handbags to Mindanao's Yakan 

fabrics, it will have our heritage crafts 
THB CENTI?.R for '()'ade Exposi- oping a diverse set of crafttl in- Gaetos. 
tions and Missions (Citein) and eluding eJtotic leather, jewelry, With the help of the coun­
the local govemments of Albay, pearls, mats from natural fiber, try's young designers, wh.mw 
provinces of Southern Min· . soap and other organtc prod- innovative ideas will modcrn­
danao {Region Xl), Zatnboimga ucts from the· madre de cacao ize the crafts of local makers, 
Peni.ruula (!legion IX), and plant, ~d ~uisite textiles by the Artisan Vtlla~e, with the en­
$eir respective Depamnent of the Yakan people. tire Manlla PAMH show, will of­
. Trade and Industzy (DTI) .units, Citem,:fhe owner and orga- fer a curator~al and meaningful 
are working on an exterwive illzer of ManDa FAME, bellc..ove!l exhibition that displays the 
.Partner Province program to that the value of fine artisannl fine work of Philippine artl ­
ehcourage ani:>all& to promote crafts is not only monetary but suns. 
their heritage crafts using busi- also social and culturaL 
ness st;rategfes for local and fn-. Intrinsic In the.~ products 

A si~ature event of q~, 
the export promotion:~ at-:ffi: of 
the Philippine Dcpanment: of 
'lrade and Industry, Manila 
FAME is the country's bi-annu­
al design ~nd lifestyle ·~e 
platform approved by ~n 
des Faires Intemationat~·~e 
global orgimi_zation for' he 
leading trade show organizers, 
fairground owners. and major 
national and internat1onlil as­
sociation of the exhibition in-

ternauonal markets. · · 
111 rod ct d f ed are the behefs, tradatlons and 

e P u s eve op un- customs of the people who 
der the program will be shown make them, so that they reflect 

In ·the 62nd Manila PAME Oct. the nation's identity. 
15·18, ott the SMX Conve~tion. "Our goal is to reach out to 
Center, Pasay City. Philippines. the loc~l makers and ~.quip 

The fair will have an Artisan them Wlth up--to-date busmeJJs 
Villag~ for these products. kn~wle~ge s~ that they . ca~ 
Albay~ftsmen come from 8 mamtam the relevance of thear 

strong community C)f w~avers crafts to the community, recre­
who create abaca handbags, ate their art, sustain livelihood, 
hotUeware and ·home dc!cor, and be at! par with the top '!?lay· 
f-uiniture, carpets and rugs. ers in the industry," saJd Catem 

Mhldanao artisans are devel· executive director Rosvi C. 

'l 

dustry. · 

-.. ·1-, 
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: ·~-~_5!~~n~ . .. j .I:!.T'i"E_~9.Y!~~~~ING TO FERNANDlNOLA.mRN MAKERS 
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:Full Color 
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,PHP 29,400 

·- ·--···· -· . . ------- -· ·· ·---~----~ .... ~--- .. ---. --- ·.~--...-.--;.-· ........... 

···I·· OTI PROVIDES TRAINING TO FERNANDINO LANTERN MAKERS 
CITY OF SAN FERNANDO, Parnpanga-The city government, In partnership 
with the Department of Trade and Industry (OTI), has provided training to 72 
Fernandlno lantern makers In an effort to enhance their knowledge and skills on 
electrical Installation and maintenance. 

The lantern makers.underwent training conducted by the Technical Education 
and Stqlls Development Authority to equip, give proper and basic Instruments 
needed to ensure the quality of the lantf!ms being produced In the city. 

The lanterns from this city are well known worldwide, as those were already 
exhibited In several countries like the United States, the Unite<! Kingdom, China 
and European states. 

City Mayor Edwin Santiago, In his message to the graduates, emph;,slzed 
the need of having proper training and skills to create a more stable product, 
and also enhance the capability of a person, further honing their talents and 
skills. PHA 

7 -:: 

-~ 
-~--::.~.;...~-:, :..-

""' 
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•~DTI wants to return flat-glass imparts 
1

to certification due to safety concerns 
I
' lh CI\TII~IIltH~ N. Pnus 

T Hil Deputmentof1hde .-nd 

i 
ln.duJtty (DTJ) ifCOIIIidcring 
rllturnlng st-rt.~etural f111t· 

· glas$ lr.lports to the mandatory 
certlftcat:On !i)roc:ess, after nego· 
tJ.tlon• with the local flat-glus 
lndustcy tAIJeJ the lssu.e of ufety. 

-
However, theD1'llzl•t~ndingJ7llt 

on o.thc~ptoductadellat~ from the 
' mand,\tory ctrtlfk-ltlon. 

I The Cal>tnat asency and the 
private ~ector, through the Fed· 

I eratlon of Philippine! Industries 
(PPI), have compromi5ed to rcvl~w 

I
• the lmplernentatlol) of a recently 

• 
!sGued Department Administra­
tive Ord-er (OAO 15-01) that dal·· 
lottrd flat glaap and seven other 
products from mandatory certl· 

(~ 
VIlli 

flc.atlon. "We h.od a m~etlng with 
PPI yesterday and Ullk& are ongo­
ing but ~ lht glu1, maybe we can 
ilve them room aiuctr may i5$UC, 

p~ro $IJ structural glass lang. Jloka 
Injurious. 'l11eyare goln(l to submit 
a po•ltion paper: 'l'r-11de UndersN.· 
rctary for Cc>u~umer Protection 
Vlctorlo Mari<J A , Dim~glbll ~~l rl 
on WednesdAy lastweekinachancc 
intervit-w "with reporters. 

Dlm3glba n;~id a ml!etlng wan 
held thtprevloU$ w~k between the 
DT!thief,Gr~goryl.. Dllltllngo,"nd 
three industry asaod<ltlons rcprc­
oentiniJ! the flat gla~u. plywood .tnd 
r.Namk tile~ intltwtry. ro cli•cur.s 
out&~ndlng IHRIII!ll uf the group~. 

Among the three, only hnport of 
~uucturo.l gl.us I> belns glv~n por.· 
slble locw.1y to return to the previ­
ou~ certification sdJ4~rru: as this Is 
the only one deem~th:t h"vlng nn 
l~su~ with safety. 

Morecw~r. the DTI lllltlntaius 
that th~ product tc:<tlng nncl "·'"'" 
pllngwiUctlllb~ done t.oen•urc Hafc· 
ty Qll the other dol isted products. 

The OTI-nurenu of l'roduct 

'.f 

Stand.uds (Ill'S) will now implement 
the labclins ~dtcmc while Imports, 
•~ow at the Bureau of Cu.•tums, will 
~rele.lSI!dwJmportem"wArehou$eS. 

Th~ DTt-nt>s '""""<~ I)AO 15. 
01, or "Measures to Fndllt .. tc the 
Issuance of the hnt•ort Commod­
Ity Clearance {lCCI," to h~•ten the 
procell9ing of ICC appllc.:~tlons of 
lmpc:lrUl'lll and to facilitate trad~. 

The three associations and lo­
c.tlmaalufacturers were up In .umo 
over the DAO, S3ylng th.1t an influx 
of auhstand.mi goods is bound to 
o.mter the lcx:.lll'l"l~rkct alnce their 
certlflc.otl!>n pmcQo& will he ~aniur 
for t·h~ir import couuterpart.o. 

Tht! DAO rran&ferrcd specltlc 
product.s from the mmndatory cer­
tiflclltlou uchomc to the list of man­
c.latory labeling. 

Th~>•~ product • arc ceramic 
tilti5, plywood, flo.t glMs, wmmon 
no1il, g.liYanlr:ed Iron hcet, perfor­
mance and b .bcllng 9~andard~ of 

~t!lt·b.1llastcd lamps, single·c~pped 
flnoro9cunt lamps, double-CJlpped 
fluorcaccnt lnmpv, nnd magnet!' 
~nd et~ctronjc ballasts. 

Th~ OTI '"'.O.«Itl~d th<U •uch j>r<ld · 
uct11 went not necesNary as thoso are 
not life rhrcarenlng. 

Tho PPI, whl'h cnunto thr. three 
~asoc.Uitlonsasmembcr-lndlllltrles, 
hAB beenengaglnR the DTIIn cnn­
$tant dialogue to reconsider th~ 
poaltiQn of Its membon. 

ThcdciJHcd products ~rc subjcx:L 
to the mandatory tllarklngo and la­
beling requirements s1.1ch a:~ tr;t.de 
namo/br~ndname, trademark, mod· 
d or type, narne .and addren nf im­
porter or manufacturer, country of 
tnAnubcture,ond dluction for use. 
Thcmand~ttorymarldngsllalx:l­

lngnh~ll be on a r.elf·dlllclBrl\tlon b.l· 
si• and may be subjected tav~rlfica· 
Lion 11nd/or validation by tht.' BPS, 
If nef!ded , According w tho l>AO In 
a post··marl...:t ourvelllanco. 
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ovt pushes growth of MSMEs in Zamboanga 
11\r. Departnu~nt of Tra~f. and country, pal'tirularly in regions in 

lndumy (DTI) pushe~ fo• the Mindanao, to promot~ inchJ9iVI' 
growth of micro, small and mt•- growth. 
,dium enterprises (MSMEs) in ForD'Ilalonc, ith118the0nline 
· Zamboanga Peninsula to spm r>hilippiuc Bu5i.ne3S Registry which 
l'Couomic activitie~ in 1hc region. <:uts time tq ~et up busin~s to six 

DTI Secretary Cl'egory Domin- steps in·~t days. down from the 
·go. dming. the firtlt Zamboanga prevloits 16 steps and 34 days. 
Peninsala MSME C<Jnference, The OTI chief also cited 'the 
mentioned that the government establishment of Co Negosyo Act 
~and private sector are now part· which mandates the. Department 
'nering .to improve the business to pUI up Negosyo Centers in aU 
. en~itonment nationwide. . the pr<wincc~. citil!ll and munid-

; · l'hr govem:-ncnt and the pn. paJities throughout the counuy to 

I
., vat.e st~<:tor worked to~rther fo assist them In opening businL~es. 

c:eate an enabling busuU!69 en- He also cited other govern­
, VII'OOml"nt an~ _make the country ment initiatives such as support 

~~tore. c~mpettuvc. ':"e began ?Y . to education, human resources, 
1mphfytng the busm~s penmt.s lnfl'alltructure, economic reforms, 

licensing system, adopting one the updating of the Barangay Mi­
and reducing the number. of ao Busines.<~ Entt>.rpriHes (BMBP.) 

siCjiS and required ~ignatories," .law; and ffi'l Support Programs 
said Domingo. for the MSMF..s. · 

He mentioned initiatives of Domingo, likewise. highlighted 
government to encoumge es- ·therountty'shostiugofJ\siaPadfic 

Hshment of businesses in the 

Economic Cooperation (APEC) 
mt.-etin(!s this year, in which dur­
ing the Ministen R£sponsiblc for 
Trade ( MRT) Mtt.tins the Philip­
pines along with other 20 APEC 
e(onomies come up with the 

Boracay Action Plan Agenda •.o 
include MSMEs into the gtobal 
value chain. 

•Happily, tht Ministers en­
dorsed the action agenda and 
agreecho rtcommend ita adoption 
to the AI'F.C leaders who will meet 
here in the Philippi net~ d1ia No· 
vember. With thi:~, I am OJ>llmistk 
that btfore too long, the MSME.'I 
here in Zamboanga Penin'sula will 
be able to export dle.ir produr.t~ 
directly,· he ~id. 

MSMP..s are the backbone df the 
Philippine economy as they com .. 
prise 9'.1 pt!rcent of total business 
establishments in the counuy and 
the generator of around 60 percent 
jobs locally. · PM 
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Strong showing for 
art entrepreneurs 
at DTI Sll~atPluoy 
art & fashion fair 

The Silultl'lnuy Nnlionl\l 
Art & l"nshion l'<~ir, held 
lalltAIIP,Uflt 14 tO 16,1015, 
nt tlw SM Mqv.trll<!c l·lnlls 
In MandllluyongCIIy 
~uCCe$~(,•1ly nctlOIIlpll~h·~cl 
i\s mandnte to pnunute 1\t'l 

l!ntrelmmeuNJbll> and the 
Cl'\!alive ind11~trk•,,, with 
t!Xl'l!llent public <tllumlnncc 
and robust s:tlcs. 

Altmcting oornc 14,765 
"rl enthuslnsts and bl.QII!I'!I 
to the thi'ce-dl\V eve11t, 
the uxhibitom '~ al-.lo to 

Circulation ·343,316 

Readership 
ArticleSize 
AdValue 
PR Value 

genurate 1>6.466-mllllot\ 
In !!Ush mtlt'S plus Plt-878-
mllllon In booked snll!~ fur 
n total of P9.:W4-'tnilllonlll 
revenues. In uddi~Otl. sumc 
~6.1)3t ·mllllon worth of 
trnnuctinno urestlll,wldor• 
negotiation. Potcntilllly, 
ltllal Hltle' 11re liX!lecl.ed to 
a'l'ndll'vfl.:ns·mllllon fo.-lln' 
c~hibit.ors. 

Conrirmim: tltat II"'"~ ;, 
u thriving mul'kct (or th..: 
~tts, p~~rtlelpat!.ng f!llllerlcs 
rt'portt:d pN>jedt:d gr().';R 
mtlell t\t P7.678-mil1Jon. 

Tho ~lkii~Pi.IIQ)' Natlonol 
Art& Fn3Mon Fair brought 
tO@I\lt~dltfilteut art Corms. 
&lll,':h aa paln.llng&,llt:'lllptnl'e'l, 

343,316 
196 on1 
PHP 39,663 

PHP 118,989 

Jll'h!19, film, Jlbotugmph.y, 
. pottery, Utel'llture, nm9il', th\! 
pt!l'formih{( nm, 111111 more. 
Free Jl(!r(lll'llli\IICC.11, Ialka and 
Art work$~ wei'(' altu> pari 
ofthethret·<loy t>mJtrnm. 
On the Cashion front. 

oxhlbltlll'fl frtltll tlw rettiott~ 
offered fine jewtlry ••rod 
ethnic cro.fts, as well a~ 
handcl'ofted n1:ec~;sori<!s. 
illtr}l~utClly woven fahril~s. 
lllliqU!! tlppm~l nnd othea· 
~l'llblll8, footweur, l&tthet· 
WIOd~, bii$S 0.00 Ur.~-.:-II!!Orie<. 

'lbe IYI18ikatl'hloy Salrics 
tlf natlaoaJ tltide mini iN 
a regular lldlvily ofthe 
D'll BIIJUU of Domettlc 
't'nlde l"mmotlon to pTov!.:le 

murketing 
~upp<Jrlto l:iM ~~~ 
and '"help thf.?lll 
r~t~cb A wicU•r 
dome9lic market. 

l'ot 11101'1, 

informaiiCJn. 
QJntiM:t the .I.YrJ­
Ilul\'0\1 uF Dtlltwatk 
·n-ado PtiJOlQtiun 
Ill toh•tlhonv 
numh.~r 'f5l•J:'.I23. 
fa, nurnhl'f751· 

_ __ 3-U-4, or aD'Iall 
. ~ftp@(/(j,fiUII.pll . 

'R)-ttllefo/'llull~4itht81kotPWitlMKIIIIWAN. Rllillon Folt',/Jll l'kBSt' 'Likc"tht 
~C. .... I'JI f.,, J)omlngl)ffllntr~~ml«tlllfllo IIUIA<!lartfo41J~ ~ tl,\{lll 
~ (3rd~m tit . ,· "11tt•maktng t~tlluil!/ . .-tl'sl.llnp/IO(p(Jfll (t.:«): lltarpinoJ!Iblnl 
p'~r~ AlofCII<l, I'Y;J t.~ lkitJII() M1100lo,Jr., o\fn. Rowmn UDifliflfiO, 1\w updatl". 
:liJI{IC'I" Noel G\tbongt.m, UIRI J). 'l I'Jicc.f'tlldrlldl) ROIJfS, Jr.-
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Stronger consumer protection sought 
PROPOSED amendments to the 23·year­
c)Jd Consumer Act will nol only slgnifl· 
cantly incre:~-se penalties on violat<>rs 
but would also impose longer impris­
unmcnt. 

Vlctorlo Mario Dlmaglba, undersec­
retary at the Dcp:utment of Trade itnd 
Industry, said the agency Is proposing 
to slap imprisonment of three ycllrS up 
to seven years, from one month to three: 
years. CdmiuaJ fines would be raised to 
PSO,OOO up t•> Pl million, from P200 to 
PSO,OOO. 

The amendments to th<: C01)t~unl(:r 
Act aim to strengthen consumer protec­
tion :lnd make the law attuned to the 
times, noted Dlmaglba. 

He added various bills in the Senate 
also propose to Increase penalties for 
violations of the prohibited acts in the 
law tO P50,000 per violation of the law 
from the c urrent P500 whkh is hardly 
a det~rrent . 

"The proposed changes will add more 
powers to government agencies (In en· 

suring) only safe products arc on sale," 
Dimaglba said. 

The Consumer Act, he noted, had to 
l>c revisited to cope with technology on 
electronic commerce ns welt as new in­
novations In consumer protection. 

"Additional p1'otecrlon had co be 
legislated to ensure c onsumers arc 
well protected in this digital age." sald 
Olmaglba, adding thai the prcvalt!nce 
of c-comntcrce as well as onUnc: mar· 
ketlng has changed rbc_ landscape of 
purchasing, doing away wHh physical 
Inspection :tnc1 lnteranlon cturlng th'~ 
traus;tctiou. 

Other spcclfk proposals an: t:xact 
change und oue price for both cash and 
credit c~r~l payments. 

Nine measures propoz>lng to amend 
the Consumer Act (Rep\lblic Act 7394) 
were jointly heard yesterday by the Sen. 
ate Committee on Trade, Conunerce and 
Entreprcneurshlp with the Committees 
on Finance, and Public Information •tnt! 
Mass Media. 

--~'fll~)i!,iiil .... m.-. -. , ,ru·-lMc.• 
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Bulacan co-op 
rec:eive,s DTI 
P'.S-M grant 

The Koop~rutlbnng PangJw. 
buhayan ng Sta. Maria <Bu· 
lacan) can now intensify Its 
food processing project with 

the ~500,000 grant that it is about to 
receive from the Department of Trade 
and Industry. The documents are being 
finaliY.ed. 

The co-op is engaged in contract 
growing of pigs and chickens with 
farmers not only In Bulacan but al!lo 
in other provinces. l'o mu,Jmo sure there 
is a lll8l'twt for the contract growers, 
tho co-ep buys tNack the hlll"Vt!St of. the 
growers which it procer;geslnt.o Various 
moot products. 

AJJ of now, U1e <..'0-0J> makes long­
gonisa, tocino, tapu, chicken roll, 
~ pop and other products. The 
processing Is currently done manually. 
With U1e DTl grant, the proc:e.slling 
will be automated and the quality of 
the products will also be significantly 
enhWlced, 4<.."COniing to Gil SP GIIJ'cia, 
<:o-op chairman. 

He expecU! the production to be 
more than doubled in tlle coming 
months onc(l the nBW' facilities are 
instaUed. With the new processing 
IIUlcbines, ot.ber llveatock and poultry 
growers can avaU of toO processing 
of their own meat produ(!ts. Gil and 
bis group are planning to process 
new ,producta Lib slumgbai roD wiUt 
~n and · port plus sweet- potato 
as carrier. 
, Uudertbecontractgrowingschem.e, 

Ule co-op provtdea the grower wttb the animals. Normally, traders_ often offer 
weanllngs whtcb he can raise In im- a lower price for pork rn1sed In the 
prowdgrowlpgpeusftoomd~wlth backyard. 
a mixture of rice buD and carbonized NormuUy, the contract grower gets 
rice huU and partbt witb concrete. The a nhare of at least a thousand pesos 
plgurunotbatbedaadthependoosnot rrum each pig that he fattened. Hence 
nood any washing with water, until the it is a wtn-win scheme for growers who 
fattened animals are marketed. WiU1 don't have enough capital to buy the 
beneficial microorganisms, the pigpen weanlings and ·the Ceeds.Jie only has 
Is virtually without the usual foul odor to provide the housing and the labor In 
in a piggery. raising the pigs. 

-The co·op buys back the fattened QUAIL RAISING - Meantime, Ag-
pigs, some ofwiUcb are processed into richexers is lntensifyiog its campaign 
meat products wbUe the rest Ia mar- 00 encourage farm l'amiliel:l to get Into 
kcted in the local market. Under the quail production which is highly profit­
l;l<:heme, when the fatteners are har· able. 1'he oompnny ha" been oouducting 
vested, the cost ofweanUng and feeds f'ree seminars on quail n\.lsing to show 
ure deducted. The rooudnder is shored. to the attendees how tbey can make 
by the co,-op and tbe contract grower. money from quails. . . 
'l'be grower geb 00 peroent of the profit Quallli ru-e advantageous to rruse 
while the co-op-40 pereent. ()e(:ause they need a s.m.tlll capital to 

Tbo scheme boo spread to many stort with. The growing area is also 
other places outside Bulacan. Contract very small. A 1,000-head Dock can be ac-­
growers are now fOund In :Sataan, Zam· commodatcd in cages inside a garage. 
bales, Nueva Ecija, Quezon, Batnngas Qutills also ~f:tlrt laying eggs in just 35 
and eve.n Dollo. to 45 ~from hatching. 

The pigs are fed with super premi- Quail pullets that 11re 24 days old 
um leeds h1D Agricbexers, a f'eedmill cost an average of24 pesos or two pesos 
also beaded by Gil SP Garcia. Tile use of per day. Quails have a high percentage 
the p~mium ration results in pork that of lay and the cost of producing an egg 
is preferred by viaJeros and atanbold- uu1bout70to75centaws.Ex:-fanneach 
era. The pork bas thJ.n rat, red In color eggfet.chesapc.!SOOrntore. Thus there's 
and~~ It means small. tat ~rs a 25-30% profit margin. Not onJy B.IIWIJ 
are found inside the muscles. making farme1"6aregettlngintoquuil-raisiQg.A 
the meat more~ 

Beause of the blgb qualif3' of the doctol'-COUple In Batangns bas atw:tOO 
meat, the co-op can sell the pork o.t tbeirownooMmereialquallproduction, 
par with the commerclally fattened according to Gil 
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MITSUBISHI BOOSTED AT GREENFIELD AUTO PAR.K 
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MITSUBISHI BOOSTED AT GREENFIELD AUTO PARK 
~ BUOYED by strong growth and perfor­

mance in the Philippines last year, Mlt­
subishl Motor Philippines Corp. (MMPC) 

rec:ently moved out of Its Calnta plant and 
transferred to the Greenfield Auto Park (GAP) 

~ · 
I 

' 1-

·;~1 
~~ 

In Santa Rosa, laguna. 
At p~, 21 hectares of the 65-hec:tare 

special economkzrmeservesas a manufacturing 
fa<llltyforMitsubishi, one oftheleadingautomo­
tlve brands In t~ wuntry with over SO years of 
experience In car malclng. 

Thentwmanufacturlngplantln Santa Rosa 
c.anprodu<eSO,OOOvebldesannually,rompared 
to a previous capacity of30,000unlts.lthou!es 
an automated pla~tlc parts painting n,>bot":'"'-a 
ftrstofltskindlnthePhllippines-thatcotnple·· 
mentstopcoatsprayrobotsforqulcl<eran~more 
consistent automotive painting Jobs. V_pflous 
othtr state-of-the-art assembly and :jti;allty 
processes and ~ulpmeot, such as a Jta~·.mea­
surfng machine, will allow !he facqn~~~.a~ 
par wltb other Mltsublshl a55Cfllb1Y.~~~ In 
Singapore, Thaitand, Indonesia and ~m.fl.o<Ua. 
among otht!r countries. · '·,, · 

In his speech dellvell!d during the Ph'nt's In· 
auguratlon,MMPC PresldentandCEOH~h."ro 
Shlbatasaidlhatlhdrexpa!\(jlqgp~llll~re­
flecuthemmpanfs~m_mltitfent to~~~lts 
vehldtmanufKtU~IJofislotht~jy. 

"With a new and bigger plant, we oow'ltave 
more oppon~ to ~df the pr~ of 
new models. However, Its productlon __ ·aJso 
be suppotttd by a SOIIfl!i auto ~rtng 
PQfkyfrom the PblflpplnegGwmnWbf~tcan 
strengthen tfle competltMiless of~~ Vetttcle 

-· 
~ .;,. 

PRESiDtMt Aqqlno,,..... Stamry ~ l. Domlugo 11nd Mluublshi"Motors Phlll~ne-s Pril!sl· 
dent and ao H.lkoliabUIVI Shibata IIISpe<t 111'1 early model Lancer sedan on display durin!.J the inmugu· 
ratfon oftM IMW Mltsutlbht P'*lt at Greenfield Autxl Plllll In Santa Rosa, Lagsna. 

<' I l ..... , , 

andpartslrianllfacturlngoperationsamongother 
A sean production facilities," Shibata S<Jid. 

Mlt$Y~Ishl projl!c:tsarapid Increase in vehide 
demand In the coontJy In the coming years, trlg­
geredbyafast-growlnglocalautomotl~lndustry 
andanlnueasing-ndforbrand-newvehldes 
brought about by the stable Philippine economy. 

last year Mltsublshl sold a total of 50,058 
vehides in the country, setting a new high for 
the Japanese auto firm. The company ts target­
Ing 62,000 units this year, and opening up fl'le 
additional dealerships or oudets. 

The company sees Its expansion and transfer 
to GAP In Greenfield City, Santa Rosa, as part of 
a mid-term plan of refnforclng buslntss In the 
Phl~ppines as a core marl!et, following Thailand 
and Indonesia. It h also In preparation fOf the 

"-t 

company's further business expansion and de­
velopment In other Asean rot~nlTies. 

Jeffrey OV.CanliJO', prl!~ld.e~t and cN,Irman 
ofGAPdeveloperGreenfleld Oevetopment CO!p., 
said: "Mitsubishi Motors Philippines's dedston to 
join us heJe at Greenfield City in Santa Rosa, La­
guna, is a welc9medevelopmentandvaltdatesour 
planstodevelopanautoparkwheremanufactur­
ersand suppliers can coexist and rake advantage 
of synergiZtng In one industrial park." 

Campos 15 optimistic lhat with Philippine 
Economic Zone Authority incentives · accorded 
to locatQfs a11d Investors In GAP, the Santa Rosa 
area will further attract not only well-known 
car manufacturers but related businesses In the 
Industry as well, such as car dealerships, car ac· 
(essories and auto parts shop5. ·. 



Headline I Tagline 

Calabarzon assessors discuss 
enhanced PS Mark for improved 
consumer protection, 
competit iveness with EU and other 
experts 
DTI Laguna caps 2014 with 4 
SSFs provided to women and 
church-based groups 
Prospective women entrepreneurs 
of Unisan trained on basic food 
hygiene 
DTI 12 launches" Treasures of 
Region 12" Pasalubong Center at 
SM Gensan 
DTI warns public against 
unreputable freight forwarders 

DTI-SK supports LGU Tacurong's 
2015 Business One Stop Shop 
DTI recounts stable prices of basic 
and prime goods as 2015 starts 

) ' 
OTHER FUNCTIONAL GROUPS NEWS RELEASES 

JANUARY 2015 

FG 
Date Date 

Newspaper /Page Headline I Tagline 
Issued Published 

ROG 08-Jan-2015 09-Jan-2015 Malaya A2 PH needs to improve certification 
09-Jan-2015 Business Mirror, A4 DTI receives help from EU in upgrading PHL 

products 

ROG 09-Jan-2015 

ROG 13-Jan-2015 14-Jan-2015 Malaya, A2 Women entrepreneurs Unisan tra ined on basic 
food hygiene 

ROG 14-Jan-2015 

CPG 15-Jan-2015 16-Jan-2015 Philippine Daily Inquirer, DTI blacklists 43 forwarders of 'balikbayan' 
B1 boxes 

16-Jan-2015 Manila Standard Today, Complaints filed vs. 43 freight forwarders 
B3 

16-Jan-2015 Malaya, A2 DTI blacklists 43 freight forwarders 
16-Jan-2015 Manila Times, B2 DTI warns public on erring forwarders 
16-Jan-2015 Daily Tribune, 9 Unreputable freight forwarders companies 

named 
17-Jan-2015 Manila Bulletin B-14 DTI blacklists 43 freiqht forwarders 
18-Jan-2015 Philippine Star B-5 DTI blacklists 54 foreign sea freight forwarders 

ROG 21-Jan-2015 

CPG 22-Jan-2015 23-Jan-2015 Phil ippine Daily Inquirer, Prices of basic goods remain unchanged, says 
AS DTI 

23-Jan-2015 Philippine Star, B-10 DTI sees drop in price cap for some products 
23-Jan-2015 Manila Bulletin, B-1 DTI wants prices of some basic goods lowered 
23-Jan-2015 Manila Standard Today, Lower milk, bread prices expected 

B3 
23-Jan-2015 Malaya, A3 Prices of bread milk noodles to go down : DTI 
23-Jan-2015 Manila Times, B2 Govt sees stable prices 

Ad Value 

8 225.00 
10,656.00 

5,967.00 

17,815.00 

13,245.00 

20,539.00 
14,044.00 
12,096.00 

12 919.00 
22 458.00 

23,039.00 

25,147.00 
19,468.00 
12,988.00 

i 

33,528.00 
9,675.00 



I 23-Jan-2015 People's Journal 5 DTI sees cheaper basic food items 3 320.00 
" Made in the Philippines" gets lOG 23-Jan-2015 24-Jan-2015 Philippine Star, B-5 DTI to conduct info sessions on EU GSP+ 19 721.00 
boost from EU-GSP+; DTI 24-Jan-2015 Manila Times, B2 Info sessions set for GSP+ 14,874.00 
conducts info sessions for 25-Jan-2015 Manila Bulletin, B-1 Made in PH gets boost from EU-GSP+ 19,252.00 
exporters 
9th Meeting of the Sub-Committee lOG 23-Jan-2015 
on Improvement of Business 
Environment convened under 
JPEPA 
Government and private sector lOG 23-Jan-2015 26-Jan-2015 Philippine Star, C-2 BOI hosts workshops to ease permits process 16,591.00 
address red tape encountered for for chem industry 
securing permits and licenses 26-Jan-2015 Malaya A4 Chemical industry seeks streamlined processes 5 242.00 
DTI Urges Speedy Passage of Usee 28-Jan-2015 29-Jan-2015 Malaya A3 Comg_etition law will spur business 22 015.00 
Competition Law Reyes 29-Jan-2015 Business Mirror, A1 Competition law badly needed as Asean 24,766.00 

integration nears - DTI I 

29-Jan-2015 People's Journal 5 Swift OK of competition law pushed 17 684.00 
31-Jan-2015 Manila Times B3 DTI urges speedy passage of competition law 2 925.00 I 

01-Feb-2015 Manila Bulletin, B-1 DTI urges speedy passage of Competition Law 63 734.00 
DTI Region 2 maintains Level II ROG 28-Jan-2015 

I 
Accredited Status under PRIME-
HRM 
DTI: milk, bread manufacturers CPG 28-Jan-2015 29-Jan-2015 Malaya A1 Prices of bread milk to go down 16 209.00 
agree to decrease SRPs 29-Jan-2015 Manila Bulletin, B-1 Nestle bakers agree to reduceprices 23 505.00 

29-Jan-2015 Manila Standard Today, Nestle, bakers to trim prices 8,660.00 
B3 

29-Jan-2015 Business Mirror, A4 Milk makers, bakers heed DTI call to lower 33,837.00 
product SRP 

DTI to facilitate the formulation of Usee 29-Jan-2015 30-Jan-2015 Business World, 4/S1 DTI sees doubling of e-commerce market in 14,587.00 
E-Commerce 2020 Roadmap Reyes 2015· pushes industry road map I 

30-Jan-2015 Malaya, A2 Value of e-commerce to double 6,900.00 

TOTAL 575,631.00 

TOTAL NO. OF PRESS RELEASE- 14 press release 

TOTAL NO. OF PICK-UPS- 33 news article 



Headline I Tagline FG 

) ) 

OTHER FUNCTIONAL GROUPS PHOTO RELEASES 
JANUARY 2015 

Date Date Newspaper I Page Headline I Tagline 
Issued Published 

Forging ahead for the crafting of Usee. 07-Jan-2015 08-Jan-2015 Philippine Star, B-1 Forging Ahead For The Crafting 0 an E-
an e-commerce roadmap Reyes commerce Roadmap 

08-Jan-2015 Manila Standard Today, E-commerce roadmap 
83 

11-Jan-2015 Manila Bulletin B-3 Crafting Of An E-Commerce Roadmap 
D2M2 Project: Partnership to IDG 23-Jan-2015 26-Jan-2015 Philippine Star, B-2 D2M2 Project 
Enhance Competitiveness 

TOTAL 

TOTAL NO. OF PHOTO RELEASE- 02 photo release 

TOTAL NO. OF PICK-UPS- 04 photo article 

Ad Value 

49,208.00 

23,008.00 

31 656.00 
17,634.00 

121,506.00 



) 

OTHER FUNCTIONAL GROUPS NEWS RELEASES 
FEBRUARY 2015 

Headline 1 Tagline FG 
Date Date 

Newspaper /Page Headline I Tagline 
Issued Published 

DTI -AITECH Partnership On Usee 04-Feb-2015 05-Feb-2015 Malaya, All Construction, academe linkage pushed 
Construction and Academe Reyes 
Linkage Program 
DTI Greening Proponents Meet to ROG 10-Feb-2015 11-Feb-2015 Malaya, A3 Strategies for resilient MSMEs crafted 
Draft Climate-Smart Strategies for 
MSMEs 
Surigao del Norte and Agusan d~l Usee 11-Feb-2-15 12-Feb-2015 Malaya, All 28 complete constructor accreditation program 
Sur produces 28 New Constructors Reyes 
Performance Evaluators (CPEs) 
DTI supports BEMAC in Providing Usee 13-Feb-2015 
Viable E-Vehicles for Filipinos Reyes 
DTI issues Notices of Violation to CPG 13-Feb-2015 15-Feb-2015 People's Journal, 2 Supermarket, grocery stores caught 
14 supermarkets overpricinq qoods 

15-Feb-2015 Philippine Star, B-5 DTI flags 14 supermarkets for selling above 
SRP 

15-Feb-2015 Pilipino Mirror, 4 14 supermarkets lumabag sa SRP 
16-Feb-2015 Daily Tribune 8 DTI identifies 14 overpricing supermarkets 

DTI : Purchase only PS/ICC- CPG 18-Feb-2015 22-Feb-2015 Philippine Star, B-8 DTI warns against substandard construction 
marked construction materials materials 

23-Feb-2015 Manila Bulletin B-3 DTI warns safety of building materials 
DTI: Quality is key to taking IDG 24-Feb-2015 25-Feb-2015 Philippine Daily Inquirer, DTI aids small traders to access EU market 
advantage of EU-GSP+zero tariffs 86 

25-Feb-2015 Manila Times, 84 Quality key to taking advantage of EU-GSP+ 
zero tariffs - DTI 

Zambo exporters laud EU-GSP+; IDG 27-Feb-2015 
Exporters and SMEs gearing for 
EU market 
DTI SSF on infants' accessories ROG 27-Feb-2015 
production to boost GDH sector in 
Nueva Ecija 

TOTAL 
TOTAL NO. OF PRESS RELEASE- 09 press release 

TOTAL NO. OF PICK-UPS- 12 news article 

Ad Value 

10,554.00 

8,387.00 

8,605.00 

5,667.00 

21,377.00 

3 309.00 
14 288.00 
26,301.00 

11,125.00 
20,168.00 

16,837.00 

146,618.00 



Headline I Tagline 

BEMAC opens Assembly Plant for 
made E-Tricycles 

FG 

Usee 

l ) 

OTHER FUNCTIONAL GROUPS PHOTO RELEASES 
FEBRUARY 2015 

Date Date 
Newspaper/Page Headline I Tagline 

Issued Published 

13-Feb-2015 14-Feb-2015 Manila Standard Today, Local e-tricycles 
Reyes B4 

15-Feb-2015 Manila Bulletin, B-1 Company Opens Assembly Plant For Made E-
Tricycles 

16-Feb-2015 Philippine Star, B-6 BEMAC Opens Assembly Plant For Filipino 
Made E-Tricycles 

TOTAL 

TOTAL NO. OF PHOTO RELEASE- 01 photo release 

TOTAL NO. OF PICK-UPS - 03 photo article 

Ad Value 

38,103.00 

33,154.00 

40,569.00 

~J.].,826.00 



Headline 1 Tagline 

The Department of Trade and 
Industry Unified Brunei-Indonesia-
Malaysia-Philippines to Strengthen 
Sub-Reqional Ties 
Department of Trade and Industry 
Crafts High Quality Construction 
Projects to Deliver Better Roads to 
Filipinos 
DTI urges investors to support 
growth opportunities in 
Agribusiness and Logistics in 
Northern Mindanao 

DTI SSF Cavite bio-compost 
facility targets 5000 household 
beneficiaries 
Joint Statement by International 
Trade Ministers of Philippines and 
Canada 

) ) 

OTHER FUNCTIONAL GROUPS NEWS RELEASES 
MARCH 2015 

FG 
Date Date 

Newspaper /Page Headline I Tagline 
Issued Published 

Usee. 03-Mar-2015 
Reyes 

Usee. 04-Mar-2015 05-Mar-2015 Malaya, A3 More agencies, LGUs eye construction 
Reyes accreditation 

IDG 06-Mar-2015 07-Mar-2015 Philippine Star, B-3 DTI pushes for agribiz, logistics investments in 
Northern Mindanao 

07-Mar-2015 Business Mirror, AS Government urges businessmen to invest in 
Northern Mindanao 

10-Mar-2015 Manila Bulletin B-12 Efficient logistics for N. Mindanao pushed 
ROG 06-Mar-2015 07-Mar-2015 Business Mirror, B4 DTI to put up bio-composting facility in 

Mendez, Cavite 

OSEC 20-Mar-2015 21-Mar-2015 Business Mirror AS Manila, Ottawa Deepen trade ties 
23-Mar-2015 Philippine Star, C-3 Phi, Canada set exchange of trade, invest 

missions 
23-Mar-2015 Manila Bulletin, B-14 PH Canada to enhance bilateral trade relations 

TOTAL 

TOTAL NO. OF PRESS RELEASE - OS press release 

TOTAL NO. OF PICK-UPS- 08 news article 

Ad Value 

11,041.00 

20,556.00 

14,197.00 

47 154.00 
16,879.00 

3 422.00 
17,217.00 

11,960.00 

142,426.00 



Headline I Tagline 

Brunei-Indonesia-Malaysia-
Philippines Unified to Strengthen 
the Sub-Regional Ties 
BIMP-EAGA convened socio-
cultural pillar 
DTI strengthens partnership with 
private sector on industry 
road maps 

PHL, Canada trade and investment 
missions 

) ) 

OTHER FUNCTIONAL GROUPS PHOTO RELEASES 
MARCH 2015 

FG 
Date Date 

Newspaper 1 Page Headline I Tagline Issued Published 

Usee. 03-Mar-2015 11-Mar-2015 Manila Standard Today, BIMP-EAGA plan 
Reyes B1 

Usee. 06-Mar-2015 
Reyes 
OSEC 20-Mar-2015 21-Mar-2015 Manila Standard Today, Industry roadmaps 

B3 
22-Mar-2015 Philippine Star, B-7 DTI Strengthens Partnership With Private 

Sector On Industry Road Maps 
OSEC 23-Mar-2015 24-Mar-2015 Philippine Star, B-6 PHL-Canada Trade Investments Mission 

24-Mar-2015 Manila Bulletin, B-1 Enhancing PH-Canada Trade And Investment 
Relations 

26-Mar-2015 Manila Standard Today, Enhanced relations 
B5 

TOTAL 

TOTAL NO. OF PHOTO RELEASE- 04 photo release 

TOTAL NO. OF PICK-UPS- 06 photo article 

Ad Value 

35,219.00 

14,348.00 

37,229.00 

10,539.00 
21,528.00 

29,189.00 

148,052.00 



Headline I Tagline 

Philippines to Tap the Untapped 
Halal Market through DTI's 
initiatives 

DTI exposes SMEs to higher 
product standards 
SOl-approved investments 
increase 17% in Q1 

IPP-strategic plan to grow 
industries 

DTI and UP-ISSI Forge 
Partnership to Craft Gifts, Decors 
and Houseware Industry Roadmap 

Sec. Domingo visits SSF project; 
meets chamber staff in Region 1 
Philippines to Put Forward SIMP-
EAGA Economic Agenda 

) ) 
OTHER FUNCTIONAL GROUPS NEWS RELEASES 

APRIL 2015 

FG Date Date 
Newspaper /Page Headline I Tagline 

Issued Published 

Usee. 06-Apr-2015 07-Apr-2015 Phil ippine Star, B-3 DTI taps opportunities in halal market 
Reyes 07-Apr-2015 Philippine Daily Inquirer, Mindanao groomed as halal goods center 

83 
07-Apr-2015 Manila Bulletin, B-2 Halal food dev't seen to improve inflow of 

Muslim tourists in PH - DTI 
07-Apr-2015 Malaya, A3 Tap Halal market food industry told 
07-Apr-2015 Manila Times, B2 PH urged to tap billion-dollar halal market 

Usee. 07-Apr-2015 08-Apr-2015 Philippine Star, B-10 SMEs urged to raise product standards 
Reyes 08-Apr-2015 Manila Times B2 DTI calls on SMEs to join Sikat Pinoy fairs 

BOI 10-Apr-2015 11-Apr-2015 PhilipQine Star B-1 SOl-registered investments up 17% in Q1 
11-Apr-2015 Philippine Daily Inquirer, BOI -approved projects up 17% in 1st quarter 

81 
11-Apr-2015 Manila Bulletin, B-3 New investments post 17% rise in Q1 
11-Apr-2015 The Standard 84 Investments rise 17% to P54.6b in Q1 
11-Apr-2015 Manila Times, 81 SOl-approved Q1 investments rise 17% to 

P54.6B 
11-Apr-2015 Business Mirror, AS Manufacturing, power sectors drive growth of 

Q1 investment pledges 
BOI 10-Apr-2015 11-Apr-2015 Philippine Star, B-3 BOI giving perks for biz strategies 

11-Apr-2015 Manila Bulletin, B-1 BOI Qromulgates 3-year IPP guidelines 
11-Apr-2015 The Standard 81 Boi okays 3-year investment plan guidelines 

BOI 10-Apr-2015 11-Apr-2015 Manila Times, 82 Gifts, houseware industry to complete roadmap 
by Aug 

11-Apr-2015 Business Mirror, 82 Gifts, decor businesses tocraft industry road 
map 

12-Apr-2015 Manila Bulletin, B-3 DTI, UP-ISSI to craft road map for the 
handicraft industry 

13-Apr-2015 Philippine Star, C-6 DTI, UP drawing up roadmap for gifts, decors, 
houseware 

ROG 13-Apr-2015 14-Apr-2015 Malaya, A3 Replication of Region I's shared services facility 
recommended 

Usee. 21-Apr-2015 22-Apr-2015 Philippine Daily Inquirer, DTI vows to pursue BIMP-Eaga initiatives 
Reyes 84 

Ad Value 

19,496.00 
18,921.00 

16,751.00 

6 552.00 
10,117.00 
14,230.00 
13 742.00 
28,715.00 
21,849.00 

29,343.00 
18,054.00 
24,237.00 

50,968.00 

14,006.00 
24,508.00 
9,200.00 
10,875.00 

10,422.00 

16,951.00 

68,717.00 

6,888.00 

16,807.00 



) ) 
23-Apr-2015 Malaya, A3 PH improves travel, communications link ink 18,519.00 

BIMP-EAGA 

APEC Dialogue to Discuss the IDG 21-Apr-2015 
Convergence of SMEs into the 
Automotive Global Value Chains 
CIAC Accredits New Construction Usee. 22-Apr-2015 
Mediators Reyes 
Automotive Parts Supplier SMEs BOI 24-Apr-2015 25-Apr-2015 Business Mirror, AS APEC eyes unified auto market for automot ive 9,660.00 
Link to the Global Value Chains sector 

26-Apr-2015 Manila Bulletin, B-2 Automotive parts cont ribute 3.5% to count ry's 23,420.00 
manufacturing sector 

22nd APEC Automotive Dialogue to BOI 24-Apr-2015 
Draw up Roadmap for Electric 
Vehicles 
APEC Project to Integrate SMEs in BOI 24-Apr-2015 
t he Auto Sector Global Value 
Chain 
Asia Pacific auto industry experts BOI 27-Apr-2015 
discuss U.S. Automotive Standards 
and Technical Regulations 
SMERA kicks off in Region 12 BOI 28-Apr-2015 
BOI OK's Typhoon Yolanda BOI 30-Apr-2015 
Guidelines 

TOTAL ~() 2,~.,8. 00 
------

TOTAL NO. OF PRESS RELEASE -15 press release 

TOTAL NO. OF PICK-UPS- 25 news article 



Headline 1 Tagline 

Sec. Domingo visits SSF project in 
Region 1 
DT1-PDCB to train NAPOCOR and 
DPWH Engineers as Constructors' 
Performance Evaluators 
Department of Trade and Industry 
Launches its very first DTI 
Photography Club 
DTI welcomes ISO 

) ) 

OTHER FUNCTIONAL GROUPS PHOTO RELEASES 
APRIL 2015 

FG Date Date 
Newspaper /Page Headline I Tagline 

Issued Published 

ROG 14-Apr-2015 16-Apr-2015 Manila Bulletin, B-2 Domingo Visits SSF Project In Region 1 
18-Apr-2015 Philippine Star B-4 DTI Head Visits SSF Proiect In Reqion 1 

Usee. 17-Apr-2015 
Reyes 

Usee. 20-Apr-2015 
Reyes 

CPG 30-Apr-2015 01-May-2015 The Standard, B4 ISO certification 
02-May-2015 Philippine Star, B-2 DTI Welcomes ISO 
02-May-2015 Manila Bulletin, B-1 DTI Welcomes ISO Secretary 

TOTAL 

TOTAL NO. OF PHOTO RELEASE- 04 photo release 

TOTAL NO. OF PICK-UPS- OS photo article 

Ad Value 

46/544.00 
23 754.00 

51,078.00 
24,152.00 
31 253.00 

176,781.00 



Headline 1 Tagline 

PH APEC 2015 Delegates gear up 
for 50M2 and MRT 

DTI Taps Multi-Stakeholders in 
Business and E-commerce Outlook 

APEC Women and Economy 

DTI Photography Club launch 

Palawan Welcomes BMP EAGA 
Senior Officials on Transportation 
and Connectivity Talks 

) l 
OTHER FUNCTIONAL GROUPS PHOTO RELEASES 

MAY 2015 

FG Date Date Newspaper I Page Headline I Tagline 
Issued Published 

IDG 15-May-2015 20-May-2015 Philippine Star, B-6 PHL APEC 2015 Delegates Gear Up For 50M2 
And MRT 

20-May-2015 The Standard, B4 Apec meetinq 
Usee. 19-May-2015 20-May-2015 Business Mirror, E4 DTI Taps Multistakeholders In Business and E-
Reyes Commerce Outlook 

22-May-2015 Manila Bulletin, B-6 DTI Taps Multi-Stakeholders In Business And 
E-Commerce Outlook 

Usee. 20-May-2015 
Terra do 

Usee. 21-May-2015 
Reyes 
Usee. 28-May-2015 
Reyes 

TOTAL 

TOTAL NO. OF PHOTO RELEASE- OS photo release 

TOTAL NO. OF PICK-UPS- 04 photo article 

Ad Value 

25,659.00 

30,361.00 ' 

32,086.00 

19,562.00 

107,668.00 . 



Headline I Tagline 

Laguna SMEs attend awareness 
campaign on EU General Scheme 
of Preferences 
Growing Global SMEs, a priority; 
Dll advances SME Action Agenda 
in APEC MRT 
Philippines to Capacitate 
Philippines SMEs through CBET 
Workshop 
Dll Taps Multi-Stakeholders in 
Business and E-Commerce 
Outlook Seminar 
ZAMBALES set for Dinamulag 
2015 
Dll-3 has Php 61.44 Million BuB 
J)rojects for 2015 for 54 LGUs 
Local products featured in Galing 
Bataan Trade Fair 
Regional IPP Roadshow to start 
May 22 

MSMEs gain ground in APEC's 
2015-2019 TWG Strategic Plan 

CLGCFI, DILG, Dll to confer 
Streamlining Awards 
PH proposes initiatives to 
mainstream MSMEs in Green 
Supply Chains 

) ) 
OTHER FUNCTIONAL GROUPS NEWS RELEASES 

MAY 2015 

FG 
Date Date Newspaper/Page Headline I Tagline 

Issued Published 

ROG 05-May-2015 

IDG 07-May-2015 

Usee. 11-May-2015 
Reyes 

Usee. 12-May-2015 
Reyed 

ROG 19-May-2015 

ROG 19-May-2015 

ROG 20-May-2015 21-May-2015 Malaya, A2 Local products featured in Galing Bataan trade 
fair 

BOI 20-May-2015 21-May-2015 Business World, 4/ S1 Bol road show to pitch domestic investors on 
priority investments 

21-May-2015 Manila Bulletin, B-1 Regional IPP roadshow on May 22 
21-May-2015 Malaya, A2 BOI set regional IPP road show 
21-May-2015 Daily Tribune, 9 Bol sets nationwide roadshows for IPPs 
22-May-2015 Philippine Star, B-14 IPP road show starts 

BOI 20-May-2015 21-May-2015 Malaya A1 MSMEs gain ground APEC strategic plan 
22-May-2015 Philippine Star, B-4 Dll, DOT pushing for APEC initiative to 

support MSMEs 

ROG 21-May-2015 

lOG 21-May-2015 22-May-2015 Philippine Daily Inquirer, 'Green' framework for Apec SMEs pushed 
82-4 

22-May-2015 Malaya A1 Greeninq APEC supply chain 
22-May-2015 Manila Times, 82 PH highlights MSMEs' role in green supply 

chain 

Ad Value 

i 

9,048.00 

12,348.00 

10,618.00 
10,248.00 
12,502.00 
16,361.00 
35 532.00 
26,044.00 

! 

I 

12,800.00 

35 009.00 
17,819.00 



I , 
22-May-201S Business Mirror, AS Manila presses 'greening' of MSMEs' at APEC 34,783.00 

meeting 
BIMP EAGA Senior Officials visit Usee. 22-May-201S 23-May-201S Mia. Times, B3 BIMP EAGA senior officials visit Palawan to 12,836.00 
Palawan to Strengthen Road, Air Reyes strengthen road, air and sea linkages 
and Sea Linkages 23-May-201S Business Mirror, AS BIMP-Eaga execs set Palawan visit to 13,172.00 

strengthen transportation linkages 
DTI Supports Passage of Usee. 2S-May-201S 26-May-201S Philippine Star, B-3 DTI urges immediate passage of Cabotage, 20,SOS.OO 
Competition and Cabotage Bills on Reyes Competition Law 
its 3rd Reading 26-May-201S Malaya, A2 Cabotage, competition laws pushed 1S,S60.00 

26-May-201S Business Mirror, AS DTI supports amendment of cabotage law, 8,322.00 
passage of Fair Competition Law 

27-May-201S Manila Bulletin, B-2 DTI backs competition, cabotage measures 21 248.00 
IFEX 201S opens; 12 Calabarzon ROG 2S-May-201S 
MSMEs to participate 
DTI-3 releases Suggested Retail ROG 26-May-201S 
Price for School Supplies 
Philippines to strengthen Usee. 26-May-2016 
Construction Ties with European Reyes 
Free Trade Association 

Palawan Welcomes BIMP EAGA Usee. 27-May-201S 
Senior Officials on Transportation Reyes 
and Connectivity Talks 
DTI conducts to back briefings on BOI 27-May-201S 
Industry Roadmaps and IPP in 
CAR 
Electronics still top export for ROG 28-May-201S 29-May-201S Manila Times, A7 Electronics export up in 2014 1S,70S.OO 
Central Luzon in 2014 
Streamlining Awards rites held in ROG 28-May-201S 
Clark 
DTI reminds OFW Families to use ROG 29-May-201S 
Balikbayan box tracker 
DTI-3 lends meat processing ROG 29-May-201S 
equipment to Bataan SMEs 

TOTAL 340,460.00 



ap!::&Je SMau 61-Sdn->IJid :10 'ON lV.lO.l 
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Headline I Tagline 

CARS Program Approved 

DTI-NTC reminds cellphone and 
gadget dealers on consumer rights 
Bulacan Packaging Center receives 
packaging equipment from DTI 
June 09 is World Accreditation 
Day 
Streamlining Awards winners 
announced 
Negosyo Center in Batangas City 
to be launched June 25 
SSF beneficiaries in ARCs undergo 
SRA courses on site 
DTI -NTC agreement to boost 
protection of telecoms users 

Local Government of Basco, 
Batanes consults DTI for the 
improvement of BPLS 
DTI nurtures entrepreneurial 
potentials of 62 OFWs 
Diskwento Caravan, Business 
Name Registration showcased at 
Kalayaan 2015 Celebrations 
15 Negosyo Centers Now 
Operational Nationwide 

) ) 
OTHER FUNCTIONAL GROUPS NEWS RELEASES 

JUNE 2015 

FG 
Date Date 

Newspaper I Page Headline I Tagline Issued Published 

IDG 01-Jun-2015 02-Jun-2015 Business World S111 New auto industry plan approved 
02-Jun-2015 Philippine Star B-4 P-Noy_ issues new EO on vehicle mfg perks 
02-Jun-2015 Philippine Daily Inquirer, Palace Oks road map for automotive industry 

B3 
02-Jun-2015 Manila Bulletin B-1 Palace okays tax perks for new car investments 
02-Jun-2015 The Standard1 B1 Aquino approve auto program 
02-Jun-2015 Malaya, A1 Aquino issues EO on car plan 
02-Jun-2015 Business Mirror, A1 Palace Oks new auto industry program 
03-Jun-2015 Manila Times, B1 New car industry plan 'not enough' 

ROG 02-Jun-2015 

ROG 03-Jun-2015 

CPG 03-Jun-2015 

ROG 04-Jun-2015 

ROG 04-Jun-2015 08-Jun-2015 Philippine Star, B-2 DTI to open Negosyo Center in Batangas 

ROG 05-Jun-2015 

ROG 08-Jun-2015 09-Jun-2015 Philippine Star B-5 DTI NTC inkQact on consumer protection 
09-Jun-2015 Manila Times, B2 DTI -NTC deal protects telecom users 

ROG 08-Jun-2015 09-Jun-2015 Manila Times, A7 Batanes eyes upgrading registration process 

ROG 09-Jun-2015 

ROG 11-Jun-2015 

ROG 11-Jun-2015 13-Jun-2015 Philippine Star B-2 DTI puts up 15 Negosyo Centers 
13-Jun-2015 Manila Times, A7 15 Negosyo Centers now operatiorrCII 

Ad Value 

181 973.00 
32 830.00 
22,633.00 

32 603.00 
14 526.00 
58 146.00 
59 912.00 
40 696.00 

18,476.00 

16 023.00 
8 625.00 
7,020.00 

17 808.00 
__ 21100.00 



14-Jun-2015 Abante, 2 Dagdag na DTI centers para sa malilinggit na 5,363.00 
negosyo 

DTI probes prices of flour, instant CPG 11-Jun-2015 12-Jun-2015 Philippine Star 9 DTI starts probe on flour bread noodle prices 30 365.00 
noodles, and bread 12-Jun-2015 Philippine Daily Inquirer, DTI sets probe of 16 flour millers, 12 bakers 20,617.00 

B2-1 
12-Jun-2015 Manila Bulletin, B-3 DTI readies profiteering, collusion charges vs 32,378.00 

some flour millers bakers 
12-Jun-2015 The Standard, B4 Lower flour prices eyed 3 320.00 
12-Jun-2015 Malaya, A3 DTI probes millers bakers for collusion 12 008.00 
12-Jun-2015 Manila Times, B3 DTI probes flour instant noodles bread prices 26 475.00 
12-Jun-2015 Business Mirror, A4 DTI investigate pricing behavior of millers, 26,833.00 

bakers 
DTI continues reinforcement on CPG 11-Jun-2015 
product standards 
Batanes Sangguniang ROG 15-Jun-2015 
Panlalawigan mulls incentives for 
Ivatan producers 
DTI volunteers to join Brigada ROG 15-Jun-2015 
Eskwela 
DTI and House alert retailers to CPG 17-Jun-2015 
follow SRPs for basic and prime 

.goods 
Regional Export Forum held at ROG 18-Jun-2015 
Clark 
PCAB license applications increase ROG 19-Jun-2015 19-Jun-2015 Manila Bulletin B-1 More contractors seek registration 11 219.00 
in first quarter 23-Jun-2015 Manila Times, B2 Contractor license Q1 applications jump 13 125.00 
REMAI-Ied trade fair opens at SM ROG 22-Jun-2015 
Taytay; features Rizal's best 
homegrown products 
DTI's SME Roving Academy offers ROG 22-Jun-2015 23-Jun-2015 Business World, 4/S1 MSMEs being primed for regional trade growth 51,144.00 
new trainings for SMEs 24-Jun-2015 Business Mirror, E4 DTI-Region 3 sets seminar series for CL 10,885.00 

entrepreneurs 
Carmakers and parts BOI 23-Jun-2015 24-Jun-2015 Manila Bulletin B-1 CAR seen creating 200 000 jobs 10,017.00 
manufacturers briefed on CARS 24-Jun-2015 Malaya, A3 Non-fiscal perks await assemblers, car parts 10,584.00 
Program makers 

24-Jun-2015 Manila Times, B2 BOI to release CARS program rules next month 15 327.00 
DTI-Batanes Caravan provides ROG 23-Jun-2015 
business opportunities in ltbayat 
Island i 

DTI, PROP develop Banana ROG 24-Jun-2015 
Industry in Quirino Province I 



) 

PH hosts APEC workshops for ROG 24-Jun-2015 29-Jun-2015 Manila Bulletin, B-1 Inhibiting policies hinder APEC SME growth - 50,996.00 
Global Supply Chain Event in Dll 
Atlanta 
Dll Pushes SGL for SMEs Usee. 25-Jun-2015 26-Jun-2015 Malaya, A3 Gov't to allow SME access to super green lane 20,295.00 

Reyes 27-Jun-2015 Business Mirror, A4 Dll proQoses inclusion of SMEs in SGL 6,862.00 

TOTAL 871,184.00 

TOTAL NO. OF PRESS RELEASE- 26 press release 

TOTAL NO. OF PICK-UPS- 32 news article 



Headline I Tagline FG 

MoU on FTAs PTTC 

DTI !-Movers Project launch in ROG 
Isabel a 

) ) 
OTHER FUNCTIONAL GROUPS PHOTO RELEASES 

JUNE 2015 

Date Date 
Issued Published 

Newspaper/Page Headline 1 Tagline 

08-Jun-2015 09-Jun-2015 The Standard B4 FTA preparation 
10-Jun-2015 Business Mirror A4 FTA Deal 

15-Jun-2015 16-Jun-2015 The Standard, B3 Isabela market project 
18-Jun-2015 Manila Times A7 DTI I -Movers 

15th Anniversary of the E- Usee. 23-Jun-2015 25-Jun-2015 Manila Bulletin, B-3 15th Anniversary Of The E-Commerce act And 
Commerce Act and Roadmap final Reyes Roadmap Fina l Drafting 
drafting 

TOTAL 

TOTAL NO. OF PHOTO RELEASE- 03 photo release 

TOTAL NO. OF PICK-UPS- OS photo article 

i 

Ad Value 

24 921.00 
17 189.00 
19,960.00 
5 475.00 

31,937.00 

99,482.00 
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i'ROG RAM: NEGOSYO A 1'81' Episode 07 I Season 0 1· f::pi07 
ANCHORS: ANGELO PALMONES & USEC ZENY MAGI.A YA 
DATE/TIME: 04 March 201S I Wednesday, 6:01J - 7:30PM 

PROGRAM GUIDE 

I. Start/ Opening 

pt Gap (15 minutes with commercial) - OBB/CBB Sponsor 
A. Greetings from Usee Zeny and Kuya Angel 

1. Today is 04 March 2.015 ! 

2. Thank you for tuning in to DZRH, RHTV, and Radyo Natinl 

3. This is our seventh episode for the DTI-DZRH partnership busin E!S!> radio program, 
Negosyo Atbp! We're in the 71h episode of our first season today! 

B. Reiterate Introduction of Program 

1. Schedule- Wednesdays, 6:00- 7:30PM 
2. Tagline - "May Asenso sa Negosyo!" 
3. Flow/ Segments - Good News, Gabay DTI (main segme nt), Sikat Pinoy (Sinong Sikat/ 

Diskarteng Pinoy), Tanungan Time 

II . 2"d Gap (20 minutes with comrnercial) - OBB/CBB Sponsor 
A. Good News para sa Negosyo sa Pinas 

:t. 11 Filipinos, Nasa Forbes; 201.5 Bi llionr.1ir e~: List 
2. Filipina Executives, Kasarna sa Forbes' Power Bu si nesswonH~n 

B . .Ejrst Segm_~j)t (Main}- Gabay OTI 
(DTI Programs/ Projects for starting and growing businesses) 
Topic: "May Negosyo- sa Coco Coir!" 
Studio guest: Provincial Director Marcelino Alcantara (0920 .9063807) 

DTI-Quezon of l{egion IVA (CAl.ABAHZON) 

National Coordinator, Coco Coir Industry Cluster 

II. 3rd Gap (10 minutes with commercial) - OBB/CBB Sponsor 

A. Second S~_gmejlJ.- Sikat Pinoy at Oiskarteng Pinoy 
(Feature on business successes, livelihood/ skills, emerging products and technologies) 

Sinong Sikat/ Diskarteng Pinoy/ Yamang Pinoy 
Topic: "Sikat ang Bunot" 

Phonepatch: 

• Dr. Just/noR. Arboleda {0918.918.1875) 
President, Coco Technologies Corporation 

• Engr. Noel~· Florida (0939.597.2000) 
President, Cocos Nucifera Pacific Corporation 

11. 4th Gap (15 minutes with commercial) 
A. Third Segment • .:.ranungan Time (Feedback received from listeners and viewers) 

B. Responses from· anchors and guests 

v. End I Closing (5 min) 

DIIDIRECT751-3330; Text DTI at 0917.8343330 
Visit the DTI webslls: www.dti.gov.ph 
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PROGRAM: NEGOSYOA TBP .Episode (j7 /Season 01-Epi07 
ANC:tiORS: ANGELOPflLM_ONES &.USEC ZENY MAGLAYA 
DATE/TIM£:_d4f'1.arch. iOlS /Wednesday, 6:00- 7:30PM 

SEQUENCE GUIDE 

Negosyo Atbp 088 

I. Start/ Opening 

1st Gap (15 minutes w/ commercial) 

);- . Greetings from Kuya Angel at Usee Zeny! Today is 04 March 2015! 

• );.:- Welcome to our new business radio program- NEGOSYO ATBP! 

.-- )..- Ito po ang ikalimang episode nang kooperasyon ng DZRH at ng DTI upang 

,....-. 

magbigay ng impormasyon, gabay at mga paalala para sa rnga may negosyo na, 

sa mga magsisimula pa lamang ng kanilang negosyo, at sa mga gustong mag­

negosyo pero hindi matuloy-tuloy! 

'r· Tuwing Miyerkules, rnula alas-·sais hanggang alas-siyete y media ng gabi, 

ihahatid namin sa inyo ang Negosyo Atbp! 

_,.._ Mula sa arning programa -· si Kuya Angel at si Usee Zeny ng DTI-Regional 

Operations Group- ang tutu long sa inyo upang magkaroon ng pag-unawa sa 

rnga programa para sa negosyante and ang kanyang negosyo; at nang ma-i­

angat pa ang negosyo para sa mas masayang konsyurner at ekonorniya ng ating 

ban sa. 

).;- Dito sa Negosyo Atbp, aming patutunayan na - May Asenso sa Negosyo! 

:;.;.. Sarna han nyo po kami sa aming talakayan. lpadala ang inyong mga tanong o 

komento. 1-text lamang ang inyong pangalan, space, tirahan, paaralan o opisina, 

space at mensahe at i-send sa 0917.8343330. Maaari ring magpadala sa DZRH 

hotline sa 2600. 

).:> Mapapakinggan nyo ang Negosyo Atbp sa AM Radio sa DZRH nationwide! 

» Mapapakinggan nyo rin kami sa FM Radio sa Radyo Natin, pumunta lamang sa 

radyonatin.com. 

DTIDIRECT751"3330;Text DTI at 0917~8.3433-:SO 

Visit the 011 websire: www.dti.gov.ph - -~·" 
~~-~·- . --- -

~~ ~· 
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PR;OGRAM: NEGOSYO A TBP Episode 07 I Season 01-Epi07 .· 
ANCHORS: ANGELO PALMONES & USEC ZENY MA.GLAYA - :·-- .. · . • 

· oATEiTIM~~ 04 March 2015 I Wednesd~y,:_6:0_6_3'7::·:.iifpj{ . ·-

);;. Mapapanood nyo rin kami sa RHTV sa cable link channel 01 or 02 ng lahat ng 
local cable companies. 

).- Para naman sa mga kababayan natin saan mang bansa sa buong mundo, 
tumutok rin kayo dito sa Negosyo Atbp! Mag-online at pumunta sa 

dzrhnews.com. 1-click ang audio o video steaming link. 

):.- Tuwing Miyerkules dito sa Negosyo Atbp, ihahatid namin sa inyo ang masayang 
)It balitaktakan tungkol sa negosyo! 

-
•• 

r Negosyo Atbp - Programme Arrangem_en.t.~ 

A. f?Jogr~_m_me 8_Qw 
l. Gabay DTI (main segment; per episode) 

Programs/projects of DTI for starting ' entrepreneurship and 

growing businesses 
2. Sikat Pinoy (support segment; per episode) 

a: Sino'ng Sikat (sub segment; every other episode) 

A canned succe~s story of rags to riches 
b Diskarteng Pinoy (sub segment; every other.episode) 

Feature of livelihood/skills 
c. Yamang Pinoy .. (sub segment; every other episode) 

Promotion/discussion of proven and emerging products and 

technologies 
d Tanungan Time (support segment; per episode) 

Questions/ clarifications/ feedback from listeners and viewers 

through the Negosyo Atbp text number 0917.8343330 and 

through DTI Direct 751.3330 

J;;. Tutok na, mga ka-·negosyo! Dahil may Asenso sa Negosyo! 

(PAUSE FOR STINGER- ZAP) 

EXTRO SEGMENT CBB: 

DTI DIRECT 751-3330; Text DTI at 0917.8343330 
Visit the DTI website: www.dti.gov.ph 
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PROG!RAM: NEGOSYO ATBP Episode 07/ .<)eason Ol-Epi07 
-ANCHORS: ANGELO PALM ONES & USEC ZENY MAG LA YA 
QATE/TIME: 04 March 2015/ Wed nesday, 6:00- 7:30PM 

11. 2nd Gap (20 minutes with commercial) 

OBB/CBB Sponsor 

).:> Good News para sa Negosyo sa Pinas 

(INTRO ITEM It 1 / KUYA ANGEL TO READ) 

11 FILIPINOS, NASA FORBES; 2015 BILLIONAIRES' LIST 

INILABAS NA NG FORBES MAGAZINE ANG LISTAHAN NG 2015 WORLD 

- · B.ILLIONAIRES LIST AT LABING ISA DITO AY MGA FILIPINO AT NANANATILI 
ANG MALL AT REAL ESTATE MAGNATE NA Sl HENRY SY AT ANG I<ANYANG 
PAMILYA BILANG PINAKAMAYAMAN SA PILIPINAS. 

·-

• 

f~~) 
\til 

ANG MGA SY AY MAY KABUUANG YAMAN NA $51.9 BILLION 0 P2.28 

TRILLION NA MAS MABABA LANG NG KAUNTI SA NATIONAL BUDGET NG 

GOBYERNO PARA SA BANSA NA NAG NAGKAKAHALAGA NG P2.6 T81LLION 

PARA SA 2015. ANG 10-DIGIT NA PAGLAKI SA YAMAN NG MGA SY AY 

DAHIL SA EXPANSION NG SM INVESTMENTS CORPORATION SA REAL 
ESTATE DEVELOPMENT, SHOPPING MALLS AT BANKING SA NAKALIPAS NA 

TAON. 

PUMANGALAWA NAMAN Sl JOHN GOKONGWEI .JR. NG SUMMIT 

HOLDINGS SA LISTAHAN NA MAY YAMAN NA $5.8 BILLION, AT NASA 
PANGATLONG PUWESTO NAMAN Sl ENRIQUE RAZON JR. NG SOLAIRE 
RESORT NA MAYROONG $5.2 BILLION. 

ANG MGA SUMUSUNOD AY ANG MGA ILAN PANG PANGALAN NA 

NAKASALI SA TALA NG FORBES MAGAZINE: 4. ANDREW TAN NG 

MEGAWORLD; 5. LUCIO TAN AND FAMILY NG ASIA BRE\!VERY; 6. 

GEORGE TY AND FAMILY NG METROBANK; 7. DAVID CONSUNJI NG DMCI 

HOLDINGS; 8. TONY TAN CAKTIONG AND FAMILY NG JOLLIBEE FOODS; 9. 

LUCIO AND SUSAN TAN NG PUREGOLD; 10. ROBERT COYUITO JR. NG 

PRUDENTIAL GUARANTEE; AT 11. MANUEL VILLAR NG STARMALLS. 

{PAUSE FOR STINGER- ZAP} 5: 

Dl1DIRECT751-3330; Text DTI at 0917.8343330 
VISit the OTI website: www.dti.gov.ph 
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PROGRAM: NEGOSYO ATBP Episode 07 I Season 01-Epi07 
ANCHORS: ANGELO PALMONES & USEC ZENY MAGLAYA 
DATEj TIME1 04 Mi:ft:ch ~01-5 I Wednesday, 6:00 - 7:30PM 

- .' - - .- ..,_-

(JNTRO ITEM# 2/ USEC ZENY TO READ) 

FILIPINA EXECUTIVES, KASAMA SA FORBES' POWER BUSINESSWOMEN 

NADAGDAGAN NAMAN ANG MGA FILIPINA EXECUTIVES NA SUMAMA 

SA LISTAHAN NG FORBES' 'POWER BUSINESSWOMEN.' 

51 TERESITA SY-COSON, ANAK NG PINAKAMAYAMAN NG TAO SA BANSA 

• NA Sl HENRY SY, ANG NANGUNA SA LISTAHAN DAHIL SA KANYANG 

,...... 

• 

~l'(~\ 
1(!.1 

PAMAMAHALA BILANG VICE CHAIRMAN SA SM INVESTMENTS CORP., NA 

ITINUTURING NA MOST VALUED COMPANY SA PILIPINAS. 

ITO ANG IKA-APAT NA TAON Nl M S. SY-COSON NA MAKASAMA SA F.LITE 

LI ST MULA NOONG 2012. BUI<OD SA KANYA, PUMASOK 011\1 Sl HELEN 

YUCHENGO-DEE, ANG CHAIRMAN NG RIZAL COMMERCIAL BANKING 

CORP; AT 51 ZENAIDA RUS"t:"IA-TANTOCO , CHAIRMAN AT AND CH!EF 

EXECUTIVE OFFICER NG 551 GROUP INCORPORATION . 

.. 
SA KABUUANG LJ STAHAN NG 50 TOP FEMALE BUSINESS LEADERS, SlY AM 

ANG MULA SA CHINA; ANIM MULA SA INDIA; LIMA · NAMAN SA 

HONGKONG/MACAU; TIG ·APAT MULA SA THAILAND AT SINGAPORE; TIG­

TATLO NAMAN MULA SA AUSTRALIA AT INDONESIA~ SOUTH KOREA, 

VIETNAM AT PILIPINAS; AT TIG-ISA ANG MULA SA MALAYSIA, .MONGOLIA, 

MYANMAR, NEW ZEALAND AT TAIWAN. 

ANG PAGIGING AKTIBO SA MATAAS NA POSISYON SA BUSINESS WORLD SA 

ASIA AT PAGKAKAROON NG MAHALAGANG KAPANG~j\.RIHAN AT 

KAKAYAHAN SA PAGPAPALAGO NG FINANCIAL RESOURCES AY ANG ILAN 

SA MGA KATANGIAN UPANG MAPASAMA SA ELITE LIST NG ((POWER 

BUSINESSWOMEN." 

(PAUSE FOR STINGER - ZAP) EXTRO SEGMENT CBB 

D11DIRECf751-3330; Text DTI at t'9 11.3348J:?-O 
Visit the PTI website: www.c:tt:.gov.ph 
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PROGRAM: NEGOSYOATIJP Episode 07/ Season 01·Epi07 
ANCHORS: ANGELOPJJ.LMONES & USJ::C ZENY MAGLAYA 
DA:fE/TIME! Q4 M~rcf1 ZO 15/ W~dnesdoy, 6:00 - 7:30PM 

:» First SegmenU!VJain)- Gabay DTI 

(DTI Programs/ Projects for starting and growing businesses) 

Topic: ''May Negosyo- sa Coco Coir!" 

Studio guest: 

• Provincial Director Marcelino Alcantara (0920.9063807) 
DTI-O.uezon of Region IVA (CALABARZON) 

National Coordinator, Coco Coir Industry Cluster 

Pointers: 

Ang Pilipinas ay nasa posisyon na mabilang sa isa sa tatlong pinakamalaking 
exporter ng coconut coir, kasama ng Sri Lanka at India, pagdating ng 2016. 

Kaya naman target ng coco coir sub-sector ng coconut industry ng Pilipinas ang 
$50 million sa exports, Pl. 7 billion sa domestic sales, P2 billion sa investments, 

tulong sa 200,000 na magsasaka at 450 nr1 maliliit na negosyo, at ang creation ng 
100,000 na trabaho. 

1. Ano itong coco coir? 
2. Anu-ano ang gam it nito? 

• Coco coir or fib~r is from coconut husks. 
• It is a major raw material for making high-value export products such as bed 

mattresses, mats, car seats, ropes and twines, wattles for orchids, pots and 
geotextiles, and bioengineered fascines. 

• There are two varieties of coir- brown coir and white coir. 

DTIDIRECT751-3330;Text DTI at C9 17.834l330 · 
Visit the DTI website: www.dti.gov.ph 
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PROGRAM: NEGOSYO ATBP Episode 07 I Season 01-Epi07 
ANCHORS: ANGELO PALM ONES & USEC ZENYMAGLAYA :t ·: : . 
'DA'FE/TIME:.04 March 2015 I Wedntisdlf_Y· ~?(j~_"" ·_i~3{)fpM_. -

• Brown coir is used in f loor mats and doormats, brushes, mattresses, floor tiles, 
and sacking. 

• The major usc of white coir is in rope manufacture, and in making f ishing nets 

due to its strong resilience to salt water. 

• New industrial products such as binderless boards, cement ·bonded boards, 

concrete rooftile, resin -bonded boards, and insulator pads are expected to 

boost the demand tor coir. 

4 3. Saan sa ating bansa rnatatagpuan ang coco coir? 

-

4. Magbigay ng stulislics tungkol sa subsector na ito ng coconut industry. 

S. Ano ang market ng coco coir'? 

• China is the biggest rnark<'~t for baled fiber, along with Japan, Taiwan, and 

United Slates of America. 

• The country· also c~xports peat and dust to South. Korea and Singapore, and 

twine or cordage to other Asian countries. 

e Dern<iod for r.oco coi.r and coconut by-products· is reportedly increasing in 

Europe, 1-)i:Jrliculai-ly in. the Neth<~rlt:~n ds which uses coco peat for cl.rtflowers. 

6. Ano ang tulong ng DTI para sa mga may negosyo at gustong mag··negosyo ng 

coco coir? 

• Two government prngrarns .support the targets 

o Sh<lr<:cl Service F Jci litics (SSF) of Department of Trade and Industry 

o and the Coco Tufting Facility of the Philippine Coconut Authority (PCA) 

• There are 30 identified SSFs in the 13 regions of the country. 

• The PCA develops the sector in the countryside by deploying manually 

operated twinning machine to farmers' groups and setting up a tufting facility. 

Coco twine making is a simple process which can be dqne by farmers and 

women, even children, in their homes. 

7. Ano ahg,_f.letworking ng mga ahensya ng gobyerno upang makatulong sa mga 

negosy_a,nte ng coco coir? : 

DnDIRECT751-3330;Text DTI at 0917.8343330 
VIsit the on website: www.dti.gov.ph · 
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PROGRAM: NEGOSYOATBP Episode 07/ Season 01 -Epi07 
ANCHORS: ANGELO PALMONES & USEC ZENY MAGLAYA .. :,-. · 

- - PAT-E/ TIME: [)4 March_ZO 151 Wednesdpy, 6:iiti- :7.:30 PM -: · 
;.. p -: • .. • 

8. Paano makakakuha ng mga tulong na ito? May bay ad ba ito? 

9. Anu-ano ang requirements sa pagsali sa mga programa? 

10. May libre bang mga seminar para dito? 

11. Ano ang status ng mga programa para sa mga negosyong coco coir? 

12. Anu-ano ang mga sikat na Pinoy na coco coir? 

13. Anu--ano ang plano ng DTI para sa coco coir sub-sector? 

14. Saan maaaring tumawag o pumunta sa pagsali? 

(PAUSE FOR STINGER- ZAP} 

EXTP.O SEGMENT CBB: 

DTI DIR£CT751-3330; Text lOTI at 0917.8343330 
Visit the on websire: www.dti.gov.ph 
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PROGRAM: NEGOSYO ATBP Episode 07/ Season 01 -Epi07 
·ANCHORS:-_ANGELO PALMONES & USEC ZENY MAGLAYA 
DATE/TIME: 04 March 2015..,./ Wednesday, 6:00 - 7:30PM 

Ill. 3rd Gap (10 minutes with commercial) 
OBB/CBB Sponsor 

A. Seconct Segmen.t- Sikat Pinoy at Diskarteng Pinoy 
(Feature on business successes, livelihood/ skills, emerging products 
and technologies) 

---· Topic: 
11
Sikat ang Bunot" 

-

• 

Phonepatch: 

• Dr. Justina R. Arboleda {0918.91.8.1875) 
President, Coco Technologies Corporation 

• Engr. Noel T. Florida {0939.597.2000} 
President, Cocos Nucifera Pacific Corporation 

Pointers: 

Coco coir? Ano yon? Aba, sikat ang Pinoy pagdating dito. Lumaki na ang 

industriyang ito at nakatulong na sa ating mga kababayan . 

Kilalanin natin sila! 

{PAUSE FOR STINGER- ZAP) 

EXTRO SEGMENT CBB: 

DttDIRECf751-3330;Text DTI at 0917.8343330 
Visit the on website: www.dti.gov.ph 
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.PROGRAM: NEGOSYO ATBP Episode 07/ Season 01 -Epi07 
ANCHORS: ANGELO PALMONES & USEC ZENYMAGLAYA,- < . 

·_ DA-TE/TIMf~ 04 March 20151 Wednesd,_ay, 6;0.0.-= 7:30 PM ·· 
;.. .. - . -. - .. 

4th Gap (15 minutes with com mercial) 

A. Third Segment- Tanungan Time 

(Feedback received from listeners and viewers) 

B. Responses from anchors and guests 

V. End I Closing (5 min) 

.~ Salarnat po sa inyong pakikinig at panonood. Sana po ay nakapulot kayo ng 

impormasyon na mahalaga para sa inyong negosyo at bilang negosyante. 

:Y Para sa inyong iba pang katanungan, reklamo o report tungkol sa negosyo at 

pagiging negosyante-, tumawag sa DTI Direct_ sa 751.3330 o sa 0917.8343330. 

r Magsarna-sama po tayong muli sa susunod na Miyerkules. 

);.- Ito po si Usee Zeny ng DTI-ROG; si Kuya Angel - May Asenso sa Negosyo dito 

sa Negosyo Atbp! 

Extra/ closing 

Negosyo Atbp CBB 

QUDIRECT751·3330;Text DTI at 0917.8343330 
VIsit the on web:stm: www.dU.goV.ph 
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PROGRAM TITLE 

1. DTI Direct (Call 
Center) 

2. Public Assistance 
Desk (PAD) 

DTIJ>irect 
MONTHLY REPORT 

JULY 2015 

MODE OF II TYPE 
COMMUNICATION' OF CALL 

1.1 Telephone calls 1.1.1 Queries 
received 
1.1.2 ARTA 
complaint filed 
1.1.3 Complaint filed 

1.2 Cellular phone 
~ails 
1.3 SMS (text) 

~. 1 Walk-in 2.1.1 Queries received 

2.1.2 ARTA 
complaint filed 
2.1.3 Complaints filed 

SUB- TOTAL 
TOTAL 

3, 016 

0 

0 3, 632 

263 

353 

161 

0 179 

18 
3. Contact Center ng p.1 Telephone calls 3.1.1 Queries received 32 

Bayan (CCB) 
3.1.2 Agency related 

0 complaint filed 
36 p.2 Tickets .2.1 Queries received 4 

3.2.2 ARTA 
0 complaint filed 

GRAND TOTAL :l li 3,847 
- --- --- --

The total for the month of July was 3, 847, an increase of 19.07% compared to June 2015. 
Of the total, 94.41% was received through the DTI Direct Call Center; 4.65% was received via 
Public Assistance Desk (PAD), while 0.94% from Contact Center ng Bayan (CCB). 

1. DTI DIRECT CALL CENTER (751 .3330). For July, a total of 3,016 calls were served by the call 
center and no ARTA complaint was received. Of this, 1,847 (61 .24%) business names; 555 
(18.40%) consumer welfare; 16 (0.53%) MSMEs; 3 (0. 10%) exports; 2 (0.07%) investment and 
593 (19.66%) other concerns. 

1.2 CELLULAR PHONE CALLS AND SMS (0917.834.3330). Total for the month was 616, 
broken down between cellular phone call inquiries 263 (42.69%), and SMS 353 (57.31 %). 
For cellu lar phone call inquiries: 134 (50.95%) business names; 63 (23.95%) consumer 
welfare; other concerns 66 (29.1 0%) and no query on export, investment and MSME. 
For SMS (text) inquiries: 92 (26.06%) business name; 140 (39.66%) consumer welfare; 
11 (3.12%) MSMEs; 1 (0 .28%) exports; 109 (30.88%) other concerns and no query on 
investment. 

2. PUBLIC ASSISTANCE DESK. For July, a total of 179 walk-in clients were served by the public 
assistance desk, while no ARTA complaint was received. Of this, 102 (59.08%) business names; 
25 (13.97%) consumer welfare; 1 (0.56%) exports; 51 (28.49%) other concerns and no query 
investment and MSME. 

3. CONTACT CENTER NG BAY AN (CCB). The Call Center responded to a total of 4 escalation 
tickets, 34 telephone calls and no ARTA complaint was received. 

! 
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ESCALATED TICKETS 

Business Name: New 

1) Client inquired regarding procedures on registering a business name. 

Business Name: Verification 

2) Client verified if Lazada Philippines online selling is registered and legit company. 
3) Client verified if Bentelog Foodcart Franchise Business is registered with DTI . 

Non-DTI Related Concern 

4) Client verified if SWA networking business online is legit and registered. 

RECEIVED CALLS 

Consumer Welfare: No Return No Exchange Policy 

1) Query on NRNE policy; Caller bought tasty bread and wanted to return to change to 
a bigger size but she was refused. 

Consumer Welfare: Sales Promo 

2) Query on guidelines for sales promo permit application. 
3) Query on how to lodge complaint against Resorts World Hotel regarding alleged 

unfair on sales promotion of the vouchers. 
4) Query regarding guidelines and procedures for sales promo application. 
5) Query on requirements for sales promo application. 
6) Query on requirements and procedure for sales promo permit application . 

Business Name: New 

7) Query on procedures and fees for applying new business name. 
8) Query on procedures and requirements for business name change/transfer of 

ownership. 
9) Query on requirements and procedures for business name change/transfer of 

ownership. 
1 0) Query on requirements for applying new business name registration. 
11) Query regarding payment procedure for the new business name application 

reserved thru online. 
12) Query on payment procedure for new business name application reserved thru 

online using bancnet. 
13) Query on payment procedure for new business name application reserved thru 

online using bancnet. 
14) Caller applied new business name thru online service but was not able to get the 

transaction reference number. She asked assistance to retrieve her TRN. 
15) Query on the list of participating banks for new business name application payment 

applied thru online. 
16) Caller tried to apply new business name thru online application and asked 

assistance on proposed business names. 



-
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17) Query on DTI offices near Mandaluyong City to pay new business name applied 
thru online service. 

18) Caller applied new business name thru online application but was not able to get the 
transaction reference number (TRN). Caller asked assistance to retrieve his TRN. 

Business Name: Renewal 

19) Query on processing procedure for business name renewal. 
20) Query on requirements and procedures for business name renewal. 
21) Query on requirements for business name renewal application. 
22) Query on requirements and procedures for business name renewal. 
23) Query on processing fees for business name renewal. 
24) Query on requirements and procedures for business name renewal. 

Business Name: Verification 

25) Query regarding amendment of business location/address on business name 
certificate. 

26) Caller verified her business name registration with DTI. 
27) Query on procedure to request list of pharmacy businesses registered with DTI. 

MSME: Training 

28) Query regarding available trainings at Philippine Trade Training Center (PTTC). 

DTIInternal 

29) Query regarding renewal of Spa service accreditation. 
30) Query on procedures and requirements for importing water filters equipment from 

Russia. 
31) Caller wanted to ask legal advice from DTI regarding contract of franchising 

business. 

DTI-Non Related Concern 

32) Complaint regarding cooking oil bought at Puregold with alleged bad taste. 
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DTI:»irect 
CELL PHONE CALLS MONTHLY REPORT 

01 - 31 July 2015 

Cumulative Total (since January 2015): 
No. of days in operation this month: 
Daily Average for this month: 
Highest call for this month: 
Lowest call for this month: 

Resolved calls 
Missed Calls 

Clients By Type (Cumulative and Month-on-Month) 

Cumulative %vs. June 2015 July 2015 
Total Total 

Business Name 694 45.96 125 134 
Consumer Welfare 401 26.55 58 63 
Exports 4 0.26 0 0 
Investments 1 0.07 0 0 

MSMEs 13 0.86 1 0 
Others 397 29.29 75 66 

Total Calls, for July 2015: 

Others, 66, 25% 

24% 

1,510 
31 
31 

21 (July 2) 
1 (July 19& 26) 

263 
73 

% Increase/Decrease 

Business Name, 
134,51% 

7.20 
8.62 

0 
0 

-100 
-12 

Calls by Type 



Call resolution status as of July 2015 

Calls Resolution Status 

.---

Monthly Call Volume 2015: 

Number of Monthly Call Volume 
300 

250 

200 

Calls 150 

100 

50 

0 

Ill Resolved I 
Jan 

I 
Feb 

I 
Mar 

I 
Apr 

I 
May 

f 

Jun 

I 
Jul 

206 179 221 197 185 259 263 

Monthly Cell phone Calls Report -July 2015 2 
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Number of Average Daily Calls 
10 

9 
I 

.& -
~-::---8 

/ 
-..,. ... ..... .... 7 --............. ______. .... 

~---·------6 ..... 

Calls 5 !----· 

4 -

3 --
2 -
1 

0 
Jan Feb Mar Apr May 

!....-Average Daily Calls 7 6 7 7 6 

Breakdown of Types of Call per month: 

Number of Calls Received by type 

Investment 
s 

Ratio of resolved calls: 

MSMEs 

·-~---------

·-----·-----
---

Jun Jul 

9 8 

Others 

66 

Number of Monthly Call Status 
300 

250 

Calls 150 

100 

50 

Monthly Cell phone Calls Report -July 2015 3 
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120 

Service 
Accreditati on, 

1,1% 

Certified T rue 
Copy, 1, 1% 

Renewal, 
6 , 4% 

Cancellation, 
7, 5% 

Verificationf 
Certification, 

19, 14% 

Business Name 

Missed Calls: 

Number of Missed Calls 

Calls Received by Sub-Types: 

Others, 14, 
10% 

Monthly Cellphone Calls Report -July 2015 

New, 
89,65% 

4 
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Price Watch, 
3% 

Balik Sayan Box , 
3,5% 

Warranty, 
3,5% 

No Return, 
No Exchange, 

6,10% 

Others, 5, 8% 

Text Scam, 7, 
11% 

Consumer Welfare 

Others 

Monthly Cellphone Calls Report -July 2015 

Sales Promo, 
21,33% 

Defective 
Product and 

Services, 14, 22% 

5 
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DTI:»irect 
PUBLIC ASSISTANCE DESK (PAD) MONTHLY REPORT 

01 - 31 July 2015 

Cumulative Total (since January 2015) : 

No. of days in operation this month: 

Daily Average for this month: 

Highest walk-in client for this month: 
Lowest walk-in client for this month: 

Assisted walk-in client 

Clients By Type (Cumulative and Month-on-Month) 

Cumulative 0/o vs. June July 

1375 

22 

8 
13(July7&14) 

5(July 6,20&23) 

179 

Total Total 2015 2015 % Increase/ Decrease 

Business Name 664 48.29 101 102 0.99 
Consumer Welfare 343 24.95 47 25 -46.81 
Exports 10 0.73 2 1 -50.00 
Investments 1 0.07 0 0 0.00 
MSMEs 24 1.75 4 0 -100.00 

I Others 333 24.22 40 51 27.50 

,........ 

Total Client, for July 2015: 

Others, 
51,28% 

Exports, 
1,1% 

Consumer 

Welfare, 
25,14% 

Percentage Distribution by 
Type of Clients 

Business 
Name, 

102, 57% 
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Client resolution status since July 2015: Ratio of client received by gender: 

Jut 

Jun 

May 

Apr 

Mar 

Feb 

Jan 

Resolved Client Received by 

Gender 

Monthly Cl ient Volume 2015: 

Monthly Volume of Client 

Male, 
85,&3% 

_f ___ j ___ _L __ L_ . .L_t_ .. L J ____ t_I __ 4-··---L .. _L_] ____ L ___ j._ ..... _ .•.... -.. L._l .. _._L.. l······· 

0 50 100 150 200 

Monthly Report- July 2015 
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16 

14 

12 

10 

8 

6 

4 
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Average Daily Client 

0 f--=~- : --~- ._-_---,-------.- --,,--
Feb Mar Apr ~ 

I AverageOailyCiients! 14 I 10 10 Y ~---J+,--9-~I--8---4 

Breakdown of Types of Client per month: 

Client by type per month 

140 
r ... ___ _ 

120 

100 

80 

60 

40 

20 

0 

• Business Name 87 

• Consumer Welfare 54 
_I 

• Exports 0 0 5 

• Investments 

• MSMEs 

0 0 1 
l----- 1 

3 3 3 8 3 4 1-0 
• others 50 47 58 43 44 40 I 

I 51 

Monthly Report - July 2015 3 



Ratio of resolved clients: 

Monthly status of client 

,-- ~ ~= f :: i-~~~ -1 
Feb Mar L Apr 

_,___2_15_ 1 _E6 I • Resolved l 237 j 191 

Clients Received by Sub-Types 

Percentage Distribution of Business Name by Sub-category 

Others, 5, 5°/o 
Service Verification/ 

r- 1 Accreditation , --- --------
3, 3°/o ....,. 

CTC, 
3, 3°/o 

Renewal, 

4 , 4% 

New, , 

42,41% 

Monthly Report - July 2015 

, 44°/o 
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Price Watch, Others, 3, 12% 
1, 4% 

Falseor \ 
Misleading 

Advertisement, --... 
1, 4% 

Sales Promo I 
Permit, 

1, 4% 

UUSAP, 
2, 8% 

DSAP, 
4,16% ______________ __ 

Percentage Distribution of Consumer 

Welfafe by Sub-catergoy 

Percentage Distribution of 
Exports by Sub-catergory 

Monthly Report- July 2015 

Other 
Agency,-\ 
10, 19% 

IPOPHIL, ___. 

1,2% 

Defective 

Services, 
13,52% 

Directory 
Assistance, 
31 , 61 % 

Percentage Distribution of 
Others by Sub-category 
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i DENriYPE I Jan Feb Mar ~ ~ Jun Jul 
·Business Name 129 87 97 69 79 101 102 

. -- ·- -~ 

Consumer Welfare 55' 54 51 55 56 47 25 
"" - -· -- ·-

Exports 0 0 5 1 1 2 1 
·• ...... _. _..._ .. , .. -- .... I - - -

lnvastments ; o: 0 1 0 0 0 0 ; 
' ... - . -- -·-··- - - . -: 

3: ··- -----· ~ 
MSMEs 3 3 8 3 4 0 
'Others 

· ··~· - · 
-.... ___ ........... ·.w.r• 

50: 47: 58 43 44 40 51 

0 0 
·-·· .. - -·· -----

: Se~ce Accreditation ' 1 3 0 2 ' 4 2 3 ' ; 
,,.-.. . ----- - --· ..... --·- .. -

Documentary Requirements 0 0 0 0 0 o· 0 . ------ ... 
Verification/Cancellation i 47 40 36 30 25 30, 45 ' .. -- '--

New 68 37 51 21 40 54 42 - --·- -
•Renewal 7 2 4 7 3 5 4 

~-.-- --·-··- - ----"- - ~- ~ --~ ---- -~ 

'Certification 0 0 0 0 0 O: 0 
.... , ,. .... ____ .,. - - •... 

Affirmati~.e/Negati~.e Certificate and CTC 0 0 1 3 1 2 3 
--· .. 

Others 6 5 5 4 8 8 5 

nsumer Welfare 
No Return, No Exchange 1 1 0 0 0 2' 0 

----·-·· ·-
Text Scam/Pyramiding/Time Sharing 0 0 1 1 0 0 0 

r- - -. .. -- -
Sales Promo Permit 4 4 4 4 3 2 1 ---- - - ·-· ·-· .... -
Others 1 3 0 3 2 2 3 

- --- -·-- .... -- - ___ ...... .. .. . ... 
, Price Watch ! 

0 0 1 0 1 1 1 
Warranty 

...... - --- - r - ..... -- --···· 
3 1 0 1 2 r 0 

... -· - ----------------· ----
Senior Citizen 0 0 1 0 1 0 0 

- ·- .... ----- .... . .. ·-
PWD ; 0 0 0 0 0 0 0 

--------· ··'--·-· -· 
Price Tag ; 0 1 1 0 0 1: 0 - _____ ...;.,..__ ----· 
Gift Certificate ! 0 0 0 0 0 2' 0 
"' ...... -. ""' .. .. , '"' ·--·~ ·-·· 
Unfair, Unconscionable Sales Act or Practice 3 2 6 8 5 5 2 

-- ................. ~- -- -~·-· · --··· ..... . .......... ·-···---·· ·····-··- --~- .. 

Product Quality and Safety 0 0 0 0 0 o. 0 
~----·-~----... ·--··· ·- . - ----.. -·-· 

Defecti\e Products or Ser.1ces 34 37 30 24 32 24; 13 
-· ' -· -·· . - - -· .... 

Labeling and Fair Packaging 0 0 0 0 0 0 0 
--·· ,. __ -··-·.- --·-- ·-·-· . 

False or Misleading Ad~£rtisement 0 1 0 1 1 0 
-· -· ~ 

" "' __ _.. .... 

DSAP 7 J 7 7 7 6; 4 - ..... _ ., ... --···-·--···---·--~-·--··- ±. --· -···<"•••'<' ......... . . ..... . --- --
Balikbayan box 2 1 0 6' 2 f 0 

Monthly Report - July 2015 6 
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1mestments 
lnvastor Inquiry 

"'~~- .. - ... "'" 

Market Research 
--·--~--

Ex~ 

Business Matching 
------~,.--- .... " ~ --··· .. ~-

ProducUMa~et Research 
-ov•~"" ' ' '" .,.,_. _N.'•d,...::;.::: .. co> ....... • '""<-..»-

Others 

MSMEs 
Financing Inquiry 

· ·-~_.,_ -·· 
Training Inquiry 

'-----·----·-- ---.-~----~-------- ' ""'N''' '-

Local Supplier Inquiry 
.. _ ,.. ....... . .. ._.,,~· · · ·· .. 

Local Market Research 
••vr ,_ ____ ___ ----·------- --- · ·· ··¥~-- .. -~""'··--···· -h~·-···" 

""~''"'""" ' 

Others 

rs 
Real Estate Licensure 

-......... __ .. ..,..._ ", .. ... - ------

IP/Tradema~ 
. · ·· •''" "'' 

Transfer Caii/Directo~ Assistance 
.............. ~-

. Other Agency 
"''"""'' __ ____ ·--~ - --·· ........... ~- >"" ' ' ·.... --

Others 

Prepared by: 

CHARO 0. CANDILADO 
DTI Direct Agent 

Monthly Report - July 2015 
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DTI:»irect 
CALL CENTER MONTHLY REPORT 

01 - 31 July 2015 

Cumulative Total (since January 2015) : 
No. of days in operation this year: 
Daily Average Call for this month: 
Highest call for this month: 
Lowest call for this month: 

Resolved Calls 
Calls By Type (Cumulative and Month-on-Month) 

Cumulative 
Total 

Business Name 

Consumer Welfare 
Exports 

Investments 
MSMEs 

Others 

Total Calls, for July 2015: 

MSMEs 
16 
1% 

Investments 
2 

0% 

Exports 
3 

0% 

11 '144 

3,511 
20 

8 
133 

3,914 

0/o vs. June 
Total 2015 

59.50 1,330 

18.75 491 
0.11 2 
0.04 0 
0.71 20 

20.90 588 

Calls by Type 

~-. 
"">-::--...~ 

Others 
593 

20% 

..... 
Consumer 

Welfare 
555 

July 
2015 

1,847 

555 
3 
2 

16 
593 
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18,730 
291 

97 
172 (Jul.7) 

1(Jul.26) 
3,016 

0/olncrease/ Decrease 

38.87 

13.03 
50.00 

0.0 
-20.00 

0.85 
-----
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Call resolution status as of July 2015: Ratio of calls received by caller's gender: 

Call Resolution Status Calls Received by Gender 

3,500 

3,000 

2,500 

2,000 

1,500 

1,000 

500 

0 

!-+-Resolved! 
L---·--·--

3,500 

3,000 

2,500 

2,000 

1,500 

1,000 

500 

0 

i-+-Resolved I 

Resolved, 
3,016 
100% 

3,003 

..... 

I 

Female, 
2,064 
68% 

Male, 
952 
32% 

Monthly Call Volume 2015: 

Monthly call status 

---

2,472 
May ! Jun I Jul 
___ -l-,_ ----.. ·-···-.....--· ·---· 

2,743 : 2,431 1 __3,016 

Average Daily Calls 

...... 

~ ........ ...... ~-., 

---- ----... ...... ....... 

-I-- ·-. - . . ···-·· ·-- ·l----·---. 
Jan Feb T Mar Apr J May j Jun i Jul i 

3,003 2,472 l 2,672 f . 2,393 =.__L2;743--,-2,4311~ 3,016 ---~ 
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Ratio of resolved calls: 

Monthly Call Volume 
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Breakdown of Types of Call per month: 

0 L..J. -- Ll. _. m -- JJJ .._ bl ' • --'-'-'-· -

Jan Feb Mar Apr May 1 Jun 

WBusiness Name 1,922 1,544 l ,553_ - l ,366 ~~ _1,~2 --~- !,330 
...J Consumer Welfare 512 443 532 470 508 491 

=~:~::ents - ~ e- ~ - - ~--~-- ~ f- ; --l ~ 
• MSMEs 15 30 -j ;, r 13 [ - 12 . r 20 

li Others 550 453 ~ 1 537 1 636 J 588 

T .-lo..L.-~1 

Jut .... -
1,847 I 

s-- I ---~~ . 

+ - -i 
I 2 J 
I -l 6 I 
I 
+-

I 593 
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Breakdown of Types of Call per month: 

Calls Received by Sub-Types 

Certification 
24 
1% 

Service 

Affirmative and 
CTC 

41 
2% 

BN Search 
45 
3% 

Accreditation .--:::--l 
Others 

100 
5% 13 

1°/o 

Business Name 

Labeling and Fair 
Packaging, 

Price Watch GC 
' 3, 

1, 1% 

0°/o Others 
Credit Card, 

Product 1, 
Quality & 0 % 
~~ty w 

1 -

' 0 % 

Sales Promo 
Permit 

188, 
34% 

Detecdve Products 
or Services, 
1~ 
22% 

Consumer Welfare 

False or misleading 
advertiseme nt, 

5, 
1°/ o 

Price Balikbayan 
Box 

Text 

sc 
9, 

2% 

13, 
2% 

~Scam/Pyramiding/ 
....__-- Time Sharing, 

28, 
5% 

17, 
3% 
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Missed Calls Per day as of July 2015 
----·----·- ----· 

10 

8 I - - lf __ - ---· l --II - I 
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- ..:t.~~ "~~ ~~ ;,~" "~~~~~ "-~~~~~ "-~~ ~~ ;,~ "~~-~~~ "~~ s~~ <\.~~ ~~ ;,<>" ~~-~~~ "~~..:t.~~ <\.~~ ~~ ;,<>' ~~~ .... ~~ "~~s~~ "~~ ~~ 
~ 'V "" l)i , IrS~·'\' 'b' ~, .... ~ , .... ,-v ....,...,~·~ ,,"" ,~rt .::. ....,~ {'' "'~~·....,~ 'I,'V "'"" 1' "'~ "'IrS -r;:" "','b' f';< "'>~ ,., ... 

Monthly Missed Call Volume 
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Mon~hly Call V9lume 

Male 
·Female 

Resol\€d 
•Referred 

A\€rage Daily Calls 
operational days in a month 

~ighest call da.y (\,()lume) 
lowest ~all day (\,Oiume) 

Jusiness Name 
~COnsumer Welfare 
·Exports 
ln\€stments .. ' "Y' W 

'MSMEs 
Others 
TOTAL 

SUBTYPES 

···- ····· 

.... ... .... 

·····---· ··· 

--·-· 

=·It t .:; ~··:: --~- ~~ .:·:~~~E:1; ;,, 
TRN Follow-Up/Emaii/TRN 

-

-- --·--·-· 
BN Search 

- -·· ------- ·-
Technical 

- ------- -- ··- -
E-Payment - ·-

1 Service Accreditation 
··--· ···- . ... ............. 

'AVCO 
--·-· "'" 

New ...• 
'Renewal 

i 
; 

Report Break Down 

3,003 2,472 

1,009 803 866 718 897 728 952 
1,994 1,669: 1,806 1,675 1,846 1,703 2,064 

Feb Mar Apr . - - - Mav Jun Jul - -2,472: 2,672 2,393. 2,743 2,431 ' 3,016 

28 31 

.. ···-·-···· 
222 (Jan. 8) 163(Feb.2:145 (Mar.10) 152 (Apr.20) '165 (May.E139 (Jun 22) 172 (July 7) 
·2 (Jan. 25) '0 ~Feb.8) 3 (Mar.2.2,29);0 (Apr. 3) · 4(May.24) 2 (Jun._?) , 1 (July 26) 

3 2 1 5 4 2 3 
-~···· ··· 2;-·- -1 0 2 1 0 2 

·--~-

15! 13! ·-· 30 27 12 20 16 
550 453 557 537 636 588 593 

·-
3,003 2,472 2,672 2,393 2,743 2,431 3,016 

1 0 0 0 --
24 46 36 38 45 39 45 

-
0 0 0 0 0 0 0 

··-· 
0 1 0 0 0 0 0 

·----------- . 
30 35 24 20 17 17 13 . 

.. .i ---·-· 
286 233 247 206 200. 206 294 

------- · .. _,_ .. '~- -·--· ----
1175. 924 890 758 933 743 1045 

-· 
271 191 217 224 251 194 285 - - ·-··· 

·Certification 7 12 11 4 10 7 24 
-- ··-· · ---- ------- --- ... -· - - --· --· 

Affirmati\€ and CTC 29 21 19 16 34 40 41 
-----·- ··-······-···-. -- ---·· -

Others 99. 81 109 100 92 82 100 
. ' ·-----····------~----.-- -.. - --· .. ..... .. ·-----

!TOTAL 1922 1544 1553 1366 1582 1330 1847 
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NRNE 3R Policy 60 48 65 58 49 62 60 
Text Scam~Pyr~m idingmme Sharing ! -

i 24 14 23. 15 16 24 17 t- .._ -Sales Promo Permit ' 75 101 114 100! 107 133 188 ' 
Others 55 ' 38 48 53 

-· 
47 55 71 -- ~-••> 

• Others Credit Card 
·-· -··· 

Price Watch 1 7 8 7 10 6 2 - ·-- · - ~ -· -· - ~---

Warranty 22 14 22 13; 13 12· 18 .......... - ... _ ........ ~. - ··· · -- ., .. -- •... ,. .. ···- ·- ··- ... n v o v • 

Senior Citizen 8 4 11 7 10 11 9 ··---- -- ~- -· ·~ - ·• ·-------
PWD 0. 1 0 0 1 1 0 --· - ·- -- - ··-· --Price Tag --L. 15 12 10 8 7 5 6 -·· - - .. -UUSAP 17 15 24 30, 13 10 13 ' ....... .. ---- . .. 
Product Quality and Safety 1 6: 1 2 0 2 
Labeling and Fair Packaging 0 1' 0 0 2 0 .. --- ---· 

i 
.•. 

DSAP 21 21 28 34 38 22 28 - ·- -- r - ---
Defecti~.e Products or Sennces ' 175 129 160 127 171 127 124 -- ···-·· .L. ______ .,. 

.False or ~isle~ding ad~.ertisement ' 5 9 3 1' 5 1 5 
··-"" ~---· 

,..... Gift Certificate Concerns 3 3, 0 1 0 2 3 ...... - · ...... •·•·•····· ----
Business Name 1 0 0 0 ------ -· .•. -- ~ •. ---- .. 
Balikbayan Box/Freight Charges 30 20 15 13 19 18 8 
TOTAL ••j• : ln~.estor Inquiry ! 1 0 1 1 0 0 2 ... ... ----···· -------- r- - --- -
Market Research 0 0· 1 1 1 0 0 ------- •.. . ... --·-·. .. 
TOTAL 
..... ~~ '~~:.~~> 

~..,_.,....,,.. l...,.,'rO:•'" ,4" 

Business Matching 0 o· 0 0 2 1 0 - + - ... 

, Product/Market Research 1 2 1 3' 1 0 0 
··-· ..,._. --...--- . - -· -

Others 2 0 0 2 
TOTAL ..... 

( Financing Inquiry_ .. _ --- . ·-
Training Inquiry 12 25 26 10· 10 15 15 

.. ------ ~· ---· 
Local Supplier Inquiry 0 0: 0 0 0 0 0 

... ..... 

oi Local Market Research 1 0 2 0 0 0 
·-· --------- " ·- ,., 

2 3 0 1: 2 

:Directory Ass istance 306! 293, 343 329 i 344 388 397 
-----·-·----·· ... ---· - · 

:Other Agency__ - _ 101 68! 79 78 123 83 72 - ··- .. 
Others 140 87 131 127 166 108 119 

------ - .. -- --
IPOPHIL 2· 5 4 2 2 9 5 

.. ·- ------·------- - --- . ....... 

i Real Estate 1 0 0 1 1 0 0 
....... , _,.,., ____ o•••9'YO-- O- - ....... " ''' ____ _. 

453! 'TOTAL 550 557 537 636 588 593 
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Missed Calls Break Down 

DATE .JULY 
1-Wed 4 
2-Thu 5 
3-Fri 4 
4-Sat 2 
5-Sun 0 
6-Mon 7 
7-Tue 9 
8-Wed 1 
9-Thu 4 
10-Fri 7 
11-Sat 0 

I 
12-Sun 0 
13-Mon 12 
14-Tue 7 
15-Wed 3 
16-Thu 4 
17-Fri 1 
18-Sat 1 
19-Sun 0 
20-Mon 3 
21-Tue 5 
22-Wed 8 
23-Thu 3 

r 
24-Fri 4 
25-Sat 0 
26-Sun 0 
27-Mon 11 
28-Tue 8 
29-Wed 7 
30-Thu 10 
31-Fri 0 

T OTAL 130 
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